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e “you name it... helped make it!” 


(ilue for antagonistic surfaces 


I'm never perplexed very long. About glue! Even when lami- 
nating difficult and varied surfaces that bristle with resistance. 
Like acetate, lacquer and polyethylene-coated kraft. Or pliofilm., 
acetate and polyethylene sheeting. For advertising displays. 
And packages. Emulsion adhesives dry to a clean, colorless, 
transparent film. Eliminate inflammable solvents. Reduce dry- 
ing time from days to several hours. 
. and listen! 

e “you name it... 1 helped make it!” Watch label adhesives 
at work. Protecting product identity by holding tight to cello- 
phane, foil or paper labels. And to bottles that often reach 
labeling machines greasy, wet ‘or hot. Filled with mineral oil. 
olives, salad dressing. The NATIONAL touch is everywhere. Glue 
applied through imaginative research and service. To every 


item of daily life. 
tonal 
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PROTECT 
CRITICAL 
SHIPMENTS! 


PALLETIZE 
with LOAD-LOK 


LOAD-LOK, a liquid dextrine adhe 
sive, prevents freight damage in tran 
sit. Especially to fragile shipments 
moved by truck or rail. It provides the 
“palletized protection” so vital nowa 
days when military requirements 
Government Specifications...“ DOS’ 
demand the swift delivery of freight 
in perfect shape. With LOAD-LOK 
palletized shipments exhibit amazing 
resistance to side sway . vertical 
oscillation... shocks. And pilferage 
is cut to a minimum! 


LOAD-LOK is a time and labor saver 
too, One man can load or unload an 
entire freight car in an hour's time 
With less than a dollars worth of 
glue! No special skills necessary. No 
complicated equipment required 
Dunnage and bracing is cut to a mini 
mum. Damage claims are practically 
eliminated. In many cases the struc 
tural strength of glued loads has made 
it possible to replace wooden boxes 
with paperboard containers. 


LOAD-LOK is equally applicable to 
paper multi-wall sacks and corrugated 
containers. (V, VS or W board). Orig 
inally developed to speed overseas 
shipments during World War II. 
LOAD-1 OK can be readily adapted 
to almost any materials handling 
system! 


PALLET Z 


“ony 


For further information on how to 
apply LOAD-LOK to your operations, 
write for the National palletizing 
booklet. Latest palletizing techniques 
illustrated, Full information on per- 
manent and portable adhesive appli- 


Executive Offices: 270 Madison Ave., New York 16,N.Y. © Plants: Dunellen, N.J., Chicago, Indianapolis, San Fran cators. N ATIONAL ADHESIVES, 
cisco. * Sales Offices: All principal cities. ¢ Canada: Toronto and Montreal. ¢ England: Slough. * Holland: Veendam 270 Madison Ave.. New York 16, N. Y. 





“ Md snow white masterpiece 


Reproductions on 


GAIRCOTE..... 


TRUE TO LIFE 


Tailor made to always meet your exacting requirements 


GAIRCOTE presents an opportunity for top multicolor re- 
production of products on cartons. 

With GAIRCOTE, your cartons will radiate and reflect 
the dramatic eye-appeal and buying impulse you have been 
striving to achieve for years... with substantial economy, too. 

GAIRCOTE — an ultra machine clay-coated board .. . 
built to bring out all the beauty of carton craftsmanship. Yes, 
multicolor reproductions at their best. 


WRITE TODAY FOR SAMPLES — A GAIRCOTE specialist will gladly 
supply complete information on the amazing features of GAIRCOTE. 


ROBERT GAIR COMPANY INC. 


155 EAST 44TH STREET, NEW YORK e TORONTO 
PAPERBOARD e FOLDING CARTONS e SHIPPING CONTAINERS 
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Geographical considerations 73 
How well does your package meet the strik- 
ing variations of climate, trade practices and 
unaccountable consumer preferences that 
are found throughout this broad land? 


New shape for Kreml 8 
A shorter, tapered, sure-grip bottle and 
modern label give new impetus to an old 
favorite of the hair-tonic field. 


Vermiculite cushioning 80 
Low-cost, highly compressible mineral mate- 
rial proves an excellent shock absorber for 
the shipment of fragile items. 


Pabst Blue Ribbon 82 
Champion of packaged sales, first national 
user of the beer can, pioneer of many 
mechanical advances, Pabst is this month’s 
nominee to Packaging’s Hall of Fame. 


Design Histories 88 
Plastic container for automatic vacuum pack- 
ing of food binocular-shaped liquor 
bottle other new packaging ideas. 


Bold new Foulds 90 
A complete break with the past introduces 
an exciting new design and color combina- 
tion to grocery store shelves. 


Packaging Pageant 94 
Playing card box serves as canasta tray . . . 
Suntan lotion in box styled like a cabana . 
other outstanding packages of the month. 


Cameras for connoisseurs 96 
Modern photographic equipment requires 
something beyond the traditional to reveal 
advanced new features and constructions. 


Foolproof closure for parenterals 98 
New type of sterile aluminum cap gives the 
final touch of protection and convenience to 
Baxter's intravenous packaging. 
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Seafood a la color 102 
Fulham Bros. adopts carton with colorful 
yet functional overwrap for stronger con- 
sumer appeal and for better protection of 
frozen fish fillets. 


Best set-up boxes 105 
First competition of the National Paper Box 
Mfrs. Assn. draws 1,100 entries; 68 awards 
are presented in four classifications. 


Display Gallery 110 
Motion display for drug counters . . . three-di- 
mensional mannequin for cosmetic promotion 

. corrugated floor unit for mass display of 
bottled liquor other new point-of-sale 
merchandisers. 


Overhauling the trademark 112 
AC Spark Plug Division of GM shows how a 


trademark can be made to grow along with 
new lines of products. By J. C. Hines 


Victory over bromine 117 
Development story behind the new Monel 
drum that successfully contains this highly 
corrosive acid. By ALBerr R. JAsura 


Questions and Answers 


Equipment and materials 126 
Plants and people 136 
For your information 156 
Washington review 164 


U. S. patents digest 168 
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REDINGION 


cartons 1-2-3 oz. tubes 
fast — efficiently — 


for Norwich Pharmacal 


REDINGTON T 
ype 23 
ADJUs TABLE 
CONTINUOUS LOADING 


CARTONING MACHINE 








The REDINGTON delivers a complete cartoning 
job for Norwich Pharmacal, Norwich, New York, 
at guaranteed speeds up to 120 per minute. Col- 
lapsed cartons are stacked in the magazine. Filled 
and capped tubes are placed one each in the in- 
take conveyor pockets. These pass before the car- 
ton magazine from which the REDINGTON feeds 
and expands a carton, inserts the tube, and tucks 
in the end flaps. No carton can be fed to an empty 
conveyor mn 

The machine is set up to take either 1, 2, or 3 oz. 
tubes and cartons with simple, quick adjustment; 
and, with a minimum of trouble, it can be changed 
to handle several other sizes, if desirable. What 
is more, the REDINGTON will handle both re- 
verse tuck and straight tuck carton styles. 











Like all REDINGTON machines, this model has many special 
engineering features which mean longer life, less maintenance. 
Self-Aligning Roller Bearings, Ground and Polished Shafting, 


One-Piece Cast Iron Frame—construction details like these mean 


unsurpassed quality, unbeatable performance. 


problem? Write us today. 





REDINGTON installations are providing fast, fully automatic 
cartoning for leading packagers in every field—handle all types 
of products from codfish to razor blades. Why not let our skilled 





engineers give practical advice, estimates, for solving YOUR 
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- 110-112 S. Sangamon Street, Chicago 7, Illinois 
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Breathing spell 


T IS NOW JUST A YEAR since the shooting war in Korea 

launched this country on a serious rearmament effort. The 
rush to stock pile materials and load the pipelines of civilian 
distribution ahead of military demands has, in truth, moved 
faster than mobilization itself. Packages and packaged goods 
have poured out so fast that we now find ourselves suddenly 
and surprisingly at the point where pipelines are filled, in- 
ventories are backing up and many types of packaging mate- 
rials can be had on almost a normal delivery basis. 

Demand for paperboard boxes and shipping containers is 
reported easing up to the extent that some makers have found 
their order backlogs cut in half and board inventories up. 

There is talk that, with new capacity equal to 20% of the 
present industry output, cellophane supply will be in fair 
balance with demand by the end of this year. Acetate film is 
reported increasing capacity by 70% this year and a 40% 
boost in polyethylene resin capacity is coming in. 

Glass containers and metal closures are, at the moment, not 
hard to get. 

To the extent that it reduces forward buying and eases un- 
necessary pressure, the feeling of confidence engendered by 
news like this is all to the good. But it would be a serious 
mistake to regard this as anything more than a temporary 
breathing spell. The strains and pressures of real military 
demand are all too obviously still ahead of us. 

The growing shortage of sulphur, for example, may play 
hob with both paper and cellophane production. Polyethy- 
lene has just been placed under Government allocation and 
it has been estimated that military and essential civilian uses 
will soon be taking 50% of both polyethylene and acetate. 
There is little hope for unessential tinplate or foil. 

The fact is that the ponderous machinery of mobilization 
has only begun to roll. Defense production at present is only 
about half-scale, taking no more than 20% of all goods and 
services. The effect on packaging to date is even less—the real 
test, we believe, is at least a year away. 


The Edilou- 














*Trade Mark 


Branches at: Atlanta, Boston, Chicago, 
Cleveland, Detroit, Los Angeles, Milwaukee, 
New York, Philadelphia, Portland, St. Louis, 
St. Paul, Seattle. Representatives everywhere. 
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For protection against the elements—against moisture, water, dust, 
dirt and grease and corrosive influences, Dobeckmun barrier 
materials of Metalam* or Benbar* are government approved for a 
wide range of military materials of almost every size and description. 
They guard single-unit emergency rations—and give safe passage to 
such widely different products as electronic devices, spare airplane 
motors and machine tools. 

Where complete moisture-vapor-proof wrappings are necessary, 
Metalam lamination of film and foil affords metal-clad protection in 
any climate and under almost any circumstances. 

Benbar, made of fine Kraft paper coated with resilient polyethylene, 
provides highly adequate moisture-proof protection, as well as being 
dirt-proof, dust-proof and grease-proof. 

Both of these Dobeckmun barrier materials are heat sealing, and 
adaptable to high-speed, automatic packaging machines. For large 
products, they can be fabricated in practically any size or shape to 
meet the requirements. Varying weights and types of foils, films 
and papers afford limitless combinations to meet government or 
private specifications. Ask for samples and prices. 


The Dobeckmun Company 
Cleveland 1, Ohio. Berkeley 2, California. Bennington, Vermont. 
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Megowen-Educator ended a 15 year search for 
@ satisfactory automatic weighing and filling 
system with the new Wright Hy-Tra-Lec Model 
CE shown above. This new type weighing system 
is an exclusive development utilizing the prin- 
ciple of “positive displacement”. 


LEADING BAKERIES FROM COAST TO COAST ARE REV- 
OLUTIONIZING THEIR PACKAGING LINES with Wright's 
Hy-Tra-Lec CE weighing and filling system. The first weigher 
pre-fills the cartons to within 98% of desired weight. The 
second weigher finish fills the cartons to within 99-100% de- 
sired weight. 

How this equipment operates on the CRAX line was sum- 
marized by Megowen-Educator in a recent issue of MODERN 
PACKAGING as follows: 


(1) Labor costs are noticeably reduced. 
(2) The filling operation is accomplished 
with a gentile handling of the product 
so that breakage is not a problem. 

(3) Reliability of the weighing 

devices is most satisfactory. 


WRITE TODAY FOR LATEST LITERATURE. 


RIGHT compat. 


EST. 1893 - 500 CALVIN ST., DURHAM, N.C. 
SUBSIDIARY OF THESPERRYCORPORATION we 


COMPANY SALES OFFICES: JERSEY CITY, BOSTON AND DURHAM WEST COAST REP.: KING & ANDERSON, SAN FRANCISCO 
SOUTHWEST REP.: R. P. ANDERSON COMPANY, DALLAS EUROPE: SPERRY GYROSCOPE COMPANY, LTD., LONDON 
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Another new development using 


B. F. Goodrich Chemical Company raw materials 


Packed. hight yet lig 


TO FIGHT ANY CLIMATE! 


ORLD WAR II developed bar- 

rier materials highly useful in 
protecting metal equipment against 
damage by climate. The new type 
barrier material pictured here—the 
foil wrapping—is far superior to 
World War II types. 

Designed to meet government spe- 
cifications, this wrapping is lighter 
in weight, thinner and lower in cost. 
When it is closed, the booster pump 
will be completely protected against 
water, chemicals and climate damage. 
No grease coating is needed. 

Laminated to the cotton scrim base 
and aluminum foil is a Geon vinyl 


film. The film of Geon reinforces the 
foil against fracturing. If fractured, 
Geon provides extra moisture vapor 
transmission resistance. The Geon 
film heat-seals uniformly; the wrap- 
ping can be closed securely without 
stitches or metal clips. 


Alert manufacturers have found that 
Geon’s many advantages do wonders 
toward improving or developing 
products. For Geon resists heat and 
cold, water, weather and wear, gas, 
oil and many chemicals. It has dozens 
of uses for civilian and defense prod- 
ucts. Demand now exceeds supply, 
but limited quantities are available 


B. F. Goodrich Chemica 
Company does not make tht 
barrier material. We supply 

only the Geon materia: 
for the film 


for development work. For technical 
advice, please write Dept. GJ-3, L. F. 
Goodrich Chemical Company, Rose 
Building, Cleveland 15, Ohio. Cable 
address: Goodchemco. 


GEON RESINS « GOOD-RITE PLASTICIZERS ...the ideal team to make products easier, better and more saleable. 


GEON polyvinyl! materials e HYCAR American rubber e GOOD-RITE chemicals and plasticizers e HARMON organic colors 
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rYeutomatic Wachines 


FILL YOUR PACKAGES BEST 


THE MODEL TBS 
For Automatic Tablet or Pill Counting and Filling 


The fully automatic Model TBS fills bottles, cartons, boxes and 
other rigid containers with any desired count of pills, tablets and 
capsules unerringly and rapidly. It mechanically counts and drops 
tablets into the container, producing up to 150 filled bottles or 
boxes per minute depending upon the count. Because of its 
unique and simple design, it may be economically, easily changed 
over to suit a wide range of requirements. 








THE SCOTT NET WEIGHER 
For Packaging Free-Flowing Materials 


For weighing and filling free-flowing and semifree-flowing ma- 
terials into cans, bottles, cartons or bags, Scott Net Weighers 
have no equal for speed and accuracy. A single Dump Scott Net 
Weigher will operate semiautomatically at speeds up to 35-40 
packages per minute; automatic units up to 60 per minute. Scott 
Scales are made in several sizes and types to suit product and 
weight specifications. 





THE BOND FILLING MACHINES 
For Nonfree-Flowing, Powdered and Granular Materials 


Semiautomatic and fully automatic high-speed Bond Fillers handle 
a wide range of nonfree-flowing or dusty materials, filling at 
speeds up to 120 packages per minute. Bond Auger Filling ma- 
chines with one, two or four filling stations are available for 
volume filling, gross weighing or packing. 


THE MODEL C-10-CC 
For Cartoning Candy 


This versatile machine is receiving wide acceptance in the candy 
industry. It is possible on the one machine to fill an entire range 
of candy items without the use of extra equipment provided t 
same size carton is used. The C-10-CC automatically opens flat 
folded cartons, tucks bottoms, cuts, forms and inserts liner, 
volume fills candy, then folds and tucks liner top flap of carton. 
The liner may be omitted when desired. 

These and other machines manufactured by US will fulfill your 
requirements for packaging machinery. It will pay you to discuss 
your problem with US as it has the packers of the containers 
shown. Write US today. 


NET & GROSS WEIGHING & PACKAGE FORMING & FILLING #& CARTON SEALING, LINING, WRAPPING * BOX MAKING 


Be AUTOMATIC BOX MACHINERY CO., INC. 


NATIONAL PACKAGING MACHINERY CO.!' ® CARTONING MACHINERY CORP 


122 ARBORETUM ROAD, ROSLINDALE, BOSTON 31, MASS. 


Branch Offices: New York ye Cleveland y& Chicago 
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PACKAGING BY fiver 


FOR EXTRA 
PROTECTION 


Traver experience in all phases 
of flexible packaging means 
extra protection for your prod- 
uct on its vital trip to market. 
Colorfully printed cellophane 
and glassine bags and over- 
wraps, durable plastic films, bril- 
liant foil, strong crush resistant 
Loxtite partitions. Each plays 
its individual, important part in 
Traver designed packages. On 
your request, we will redesign 
your present package to meet 
the higher requirements of to- 
day's competitive market or 
work with you in developing 
sales producing packages for 
new products you may have 
in mind. 





Sales Offices in Chicago, Denver, New 
York, Philadelphia, Pittsburgh, Cleve- 
land, Kansas City, St. Louis, Dallas, De- 
troit, Oakland, Houston, San Antonio. 


Write or wire for information. 
366 W. ONTARIO ST., CHICAGO 10, ILLINOIS 


CONVERTERS AND PRINTERS OF CELLOPHANE, PLASTICS, ACETATES, FOIL AND GLASSINE 
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@ A TIGHTLY WRAPPED BUNDLE 


@® WITHOUT CARDBOARD STIFFENERS 
@ MINIMUM MATERIALS REQUIRED 


BUNDLING—for convenience fo distributors, whole- 
salers and retailers—reaches a peak of efficiency on 
the new SCANDIA bundling machines. Using printed 
kraft paper in the roll, eliminating end labels, Scandia 
makes appreciable savings in materials, produces a 
stronger bundle with “locked-in” folds. Automatic feeds 
and accumulator available for 


BUNDLING 3, 6, 12, and 24 PACKAGES 


—and SCANDIA produces from 20 to 60 bundles per 
minute . . . every minute! 


*made under Bronander patents 


* 
Can La 501 BELLEVILLE TURNPIKE 
NEW JERSEY 


NORTH ARLINGTON 
MANUFACTURING COMPANY 
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CRESCA PACKS 3-POINT SALES APPEAL 
i | tp j-STATE Sigil belle Choos 


Three’s the lucky number for Cresca Company, Inc., importers, 


Our stock boxes No. 62 (5-1/4"'x distributors and packers of food delicacies. Cresca reports ready dealer 
5-1/2"'x1-1/2"’) provide the Pascall 


Old English Sweet package with a acceptance for its new triple-treat package of Pascall Old English Sweets 
bonus in triplicate. And for every 
packager of confections, dairy prod — Clear Mints, Lemon Sours, and Old English Toffee Drops — each in 
ucts, foods—class or mass merchan 
dise of any kind—there’s a Tri-State its own crystal-clear, reusable Tri-State Rigid Plastic Box. 
Rigid Plastic Box to fit your product, 
build your sales, simplify packaging 
operations. If we cannot fill your This new Cresca threesome catches fast attention — the fine, im- 
needs from our wide variety of stock 
yar ae we'll mold to your ported Pascall Old English Sweets invite enjoyment— and the bonus 
specifications 

Tri-State Rigid Plastic Boxes, in useful service throughout the consumer’s 


home, assure a chain of repeat sales. 


The Best Rigid Plastic Boxes are Injection Molded by 


TRI-STATE PLASTIC MOLDING CO. inc. ‘ 


HENDERSON, KENTUCKY s », 


NEW YORK: 12 E. 41st St., Murray Hill 3-6572 CHICAGO: 176 W. Adams St., Franklin 2-7292 LOS ANGELES: 10583 Holman, Arizona 9-2672 











HeSSIONS... 


Dpearance ... 


You could call it “‘sell-ability”—but impulse 

buying depends on a professional packaging job. 
Lynch WRAP-O-MATICS are professionals. 

For years they’ve helped market products for 
Confectionery, Bakery and other industries with neat, 
high speed wrapping that keeps costs down, keeps 
the package looking ‘‘well” until it’s sold. If either 
costs or appearance is your present problem, see what 
WRAP-O-MATICS can do to help solve it. 


PAR AIR MORPAC MORPAC GLASS FORMING 
REFRIGERATION PAP’ IN BUTTER & OLEO 

COMPRESSORS — COMPRESSORS GING MACHINE DIVISION "APER FACKACING MU RTONING ae 

TOLEDO, OHIO MACHINES 
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\OHNSTOW 


Offers Prompt Delivery of 
ALUMINUM FOIL 
COMPOSITION FOIL 
LEAD FOIL ; 
on Defense Orders} 


Through the years, Johnston has acquir- 

ed the know-how to produce the proper y 
type of foil for a given purpose. # 
Write today for full details regarding) 

proper type of foil for your purpose in 


connection with your defense contract. be 











Jounston For Mianuracrurine Co. 


Makers of Quality Foil for over 60 Years 


6016-6298 S. Broadway St. Louis 11, Meo. 
OUTH DP ORN, CHI AGO, IL. 34 EXCHANGE PLACE, JERSEY CITY, N.J. 633 SOUTH LA BREA AVE., LOS ANGELES, CALIF. 
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~ JUPPER / Seals 


air and liquid-tight, flexible covers 
for Tupperware Tumblers, Canis- 
ters, Wonder Bowls, Cereal Bowls 
and many another container of 
glass, metal and pottery, the con- 
tents of which it is desired to keep 
fresh and wholesome. 


Tumblers too, and these 
Tupper Seal, covers fit 
many other containers of 
metal, glass and crockery. 


Tupper Seal, air and liq- 
vid tight flexible covers 
fit, and are included in 
the sets of all Tupper- 
ware Canisters. 








The Tupper Seal, air and 
liquid-tight flexible Por 
Top cover, specially de- 
signed as a dispensing 
cover for specified diam- 
eters of containers hold- 
ing foods such as syrups, 
salad dressings, catsup. 








The Tupperware 50 oz. 
Canister is ‘‘standard 
equipped’’ with the 
Tupper Seal, air and liq- 
vid-tight flexible Pour All 
cover. 
The. feaner EXCLUSIVE! 
Seal, air and 
liquid-tight 
flexible Pour 
All cover is 
used on every 
Tupperware 20 
oz. Canister. 


FORMAL NOTICE! 9th November, 1949 


U.S. Patent #2,487,400 


The cover of the Tupper- 
ware Bread Server which 
serves os a bread tray 
also is designed to give 
similar results as Tupper 
Seal, air and liquid-tight 
Flexible covers. Keeps 
contents fresh as no other 
such container. 


The Tupper Corporation has attained a position 
of leadership in this industry by incurring 
great expense and expending painstaking effort 
in the development, design, manufacture and 
exploitation of its many world-known products. 


The Tupper Corporation further has anticipated 
the inevitable attacks to which leadership is 
subject and has taken measures provided by law 
to preserve the creative rights to its products, 
methods and design by patent protection both in 
the United States and abroad. 


Tupper Seals for Tupperware shown in this adver= When equipped with Tup- 


The Tupper Seal, air and 
liquid-tight, Pour All cover as 
a cover for 46 oz. cans; 
Tupperware Sauce Dishes 
and other containers of metal, 
glass or pottery. Foods easily 
dispensed without removing 
entire cover. 


The Tupperware Wonder 
Bowls are usually fitted with 
Tupper Seol, air and liquid- 
tight covers. 


cr 


FACTORIES: Farnumsville, Mass., and Cuero, Texas 
ADDRESS ALL COMMUNICATIONS TO: Department A 


tisement are just a few of the forms covered in 
this manner and are specifically covered by U.S. 
Patent #2,487,400. 


Only the Tupper Corporation, by U.S.Patent 
#2,487,400 has the right to make, use and vend 
container closures in connection with any and all 
types of containers throughout the United States 
and its territories as covered by the claims of 
the Patent. 


Tupper Corporation will protect, according to law, 
the exclusive rights above granted 


TUPPER CORPORATION 


[UPPER CORPORATION 


Manufacturers of — CONSUMER, INDUSTRIAL, PACKAGING AND SCIENTIFIC PRODUCTS 


per Seal, air and liquid- 
tight, flexible covers, 
Tupperware Cereal Bowls 
serve many another pur- 
pose. 


The Tupper Seal, air and 
liquid-tight flexible cover 
made for Tupperware 8 
oz. Tumblers also fits and 
is sold with all Tupper- 
ware Funnels as a base 
when funnels are used as 
storage containers. 


New York Show Rooms 225 Fifth Ave. 


COPYRIGHT TUPPER CORPORATION 1950 
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Leading exponents of mechanization choose 


Adjustable CARTON SEALERS 


Leading automotive manufacturers, who 
pioneered mechanization in industry, have 
selected CECO Adjustable Carton Sealers 
for their parts packaging. 


Cartons sealed on CECO Adjustable Carton 
Sealers are tamperproof, and stronger, 
lighter, and more attractive than hand 
sealed or tuck-in packages. Elimination of 
hand operation greatly reduces labor costs 
Instant adjustability without tools by  in- 
experienced help permits a wide variety 


CECO adjustable Carton Sealers 
are instantly adjustable without 
tools for any of the cartons shown 

here. 


CECO 


Curton Feeding 
And Opening 


Models 


Product Sealing 
Insertion or Tucking 





Model 





45 
40 








Manual | Automatic 














of different size cartons, in comparatively 
small lots, to be handled economically on a 
single machine. 


Let us send you facts and figures showing 
how CECO Adjustable Carton Sealers have 
paid back their very low initial cost in from 
a few months to a year. Write, wire, or 
phone. 


TROLLER 
BEARINGS 


pertamatiomas warvaestie 


THERMOSTATS ——————s 


; 
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CARTON SEALER 
MODEL A-3901-12 


ALL CECO models can be arranged to glue-seal both ends, seal one end and tuck in 


the other, or tuck in both ends. Range of adjustabil 


SEND FOR NEW CECO 


ity can be varied as required 


BULLETIN 


CONTAINER EQUIPMENT CORPORATION 


20 Oriental Street, Newark 4, N. J. 


MEMBER, PACKAGING MACHINERY 
MANUFACTURERS INSTITUTE 
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CHICAGO 
SAN FRANCISCO) ¢« 


BALTIMORE 
ST. LOUIS « 


JACKSON 


e PITTSBURGH e« ROCHESTER 
SAVANNAH « TORONTO 
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KARD-O0-PAK 


Containers are 





ing Food and 
Specialty prod- 
ucts including... 


* Only KARD-O-PAK Containers with their patented, 
self-opening FLAT BOTTOM stand firm and upright 
for use with automatic filling equipment. 


* Only KARD-O-PAK Containers with their exclu- 
sive, heat-sealable plastic interliners, (“Pliofilm, 
Polyethylene, etc.) give vacuum-pack protection to 
flavor, aroma, natural moisture content. 


Kord 0 Pak 


COFFEE A Flexible CONTAINER THAT GIVES 
DRIED EGGS ot 
MILK POWDER Vacuum Pack PROTECTION 


PLANT FOODS 


SOAP POWDERS 
" Write for Samples and Full Information 


AMERICAN BAG AND PAPER CORP., Water and South Sts. + Phila. 47, Pa. 
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ELMER E. MILLS CORPORATION'S 


» Polyethylene 


Ldastic Pile 


This is the bottle with consumer appeals so stro 


a4 
they actually help sell your product! 
It's unbreakable—a powerful. consun 


point on Ssatety and aavataenat: ss 


It’s lightweight—takes up 


t 
dentally cuts your shipping cost) 


l€Ss Spdce 


It's a ‘squeeze bottle’ 


tO use as a Stream—as a spray—as a sprinkler finish 


can be readily adapted 


Our stock bortle is available in 1—2—4—8 ounce 
sizes. Through a special printing process we can 
print your label or design right on the bottle 

In addition to the production of this stock bott 
and stock closure, we also custom make other 
thermoplastic bottles, closures and atomizers. Y« 
can depend upon their being made with the same 
high standards of craftsmanship which keynote a 
Mills plastic products 

For more information on our custom mol 
service, or for a free sample bottle, wr 


sales agent today 


ELMER E. MILLS CORPORATION 


2930 N. Ashland Ave., Chicago 13, Illinois 


W. BRAUN & COMPANY 
il S New Y 





Always a hit! Always popular! .. . because they’re 
packaged in the sort of bright colors that suggest real 
tastiness. 


Flavorful products and printing by Standard natur- 
ally go together . . . like roasted peanuts and baseball. 


Take a tip from Tom’s—let Standard’s perfection-in- 
print help you sell. 


, ~ 
“11 \ 
printing company 


PRINTERS OF CELLOPHANE, ACETATE and GLASSINE SINCE 1936 
COLUMBUS, GEORGIA 


Sales Offices: Dallas, Texas — Charlotte, N.C.—Jackson, Miss. 
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The bakers of Jack Horner Tart Pies are getting 
standout packaging results with Celanese* acetate 
transparent film. Here’s how this “breathing” wrap 
contributes to a better, more saleable pie: 

TASTE PROTECTION: Celanese acetate “breathes” 
through its entire surface . . . allows steam from hot 
pies toescape ... keeps crust tender, and flavor at peak. 
CRYSTAL CLARITY: Celanese acetate transparent 
film gives tops in product visibility . . . 
up ... lets the pie sell itself. 

STABILITY: Celanese acetate won't shrink or cockle 
. .. makes a smooth package without pull lines . . . 
won’t age or go brittle. 


never fogs 


*Reg. U.S. Pat. Off. 


WRAP 


Investigate Celanese acetate transparent film for hot 
baked goods. It gives plus value to food packaging. 
Celanese acetate transparent film is sold under the 
registered trademark Lumarith*. 

Celanese Corporation of America, Transparent Films 
Dept. 108-F, 180 Madison Ave., N. Y. 16. In Canada, 
Canadian Cellulose Products, Ltd., Montreal, Toronto. 

ae 
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*% makes a positive airtight 


More Efficient , - ies sailor 
Bags and Pouches 
for 
Government 
Packaging 


are being made with 
SARAN COATED KRAFT 
hot-melt *LOXOL coated 


The *LOXOL process is a method of controlled 
gauge coating with thermoplastic resins hot-melted 
to various weights of paper, fabrics, or foils. Coat- 
ing thicknesses are determined by end use require- 
ments. Base material and coating are permanently 
united, and best values of each applied resin are 
retained. 


*% greaseproge 


*LOXOL T. M. Reg. 





Saran coated Sara Pak is another HPS “first” in the development of protective 
wrappings, this time fully conforming to one of the most rigid JAN specifications: a 
heavy, and medium-heavy duty wrap, heat-sealable, greaseproof, waterproof, 
and moisture-vaporproof. Write for samples and complete data on this DO 


specification barrier material. We can supply fabricator’s names on request. 


H.P.SMITH PAPER CO. 


Rete 
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Bemis Deltaseal 


(Deltaseal Bags plus Deltaseal 
Packaging Equipment) gives 

you an economical, easily handled, 
brilliantly printed shelf package for 
your product ...with the exclusive 
pull-cut-pour spout and other 
features that customers like. 

Ask your Bemis Man for the com- 


plete Deltaseal story. 


Bemis #8 








Bemis—an American enterprise 
in business since 1858 . . . 
employing 10,000 men and 
women in 45 plants, mills and 
sales offices . . . in 28 states, 
coast to coast. 
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Yackage design bits a new high 
witk SYLVANIA’ 
CELLOPHANE 


Take the wraps off imagination. Specify Sylvania Cel- 
lophane for your packaging. This versatile, economi- 
cal film lends itself to almost any design . . . enhances 
the appearance .. . gives needed protection to almost 
any product. It comes with controlled moisture pro- 
tection—in different gauges. In hand-wrapping or on 
high speed automatic equipment it heat seals strongly 
and instantaneously. It can be economically printed 
on fast presses with lustrous color effects. 

Sylvania is always ready to help you with your 
packaging problems. Discuss them with your Sylvania 
representative or write us mentioning the specific 
application in which you are interested. Address: 

farket Development, Dept. MP-6 





SYLVANIA DIVISION american viscose corPORATION 


Manufacturers of cellophane and other cellulose products since 1929 
General Sales Office: 1617 Pennsylvania Blvd., Philadelphia 3, Pa. Plant: Fredericksburg, Va. 
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Three reasons why youl want... 


ALCOA TUBES 


Alcoa Tubes give Boyle-Midway, makers of Plastic Wood, the 
qualities they—and you—want in collapsible tubes. 


1. STRENGTH— Alcoa Tubes are far stronger than tubes of other 
metals. Greater rigidity assures safe delivery to the consumer, 
greater speed and economy in filling and handling. 


2. PURITY —Alcoa Tubes are chemically pure—99.7% 
pure aluminum, non-toxic, won't contaminate your product. 
They're free from grease, dirt, and foreign particles 
because they're washed inside and out. 


3. LOW PRICE—Over %” diameter, Alcoa Tubes cost 
less than tubes of any other metal. 


REARMAMENT NEEDS COME FIRST, and 
you may not be able to get all the Alcoa Tubes 
you want for consumer use. For information on 
availability and deliveries call your local 
Alcoa Sales Office, listed under “aluminum” 
in your classified telephone directory, 
or write ALUMINUM COMPANY OF AMERICA, 
1751F Gulf Bidg., Pittsburgh 19, Penna. 
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e 
‘a Fit FOR SUCCESSFUL PACKAGES 


Your Milprint Man offers the services of a 
nationwide network of Milprint package design studiés. 


Milprint design artists aren't out to win art director awards ra 
they often do). Their special skill is designing packages that ll 
merchandise. They know /ow, because they know why one design 

will outsell another from practical experience 
This “proved in competition design service can be used to 
help make your packages sell better. Our studios are lox ated in 
principal cities across the nation... another reason why it’s 
just good business to call your Milprint man — first. 


SEE MILPRINT FOR MILITARY PACKAGING 


Milprint’s tremendous production facilities and versatile 
operations are being widely used by many branches of the 
services for Military Packaging. The strategic location of 
14 plants and the technical “know-how’”’ of the Milprint 
organization are at your disposal. Write, wire or call 
Milprint regarding your Military Packaging problems. 


PACKAGING MATERIALS 


Lo TH 0.6 Qa? WY -6) ? OH a tae 


were ontee 


Aunt 
Hatties 


ai 


General Offices - Milwaukee, Wisconsin 
Sales Offices in Principal Cities 


— 


Printed Cellophane, Pliofilm, Polyethylene, Acetate, Glassine, Foils, Folding Cartons, 


Lithographed Displays, Printed Promotional Material 


This insert printed by Milprint, Inc 
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PLASTIC SELLING CONTAINERS 








In the Hardware and Industrial Fields... 


Rae 089 (OK 


WARE & INDUSTRIAL That’s Why More and More Manufacturers are Turning 
peng —. to CLEARSITE, the Modern, PLASTIC Selling Container 
Bolts * Cotter Pins * Ma- i that Makes Them Want to Buy. 

Drills > tuning Tete : In CLEARSITE Plastic Containers, your products are 
ye Vy visible. Buying interest is created when your prospects actually 
po gy Pg sone see your products on display. CLEARSITE offers the maxi- 
Meter Jewels * Lapping mum in protection and, at the same time, makes it easy for 
~~ a your customers to remove and to replace the contents. Your 
Gauges * Ball Bearings * CLEARSITE Selling Container remains with your products, 


Graphite * Bits. ae: er 
assuring repeat business, because it is a permanent storage 
vial. Eventually, it will be utilized as a re-use container. 





Send us samples of your products. We'll return each one 
in a CLEARSITE Container. Or, write for data-packed litera- 
ture that details the uses and advantages of CLEARSITE 
Plastic Selling Containers. 

CLEARSITE is made only by 
CELLUPLASTIC 34 Avenue L, Newark 5, N. J. 
CORPORATION 
America’s #1 Source for Plastic Containers @ Est. 1919 
Milwaukee © Los Angeles © Detroit * New Haven © Cleveland 


© Denver © Minneapolis * Cincinnati * Atlanta * Houston ¢ 
Chicago * Jacksonville ¢ Ft. Worth © St. Louis * San Francisco 


® Rich d © Montreal ¢ Toronto a 
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careful control gives you 


better paper coatings 


with 


High quality, low protein content natural rubber is carefully 
milled, cyclized under close control, to become Piioiite NR— 
then milled, oxidized and remilled to produce the form used for 
paper coating. Quality controls are maintained throughout. 


. 


& z 
rae ie 
hs 


| pare the selection of finest grades of natural 
rubber through each step of production, close 
control of quality marks the manufacture of 
Puiotite NR, Goodyear’s cyclized derivative of 
natural rubber that is exactly suited for making 
high-grade paper coatings. 

With Puriotite NR, you get all these highly 
desirable characteristics in coatings: 


Excellent resistance to water vapor transmis- 
sion * Excellent heat sealability—tearing seals 
at from 275°-300° ¢ Excellent anchorage to 
a wide range of stocks * Good gloss * Good 
nonblocking characteristics * Low air perme- 
ability « Excellent crease resistance * Low 
density—coat more reams per pound of coating 
* Uses single solvent—simplifies manufacture, 


USE PROVED 
Products 


solvent recovery and viscosity control. 


Other uses of Piiotire NR are in high-speed 
printing inks, hot melt dip coatings and as a 
rubber reinforcement; in the paint industry in 
concrete floor enamels, corrosion resisting coat- 
ings and baking enamels. 


Puio.itE NR is produced as milled and unmilled 
resin — odorless, tasteless and nontoxic in both 
forms. 

Although Puio.ite NR is currently in short 
supply, start your laboratory work now and be 
ready for the returning day of full availability. 
Write today for full details and samples for your 
own testing and evaluation. 


Goodyear, Chemical Division, Akron 16, Ohio 


EAR 


r 





Ptiolite—T. M. The Goodyear Tire & Rubber Company, Akron, Ohio 
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Here's why we call it ‘Tripletite.“’ 
The top of this Continental can for 
paint seals the can by friction at 
three places — and keeps out air that 
causes paint skin. ‘‘Tripletite’’ cans 
are produced in sizes from the 
quarter-pint to the one-galion size. 











YOU ARE NEVER FAR 
FROM CONTINENTAL 


Continental Can has 65 plants 
in the United States, Canada 
and Cuba, 16 field research lab- 
cratories and 63 sales offices. 











(This advertisement originally 
appeared in full-color in TIME, 
BUSINESS WEEK and FORTUNE.) 


THE SKIN NOBODY LOVES TO TOUCH 


It’s the skin that forms on paint. It’s a mess, a nuisance to get 
rid of, and it represents waste of a good product. 

It’s caused by air getting into the can and oxidizing the 
paint. The way to stop paint skin from forming is to keep 
air out. Some paint-can tops aren't nearly airtight enough— 
particularly when the can has been opened and re-closed. 

So Continental's development engineers came up with the 
“Tripletite” friction can. The top on this can is so designed that 
it grips the metal of the can itself at three places. Before any 
air can possibly get at the paint, it must get by not just one or 
two but three tight seals. 

This ingenious construction protects against oxidation and 
also prevents loss of vital paint ingredients. All the standard 
paint cans Continental makes these days have this “Tripletite” 


feature. Watch for it the next time you open a can of paint. 


LF 1& 2 packaging problem—r&é our baby / 


When you buy cans, drums or other containers from 
Continental, you can be certain that not only are you 
getting the best possible product now, but you'll get even 
better ones in the future. We've never seen a container 





so good that somehow it can’t be made better. Right now 
over four hundred Continental research and engineering 
technicians are doing their best to improve the design 
and quality of scores of containers. Your product might 
look good—and sell faster—in one of them. 


CONTINENTAL (C CAN COMPANY 


CONTINENTAL CAN BUILDING 100 E. 42nd ST., NEW YORK 17, N. Y. 


PAPER CONTAINERS § STEEL PAIS AND DRUMS CAPS AND CORK 





MOISTURE and 
AYE, M'LAD! VFN Te) :3-) tole) = 
THEY'RE AS SAFE THERE PROTECTION 
NEEDED & AS ANYWHERE... bijseaeie 


THE J VANANT PACKAGED, MILITARY 
You KNOW! SPECIFICATIONS 


Methods. JA and I... JAN-P-117, JAN-B 
121, JAN-P-131...AN-C-67b and AN-E-1b 














...or the new MIL series . ., these are 
ust a’ few of the many specifications 
on which Vanant field.specialists can 
offers you packaging assistance 





Call These VANANT Representatives 
on Your Packaging Problems 
Venont Products 


62 Evergreen Avenue 
Avburndole 66, Mass. 





William Diemer & Co., Inc. 
274 Madison Avenue 
New York 16, N. Y. 


Standerd Parts & Equipment Co. 
904 N. Main - P.O. Box 4385 





eee §€6CARTON 
BARRIER 


Dayton, Ohio 
The Smythe Compeny Protective Packaging Co. 
431 E. Burleigh &. $42 $. Dearborn $. 
Milwaukee 12, Wisconsin Chicage 5, it 
£. E. Thompson 


410 Netione!l Morine Bank Bidg. 
Boltimore 2, Maryland 


VANANT PRODUCTS CARTON 
730 W. Virginia St., 


Milwaukee, Wis. Pfent: Tomah, Wis. ( APPLICATION 
Method IIb) 








*TRAVER CORPORATION 
Chicago, Illinois 
... converters and 
printers of these 
polyethylene 
packages 


for Aniline Printing of POLYETHYLENE 


Traver Corporation is a veteran of polyethylene printing on aniline 
presses. A veteran, too, is BBD POLYPAKE INK, which Traver has used 
successfully for more than three years on a wide variety of polyethylene 
packages. 100% pigmented POLYPAKE ANILINE INK — suitable for 
both treated and untreated polyethylene film — affords good adhesion... 





rich, bright, fast-to-light colors .. . exceptional hiding power. It prints clean 
and sharp...lays smoothly, evenly...doesn’t mottle, even when over- 
printed. “Tailor-made” to suit your specific requirements, POLYPAKE 
INK works equally well on aniline presses with or without metered rolls. 


When it’s an aniline ink problem . ee call Bensing Bros. and Deeney 


in an aniline ink specialist for famous BBD SALES COMPANY 


“shirt-sleeve” technical assistance. Contact 
your nearest BBD office or write direct to World's Largest Makers of Aniline Ink 


Bensing Bros. and Deeney, 3301 Hunting PHILADELPHIA - CHICAGO - WAKEFIELD, MASS. 
Park Avenue, Philadelphia 29, Pa. monk eS ee ee 
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DISTINGUISHED PRODUCTS 


EVEOmATIC 


SELLING POWER 


THE COvER of this publication, as on five 
previous covers during the last eighteen 
months carries for the Modern Packag- 
ing “HALL OF FAME” an EYE-O-MATIC fold- 
ing carton or label produced by U-S. 


Each of these packages is also winning 
buyer preference in the most important 
“HALL OF FAME” — the retail store. 


S18 QUT WOT mont teas 7 waco # 
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Blue Ribbo! 


STILL ANOTHER IN 1951! 

— May issue, Modern Packaging ee Ml POF rr y 
“HALL OF FAME” citation goes to : BE; A served... B 
Gillette Razor Blades — folding = 

cartons by U-S. 





A Palue Ribhoh 
v at ey 
x im 
LITHOGRAPHED ADVERTISING MATERIALS carry 4 j- ib me 4 
Pabst Blue Ribbon Beer sales messages to > ==. ‘ 
millions — on 24-sheet out-door posters and © ease \ 
point of purchase displays with EYE-O-MATIC ; 


Steed, oh gndand by U4. ~ Finest beer served revanymhere! 











BY THE 
UNITED STATES PRINTING & LITHOGRAPH COMPANY 
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AN ORIGINAL LITHOGRAPH BY HENRY E. WINZENRIED 


There’s Nothing Like a Piece of Cake... 


No matter where you are, there's nothing like a piece of good cake. And to 
keep cake good .. . to seal in its oven freshness. . . there is nothing like the 
Riegel Papers especially developed for bakery use, papers that are highly 
protective, attractive to the eye and that work well on high-speed packaging 
machinery. 


There are Riegel Papers for almost any need you may have in protective 
packaging . . . papers that you can depend on for economy and production 
efficiency . . . papers that are now serving the sales leaders in many dif- 
ferent fields. Riegel Paper Corporation * 342 Madison Ave., N. Y. 17. 


- 
‘Riegel TAILOR-MADE PAPERS FOR PROTECTIVE PACKAGING 
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River Raisin has the country’s most complete display 

service . . . as convenient as your telephone . . . our 

versatile art staff creates the basic idea and the dimen- 

sional construction . . . our production experts produce 
finished displays-DIMENSIONAL DISPLAYS 
f attention and sell your product. 











@ v.10 
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*») LAMINATION 








PRINTING 


























U.S. PAT. REG. NO. 531,356 
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@a AND 
SHIPPING 











We manufacture corrugated and 
solid fibre shipping containers 
from materials produced in our 
own paper mills, thereby enabling 
us to deliver superior, colorful 


displays at lower costs to you. 
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DISPLAY DIVISION + MONROE, MICHIGAN 
| would like to know more about your “ONE CALL FOR AlL” Display Service. 
We start planning our point of sale campaign on or about FO ETS 











convenient for your salesman to call on us on or about 
Company Name. Sonate 
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50 YEARS OF 
METAL PACKAGING 


HERE were many who said this country was 
through back in 1901...yet this company 








was started then and has grown steadily 





ever since...just as thousands of other 





companies. We, in the Heekin organi- 





zation, see equal opportunities ahead 


for those who Think... Plan... Believe 
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HEEKIN CANS 


THE HEEKIN CAN CO., 
PLANTS AT CINCINNATI AND NORWOOD, OHIO; CHESTNUT HILL, TENNESSEE AND SPRINGDALE, ARKANSAS 


..» Work. In fifty years, we have kept young... and 
learned that service to our customers... knowledge 
of their problems and understanding of 
their needs is a great part of the suc- 
cess of any business. Remember, Heekin 
is not the largest can manufacturer, but 
one of the best. Let us serve you. 


CINCINNATI 2, OHIO 
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Why the nation’s leading retailers look to 
Gardner tor miltions of folding boxes every year 


Only Gardner packs so many practical advantages into 


such a complete line of folding boxes for retail stores 


4 
Pick up any Gardner folding box. It always has that crisp, 
clean quality look and feel—which start with the fine ' 
quality board which Gardner produces to the highest, 
most exacting standards. P 
They ship flat, store flat, save valuable space. And because } 


Gardner folding boxes are volume produced, they're ex- 
tremely practical in cost. 


Is it any wonder smart buyers in leading stores from coast 





to coast specify “Gardner Folding Boxes” by the millions, 
every year? 


= 


Kliktop Shoe Boxes. Tremen- 
dously popular. Customers gladly 
carry home their shoes. 


Unifold Garment Boxes. 
World's fastest garment boxes. 
Can be set up, packed, and closed 
in 8 seconds. Available in six sizes. 


Folding Gift Boxes. Complete 
range of sizes for every need. 
Stack flat, save valuable ware- 
housing and counter space. 


Folding Millinery Boxes. Save 
space, save time, designed to set 
up quickly. Sturdy, too. Available 
in six sizes. 


| THE GARDNER BOARD AND CARTON CO 


— RETAIL BOX DEPARTMENT - MIDDLETOWN, OHIO 


| 
' 
' 
| 
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TESTER is 44-pocket machine that will 
take 1%” to 4%” diameter cans at 
better than 300 a minute. A 22-pocket 
machine will automatically test cans up 
to 7%" dia. by 12” length. 


SCROLL SHEAR saves 4% to 7% in 
tinplate required for can ends, bottle 
caps, etc. Handles sheets up to 36” 
square at a high rate of speed. 


RIE 


MILTON-KRUSER 
MWegyt 


BODYMAKER for 214" to 4%"’ 
dia. sanitary cans. Fully automatic, it 
operates at 300 cans and up per min. 
Solder attachment optional. Others 
available for diameters to 10'’%2”’, for 
square, rectangular, or oval bodies, 
with plain or “Mennen-type” side seam 
and with or without beading. 





HIGH SPEED— Al! Hamilton Kruse machines are 
designed to operate at speeds of better than 300 
units a minute. An important consideration with 
labor costs steadily rising. 


LOW MAINTENANCE— Downtime costs pro- 
duction. That’s why Hamilton Kruse uses the best 
materials to build rugged equipment that’s engi- 
neered to cut maintenance downtime to the bone. 


DEPENDABILITY —Long service life is a must 
in Hamilton Kruse can makers. Users report 
machines of the Kruse design that are still operat- 
ing after 30 years continual servic 


KING MACHINERY 


UV 


QUALITY PRODUCTS— Your cans come off a Hamilton 
Kruse line made right. You'll have fewer rejects—lower 
tin plate costs because modern Hamilton Kruse can- 
makers and testers are precisionbilt to do the job well. 


SAFETY—Hamilton Kruse equipment is built with a full 
complement of safety devices designed to guard the user 
against injury or extensive damage to the machine in the 
event of jams or other mechanical malfunctions. 





CAN BODY FLANGER will take ca ) 


from 2” to 4%"’ diameters at spee 


GANG SLITTER trims and slits sheets 
up to 36” trimmed width. Available 
for decorated sheets. Also as duplex 


STRIP FEED PRESS has a rating of 
25 tons, handles 36” strip and takes 
single, double or multiple dies. With 
single curler, handles 300 or more ends 
a minute— with double curler, twice this. 


equivalent to bodymaker's outpu 
Available, too, for smaller and f 
larger cans, and for square and r 

tangular cans. Can be had in connecti 
with beader for general line. Separa 


body blank slit ter or trimmer and slitter. 
Operates at a high rate of speed. 


Tin plate and labor are going up. Now it’s more 
important than ever to make sure you have the can- 
making equipment that will get the most out of both. 

Only the best machines can be counted on to keep 
production and quality up and hold the rate of rejects 
down. That’s why cost-conscious can makers are 
turning to Hamilton Kruse. They know that they’ll 
get machines that are precision built to cut tin plate 


beaders also available for gener 
line or for sanitary cans. 


costs and maintain the high speeds essential to low 
labor cost per unit produced. 

With the nation gearing its economy to an expanded 
defense program the increased demand for cans is 
exerting more pressure for high speed production. 
When you check Hamilton Kruse you'll find you 
can meet this demand through the use of the best 
equipment—available at the right price. 


LIMA-HAMILTON DIVISION 
HAMILTON, OHIO 


BALDWIN - LIMA -HAMILTON 


General Offices: Philadelphia, 42, Pa. 


Offices in Principal Cities 
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Have you looked critically at YOUR packaging 
lately? Does it give your product the best possible 
protection and sales appeal? Critical appraisal 
frequently shows room for tremendous improve- 
ment. Every day our packaging experts develop 
improved packaging for many industries . . . pro- 
viding better appearance, increased protection, 
and frequently at lower cost. 


Bags of polyethylene, 
Pliofilm, vinyl, cellophane 


‘Bags of plain or 
treated papers 


Take Central States’ CEN- 
CORAP for example. this 


plastic-coated paper combines the 
grease, water, acid and alkali- 
proof protection of polyethylene 
plus the strength, rigidity and 
printing qualities of paper. 


CENCORAP is being made into bags 
and pouches for tobacco, powdered 
milk, hair bleach, lard, frozen foods 
and many other products. It is just 
one example of Central States’ pro- 
ducts KEEPING PACE with our cus- 
tomers’ needs. Put us to work on 
your packaging problem! 
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For defense needs, vast quantities of bags, 
covers, pouches and waterproof liners are being 
produced in our four plants. For every industry.. 
in every part of the country..we are using papers, 
plastics, and foils, alone and in combinations, for 
every conceivable type of military packaging. 


Foil-Coated 
Kraft Pouch 


Pressure-seal H-4 Case Liner 


Sales representatives in 
all principal cities are 
available to assist you 
in interpreting and sup- 
plying your packaging 
needs for government 
orders. Call or write. 


Satchel Bottom 
*CENCORAP is a trade mark L-2 Ba 
of Central States Paper ond 9 
Bag Company. 


St. Louis Irvington, N. Y. 



















You're sure of getting action when you get the Facts 
from Forbes. Whether your job is a long run or a short 
run, production only or creative-plus-production, you 
can depend on merchandising impact when Forbes does 
the work. Unique facilities in lithography, letterpress, 
web gravure, and die-stamping ... all under one roof and 
one-management control ... are combined with long ex- 
perience and continuous study of printed merchandising 
effectiveness in all fields. You reap the benefit. To get 


the Facts from Forbes, call the Man from Forbes. 


FORBES LITHOGRAPH CO. 


NEW TORK + Creveranod > BOSTON + CHICAGO + ROCHESTER 


DLeliers Merchandising lmpact- 
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CRACKERS » aus 


GOOD ENOUGH TO EAT! Tempting re- 
productions of Sunshine Hi Ho crackers 
give the Sunshine package a sales oomph 
that’s irresistible. Lithographed by Forbes, 
the Sunshine wrapper is reproduced in 3 


colors, and press varnished. 

















PROTECTION AND 








WHALE —A mammal, not a fish, and 
the biggest in the ocean. His tough hide 
and thick, heavy layer of blubber be- 
neath ward off cold and attack. 


PARRAKEET — The 
junior of the parrot 
family. A clever little 
fellow with colorful, 
vivid plumage and 
sometimes a vocabu- 
lary to match, 


for the 
FOOD INDUSTRY 





e avi e housewife tak listic vi ds today’s higher f ; 4 INDUSTRIES SERVED 7 
er 0 t , , 14 ’ . = 
The averag ife takes a realistic view towards today’s higher food prices ' 


She simply shops more carefully. Food flavor, cleanliness, and wholesomeness 
4 : Bread — Cracker 
are more important than ever. Please her on these counts, and you've won a Cereal 


MEAT 
p . , : Packing — Locker 
KVP Papers can help you. They are made especially for food preservation. Retail 
You can get them in sheets or rolls to protect every product you process. To DAIRY 
complete the job, KVP artists and printers can add colorful design whenever pas At 
it’s a sales advantage for you. FISH * FRUIT * FROZEN FOODS 
POULTRY * SHORTENING veorrAms 


steady customer. 











Kalamazoo Yegetable Parchment Company 
PARCHMENT + MICHIGAN 


ASSOCIATED COMPANIES: IN CANADA: 
KALAMAZOO VEGETABLE PARCHMENT CO., DEVON, PENNA. THE KVP COMPANY LIMITED, ESPANOLA, ONTARIO 
KVP COMPANY OF TEXAS, HOUSTON, TEXAS APPLEFORD PAPER PRODUCTS LIMITED, 
HARVEY PAPER PRODUCTS CO., STURGIS, MICHIGAN HAMILTON, ONTARIO - MONTREAL, QUEBEC 
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ARTIST. HERBERT MATTER 








The prudent penniless biegittbee inthe world labors for wages 
awhile, saves a surplus with which fo. buy tools or land for 
himself, and at length hires another new beginner to help 
him. This is the just and generous and prosperous system 
which opens the way to all — gives hope to all, and conse- 
quent energy and — and improvement of condition to all. 
yo? (Message to Congress, 1861) 
GREAT IDEAS OF WESTERN MAN: one of a series CONTAINER CORPORATION OF AMERICA ne 4 
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Cables & Grams: Liofnit, Wembley (ABC Code 6th Edn.) 


Phone: Wembley 6011. 
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FISHER'S FOILS LIMITED, EXHIBITION GROUNDS, WEMBLEY, MIDDLESEX, ENGLAND 











PACKAGE POST 


IPI booth at Atlantic City is scene 
of photos showing highlights in. 
inks for packages. Triple the usual 
space still lets us show but a few of 
our friends who called on IPI. See 
two more picture pages following 
this. International Printing Ink 
Div. of Interchemical Corporation, 
67 West 44th St., New York 18, N.Y. 


IPI, Aniloz, Vaposet, Gemtone, Glo and In-tag 
are trademarks of Interchemical Corporation 


IPI Anilox inks are so popular they get special 
corner to hold hundreds of exhibits ranging from 
cellophane and plastic bags to pressure sensi- 
tive tapes, candy wraps, and milk containers. 


High grade breadwrappers interest Robert Caine, 
Kalamazoo Vegetable Parchment Co. and IPI's Ray 
Trudgeon. Nearly every major breadwrap printer 
in the country now uses odor-free IPI Vaposet inks. 
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Free IPI booklets on inks for package printing 
and color made IPI Booth a must for thousands of 
visitors. We still have a few copies of ‘Aniline 


Brilliant, smooth colors of blanket box produced 
by Container Corp. of Amer. catch eyes of George 
R. Sutch (left), Stanley Osinski (right), both 
of Container Corp., and Joseph A. Spizzirri, IPI. 


Five-color Rice Krispies package pleases Frank 
Stowitts, V. P. of Michigan Carton Co. His firm 
prints this and many other leading packages with 
IPI inks which meet variety of specifications. 


Printing", “IPI Package Post Booklet"’, “‘Inks for 
Packages”’ and “IPI Color Guide for Boxboard"’. 
Write us today—67 West 44th St., N. Y. 18, N. Y. 


Good neighbors chat with IPI's Col. J. W. Viner 
(center) to learn all that's new in inks for 
packages. Mr. and Mrs. José F. Casuso, Havana, i 
were amazed at variety of packages in IPI booth. 7 


Biggest package in the show was this 55 gallon 
Rheem steel drum—from world's largest metal 
decorating press. Beautifully lithographed in 
lively colors with IPI met. dec. inks of course. 
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More photos taken at IPI booth at 
Atlantic City showing highlights in 
inks for packages. Even these two 
extra pages let us show but a few 
of our friends who came to see us. 
International Printing Ink Div. of 
Interchemical Corporation, 67 West 
44th Street, New York 18, N. Y. 
Please address inquiries Dept. P3. 


IPI, Aniloz, Vaposet, Gemtone, Glo and In-tag 
ave trademarks of Interchemical Corporation. 


R. Walter, Container Corp. of Amer. and IPI's Ray 
Trui@geon are proud of this beautifully printed 
blanket box. IPI inks and fine craftsmanship 
bring out its eye-catching, self-selling appeal 


J. A. Holzer, Sylvan Sweets Co. Pres., holds his 
firm's popular ‘“‘Lucky"’ candy cigarette packages Pres. (center), Jack Schia, V. E. Walton, V. - 
produced with IPI Vaposet inks by Comly-Gillam son (all of C-G) and Sylvan's E. J. Rohn, Jr 


E. Fradkin (left) and G. E. Weber (rt) of Sea- Frank McCormoch, Federal Carton Co., James 
board Cont. Corp. discuss color control with Mann and J. S. Clark (both IPI) admired sparkling 
Oscar Unglaub. IPI color standards, visual toler- labels printed with IPI Gemtone inks. These inks 
ance limits help to keep package colors uniform. end dryback—look as bright dry as when wet. 


GCHEWMWMIT CAE CORPORATI 


High-grade printing on cellophane interests W. E. Hawkins and M. W. Gary, Name your package—it's here. Best known names in packaged products and 
Standard Printing Company, Col. J. W. Viner, IPI, brings them up to date package printing are represented on these shelves. Popular exhibits were 
on IPI Anilox inks that give top-flight results on all types of cellophane. those printed with new IPI gloss inks—they make good packages better. 
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Plenty of top prize-winning exhibits highlighted IPI's whopping display of types of surfaces—including a wide selection of polyethylene bags prin 
over 2,000 different packages at the Atlantic City Packaging Show. In the by the exclusive IPI Anilox system. If you missed your copies of the 1 
IPI Booth visitors saw examples of printing by every major process on all “Package Post"’ and *‘Inks for Packages"’ booklets, write today—they're frge. 





From Sydney, Australia, is A. Clark, Govegming 
Dir., Artcraft Print. Co. He admires prize-wi 2 
Prell packages shown by O. C. Holland, }gPI. 
Crowell Carton Co. printed them with IPI 


Doug Tuttle, IPI, tells story of new type deluxe 
are discussed by Gair's W. S. Schumacher and shoe boxes to J. A. Pollock, Decotone Prod. Div. 
Harry Saam, IPI. Nothing like the right inks and Al Murrell, Packaging Prod. Corp. Boxes 
for top-flight package printing—IPI has ‘em. printed with IPI Anilox inks have lots of class. 


Prize-winning packages made by Robert Gair Co. 


c 
plain 





Henry Franzreb, Harry Steiner and John Watmore, Dixie Cup Co., tell Gene Mighty busy spot was IPI Booth. Visitors swarmed in to inspect colorful, 
Davis, IPI (right), how IPI inks help solve production problems. IPI Anilox moving displays packed with packages. Center group here talks about new 
and IPI Vaposet inks are first choice of leading paper cup manufacturers. IPL Anilox “Glo” inks that permit a new high in quality aniline printing. 
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Known for their strength and 
rigidity . . . Known for their 
flexibility in design and con- 
struction... 


They are ready to meet the requirements of 
manufacturers whether for their usual civilian 
products or their military production orders. 


Our immense plant capacity and the convenience 
of our production facilities enable us to offer re- 
liable service and meet the delivery needs of 
today's exacting manufacturers on schedule. 


your 





Consult us of 















needs. Samples and sug: 
furnished. 





gestions gladly 








Ye CLEVELAND 


6201 BARBERTON AVE. 


@ All-Fibre Cans © Combination Metal and Paper Cans 
® Spirally Wound Tubes and Cores for al! Purposes 
* 


* 

PLANTS AND SALES OFFICES: Cleveland, Detroit, Chicago, Plymouth, Wise, 
Jamesburg, N. J., Ogdensburg, N.Y. © ABRASIVE DIVISION ot Cleveland 
SALES OFFICES: Grand Central Terminal Bidg., New York City; Washington 
Gas Light Bidg., Washington, D. C.; West Hertford, Conn.; Rochester, N.Y. 
Clevelend Container Canada. 








VELAND CONTAINERS READY FOR ANY EMERGENCY 


CLEVELAND CONTAINERS 
SIMPLIFY SPARE PARTS PACKAGING 


They lower costs and give that needed protection 
between plants, or for products in transit and in 
storage. 





CONTAINERG| 


CLEVELAND 2, OHIO 


ltd., Prescott, Ontario * Offices in Toronto end Montreal 








Want to Seal Corrugated Cases 
Faster, Better, Cheaper? 


New 9-109 BOX-WELD sets in 15-20 seconds! 5-109 


BOX-WELD'S special formula offers speeds comparable to any other case- 
sealing adhesive in use anywhere. Use it on your shortest compression units. 
Get 15- to 20-second bond of your corrugated cases. 


New 5-109 BOX-WELD gives 100% bond on normal 
COMpression UNITS! 5-109 sox-WeLD possesses extreme wet 


physical tack, assuring 100% bond off the end of all normal compression 
units — even in many cases where containers are packed too full or not full 
enough — and on difficult liners such as jute, and fourdrinier kraft. 


New 5-109 BOX-WELD challenges comparison onea 


COST DaSIS! Fociproot 5-109 BOX-WELD is ready for instont use 
— requires no tricky, laborious diluting. Yet you don’t pay for water! 
5-109 BOX-WELD contains over 50% solids, but is comparable in cost 
to ordinary adhesives containing only 30-35% solids. These higher solids 
permit lighter application, resulting in speed, bond and dollars-and-cents 
savings in mileage figures. 


YOU'LL WANT TO KNOW MORE ABOUT 5-109 BOX-WELD AND OTHER UPACO 
ADHESIVES, CHECK THE COUPON, PASTE IT TO YOUR LETTERHEAD, AND 
 peelelphiantiaaa y iniaaamlpenceas einen angie, Base nisi. 








UNION PASTE COMPANY, 





5-109 BOX-WELD INFORMATION ON ADHESIVES 
$ [ | 4-0z. sample 
& 5-gal. test kit (at drum 
e price) 
i @ Technical data sheet 


f Recommendations for 


industry 









FOR GOV'T EXPORT PACKAGING 


Sealing ““V’’ board 
(JAN-P-101) 


Water-resistant case 
liner (JAN-P-140) 


Free drawings on case 

liners and closures 
(JAN-P-140) 

Laminating “V” board 
(JAN-P-108) 


Labelling under U-M- 
186 and AXS-1472 





1605 Hyde Park Ave., Hyde Park, Mass. 


Gentlemen: Please send me material 
as checked: 


NAME 
FIRM___ 
POSITION 
ADDRESS 
CITY. 
Fé akties Fi 3 

















ee ee oe oe 





THE UNION PASTE COMPANY vce ark, massachuserrs 


5-109 BOX-WELD Is manufactured by the F. G. Findley Co. Milwaukee and Houston, for Middle West distribution. 
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You Saw Us at the Show... 


The Nylco booth at the Packaging Show was a popular stopping 
place. There you saw the latest protective packaging materials 
which are being used by leading manufacturers of Defense Goods 
because Nylco products meet or exceed all military specifications. 
Write or call your nearest Nylco representative. He'll help you on 
your packaging. 


Materials Converted for Use Quintested 
Film Flameproofed Protective V For Materials 
Foil ; Laminated Packaging V For Manufacture 
Paper Coated Building V For Product 
Textile Creped Printing V For Specifications 
Plastic Printed Products Vv For End Use 


NYLCO Protective Barrier Materials 


PRODUCTS INC. 
530 MAIN ST., CLINTON, MASSACHUSETTS 


Represented nationally by packaging engineers: 


R. M. Reutlinger & Assoc. Allied Commodities Co. Protective Packaging Co. Allied Commodities Co. 
Hulman Bidg., Dayton, Ohio Andrus Bldg., Minneopolis 2, Minn. 542 S. Dearborn St., Chicago 5. Merchandise Mart., Kansas City 8. 


Leonard Barol & Associates William Diemer & Co., Inc. Zellerbach Paper Co. New England Distribution 
1508 Finance Bidg., Philadelphia. 274 Madison Ave., New York 15. 4000 E. Union Pacific Ave. Nylco Products, Inc. 
Los Angeles 54, California 530 Main St., Clinton, Mass. 


Vacationing in New England ?- Vasit us in Clinton 
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“It’s the vacation 


weve always dreamed about” 








Ey ERY year America finds new delight in the 
magic word, “vacation.” Chiefly responsible 
are the resort and travel industries which have 
grown to gigantic proportions because they 
offer an infinite variety of places to go, things 
to do. An equally important reason for this 
expansion is the achievement of making it so 


easy and pleasant for millions to plan their XFORD PAPERS 
treasured holidays. : 

In this, good printing plays a vital role. 
Enticing folders by the million, attractive H ] B ild S l 
posters and the pages of leading magazines € Pp ul ales 
help not only to inspire vacation plans, but to 
bring them to reality. 

You will find Oxford Papers a perfect choice 
to make your folders, brochures and other 
printed pieces more colorful, more convinc- 


ing — whether they are produced by letter- OXFORD PAPER COMPANY OXFORD MIAMI PAPER COMPANY 
press, offset, lithography or rotogravure. 230 Park Avenue, New York 17, .N. Y. a alae 35 East Wacker Drive, Chicago 1, Ill. 


Mills at Rumford, Maine, and West Carrollton, Ohio 





XFORD PAPERS 


Help Build Sales 


Oxford Papers are continually at work building sales for 


resorts, steamship, railroad, bus and air lines. And, because 


they have proved so satisfactory in use, you find Oxford 
Papers helping to build sales for a host of other products 
and services through attractive box wraps and labels, as 
well as the pages of catalogues and magazines. Find out for 
yourself how much they can add to the effectiveness of your 
selling-in-print. 


* * * 


IT PAYS TO ASK FOR — AND USE THESE FINE OXFORD AND OXFORD MIAMI PAPERS 


COATED PAPERS 


Polar Superfine Enamel 

Maineflex Enamel 

Mainefiex Enamel Cover 

Mainefiex Enamel, Coated One Side 
Mainefold Enamel 

Mainefold Enamel Cover 

North Star Dull Enamel 

Seal Enamel 

Engravatone Coated 

Coated Publication Text 


UNCOATED PAPERS 


Carfax English Finish 
Carfax Super 

Carfax Eggshell 

Wescar Offset 

Wescar Satin Plate Offset 
Wescar Gloss Plate Offset 
English Finish Litho 

Super Litho 

Duplex Label 


OXFORD PAPER COMPANY, 230 Park Avenue, New York 17, N. Y. 


Nation-wide Service 


Through 


Albany, N. Y 
Atlanta, Ga. 
Augusta, Maine 
Baltimore, Md. . 
Bethlehem, Pa. 
Boise, Idaho . 
Boston, Mass. 
Buffalo, N. Y. 
Charlotte, N. C. 


Chattanooga, Tenn. . 


Chicago, I. 


Cincinnati, Ohio . 


Cleveland, Ohio 
Columbus, Ohio 
Dayton, Ohio 


Des Moines, Iowa 
Detroit, Mich. 
Fresno, Calif. 
Hartford, Conn. 
Indianapolis, Ind. . 
Jacksonville, Fla. 
Kalamazoo, Mich 
Kansas City, Mo. . 
Knoxville, Tenn. 
Lincoln, Neb. 
Little Rock, Ark. 
Long Beach, Calif. 
Los Angeles, Calif. 
Ky. 
Lynchburg, Va. 
N. 
Memphis, Tenn. 
Miami, Fla... 
Milwaukee, Wis. 


Leuisville, 


Manchester, H 


Minneapolis, Minn. . 


Nashville, Tenn. 
Newark, N. J. 


New Haven, Conn, . 


New York, N. Y. 


Oakland, Calif. . 
Omaha, Neb. 
Philadelphia, Pa. . 


Phoenix, Ariz. 
Pittsburgh, Pa. 


Portland, Maine 
Portland, Ore. 
Providence, R. I. 
Richmond, Va. 
Rochester, N. Y. 


Sacramento, Calif. . 
. Shaughnessy-Kniep-Hawe Paper Co. 


St. Louis, Mo. . 


. Paul, Minn. 


oon Bernardino, Calif. 
Salt Lake City, Utah . 


San Diego, Calif. 


San Francisco, Calif. . 


San Jose, Calif. . 
Seattle, Wash. 
Sioux City, Iowa 
Spokane, Wash. 
Springfield, Mass. 


Stockton, Calif. . 
Tacoma, Wash. 
Tampa, Fla. . 
Toledo, Ohio 
Tucson, Ariz. 
Washington, D. C 
Worcester, Mass. 


(Div. 


Oxford Merchants 


W. H. Smith Paper Corp. 
Wyant & Sons Paper Co. 
Carter, Rice & Co. Corp. 

. . . « The Mudge Paper Co. 
Wileox- Walter-Furlong Paper Co. 
Blake, Moffitt & Towne 

Carter, Rice & Co. Corp. 
Franklin-Cowan Paper Co. 
Caskie Paper Co., Inc. 

The Charlotte Paper Co. 

. Bond-Sanders Paper Co. 
Bermingham & Prosser Co. 
Bradner, Smith & Co. 

The Whitaker Paper Co 


The Johnston Paper Co. 

The Whitaker Paper Co 

The Cleveland Paper Co. 
Scioto Paper Co. 

. Cincinnati Cordage Co. 
The Whitaker Paper Co. 
Bermingham & Prosser Co. 
Chope Stevens Paper Co. 
Blake, Moffitt & Towne 
Green & Low Paper Co., Inc. 
. MacCollum Paper Co. 
Jacksonville Paper Co. 
Bermingham & Prosser Co. 
Bermingham & Prosser Co. 
Louisville Paper Co. 

w estern Newspaper Union 
Roach Paper Co. 

Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Louisville Paper Co. 

. Caskie Paper Co., Inc. 

’. C. H. Robinson Co. 

. Louisville Paper Co. 

P Everglades Paper Co. 
‘ “iia Christiansen Paper Co 
Sensenbrenner Paper Co. 

. Wileox-Mosher-Leffholm Co 
Bond-Sanders Paper Co. 
Bulkley, Dunton & Co., Inc. 
Bulkley, Dunton & Co., Inc. 
Baldwin Paper Co., Inc. 
Bulkley, Dunton & Co., Inc. 
Green & Low Paper Co., Inc. 
Miller & Wright Paper Co. 
The Whitaker Paper Co. 
Blake, Moffitt & Towne 
Western Paper Co. 

‘ . Atlantic Paper Co. 
Wilcox- Walter- Furlong Paper Co. 
Blake, Moffitt & Towne 

. General Paper Corp. 
Brubaker Paper Co. 

C. H. Robinson Co. 

Blake, Moffitt & Towne 
Carter, Rice & Co., 
Cauthorne Paper Co. 
Genesee Valley Paper Co. 

. Blake, Moffitt & Towne 


Corp. 


obey Fine Papers, Inc. 
Inter-City Paper Co. 
Blake, Moffitt & Towne 
Western Newpaper Union 
Blake, Moffitt & Towne 

. Blake, Moffitt & Towne 

. Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Western Newpaper Union 
Blake, Moffitt & Towne 
Bulkley, Dunton & Co., Inc. 
of Carter, Rice & Co. Corp.) 
Mill Brand Papers, Inc. 

. Blake, Moffitt & Towne 

. Blake, Moffitt & Towne 

- Tampa Paper Co. 

Paper Merchants, Inc. 
Blake, Moffitt & Towne 
The hy Paper Co. 

A. Esty Paper Co. 


° Cc. 
(Div. of Carter, Rice & Co. Corp.) 


OXFORD MIAMI PAPER COMPANY, 35 East Wacker Drive, Chicago I, Ill. 


MILLS AT RUMFORD, MAINE AND WEST CARROLLTON, OHIO 





Cochran’s Aluminum Foil cannot 
give its double advantage of 
“Beauty at Work” to ail civilian 
purposes. But Cochran believes in 
a bright American future—its man- 
agement is continually seeking new 
uses for Aluminum Foil—its tech- 
nicians are constantly testing new 
ideas and processes and improving 
on the old ones. 


aie 


Cochran’s Aluminum Foil may well 
brighten your future ptosperity. We 
will gladly help you plan. 


AVERY 


OPE AI 





COCHRAN FOIL COMPANY 


INCORPORATED 


LOUISVILLE 10, KENTUCKY 


SALES OFFICES 


714 Wrigley Building, Chicago 11, Ilinois © 632 Fisher Building, Detroit 2, 
Michigan ¢ 238 West Wisconsin Avenue, Milwaukee 3, Wisconsin ¢ 500 Fifth 
Avenve, New York 18, New York © Hippodrome Building, Clevelond 15, Ohio 


JUNE 1951 





Visible Quality in the Package 
can Reflect the Invisible Quality of the product! 


Leading Manufacturers 
Recognizing that Fact, 
Give Preference to... 
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Who Seek Distinctive Gift Packaging, 


” SUPERIOR PRINTING SURFACE 
R | dg e | '@) BRIGHT FAST AND SOIL RESISTANT COLOR 
CLAY (COATED HIGHER VARNISH GLOSS 
REG. US PAT. OFF CUSTOM MADE FOR EVERY ORDER 

B 0 X B 0 A R D § LUSTROUS BRUSH FINISHES AND EMBOSSINGS 
ASSURED UNIFORMITY 
BRIGHTER — SMOOTHER 
CONTROLLED COLOR MATCHING 


MADE AT RIDGEFIELD, N. J. BY LOWE PAPER COMPANY 


Reofresentalives 


H. B. Royce, Detroit 


FOR FINE FOLDING CARTONS 


Philip Rudolph & Sons, Inc., Philadelphia 
A. E. Kellog, St. Louis 
Norman A. Buist, Los Angeles 


MODERN PACKAGING 





Does your package put a picture 
in the shopper’s mind? 


Surveys show that today’s food shopper is open-minded. Two out of 


three purchases in supermarkets are “‘store decisions”. . . made while DuPont 


the shopper is looking at displays, picking up packages, reading labels. | 


She’s open to suggestions that will help her plan menus. Any part A ellophane 


of your package that helps the shopper picture good, easily prepared 
meals rates high as a self-selling feature. jows what it Protects—Protects what it Shows | 


This is one of twelve check points in “How To Rate Your Package | 
} 
Objectively,”’ an easy-to-use guide for analyzing the self-selling job your | GU POND 
package is doing. Write for this handy folder today. E. I. du Pont de 
. “14. eee a BETTER THINGS FOR BETTER LIVING 
Nemours & Co. (Inc.), Film Department, Nemours Building, Wilming aon aaeniy 


ton 98, Delaware. 
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co 
FORMATION AND 
a LL APPLICATION 


PLASTIC OR ADHESIVE 


ABOUT RO 


PYRAMID 

SHAPE CELL 
Most generally used for light and 
medium application of color or 
coating on aniline printing ma- 
chines, where the color or coating 
is transferred from the fountain 
roll to the plate or coating roll 
without the use of a doctor blade. 
Percent of dry solids in material 
applied determines size and depth 
of engraved cell. 


By the world’s largest 


engraved ap 


application of lacquers, 
and water or so 


{p10 RS OF 
PIONEER PRODUCE 

PRECISION ENGRAVED 
APPLICATOR ROLLS 


QUADRANGULAR 
SHAPE CELL 

Basically a gravure type cell, best 
suited for coloring or coating on 
gravure machines, or other direct 
application equipment using a 
doctor blade. The predetermined 
size and depth of the precision 
engraved cells produces uniform 
application. Precision engraved 
cells of a predetermined size and 
depth are available for almost any 
direct application. 


GINEEREO 


producers of precision 
for measured 


aniline inks, plastic 
Ivent soluble adhesive. 


plicator rolls, 





MPETENT ADVICE 
OF COLOR, 


TRIANGLE-HELIX 
SHAPE CELL 
This scientifically engineered cell 
is used for heavy application of 
color and coating, on machines 
employing a doctor blade. The 
Triangle-Helix Shape Cell has 
solved many complicated coating 
and coloring problems. The depth 
of the engraved cell and weight of 
applied coating is determined by 
the percent of dry solids in solution. 





MODERN ENGRAVING 
& MACHINE CoO. 


1413 CHESTNUT AVE. HILLSIDE 5S, NEW JERSEY 


Copr. 1951 Modern Engraving & Machine Co. 
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"Keep Your Powder Dry!" 


Ana the way to do it is to pack 
your dehydrated, powdered foods 


and other military or civilian prod- 
ucts...in foil coated with VINYLITE 
Brand Resins. 

This not only keeps them dry, 
but keeps odors out, flavors and 
freshness in! It is particularly 
useful for protecting foods, 
pharmaceutical, chemical, and 
hundreds of other perishable prod- 
ucts that face shipping and han- 
dling hazards or are easily 


contaminated. 
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Foils coated with VINYLITE 
Resins heat-seal with ease. And 
these resins resist water, oils, 
greases, alkalies, and most strong 
acids. They are tasteless and odor- 
less. They are impervious to air 
and liquids. They add strength to 
foil which they also protect from 
possible chemical attack. 

Available in many colors, trans- 
parent, translucent, or opaque, 
they readily accept multi-color 
printing. Let us tell you the com- 
plete story. Write Dept. KQ-55. 


Illustrations and data courtesy The Dobeckmun 
Company, Cleveland 1, Ohio, and Berkeley 2, 


California. 


/B\ 
taact\ OO ) mann 
BAKELITE COMPANY 
A Division of 
Union Carbide and Carbon Corporation 
30 East 42nd Street, New York 17, N. Y. 
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... for a couple 
...Or a crowd! 


When you want a cool, refreshing drink 

. whether it’s two glasses or enough for 
the whole gang”... you can make it 
without any fuss or bother when you use 
ReaLemon,* with sugar already added. 


The closures used on both sizes of ReaLemon, the 
regular 12 oz. and the 24 oz. “family-size” bottles, 
are Crown Screw Caps. These are the caps that more 
and more food packers are using to be sure of a 
dependable seal . . . closures and liners that they know 
are scientifically correct for their particular product. 


If you have a sealing problem, bring it to CROWN. 
We maintain a customer service laboratory where any 
processing method can be duplicated on a small scale. 
Working with your product, we will be able to 
accumulate information that will be of value in helping 
you select the closure and liner best suited for your 
needs. There is no cost or obligation for this service. 
Crown Cork & Seal Company, Baltimore 3, Maryland. 
World’s Largest Makers of Metal Closures. 


* ReaLemon is a product of “ 
the Puritan Company of / * \ »S J ~ S 
America, Chicago, Illinois. . 
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/ PNEUMATIC | 


POWDER FILLERS 


Cut Product Wastage 
Obtain Accurate Uniform Fill 
Cut Cleaning Costs 


Pneumatic, a leading manufacturer in the packaging field 
since 1895, now offers a complete line of powder filling 
equipment — machines operating on a new principle of 
vacuum feeding, instead of pressure to pack the powder 
into its container. 

Here’s how Vacuflow works: Air is removed from the con- 
tainer to create a vacuum, which draws a measured quan- 
tity of powder from the hopper. Uniform fill is assured by 
regulating the powder’s density with a predetermined de- 
gree of vacuum. This unique method eliminates dust be- 
cause it simply does not involve air currents that cause dust. 
Units are available to handle every powder filling require- 
ment. This includes semi-automatic models for filling 
containers ranging from a tiny powder box up to 200 
pound drums and multiple head rotary models for auto- 
matic handling of 5 pound sizes or less, at speeds of 45 to 
300 per minute. Pneumatic invites your inquiry. 
Pneumatic ScALe Corp., Lrp., 82 Newport Avenue, 
Quincy 71, Massachusetts. Branch Offices in New York; 
Chicago; San Francisco; Los Angeles; Seattle. 
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“I know of 


no savings plan 
better suited 


HAROLD H. SWIFT 


Chairman of the Board, Swift & Co., Inc. 


for future need.” 





Let’s take a look at the Payroll Savings Plan. 


Introduced in 1941—and quickly taken up by industry 
—Payroll Savings offered employed men and women an 
opportunity to build for individual and national security 
through systematic savings in U. S. Defense Bonds. 

During the war years, Americans continued to save— 
and helped to finance a large part of the cost of the war—by 

_ Payroll purchases of U. S. War Bonds. 


In the post-war period of adjustment, billions of dollars 
in bonds provided an economic cushion new to this or any 
nation. Inflation would have been a far more serious 
problem had these billions of dollars been used for com- 
petitive spending. 

Since VJ Day, men and women have continued to build 
security through easy, systematic Payroll purchases of 
U. S. Savings Bonds. 

In June 1950, Americans held a total of 56 billion dol- 
lars in U. S. Defense, War and Savings Bonds, a figure 
higher than that held on VJ Day. More than 8,000,000 
employees, in 21,000 large companies (employing 100 or 


to individuals...’ 





“I know of no savings plan better suited to individuals than buying U. S. 
Government Bonds through the payroll deduction plan. Systematic sav- 
ing in this manner is an excellent way to produce a backlog of security 


more) were saving, month after month, in U. S. Savings 
Bonds. 

In November, 1950, thousands of top executives took 
a look at their Payroll Savings Plans. Then, through a 
simple person-to-person canvass of their employees they 
made sure that every man and woman was given a Payroll 
Savings Application Blank and an opportunity to make 
his or her own decision. The results would be astonishing 
to any but Americans. Without pressure or emotional 
appeal, employee participation jumped from 30%, 40%, 
to 80% ... 85% and even higher. More than a million 
workers have joined the Payroll Plan or increased their 
monthly investment. 

Take a look at your company’s Payroll Savings Plan. 
See that every employee—particularly the newer ones—are 
given a Payroll Savings Application Blank—and an oppor- 
tunity to save through monthly investment in U. S. Defense 
Bonds. Phone, or write to Defense Bonds Division, U. S. 
Treasury Department, Suite 700, Washington Building, 
Washington, D. C. Your State Director is ready to help you 
help your employees and your country. 


The U. S. Government does not pay for this advertising. The Treasury De- 
partment thanks, for their patriotic donation, the Advertising Council and 
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If your problem is QUALITY. ee 
a as well as ECONOMY... 
the answer is Rayselene 





This 100% rayon flocked paper steps forward 
as something really NEW in the field. 


NEW because never before have such rich, 
brilliant colors been developed . . . NEW be- 
cause of its greater workability and because it is 
enhanced by the appearance of the many beauti- 
fully embossed patterns ... NEW because “Ray- 
velene” is available, for the first time, in 54 inch 
rolls as well as the 27 inch width ... NEW be- 
cause it is priced much lower than you could 
possibly imagine. 


With these many extras, “Rayvelene” now 
makes it possible to meet even your most un- 
usual and difficult packaging and specialty 
manufacturing requirements. 


Investigate its possibilities. Write on your 
firm letterhead for the distributor in your local- 
ity. A free sample book will be sent on request. 


MARQUARDT & COMPANY, INC. 
155 Spring St., New York 12, N. Y. 









































County Fair awards 
‘Top Honors’ to 
DODGE CORKS 


When the W. A. Haller Corporation 
selected Dodge Milbossed-top Corks for 
their County Fair Bottled in Bond 
Straight Bourbon Whiskey they knew that 
these closures would add an important 





sales-winning touch. And right they were 
—for Dodge Milbossed-top Corks combine 
two outstanding packaging prizes. First, 
Dodge Milbossed-top Corks provide that 
“correct” touch of distinctive beauty to 
the whole package. Then, on the side of 
utility, these self-same closures are famous 
for airtight fit, uniform quality and the 
ease with which they seal and reseal. 


Dodge Milbossed-top Corks in either 
standard or special designs and colors 
add valuable sales extras to your package. 
Make sure you plan with Dodge in mind. 
Let us know your needs... we'll make 
certain your bottle gets “top honors’’. 


DODGE CORK COMPANY, INC. * LANCASTER, PA. 
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the chute toward the chipper they are 
ng a Gaylord Shipping Container. 
Througho fife complicated procedure of converting wood 
into paper — sharp-eyed technicians are constantly checking quality, 
making adjustments, testing to be absolutely sure that the end product 
is as strong and tough as it is possible to make it. 






This quality control by experts is one reason why Gaylord lists 
many of the world’s largest users of shipping containers among their 
satisfied customers. 








GAYLORD CONTAINER Aes hocG ea vee 
CORPORATION FOLDING CARTONS 


KRAFT BAGS AND SACKS 
General Offices: SAINT LOUIS KRAFT PAPER AND SPECIALTIES 


New York + Chicago * San Francisco * Atlanta * New Orleans * Jersey City + Seattle + Indianapolis * Houston + Los Angeles 
Oakland + Mi polis * Detroit * Columbus * Fort Worth » Tampa * Dallas + Cincinnati * Des Moines * Oklahoma City + Portland 


Greenville + St. Louis * San Antonio * Memphis * Kansas City * Bogalusa » Milwaukee * Chattanooga * Weslaco * New Haven « Amarillo 
Appleton + Hickory + Greensboro + Sumter * Jackson * Miami * Omaha * Mobile + Philadelphia « Little Rock * Charlotte + Cleveland 
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West Carrollton 


Parchment 


Is Insoluble, too! 


Leading packers of moist foods are enthusi- 
astic about West Carrollton Genuine Vege- 
table Parchment. Not only is it INSOLUBLE 
but it is TASTELESS, ODORLESS and 
GREASE RESISTANT. It is STRONG, too, 
wet or dry, and assures you that your product 
reaches the consumer with all its original fla- 
vor. Why not have us design your wrapper 
and print it with special inks in one or more 
attractive colors? 


WEST CARROLLTON PARCHMENT COMPANY 
WEST CARROLLTON, OHIO 


DRY WAXED 
PARCHMENT 
* 
BUTTER WRAPPERS 
’ 
BUTTER TUB LINERS 
& CIRCLES 
* 
BUTTER BOX LINERS 
e 
LARD CARTON LINERS 
& 
MILK & ICE CREAM 
CAN TOPS 
+ 
SLICED BACON 
WRAPPERS 
. 
OLEOMARGARINE 
WRAPPERS 
* 
VEGETABLE 
SHORTENING 
CARTON LINERS 
* 
CELERY WRAPPERS 
* 
FISH FILLET WRAPPERS 
& INSERTS 
o 
MEAT WRAPPERS 
om 
LINERS FOR MEAT TINS 
POULTRY WRAPPERS 
s 
CHEESE WRAPPERS 
* 
TAMALE WRAPPERS 
* 


MANY OTHERS 
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WHICH PACKAGE 
SUITS YOUR PRODUCT? 


Did you know that... 


MEER, 
Fy 





y 


* 


And these are just a few of the many, many 
products which may be packed in this container! 


But, most important ofall... 


... did you know that this is just one of hundreds 
of containers pioneered and developed by Canco 
to meet specific requirements of many different 
businesses in many different fields? Some of these 
containers are shown on the left. 





It is this 50-year experience in the pioneering 
and developing of containers which makes Canco 
the most versatile manufacturer in the industry. 


Today, in these critical times, Canco’s accumu- 
lated knowledge and resourcefulness will help its 
customers meet the unusual problems brought 
about by the national emergency. 


{canco) Containers—to help people live better 


AMERICAN CAN COMPANY 


NEW YORK - CHICAGO - SAN FRANCISCO - HAMILTON, CANADA 
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The meticulous work of 
experienced glass crafts- 

men has built and is 
maintaining Armstrong’s 
reputation for top- 

quality glassware. This skill is 
available for your quality 


packages. Contact your 


nearest Armstrong representative pan 


or write to Armstrong Cork Company. 
2306 Prince Street, Lancaster, Pennsylvania. 
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What's your_ line? 
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No matter what your ADHESIVE problem might be, Stein 
Hall will help you solve it. 


With over 85 years of experience, trained technicians 
and the finest equipment make Stein Hall laboratories 
outstanding. Our nation wide sales force is available to 
service you and tell you about Stein Hall adhesives. 
Always remember, Stein Hall is on call. 


285 MADISON AVENUE NEW YORK 17, N.Y. 


| ESTABLISHED 1866 
} Branch offices in 16 cities in U.S. and Canada. 


| 
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It 
won't 
withstand 
an 
A-Bomb, 
but... 


The Vital Edges are Protected by 8 Plys 





of Heavy Glue-Reinforced Kraft Paper 





ANDREWS ARMOR-EDGE MAILERS 
TAKE ALL THE PUNISHMENT 











Toss it around. Bang the edges in. 
Drop it on one corner ... and the 
Andrews Armor-Edge Mailer* and 
its contents come through un- 
scathed. Designed to protect flat 
merchandise and printed matter 
from the rigors of mailing. Armor- 
Edge Mailers do their job at lower 
cost and with less handling than 
ordinary heavy protective wrapping. 

Shift to Armor-Edge Mailers and 


you will eliminate nearly all com- 
plaints about mail being received in 
damaged condition. 


Armor-Edge Mailers are not stock 
items. To give proper protection, 
sizes and flap styles must be designed 
to order. Why not ask for samples 
today. Then you'll be able to evaluate 
the merits of this superior mailer 
yourself. 





for magazines 
for ad mats 
for booklets and reports 


for flat packages of every 
sort 





The present limited supply of 
Paper may prevent us from serving 
you immediately. However, all in- 
quiries will be given attention in 
order of their receipt. 














1328 Broadway 


* PATENT PENDING 


New York, N. Y. 


Manufacturers of a complete envelope line for over 30 years 
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A few of the nationally H 


t < P ies using 

United Board & Carton 

automatic filling machine 
cartons 





Allen V. Smith, Inc. 
Lever Bros. Company 
U. §. Gypsum 
Congress-Haberle Brewing Co., Inc. 
Montgomery Ward & Co. 
George W. Hellick Coffee Co. 
National Hardware Co. 
The Kroger Co. 
The Procter & Gamble Co. 
Tully Bakery 


(W mite BOARD & CARTON CORPORATION 
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Look to 
for Sanitary or Combat Ration Packaging 


ALL-Pur 
SuGa 


. 


# 


LVES on 
SWEET 


INSTANT 


AND 





Nashua’s new SAYV* plastic coated heat seal 
papers are used for packaging a wide variety of 
products, such as sugar, pepper, salt, medical and 
dental supplies. These papers are ideal for all types 
of automatic make-fill-seal machines requiring fast- 
setting hot strength adhesives. For maximum econo- 


NASHUA GUMMED AND COATED PAPER COMPANY 
NASHUA, NEW HAMPSHIRE 


my SAYV plastic coatings can be combined with 
multi-color high-speed printing. These plastic 
coated papers combine such advantages as freedom 
from adhesive squeeze out. . . storage stability ... 
seal over wide temperature range . . . unactivated 
areas of adhesive do not stick to product... maxi- 
mum hot strength. Write for complete information. 


ngfdya 


*Trade-Mark 








BALTIMORE ° CHICAGO . 


PHILADELPHIA . 


DETROIT . 


LOS ANGELES ° 
SAN FRANCISCO 


MAKES PAPER MAKE 


NEW YORK MONEY FOR YOU 








. SYRACUSE 
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VINYL PLASTIC RELIEF MAP COURTESY AERO SERVICE CORP 


GRAPHICAL CONSIDERAT 


HOW WELL DOES YOUR PACKAGE MEET THE STRIKING VARIATIONS 


OF CLIMATE, TRADE PRACTICES AND UNACCOUNTABLE CONSUMER 


PREFERENCES 


Avenue, New 
where our new 


ere on Madison 

York = City, 
MoperN PAcKAGING offices are lo- 
cated, men wear hats with 24-in. 
brims—which is the normal, average 
preference for the East. Three blocks 
over, at Broadway and Seventh Av- 
enue, hat dealers say, the average is 
2% to 2%-in., approaching the 3- 
to 3%-in. best sellers in the great 
Southwest. 

The ladies on Madison Avenue and 
57th Street are probably the most 
fashion-conscious in America, but on 
the average the colors they wear are 
more conservative than those selected 
by their sisters who live in warmer, 
sunnier climes. 

The dogs in our neighborhood, we 
are told, are fed more biscuits than 
dogs who live near the meat-packing 
centers, where the preferred pack- 
aged dog food is canned meat. Pack- 
ages of dry-meal dog food go best 
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THROUGHOUT THIS BROAD LAND? 


near the milling centers like Minne- 
apolis. 

In food stores hereabout, shoppers 
are attracted to small-sized cans, jars 
and cartons from which contents may 
be used up at one meal, or which 
can be easily stored in the small cup- 
boards of the average city apartment. 
And they buy butter and margarine 
in cartons known as Eastern flats, in 
contrast to the more oblong-shaped 
cartons containing four stubbier %-lb. 
sticks, known as Western flats, which 
are favored in California. 

During the past six years a vast 
amount of evidence has been col- 
lected by such organizations as the 
Bureau of Advertising of the ANPA 
and other research organizations 
pointing out the wide variations in 
geographical preferences that affect 
marketing throughout the country. 
Striking differences in climate, soil 
characteristics, water supply, local 


economic conditions, trade practices, 
dietary, social and racial customs and 
legislation may have important bear- 
ing on marketing—and packaging. 

Some of these preferences—and 
prejudices—that packagers run into 
are perfectly accountable in the light 
of known climatic or other local con- 
ditions. Others are completely unac- 
countable. 

There is no reasonable basis, for 
instance, for the fact that housewives 
in the East have become accustomed 
to buying table syrup packed in glass, 
while those in the Middle West buy 
the same type of product in tins. This 
strange habit requires one of the 
leading packers of table syrup to pack- 
age his product both ways. 

There seems to be no clear expla- 
nation of why Western consumers 
must have their quarter-pounds of 
butter in a shape just slightly differ- 
ent from their Eastern brethren. No 





CARTON SHAPES for margarine and butter differ in the East from the 
West, known in the trade as Eastern and Western flats. Blue Bonnet 
packages illustrate this difference. The Eastern package, shown at the 
left, contains four longer, thinner horizontal quarter-pound sticks, 
while the Western package at the right contains four stubbier sticks. 


reason except deep-rooted local cus- 
tom—a powerful force in marketing 
and merchandising. 

Your product may or may not be 
affected by such considerations. No 
general rule can be drawn for any 
product or class of products. But it 
behooves every packager to examine 
carefully the local peculiarities _ of 
each marketing sector. 

Are sales of your packaged prod 
uct unaccountably slow in one par- 
ticular area? You'd better get down 
there and talk to shopkeepers and 
shoppers and find out if it’s a packag- 
ing difference—some point of protec- 
tion or design or materials to meet 


TRANGE PUDDIN! 


al 


local conditions—that is giving your 
competitor an edge. 

Once the problem is discovered, 
what to do about it? Here again, 
there is no easy answer. You have 
to find for yourself the way of pack- 
aging that will economically meet the 
requirements of the greatest number 
of people. 

Generally, there are two basic ap- 
proaches. You can (1) upgrade your 
package to meet the severest pos- 
sible conditions and let one package 
blanket the market, or (2) settle on 
two or three variations of the pack- 
different selling 
areas. Which course you should take 


age for as many 


4 WEST 


GLASS VERSUS TIN question is prob- 
ably the most striking example of con- 
sumer-preference differences in dif- 
ferent sections of the country. The 
Eastern part of the United States is 


will depend on the nature of the 
problem and, in the final analysis, on 
economics. 

If it is a question of product pro- 
tection—let’s say a matter of protect- 
ing a hygroscopic product against the 
high humidities of the Southern states 

you might resolve all questions by 
going to a vacuum tin for the entire 
market. But if your product won't 
stand that cost, the answer may be 
as simple as just adding a waxed 
paper overwrap to the regular carton 
with inner liner for that portion of the 
production that goes to the South. 

If you find that a product trade 
named “Yankee” sells well in the 
North but is coolly received in the 
South, it is a simple matter to have a 
different label and a different trade 
name for the entire area below the 
Mason-Dixon line. 

No one company’s solution to such 
problems is likely to fit exactly any 
other company’s situation. The infor- 
mation that follows—culled from an 
extensive survey which 
PACKAGING has_ just 


MopERN 
completed—is, 
therefore, intended merely to outline 
the basic geographical considerations 
in packaging and to emphasize their 
importance to the entire packaging 


field. 
Climatic conditions 


The one big factor of geography 
that demands constant attention for 
packaging throughout the 48 states 
is climate. Across this broad land, 
more than 3,000 miles wide and cov 
ering a South-to-North span from 25 
to nearly 50 degrees North Latitude, 
the solution to the problem of distrib- 
uting a product nationally to provide 
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maximum shelf life in all climates, 12 
months a year, has been one of the 
outstanding objectives of packaging 
last 20 And the 
search for improvement continues— 


during the vears. 


caking, 
crackers crisp, shoe polish from dry- 


how to keep sugar from 
ing out. 

Commonest practice in most firms 
today is to anticipate in advance the 
extremes of high and low humidity, 
heat and cold which a product must 
withstand from the time it leaves the 
factory until it arrives in the hands of 
the consumer and to package the 
product to endure the worst of those 
conditions. Most of the large food, 
drug and cosmetic companies today 
plan their packaging in this way. 
Some of them say this sometimes 
means a degree of over-protection 
areas at certain seasons of 
but that it is a more eco- 


for some 
the year, 
nomical procedure to package all of 
the product in the same manner than 
to carry double inventories of sup- 
plies and to pay for the cost of extra 
handling that would be required to 
give different protection for regional 
variations. 

This practice has been one of the 
contributing factors to the develop- 
ment of modern laboratory techniques 
for the study of package perform- 
the establishment of standard 
test procedures and the manufacture 


ance, 


of many improved package barriers 
used today to withstand the extremes 
of climatic conditions throughout the 
country. 

Of course, as with all established 
notable excep- 

for instance, 
manufacturing 


practice, there are 


tions. Certain firms, 


have several 
plants throughout the country may 
use a package structure for very hu- 
mid climates slightly different from 
the one they use for the dryer, colder 
areas. However, during the summer 
months, much of the United States has 
virtually the same mean temperature 
and dangerous humidity conditions, 
so during that period, all firms must 
give equally good moisture protection 
to products packaged for Northern 
and Southern distribution. The broad 
expanse of coastal areas also demands 
almost constant protection against the 


which 


dampness of sea air. 


Prepared breakfast cereals, crack- 
ers and biscuits, most of which are in 
paper and film packages, are often 
given added protection for Southern 
areas by the use of an outer mois- 
tureproof wrap. 
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All 
with an outer waxed wrap for dis- 
Alabama, 
ana, Georgia, Florida, parts of the 
Carolinas Virginia. This 
wrap has been so used by Kellogg, 


Kellogg cereals aré 


packaged 


tribution in Texas, Louisi- 


and outer 
in combination with an inner waxed 
bag, for 30 years, giving practically 
double protection. 

General Foods formerly packaged 
Post Cereals this way for regional dis- 
tribution, but since the adoption of its 


new protective heat-sealed printed 


FOR HUMID CLIMATES, the Kell¢ 
cereal cartons which, in combinatid 
tually double protection for distrilj 
Georgia, Florida and in certain 4 


overwrap, this new outer wrap is be 
lieved to give efficient protection for 
all areas so that the old-type over- 
wrap is no longer considered neces 
Sary 

At one time, some brands of pre- 
pared cocoa were packaged in metal 
Southern 
metal-end fibre 


cans for areas, whereas a 


laminated can was 
considered sufficiently protective dur 
ing winter months for Northern clim- 
ates. Today, however, laminated fibre 


cans have been made with such good 


zg company puts a wax overwrap on 
in with the wax inner bag, gives vir- 
Alabama, Louisiana, 


arts of the Carolinas and Virginia. 


ution in Texas, 














HEAVIER CELLOPHANE is used 
for wrapping Kellogg Handi-Pak 
of eight individual-serving car- 
tons of corn flakes to avoid the 
brittleness and breakage that oc- 
eurs to cereal in cold climates. 


moisture and grease protection that it 
is possible to package this product 
the same for all parts of the country. 

Effervescent tablets are among the 
troublesome items, and drug firms 
have done extensive research to de- 
velop an efficient seal to prevent the 
entrance of moisture. To assure 
longer shelf life in humid climates, 
some firms also now pack such tab- 
lets in air-conditioned rooms to pre- 
vent moisture from being entrapped 
in the containers when the product 
leaves the factory. 

Machinery of all kinds and small 
metal parts must be protected from 
rust and corrosion. It is reported that 
makers of such goods are now consid- 
ering additional protection for equip- 
ment and parts shipped to the humid 
South differing from the packs re- 
quired for distribution in the com- 
paratively dry, cold climates in the 
North during the winter months. 

More attention perhaps should be 
given to climatic conditions that affect 
the use of transparent bags and 
wraps. Some packers of bagged can- 
dies, salted nuts, dried fruits and 
vegetables have been very careful to 
select and use a transparent film or 
the correct type of cellophane to suit 
the requirements of their distribution 
areas, such as types which will with- 
stand cold without becoming brittle 
to cause breakage. For example, the 
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Kellogg Co. uses a different type of 
cellophane wrap on its Handi-Pak dur- 
ing winter months from that used in 
the summer. Other firms, however, in 
spite of educational work by suppliers 
or perhaps due to inability to get 
the proper type of packaging mate- 
rial—have distributed bag packages or 
wraps with disastrous results due to 
breakage because the film used was 
unsuitable to climatic conditions. 

In fact, in the case of dried vege- 
tables in cellophane bags, many 
Eastern firms prefer to package such 
products in window cartons, because 
they either have had _ experience 
with, or have heard of dealer com 
plaints of breakage. Other packers 
have followed suit until there is some 
belief that the window carton has 
greater consumer preference in East- 
ern markets. 

Textile 
trouble with wraps for household lin- 
ens that crack should also give more 
consideration to climatic variations. 
And suppliers should continue to give 
careful information about the relative 
performance of various types of films 


firms which have had 


under all climatic conditions and how 
to store and handle the film. 


Trade practices 


Often it is difficult to separate 
trade practices from consumer pref 
erences in accounting for package 
variations throughout the country. 
The most notable example, of course, 
is provided by the strong regional dif- 
ferences on the question of glass ver- 
sus metal for packaged baby foods. 
Until Beechnut introduced its line of 
glass-packed fruits and vegetables for 
babies in the convenient reclosable 
glass jar in Eastern markets during 
the 30s, most hot-processed baby 
foods were packaged in cans. As 
Beechnut expanded its market for 
the glass package, Gerber’s, Heinz 
and Clapp’s also adopted glass for 
increasing portions of their packs to 
meet the strong competitive _pref- 
erences in markets where the glass 
package appears to have won favor. 
However, in areas where baby foods 
were originally introduced in metal 
packages, notably the Middle West 
and Far West, women continue to 
buy baby foods in metal packages. 

A trade practice that is deep 
rooted in the butter and margarine 
fields is the use in the East and Far 
West of two carton shapes known as 
Eastern and Western flats—the former 
a nearly square package measuring 


5% by 4% by 14 in. holding four 4-lb 


} 


sticks placed side by side horizon 


tally; the latter a longer oblong car 
ton measuring 6% by 3% by 1% in 
with four stubby 4-lb. sticks placed 
two by two, end to end. Just how 
this difference came about is not 
clear. Neither the oldest butter pack 
ers nor the suppliers of the cartons 
can give the reason. One user of both 
cartons says it was because of a dif 
ference in the shape of refrigerator 
dishes popular in the West. Others be 
lieve the variation may have arisen 
because Westerners prefer the larger 
pats of butter which the stubbier stick 
will make when cut. Still others say 
the difference had something to do 
with the wav bulk butter was orig 
inally packed in various sections of 
the country and that perhaps the 
stubbier 4-lb. units could be cut to 
better advantage from the original 
Western tubs. Whatever the reason, 
the fact remains that most firms pack 
in both styles of package to meet 
what is supposedly the preference, 
either trade or consumer, in the areas 
in which they market their products. 
When the practice of packaging both 
white and vellow margarine in \%-lb 
sticks was adopted, the firms packag 
ng these produc ts followed the butter 
industry's traditional practice 


Brand preferences 


Many differences in labeling of the 
same or similar products put out by 


the same company to meet. tradi- 


FORMULA 


products 


VARIATIONS for 
containing leavening 
agents demand specialized pack- 
ages for high altitudes. The 
“Rocky Mountain” package for 
Swansdown Instant Cake Mix is 
a good example of this condition. 


Swans 
TTT) 





tional brand preferences in various 
parts of the country may be pointed 
out 

Many such examples, of course, are 
the result of brand acquisitions with 
strong local acceptanc: 

National Biscuit Co., for instance 
puts out saltine crackers which _ it 
packages under the name of “Premium” 
in the East and under the name of 
“Snow Flake” in the West 

This not only means a difference in 
package appearance, but is the 
Arthur 
mention both packages over a Na- 


reason why Godfrey must 


bisco-sponsored coast-to-coast radio 
program. Likewise, National Biscuit 
puts out a graham cracker—on the 
West Coast in a green package while 
its Eastern grahams are in a _ red 
package. 

The original company on the 
Coast put out graham crackers in a 
green package before it became part 
of the National Biscuit Co. The de- 
sign of the original Western package, 
however, has gradually been changed 
until it is identical in design to the 
Eastern Nabisco graham-cracker pack- 
age; yet the company, apparently, has 
not felt it wise to break completely 
with tradition in the matter of package 
color for both markets. The name, 
however, is the same East and West. 

Best Foods has a similar situation 
for its mayonnaise packages. In the 
East, the company clings to a long 
accepted name, Hellmann’s, whereas 
for the rest of the country, this com- 
pany’s mayonnaise is sold under the 
Best Foods label. 

Another 
watch is a brand name which may 


point every firm must 
be displeasing in certain sections of 
the country. Brazil nuts have been 
sold in some Southern states under 


Nigger Toes,” but the 


the name of 
same name would find little success 
in New York’s Harlem. A clock manu- 
facturer who once named and pack- 
aged an item “Yankee” had to change 
it to Dixie Belle before he could get 
any sales volume in the Carolinas. 
Trade or brand names must be 
steered away from any sectional or 
racial prejudices. 

Other label variations may be due 
to directions for preparation de- 
manded by in different geographic lo- 
cations. Noteworthy of course, are the 
cake mixes which differ in the mat- 
ter of preparation due to the effect of 
high altitudes on leavening agents. Di- 
rections on such packages caution us- 


ers to prepare the mix differently at 
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ESTABLISHED BRAND NAMES in certain areas make it important to pack- 
age a similar product differently for different regions. National Bis- 
euit Co. puts out saltine crackers which it packages under the name of 
“Premium” in the East and “Snow Flake” in the West. Best Foods pack- 
ages its mayonnaise as Hellmann's in the East, but in other parts of 


as 





the country the P 


y mer 


WELLMANNS| 
Ay 


Pe ae 


elevations over 2,500 ft. and to use a 
special package in areas over 3,500 
ft. 
Size differences 

Practically all manufacturers notice 
a marked preference for small-sized 
packages in urban areas. All popular 
sizes are usually sold in all areas, but 
orders indicate that larger sizes go 
faster in rural rather than the urban 
sections, where families are smaller, 
where there is less storage space in 
the home and shops are near so that 
marketing may be done more often. 
But this again is a matter of mer- 
chandising rather than a difference in 
package structure of design due to 
geography. 

There are, however, situations in 


it under the Best Foods’ own label. 


which package size may be deter 


mined by consumer preference 01 
other trade conditions. Coffee cans 
for instance, to all outward appear 
ince look alike, .yet while all are 
5.02 in. in diameter they vary in 
3.10 to 3.12 and 4 in 


depending on the grind and blend 


height from 


because some coffees are more dense 
and tend to bulk slightly more than 

certain 
different 


blends, grinds and roasts of coffees, 


others. Since there are 


regional preferences for 
the can size must 
the coffee 
difference is said not to be so great 


be adjusted to 
packed. However, _ this 
as it was a few years back, due to the 
fact that blends used today are more 
uniform throughout the country, al- 
(This article continued on page 190) 
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HORIZONTAL treat- 
ment of trade name 
in white against 
black and _ yellow 
background assures 
strong shelf visibility 
and brand identity. 
New cartons are 
shorter and wider so 
that even largest 
sizes may be dis- 
played upright on 
retailer's store shelf. 








IMPROVED DISPLAY and greater consumer convenience are 
provided by the broad-shouldered bottle, with indented, tapered 
body and raised letters that spell out the trade name Kreml 
a positive non-slip grip. 


on the edges to give 


bottle 
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A SHORTER, TAPERED, 


SURE-GRIP BOTTLE 


for Kreml AND MODERN LABEL GIVE NEW IMPETUS TO 


AN OLD FAVORITE OF HAIR-TONIC FIELD 


fter 
Kreml Hair Tonic for 24 years 
with the same package, R. B. Semler, 
Inc., recently decided to break with 
the past and market Kreml in a com- 


successfully merchandising 


pletely redesigned package. Semler is 
convinced that the merchandising 
and consumer-use advantages of the 
improved package will far outweigh 
any initial loss of recognition which 
may result. 

Although Kreml Hair Tonic has 
achieved national distribution and 
reputation since its introduction in 
1927, R. B. Semler, president of the 
company; Jule Gorden, vice presi- 
dent and general sales manager, and 
August Stegmuller, vice president in 
charge of production, felt that in- 
creased sale of the widely adver- 
tised Kreml product could best be 
accomplished by a definite improve- 
ment in the consumer package. It was 
decided that the two major points of 
the new sales program would be con- 
cerned directly with completely re- 
designing the new package with two 
goals in mind: 

1. To make the Kreml bottle bet- 
ter looking, handier and more con- 
venient for the retailer to display and 
for the consumer to use. 

2. To increase the brand-identity 
value and consumer recognition with 
improved tie-in of the package with 
national advertising. 


Working with its glass supplier, 
Semler has chosen a complete new 
oblong glass container deliberately 
broad-shoul- 


designed to have a 


dered, masculine appearance with 


improved horizontal label space. It 


has a sharply indented tapered body 
below the 
“Kreml” 


letters on opposite edges, assuring a 


with the word 
repeated in raised vertical 


shoulder 


positive non-slip grip for holding and 
shaking the bottle. The new bottle 
also has a low center of gravity and 
the tapered body flares outward to a 
firm, stable base that minimizes dan- 
ger of tipping. The bottles are sealed 
with medium-length black molded 
plastic caps which are attractively 
knurled to enhance the 
and to facilitate 
resealing. 


appearance 
unscrewing and 


The shorter, compact new bottles 
easily fit the store display shelf, the 
medicine cabinet or traveling case. 

In addition to its many consumer 
appeals, the new Kreml bottles are 
designed to handle economically on 
the packer’s filling, labeling, capping 
and cartoning lines. It is axiomatic 
that packages that are good from a 
production viewpoint also contribute 
economic benefits to the distribution 
channels and the consumer. 

Once the bottle design was 
adopted, Semler’s advertising agency 
created a new label-design setting 


for the familiar Krem] trademark 
The new label forcefully focuses at 
“Kreml” by 
letters 


against a dominant black background 


tention on the word 


showing it in reverse white 

A graceful scroll in vellow abo 1d 
subtle 
renn 


label 


is restricted to a minimum and 


below the trade name adds 


feeling of distinctiveness and 


ment. Essential informative 
copy 
skillfully printed to avoid distracting 
The 


treatment is re 


attention from the brand name 
same label-design 
peated on the individual cartons. Sem 
ler feels that the white letters of the 
word “Kreml” on the black 
horizontal bands against the deep 
yellow cartons are certain attention 


broad, 


getters for shelf display. 

A new advertising campaign on 
Kreml will point out the convenience 
features of the new package. 

The new Kreml Hair Tonic bottles 
for the consumer will be in 1'-, 4-, 8 
and 16-o0z. sizes retailing at fair trade 
minimum prices. 

In addition to the consumer line, 

Kreml is also packaged in a 21'-0z 
round professional bottle. 
Crepits: Bottles designed and supplied 
Lancaster, Pa 
Closures (Artmold), Armstrong Cork Co 
Labels, National Label Co., Philadel 
phia, Cartons, American Coating Mills, 
Chicago, Ill., Div. of Owens-Illinois 
Glass Co 


by Armstrong Cork Co., 


ON THE BATHROOM SHELF, new 16-oz. 
economy-sized bottle 


FOR THE TRAVELER, the 


is easy to store. fits into the 


4-oz. bottle 
toiletries kit. 


PROFESSIONAL bottle 
closer to the traditional shape. 


stays 
conveniently 


* 
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Vermiculite cushioning 


LOW-COST, HIGHLY COMPRESSIVE MINERAL MATERIAL PROVES AN EXCELLENT 


SHOCK ABSORBER FOR THE SHIPMENT OF FRAGILE ITEMS 


Shipping a nice fresh wedge of ap 

ple pie a thousand miles or more 
and expecting it to arrive in a condi- 
tion even closely resembling the orig- 
inal would seem to be reaching for 
the millenium in packaging. It also 
might seem like a poor idea in the 
first place to send a delicious cut of 
pie anywhere—except down the ap- 
petite trail. 

However, General Mills’ Research 
Laboratory has to have sample cuts 
of pie, cake and other baked goods 
sent long distances and has managed 
to package and ship them with a de- 
gree of success that would have ap- 
peared impossible a few years ago. 

Many other products—delicate in- 
struments, fragile objects, pharmaceu- 
ticals, etc.—require equally as much 
shock protection in shipment as a slice 
of cake or pie. What's more, the value 
of a scientific instrument or art object 
is many times greater than a piece of 
dessert. For this reason there’s an in- 
teresting lesson for packagers in the 
shock-cushioning method developed 
at General Mills. 

The cushioning material used by 
General Mills is 
puffed by heat into soft pellets. Used 
mainly as an insulating material and 


vermiculite—mica 


sound-deadening agent in plaster, ver- 
miculite is extremely compressible 
and low in price. 

As a_ shock-absorbing packagirg 
material, vermiculite immediately in- 
with another re- 
material—popcorn. 


vites 
cently 
The Food and Drug Administration 
of the U. S. Department of Agricul- 
ture® has taken a strong stand against 
the use of popcorn. FDA fears that 
popcorn used in packaging might be 
eaten and, being unprotected from 
contamination, would constitute a 
health hazard. Vermiculite, being 
non-edible, is not confronted with this 
formidable obstacle to its use. 

During the past two years General 
Mills’ research staff has received hun- 


comparison 
suggested 


*See “Pack in Popcorn?” Mopern Packacinc, 
Jan., 1951, p. 170. 
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_ dreds of 


POURED FROM BAG directly into shipping container around slices of 


foil-wrapped pie, vermiculite gives excellent protection against shock 


when shipped by air express. General Mills’ researchers surround each 


slice of pie with at least 3 in. 


vermiculite-packed ship- 
ments of pies, cakes and biscuits. Sent 
air express, they have all reached the 
Minneapolis research 
fresh and in excellent physical condi- 
tion. The new method of shipping 
has given General Mills’ researchers 
greater facility in keeping the com- 
pany’s flour ready-mix products tail- 
ored exactly to the tastes of American 
homemakers. 

In its 


laboratories 


stepped-up food-research 


of this puffed-mica cushioning material. 


program, the company has been ask- 
ing typical homemakers to use Gen- 
eral Mills’ flour ready-mix products 
and to explain what they like or do 
not like about the results. Written 
comments from the housewives are 
frequently not explicit, and to form a 
clear idea of the average housewife’s 
standard of a satisfactory baked prod 
uct, the researcher must actually see 
the finished product. Accordingly, 
General Mills’ researchers formerly 
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were constantly on the go. This was 


costly in travel expense and in terms 
of time away from regular duties in 
the laboratory. The problem, it was 
realized, could be solved if samples 
of the housewives’ products could be 
sent to Minneapolis. However, to 
bring baked products through from 
various sections of the country in 


good condition, a_ better packing 
method was needed. 

An inquiry to a box supplier re- 
sulted in the apologetic suggestion, 
“you might pack your samples in pop 
ped corn.” At that time popcorn had 
not received the attention since given 
it commercially as a cushioning ma- 
terial, However, the popcorn sugges- 
tion set General Mills to searching for 
other compressible materials — that 
might be low in cost and high in per- 
formance. The result was the selec- 
tion of three materials for testing: 
vermiculite, popcorn and Cheerios (a 
General Mills puffed cereal product 
readily available at plant cost). 

Naturally, baked goods shipped in 
any of these materials had to be pro- 
tectively wrapped. The packaging re 
search section worked out a wrap of 
aluminum foil. For a wedge of pie, 
the wrap is formed around the trian- 
gular lines of the slice. Edges of the 
foil are brought together over the 
top of the pie and folded over into 
a moderately siftproof double fold. In 
addition to keeping packing mate 
rials out, this wrapping keeps juices of 
the pie in and helps guard cakes, pies 
or biscuits against damage. Aluminum 
foil ridges formed by the folds serve 
as a protection at vulnerable corners. 


When. this wrapping method had 


FOIL WRAP is easily shaped to the contours of the 
protect 
able edges of the pie and double folds hold wrap 
tight, keeping pie juices in and loose vermiculite out. 


pie slice. Rigidity of foil helps 
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been worked out, test shipments were 
planned. A pie and a cake were cut 
into thirds and foil-wrapped pieces 
were packed in three different paper- 
board containers—one filled with pop- 
corn, one with Cheerios and one with 
vermiculite. Each wrapped piece of 
dessert was protected by about 3 in. 
of the shock-absorbing materials. The 
packages were then sent to Chicago 
and returned to Minneapolis by rail- 
way express. 

All three 
showed approximately the same ex- 
cellent degree of performance. All 
slices of pastry were undamaged. The 


cushioning materials 


six-day round trip, too, was a far 


longer and more severe test than 

General Mills’ sample shipments via 

air would ordinarily be. 
Since all three packages 


through in about the same condition, 


came 


the low-cost vermiculite was selected 
as best for regular use. 

Special properties that are claimed 
to make vermiculite an ideal cushion- 
ing material are: 

1. Shock-absorbing and_ resilient. 
It absorbs shock and helps prevent 
breakage. 


2. Minimizes 


leakage danger. If 
liquids should leak from containers, 
vermiculite will blot up the liquid 
and often prevent leakage through 
the outer container. It will not, how 
ever, absorb moisture from the air. 

3. Acid and alkali resistant. The 
material is chemically inert at normal 
temperatures and will resist acids and 
alkalis. 

4. Fireproof. Vermiculite will not 
burn. The mineral is processed at 
temperatures above 2,000 deg. F. 


vulner- 


5. Flows easily, saves packaging 
time. Whereas many cushioning ma- 
terials have to be placed into con- 
tainers by hand, vermiculite flows 
freely from a bag around packaged 
products, saving valuable handling 
time. Where packaging is done on 
conveyor systems, vermiculite may be 
placed over the conveyor or in large 
hoppers, from which  measured+ 
amounts may be poured automatic- 
ally into each shipping container. 

6. Non-toxic. Vermiculite is non-ir- 
ritating to the skin and is dustless. 

7. Rodent and vermin-proof. It has 
no food value for vermin and rats can 
not tunnel or nest in it. 

8. Rotproof. Vermiculite will not 
decompose even in extreme humidity. 

9. Light weight. A cubic foot of the 
material weighs only 5 or 6 Ibs. 

10. Insulating. Its insulating prop- 
erties prevent damage due to sharp 
temperature changes. 

11. Odorless. It does not give off 
or absorb odors. 

12. Low cost. Compared with 
many cushioning materials, vermicu- 
lite is one of the lowest-cost products 
for packing. Time saved in handling 
contributes to its economy. 

13. Readily available. A large num 
ber of processing plants, strategically 
located throughout the United Stateg 


and Canada, can supply vermiculite « 
on short notice in every location. " 
During the year and a half sin 
General Mills made its first test, hunt 
dreds of vermiculite-packed ships 
ments of biscuits, cakes and pies havé 
been received. Sent air express, all 


these baked products have reache 
the laboratories in excellent shape. 


#8 


INSPECTION OF TEST SHIPMENTS revealed that each cush- 
ioning material tested—(left to right) vermiculite, popcorn 
and Cheerios—gave equally satisfactory protection. Vermi- 
culite was selected for regular use because of its low cost. 
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ven before Prohibition, the trend 
eal unmistakable. The nation’s 
drinking habits were changing and 
packaged beer was edging draft beer 
into a secondary position throughout 
the brewing industry. To be sure, 
draft beer still bubbled forth in con- 
siderable volume from thousands of 
Saloon taps—but the handwriting was 
on the wall. As it had with so many 
other commodities, packaging had 
fevolutionized the entire sales strat- 
egy of an industry, giving brewers a 
uniform, trademarked product which 
¢ould be sold directly to the ultimate 


Blue Ribbon 





user through convenient retail out 
lets. 

Repeal of the 18th Amendment in 
1933 quickened this transformation. 
It legally divorced the brewers from 
saloon operation and ownership and 
compelled them to revise their mer- 
approach. People - still 
wanted beer, but more and more 
they preferred to buy it at the pack- 
age store, grocery or drug store, to be 
consumed at home or on outings. 

The fact that Pabst Brewing Co. 
was among the first to recognize and 
push this trend to packaged beer con- 


chandising 


stitutes a principal reason for the 
nomination of Pabst Blue Ribbon to 
Packaging’s Hall of Fame. However, 
other important factors also underlie 
this choice: early in its history, for 
example, the Pabst 
made important improvements in the 
bottle 
cleaning through the development of 


organization 


then rudimentary science of 
soak tanks capable of handling 1 
000 bottles overnight in a hot soc 
solution. Pabst also made other im- 
portant contributions to beer packag- 
ing, such as pasteurizing techniques 
and the development of interior coat- 


bottles through the years 


THE FAMOUS NAME arose from Pabst’s practice, starting in 1882, of attaching a blue ribbon to the tin-foil bottle seal. 
By 1895 the Blue Ribbon name was being used on the label. The 1895 Pabst bottle had a wirebound cork stopper; the crown 
cap was first used by Pabst in 1906. The traditional blue ribbon still appeared on modern bottles in the post-Repeal 
era, but by 1949 had become merely a printed emblem on the foil neck band. The present label, which is illustrated above 
on the new one-way “tavern” bottle, was the first to give the Blue Ribbon emblem the featured spot on a body label. 
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ings which rendered the use of metal 
kegs practicable. In 1935 it was the 
first to introduce canned beer on a 
national scale. 

In addition, the Pabst company pi- 
oneered the first high-pressure, high- 
speed bottle and can fillers ever used 
by the brewing industry, either in 
this country or abroad. 

Basically, however, it might be said 
that Pabst’s greatest contribution to 
beer packaging has been its consist- 
ent, energetic merchandising of bot- 
tled and canned beer, grounded 
upon early recognition that the brew- 
ing industry's future depended pri- 
marily upon adapting itself to a pack- 
aged-beer economy and nationwide 
consumer sales. And any discussion 
of Pabst advertising and merchandis- 
ing inevitably leads to the trade name 
which for many years has been syn- 
onymous with the entire Pabst organ- 
ization—Blue Ribbon. 

In the long history of this high- 
ranking organization, Blue Ribbon has 
not always been the only brand; it 
did not come into existence until some 


40 years after the original company 


—Best & Co. of Milwaukee—was 
founded by Jacob Best, Sr., and his 
sons in 1844. But ever since Pabst 
began actively merchandising pack- 
aged beer, efforts have centered 
around the name Blue Ribbon. And 
there seems to be no doubt that 
Pabst has led all other brewers in 
augmenting the packaged-beer trend 
with hard-hitting advertising and 
promotion. 


Growth of an industry 

How big is beer? According to the 
United States Brewers Foundation, 
the industry ranks 11th in this coun- 
try, with a dollar volume two-thirds 
that of the passenger-car industry in 
1949. The brewing industry as a 
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TODAY’S LINE of Pabst Blue Ribbon packages includes three sizes of re- 
turnable bottles and the can, which Pabst pioneered. The new label em- 
blem, adopted only a year ago, is repeated on all of the shipping cases. 


whole showed a gross volume of over 
$4.5 billion in 1949, about five times 
greater than the entire soft-drink 
industry. 

In 1900—when Blue Ribbon was 
already well known—there were some 
1,816 breweries who produced 40 
million barrels of beer, an average of 


21,605 barrels each. In 1949 the 
number of brewers had shrunk to 
392, according to a Rese: Co. of 
America survey, but production 
reached almost 89 million barrels, or 
an average per plant of more than 
226,384 barrels. The same source es- 
timated the industry’s total plant ca- 
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EARLY DAYS of beer bottling, illustrated by this artist’s impres- 
sion of Pabst Milwaukee plant in 1889, shows an army of workers, in 
contrast to today’s high-speed automatic machinery. Here bottles were 
filled from barrels by siphoning, then corks inserted and held by wire. 


pacity on Jan. 1, 1950, as 132,692,000 
barrels. 

It is believed that the original ca 
pacity of Best’s little brewery on 
Chestnut Street Hill in Milwaukee 
(shown in our cover illustration) was 
about 300 barrels of beer per year. 
The three Pabst plants at Milwaukee, 
Peoria, and Newark, N.J., now cover 
over 25 acres of ground in more than 
50 separate structures and have an 
aggregate capacity of more than 4 
million barrels of beer annually. In 
1950 Pabst reported total sales of ap- 
proximately $147 million. 

The rapidity of the shift from draft 
to packaged beer is emphasized by 
the following figures, which appeared 


CAN FILLING today has been developed by Pabst 
to the prodigious speed of 400 a minute. This fully 
automatic unit is in operation in the Peoria plant. 
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in the Research Co. of America sur- 
vey. In 1933, when the repeal of pro- 
hibition brought beer back into legal 
existence, 68% of the beer sold was 
draft and 32% packaged. Now the 
figures have been practically re 
versed; the packaged-beer percent- 
age rose in 1937 to 43.9% and by 
1940 had reached 51.7%. In 1943 
packaged beer in cans and bottles ac- 
counted for 60.8% of total sales, 
moving up to 66.6% in 1946 and 
70.3% in 1949. Some authorities es- 
timate that within 10 years 80% of 
all beer sold will be consumer 
packaged. 

A study by the Psychological Corp. 
(released through American Can Co.) 


indicated that in 1949 more than half 
of the beer bought for home con 
sumption, or 51%, was bought in food 
and drug stores, notwithstanding le- 
gal restrictions prevailing in a number 
of states. In 1949, according to this 
source, 47% of the home-consump 
tion families bought their beer in food 
stores and 4% in drug stores. Pack- 


age stores 


accounted for 23% of 
oC 


sales, restaurants and bars 12% and 
brewers, wholesalers and distributors, 


10.4% 


How Pabst began 

Because of the dominant influence 
of Capt. Frederick Pabst in shaping 
the course of the company until his 
death in January, 1904, a bit of his 
tory is in order. Pabst in 1862 married 
Phillip Best’s daughter Maria and two 
years later became an equal partner 
in Phillip Best & Co. Following other 
personnel and organizational changes 
through the years, the name of the 
company was changed in 1889 to the 
Pabst Brewing Co. and capital stock 
increased to $4,000,000. 

During the early history of the 
Pabst 
“package” used by the industry was 
the 31-gal draft 


beer. For convenience, 


organization, the principal 
wooden keg for 
customer 
smaller-sized kegs were also em- 
ployed to some extent. Kegs created 
numerous problems for the brewers, 
since they were continually being 
lost, broken or worn out in transit. In 
addition, they required frequent re 
pitching to keep the beer from com 
ing into direct contact with the wood 
As Pabst, along with other “shipping 
distribution 


brewers, extended his 


BOTTLE FILLING is also a high-speed automatic operation 
at the Pabst plants. Pabst pioneered the first high-pressure, 
high-speed bottle and can fillers used in the brewing industry. 








immediate 
difficulties 
costs had to be carefully considered 


beyond the production 


area, new arose, since 
in meeting the competition of local 
brewers. 

Bottles and cans, not barrels, were 
destined to bring the brewers their 
greatest marketing opportunities. 

“In the long view of the history of 
brewing,” writes Thomas C. Cochran 
book, The Pabst 
Brewing Co., “the introduction of 
large-scale bottling for shipment pur 
poses may well have been the most 


in his excellent 


important development in the indus- 
try. Ale, and even beer, had been 
bottled for centuries, but the old bot- 
tled ale was either non-sparkling and 
more like thick 
wine and equally durable, or else the 
bottles had been prepared only for 


with a consistency 


immediate consumption near by. 
“Prior to the latter 19th century, no 
successfully bottled 
sparkling lager. The success of such 
a venture depended upon not only 
producing a stable beer, adequately 


one had_ ever 


corked, but also on the development 
of a means of transport that would 
promise a profit from wide distribu- 
tion. From. this standpoint, bottled 
lager beer was a by-product of the 
railroads and the beginning of its na- 
tionwide sales followed closely upon 
the completion of a railroad network.” 

Pabst’s experience with 
bottled beer came in 1875, but the 
activity involved so many new prob- 
lems that the bottling department 


earliest 


was turned over to an outside firm. 
however, Pabst re-acquired 
the bottling facilities and in 1881 bot- 
tled 14,095 barrels of beer. By 1893 
this figure had risen to 107,959 bar- 
rels, representing about 10% of Pabst 


Later, 


sales. 

Early bottling was mainly a hand 
operation, with the washed bottles 
filled individually by means of a rub- 
ber hose attached to a keg. Corks 
were then inserted, driven into the 
neck of the bottle and wired by hand 
like champagne corks, after which a 
hand-glued label and _ tin-foil neck 
wrapper were applied. No pasteur- 
ization was involved. Bottles were 
packed by 12s and 24s in heavy 
wooden cases. 

Increased bottling activity by the 
brewers pointed up the crying need 
for improved washing, filling and cap- 
ping equipment. The Goulding 
bottle-washing introduced 
in 1884, was an important step in this 
direction. On this unit, each bottle 


machine, 
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was placed over a spindle surrounded 
with corrugated rubber brushes ro 
tating at 3,000 r.p.m. The Birkholz 
rheurer soak tanks, developed a few 
Pabst technicians 
made it possible to soak 125,000 bot 


tles overnight in a hot soda solution 


vears later by 


Filling machines brought out by Vil 
ter Mfg. Co. of Milwaukee elimin 
ated the old 


checked wastage 


rubber hose and 
through foaming. 
Brewmaster J. F. Theurer, whose ex- 
perimental work had led to the auto- 
matie bottle washer, played a leading 
role in the improvement of Pabst 
brewing and bottling techniques. 
Pasteurization of filled bottles, nec- 
essary to kill off growing organisms 
and stop spoilage, was finally accom- 
ISSOs by 
tanks through which long racks of 


plished in the means of 
bottles moved via separate compart- 
ments. The temperature of the water 
in successive tanks was progressively 
warmer until pasteurization tempera- 
ture (around 140 deg. F.) was 
Then the _ bottles 
cooled gradually and passed on for 
inspection and labeling. With this ar 


reached. were 


rangement, it was possible to pasteur- 
ize the beer without cracking the bot 
tles or blowing their corks. 

Another 
beer bottling was a machine brought 
out by the Bottler’s Specialty Co.., 
N.Y., corked, 
capped and wired bottles in one op 
eration. But the final solution for bot 
tle capping, as pointed out in Mr. 
Pabst 
metal cap invented by Crown Cork 
& Seal Co., devised in 1892 but not 
fully perfected until somewhat later. 
Meanwhile, 1,500 different 
kinds of patent stoppers vied for su- 


important milestone in 


Rochester, which 


Cochran’s history, was the 


some 


premacy, but Pabst put its chief re- 
liance in wired corks. 

With perfection of the Crown cap, 
Pabst in October, 1906, installed ma- 
chinery for applying this patented 
cap—the same basic type as used 
today. 

In its early stages, bottling was 
sometimes regarded as more of a nui- 
sance than an asset by most brewers 
and did not receive much attention 
from the sales force. Some of the 
Pabst branches bought bottled beer 
from the home office, while others set 
up local bottling plants or sold keg 
beer to near-by bottlers. For some 
distant distribution areas, where cost 
of returns would have been too high, 
bottles were shipped and simply 
charged off. The bottled beer, of 


CARRY-HOME convenience was 
early recognized by Pabst as a 
great stimulus to store sales. 
This patented construction, with 
sturdy lift-up handle, is cur- 
rently used for six-can cartons. 


INTRODUCTION of new label 
a year ago was accompanied by 
these sample boxes sent to deal- 
ers. Large, satin-lined box with 
dummy packages went to whole- 
salers; miniatures in smaller box 
(the can slotted to serve as a 
coin bank) went to the retailers. 


course, could be priced to stand this 
procedure better than the keg 
product. 

One of the chief problems in con- 
nection with bottled beer—the neces- 
sity of filling large quantities of beer 
into barrels for tax-cancellation pur- 
poses before it could be placed in 
bottles—-was overcome by Theurer 
and Richard Birkholz, who devised a 
piping system by means of which the 
beer was transferred directly into 12 
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SRéz 
Blue Ribbon 


ILLUMINATED PLAQUE molded 


of polystyrene, reproducing the 
new Blue Ribbon seal, is a per- 
manent display piece furnished 
to dealers. It is useful in pack- 
age stores as well as in taverns. 


The Han dy. Six 


oe 
be sdb. Sh 


= See 





WIRE RACK is widely used in 
both food and package stores 
to dispense the Handy-Six can 
pack for pick-up sales. Pabst, 
a big user of point-of-sale mer- 
chandising aids, was among the 
first to adopt carry-home cartons. 
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measuring tanks located on the floor 
beneath that housing the filling 
equipment. The inlets and outlets to 
these tanks were doubly locked, with 
the keys in possession of the Internal 
Revenue inspector. After the inspec- 
tor had closed the inlet and recorded 
the quantity of beer registered on the 
gauge, the outlet was unlocked, per- 
mitting the beer to pass to the filling 
machines. Alteration of the Internal 
Revenue Act cleared the way for 
adoption of this faster and more eco- 
nomical system. 

It was in 1882, while Pabst’s sales 
of bottled beer were still relatively 
small, that the foundation for the fa- 
mous Blue Ribbon trade name was 
laid. At that time the company de- 
vised and adopted a blue ribbon tag, 
to be fastened to each bottle of beer 
and to serve as a badge of identifica- 
tion and origin for the product 
brewed and bottled at the Pabst 
plant. It was not long before the pub- 
lic began to call for “Blue Ribbon 
Beer,” though at that time the actual 
brand name imprinted on one end of 
the ribbon was “Select.” 

In 1889 the beer was first adver- 
tised as Blue Ribbon. As early as 
1892 the company was buying more 
than 300,000 yds. of silk ribbon an- 
nually to be tied by hand around the 
necks of the white, slope-shouldered 
bottles then in use. In 1895 the bottle 
label was changed to read “Blue Rib- 
bon Select” and the name Blue Rib- 
bon at last came into its own. The 
trademark was registered in March, 
1900. 

Around this period, Pabst was pro- 
ducing a number of other types of 
beer under such trade designations 
as Bohemian, Bavarian, Doppelbrau 
and Hofbrau. These were essentially 
European-type beers, however, and 
it was not long before Pabst began to 
concentrate its production and mer- 
chandising activities on the increas- 
ingly popular Blue Ribbon. This 
proved to be good strategy, since 
Blue Ribbon made an_ excellent 
standard bearer for the entire line 
and since bottled beer was the fast- 
est growing source of profits. 


Promotion 


With Blue Ribbon firmly estab- 
blished as the top item in the Pabst 
group of beers, an extensive adver- 
tising campaign, conducted by J. 
Walter Thompson Co., got under way 
in May, 1902, covering more than 
200 cities where Pabst had dealers 


or branches. The dignified, textual 
ads which spearheaded this drive 
emphasized purity, cleanliness, deli- 
cate flavor and expensive malt. A 
highlight of the early Blue Ribbon 
campaign, which ran in two lists of 
national periodicals, was an illustra- 
tion showing two Blue Ribbon bottles 
on a table with a glass of beer and a 
plate of oysters on the half shell. This 
picture, acquired in 1898 through 
the Gugler Lithographing Co. of Mil- 
waukee, became almost as famous in 
early 20th century display advertis- 
ing as the Victor Talking Machine 
Co.’s “His Master’s Voice.” In addition 
to its use in periodicals, the illustra- 
tion was widely reproduced on post- 
ers, metal signs distributed to deal- 
ers and other advertising media. 

Pabst had to fight to protect its 
Blue Ribbon trademark. Some small 
brewers tried to make capital of 
Pabst’s advertising efforts by adopt- 
ing a similar name and a label closely 
resembling fhat used by Pabst. In 
1905 Pabst won a U. S. Circuit Court 
decree enjoining firms from using the 
Blue Ribbon label in any form or 
words having a similar sound. 

A fundamental of early Pabst pro- 
motion was the theory that beer 
could be lifted from the level of the 
corner saloon to that of smart eating 
places. This involved heavy invest- 
ment in retail outlets such as hotels 
and restaurants. One of the most am- 
bitious of these projects was the nine- 
story Pabst Hotel for bachelors, 
opened in 1899 on the ‘famed. trian- 
gular Times Square plot in New York 
where the old New York Times 
Building now stands. Three years 
later, amid much publicity, the build- 
ing was razed to make way for the 
original subway. 

Other activities along this line in- 
cluded the Grand Circle Restaurant 
and adjoining theater at Columbus 
Circle, New York; the Pabst Harlem 
Restaurant at 125th St. near Eighth 
Ave. in New York, which was the 
largest restaurant in America at the 
time of its opening in 1900, and other 
properties in San Francisco, Chicago, 
Minneapolis and Milwaukee. 

Under the stimulus of intensified 
promotion, Pabst’s sales of bottled 
beer rose from 2,180,860 doz. pints 
in 1901 to 3,244,887 in 1905. 

Pabst was a consistent user of nov- 
elties, souvenirs, signs, window dis- 
plays and related devices intended 
to keep the company and its prod- 
ucts constantly before the public. In 
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1899 the company secured exclusive 
rights for beer advertising on Dia- 
mond Match Co. books by giving Dia 
mond its first 10-million-book order. 
Blue Ribbon playing cards, matches, 
calendars and fancy postal cards were 
distributed to dealers, either free or 
Framed litho 
graphed pictures, measuring about 2 


2% ft. in size and generally fea- 


at nominal charge. 
by 
turing attractive girls or views of the 
brewery, were also supplied to retail 
outlets. 

In 1910 a large electric sign was 
erected on the tower of the Empire 
Building, in the center of Milwau- 
kee’s business and night life. Illumin- 
ated at night by flashing lights, it fea- 
tured a finger pointing at a Blue Rib- 
bon bottle 18 ft. high—one of the first 
package spectaculars. 


The Prohibition era 

Prohibition in 1919 hit the brewing 
industry with the shattering impact 
of an atom bomb. Affected by the 
legislation were some 1,000 brewers, 
as well as 150,000 wholesalers and 
retailers. Most of the retailers and 
smaller brewers sold out, but some of 
the big shippers sought to keep their 
plants intact by adopting products 
for which their facilities could be 
used. Pabst survived as the oldest 
nationally known trade name in beer 
because it successfully followed the 
latter policy. 

In order to implement such a policy, 
Pabst established two corporations 
the Pabst Corp., to carry on produc- 
tion of appropriate products, and the 
Pabst Realty Co., whose function was 
to hold or liquidate “outside” proper- 
ties. The Pabst Brewing Co, was then 
placed in liquidation and its plant 
and equipment were exchanged for 
50,000 shares of the new Pabst Corp. 
stock having a par value of $100. In 
1921 Fred Pabst came out of retire- 
ment to guide the production and 
marketing efforts of Pabst Corp. 

This interim production by Pabst 
saw the company working with a va- 
riety of products ranging from “near 
beer,” tonic, malt syrup and metal 
products to processed cheese. All the 
beverages together, however, failed 
to utilize the full capacity of the 
brewery or more than one-fourth of 
the bottling facilities. In the long run 
the most successful products proved 
to be malt syrup and processed 
cheese. The latter activity was an 
outgrowth of Fred Pabst’s personal 
interest in the manufacture of fine 


JUNE 1951 


FAMOUS PICTURE associating Blue Ribbon and oysters was one of the 
most popular advertising pieces of its day. Brought out in 1895, it is 


an example of Pabst’s early emphasis on packaged, trademarked product. 


LATEST outdoor poster plays up the new Blue Ribbon emblem and two 
slogans which are currently being plugged by radio and all other forms 
of advertising. Pabst package has always had strong advertising support. 


cheeses through a corporation known 
as Pabst Holstein Farms, established 
on his property at Lake Oconomowoc, 
30 miles west of Milwaukee. 

In December, 1923, when Pabst 
sold the Holstein Farms equipment to 
the brewery, the old refrigerated fer- 
menting and storage houses were 
converted for cheese processing and 
storage. The cheese was prepared for 
marketing under Pabst brand names 
in three forms—Pabst Wonder Process 
Cheese (five varieties); pasteurized 
package cheese, sold through brok- 
ers, and a special new cheese called 
Pabst-ett, which was put up in round 
4-lb. packages and in small separately 
wrapped portions. By the year end- 
ing Oct. 31, 1930, sales of cheese had 
reached 9,072,800 Ibs. of Pabst-ett, 


3,502,200 Ibs. of loaf cheese and 





0 Ibs. of packaged cheese. 
Pabst’s efforts to keep 
plant facilities occupied, it was nec- 
essary to rent about half the floor 
space to other companies, which ac- 
counted for a net return of $75,000 
to $100,000 annually. In 1930 the 
Puritan Malt Extract Co. was ac- 


Despite 


quired in order to expand the Pabst 
syrup volume and simultaneously ac- 
quire a going sales organization. Jo- 
seph E. Magnus, one of the builders 
of the Puritan enterprise, became 
general manager of Pabst Corp. and 
a member of the board. By this time, 
however, the Great Depression was 
making its influence felt and despite 
net sales of nearly $7 million in 1931, 
immediate results were unfavorable. 
At the end of that year, plans were 
(This article continued on page 180) 
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To dramatize the all-purpose features of its biscuit 
mix, Fisher Flouring Mills Co. has introduced a new 
series of four different pictorial wrapper designs. The 
taste-tempting illustration of a pan _ of browned 
“biskits” provides the constant factor in each design, 
serving to remind the shopper of the basic use of the 
mix. In addition, each of the four wrappers features 
an illustration of a representative food that can be 
made with the mix—chocolate cake, strawberry short- 
cake, waffles and meat pie. All illustrations are full- 
color gravure printed on a special coated sheet of 
opaque waxed sulphite. Display was an important 
factor in creating the new design. Viewed from any 
angle—whether shelf or island stacked—the package 
provides product identification. Both the illustration of 
the biscuits and of the companion food are on front 
of the package, on either side and even on the bottom, 
the illustrations extending over into these spaces to 
give appetite appeal from four angles. Back panel is 
devoted to supplementary recipes. 


Crepir: Wrappers, Pacific Waxed Paper Co., Seattle, Wash 


“Self-rising” collar displays watch at any angle 


An “automatic display wrist” in the gift box for 
Elgin De Luxe wrist watches permits a dealer to dis- 
play the watch in a variety of positions within the 
box. When the hinged cover is lifted, the collar rises 
automatically to present the watch horizontally at a 
45 deg. angle. Then, with a flick of the wrist, the 
dealer can turn the collar clockwise to display the 
watch at the angle illustrated or vertically. The ele- 
vating feature is the result of designing the box-cover 
hinge with <n extension to which the collar is attached. 
The turning operation depends upon a simple rotor 
device under the back of the collar. Both the case 
and the collar are made of ruby red urea. The cover 
is lined with champagne-colored satin, while the 
collar and inside base are covered with red velvet. 


Creprr: Box, Eldon Mfg. Co., Los Angeles, Calif 











Plastic container for automatic vacuum packing of food 


This rigid transparent polystvrene container, devel- 
oped specially for use on automatic vacuum-packing 
equipment, is reported to be the first visual vacuum- 
pack container made of plastics. The California Walnut 
Growers Assn. uses the container in a 4-0z. size as a 
package for its Diamond brand of shelled walnuts. 
The jar is said to be approximately one-fifth the 
weight of conventional visual containers and the dura- 
bility of the plastic reduces the possibility of breakage 
for the packer, retail grocer and consumer. Another 
practical advantage is that, should the container break, 
it does not splinter and shatter into sharp jagged 
pieces that would cause injury or contaminate the 
contents of the container, it is reported. The closure 
for the wide-mouthed plastic jar is a pry-off type of 
metal vacuum cap developed specially for the con- 
tainer. Product and brand identity is provided by a 
narrow paper label at the bottom. 


SEE. RU en tn Rie a ec RN AS Rs 


Crepits: Container, Southern California Plastic Co., Glendale, 
Calif. Polystyrene, The Dow Chemical Co., Midland, Mich. 
Closure, White Cap Co., Chicago. 


Binocular-shaped liquor bottle for the sportsman 


What could be more appropriate at the Kentucky 
Derby than this binocular-shaped bottle for Hannah & 
Hogg’s Kentucky Straight Whiskey? It is equally con- 
venient for the sportsman at the races, football games 
and other sporting events. This modern character 
bottle is teamed with a genuine leather carrying 
case, complete with metal fasteners and a shoulder 
strap. The case, which is optional, may be individual- 
ized with the customer's initials embossed in gold on 
the top flap. The plastic closure of the private-mold 
bottle, which holds four-fifths of a quart, doubles as 
a jigger measure for additional convenience of the 
purchaser. The die-cut paper label is designed to carry 
out the sporting motif. 


Creprts: Bottle and closure, Owens-Illinois Glass Co., Toledo, 
Ohio. Paper label, Bates Printing Co., Chicago. Carrying case, 
Sparky Specialties Co., Chicago. 
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Bold 


hew 


Foulds 


hen officials of Grocery Store 
Products Co. decided to au- 
thorize a new package design for the 
company’s well-known Foulds line of 
macaroni and spaghetti products, a 
bold strategy was adopted. Working 
-in conjunction with a leading pack- 
_age designer, they elected to disre- 
' gard the characteristics of the former 
‘label, which had been in use for ap- 
'proximately 10 years and strike out 
‘along entirely new lines. With this 
“approach, the company was able to 
study competitive packages objec- 
‘tively and work out a fresh approach, 
free of design restrictions. 


A COMPLETE BREAK WITH THE PAST 


INTRODUCES AN EXCITING NEW DESIGN AND COLOR 


COMBINATION TO GROCERY STORE SHELVES 


The package which finally 
emerged from this program is now be- 
ing used for the complete family of 
Foulds 8-0z. wrapped cartons, as well 
as the new 8-oz. window carton of 
egg noodles. Already it has won en- 
thusiastic acceptance from retailers 
and customers alike. 

The dynamic design and color 
scheme of the new packages have 
given Foulds store displays increased 
eye appeal and sales punch; in ad- 
dition, they have provided the basis 
for an intensive advertising campaign 
in which the package is prominently 
featured. On the colorful car cards 


"DISPLAYS play up new package which, as shown in foreground, uses 
every inch of carton surface beneath the overwrap for recipes and other 
helpful information. Note waxed-paper liner folded so final fold comes 
between the end and tuck flaps. A special 2-cent deal on spaghetti was 
‘effected by simply attaching an end sticker, joining packages together. 


used in this program, Foulds “bright 
new package” seems to project itself 
right out toward the observer. 

Nor has the company limited its 
packaging program to design alone. 
It is backing up the redesigned pack- 
age with faster, more efficient packag- 
ing lines, made possible through in- 
stallation of several new pieces of 
equipment. Combination of an excit- 
ing new package and faster lines 
gives Foulds a powerful merchandis- 
ing weapon for today’s aggressive 
competition in supermarkets and 
other retail grocery outlets. 

The Foulds name, which has been 
identified with quality macaroni and 


spaghetti products for more than half 
a century, is the key element which 


carries package identification over 
from the old to the new design. The 
original Foulds Milling Co., which es- 
tablished the brand name around the 
turn of the century, was among the 
first companies to insist that Ameri- 
can-grown durum wheat was the only 
ideal grain for macaroni and spa- 
ghetti. The company also ground the 
first carload of American durum 
wheat and marketed the first Ameri- 
can-made durum wheat macaroni 
and spaghetti products. The present 
distribution area, in which the new 
package is now being introduced, in- 
cludes more than 20 states in New 
England, the Middle West and the 
South. Foulds is now a division of 
Grocery Store Products Co., Liberty- 
ville, Il., whose parent organization 
has headquarters at West Chester, 
Pa. 

In the new Foulds packaging pro- 
gram, the actual construction of the 
8-oz. packages remains unchanged, 
consisting of a waxed-paper-lined 
folding carton with a printed over- 
wrap which carries the design. As in 
the past, detailed recipe instructions 
are printed directly on the inner box, 


MODERN PACKAGING 








WINDOWS—real in some cases and simulated in others—unmistakably identify product. Full-col 





l is pro- 
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vided on back panel. The green, red and white stripe and new bold lettering is in striking contrast to the former design. 


arranged so that they may be easily 
cut out for filing. Also appearing on 
the inner carton is a list of the com- 
plete family of Foulds macaroni and 
spaghetti products as well as illus- 
trations and information covering 
other food products made by Grocery 
Store Products Co. 


Design changes 


Although the former package de- 
sign had done a good sales job, it 
was felt to have certain limitations 
from the merchandising and display 
standpoint. Printed in red, yellow 
and blue, the earlier label design fea- 
tured the Fould’s name in tall, nar- 
row letters against a dark blue 
background. The name was some- 
what difficult to read particularly at 
a distance, and the large simulated 
window effect, which occupied about 
half of the display panel, visually 
separated the package into two units. 
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The fact that the package was half 
dark and half light also gave it a 
static appearance and increased dis- 
play difficulties. 

The new package is distinguished 
by its gay and colorful treatment. The 
basic color scheme is red, green and 
white—a combination highly popular 
with the Italian trade, who are large 
users of spaghetti and macaroni prod- 
ucts. At the same time these colors, 
which have not been used extensively 
in food packaging, are fresh and 
pleasing to the American trade. The 
liveliness of the package design is 
created by the broad diagonal green 
band and narrower red band across 
the front of the package, and the feel- 
ing of “flow” in the new treatment of 
the Foulds name, which is now in 
broad white letters (cap and lower 
case) that are much easier for the 
shopper to read. 

The deliberate intent of the new 


design is to “interrupt” the somewhat 
static pattern provided by macaroni 
packages on grocery shelves. By con- 
trast in color, and especially in de- 
sign, the new package is an immedi- 
ate eye catcher, easily spotted at first 
glance. Also of interest is the new 
“window” treatment, consisting of a 
four-leaf clover outlined in brilliant 
green. Repeated on the various 
packages—for long macaroni and spa- 
ghetti, elbow macaroni and spaghetti, 
“sea shells” and the new 8-oz. egg- 
noodle cartons, on which it forms an 
actual acetate window—the attractive 
clover pattern helps to build family 
identity for the complete line. On 
the 8-oz. wrapped packages, the 
clover outline frames a product illus- 
tration so realistic in appearance that 
at first glance the impression is that 
of the actual food as viewed through a 
window. 

On the egg-noodle cartons, the use 
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“HAND PACKING is required on long-style 
_which are weighed on over-and-under scales and transferred manually to 
cartons. The packages are then moved to the lower conveyor belt which 
‘ carries them to the closing machine, which is visible in the background. 


spaghetti 


CARTONS are set up 
and lined automatically 
by this machine. Those 
cartons ready for filling 
move out on conveyor 
belt past five hand pack- 


ers for “long goods.” 


and macaroni, 


AUTOMATIC closing 
machine folds inner 
liner and closes tuck- 
type cartons at high 
speed. Operator shown 
jogging labels tends 
both closing machine 
and wrapping machine, 
which may be glimpsed 
at right in photo above. 


of a cellophane window permits three 
widths of noodles—broad, medium 
and fine—to be packed in the same 
basic carton without special identifi- 
cation on the package. This treat 
ment represents a saving in cost to 
the manufacturer and makes it virtu 
ally impossible for the consumer to 
select the wrong size. 

The backs of the macaroni and spa- 
ghetti packages feature a recipe that 
is illustrated in full color showing the 
housewife how the product will ap 
pear upon her table. The Koda 
chrome reproductions used for this 
purpose are particularly well printed 
and fully as effective in their appe 
tite appeal as the 
in the finest wom- 
backs of the 
egg-noodle cartons offer several rec 
ipes, but no illustrations. 

The name Foulds appears on all 
package surfaces, making identifica 
tion complete regardless of the posi 
tion in which 


mouth-watering 
illustrations seen 


en’s magazines. The 


the cartons are dis- 
played. 

On the cartons, a pricing 
patch is provided on the top flap, 
while on the wrapped packages a 
similar pricing space is found on the 
two end labels. A broken line along 
the front edge of the display panel 
indicates the 
is to be cut in opening the 8-o0z. maca- 


noodle 


where outer wrapper 


roni and spaghetti packages. 


Production 


Blanks for the lined tuck-top car- 
tons used on the packaging lines were 
formerly fed by hand along with in- 
dividual sheets of the 
stock to the carton-forming and _lin- 
ing machine. With this hand opera- 
tion production of each line was lim- 
ited to the speed of carton set-up. In 
connection with the new Foulds pack- 
aging program both lines have been 
equipped with automatic carton and 
liner feeding 


waxed liner 


units boosting carton 
set-up speeds approximately 50% on 
each line. 

The fully automatic equipment ac- 
cepts the flat carton blanks from a 
magazine and the liner stock from 
continuous rolls. It sets up the end 
locking cartons and interfolds the liner 
in the ends of the package, leaving 
the top and end flaps open to facili- 
tate filling. The hopper holds a suf- 
ficient supply of carton blanks for 30 
to 40 minutes of continuous operation. 
When the supply in the main hopper 
is exhausted, the reserve hopper is 
readily rolled into position. 
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The lined cartons via con- 
veyor belt past a group of operators 
who handle the filling of “long goods.” 
These five operators are provided 


with supply bins of stick macaroni or 


move 


spaghetti and over-and-under scales. 
They balance up the scale to 8 oz. of 
product, remove an empty carton from 
the supply belt and empty the contents 
of the scale pan into the box, which 
is then placed on a lower conveyor to 
be carried to the closing machine. 

On the “long goods” line, the wax 
liner is folded and the flaps of the 
box closed on a machine designed 
to handle a tuck-top carton with liner. 
Machines of this type are adjustable 
in speed (according to carton size) 
from 34 to 102 cartons per minute and 
will handle a wide range of package 
sizes. Size adjustments are made by 
means of two hand wheels. The first 
action of the unit folds the front edge 
of the wax liner inward, after which 
the first and second dust flaps of the 
liner are folded. Cover and inner liner 
are then folded and the tuck flap is 
folded against the package, lifted and 
finally inserted inside the front edge of 
the package. Closed packages are then 
discharged and move by 
belt to the wrapping machine. 

One operator tends both the closing 
and the wrapping machine. Her du- 
ties include supervision of both units, 
“working” labels and end seals so that 
they will handle more smoothly on 
the wrapping machine and keeping 
the latter unit stocked with labels and 
end seals. 

The wrapping machines used on 
the §8-oz. wrapped-package _ lines 
apply the three-piece wrappers, con- 
sisting of the main wrapper and two 
end seals. The machines used are ad- 
justable for package size (there is a 
slight difference in height between 
the “long goods” and “short goods” 
cartons), but in the particilar model 
supplied will handle only sheeted 
wrappers, which are the type speci- 
fied for the Foulds packages. 

The new machines elevate each 
label and produce glued seals at each 
end of the package, as well as a Jon- 
gitudinal glued seam on the bottom of 
the carton, just behind the front flap. 
Following the main wrapping opera- 
tion, the end seals are applied simul- 
taneously, giving the ends of the 
packages a neat, finished appearance. 
These seals, as mentioned earlier, 
also carry the Foulds name, as well 
as the specific product identity and 
a pricing patch. 


conveyor 
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WRAPPING MACHINE also 


applies end seals, after 
which packages are packed 
two dozen to a corrugated 
shipper. Overwrap and end 
labels attached. 


are glue 


The wrappers for the Foulds pack 
ages are printed letterpress in four 
colors on 50-lb. stock, coated one side 
litho. 

The die-cut labels are printed to ex- 
tremely close register and provide an 
unusually firm, tight wrap on the auto- 
matic equipment. 

Wrapped cartons from both the 
8-oz. and the spaghetti 
lines are packed two dozen to the 
corrugated shipping case. The ship- 
ping cases, printed in red and green, 
carry the same diagonal bands as the 
individual package wrappers, extend- 
ing the design all the way 
through the distribution process. The 


macaroni 


new 


company is also planning to apply the 
new design treatment to trucks which 
carry shipments from its plant into 
Chicago. 


SHORT GOODS are filled 
automatically by this ro- 
tary-type volumetric filler 
developed by Foulds. Feed 
hopper (not shown) is 
gravity fed the 
supply bin on floor above. 


from 


The “bright new package,” as it is 

aptly termed in the current advertis- 
ing program, is ringing up sound proof 
of its acceptance by consumers right 
at the cash register. 
Crenrits: Package design, Jim Nash, New 
York. Printed wrappers and end sea's, 
Cuneo Press, Inc., Chicago. Tuck-top fold- 
ing cartons, Cornell Wood Products Co., 
Hummel & Downing Div., Milwaukee, 
and Container Corp. of America, Chi- 
cago. Waxed inner liner, Marathon Corp., 
Menasha, Wis. Window carton for egg 
noodles, Empire Box Corp., Chicago. Cor- 
rugated shipping cases, Cornell Wood 
Products Co., Hummel & Downing Div. 
Carton-forming and lining machines, Pe- 
ters Machinery Co., Chicago. Closing ma- 
chines, Package Machinery Co., Spring- 
field, Mass., and Peters Machinery Co. 
Wrapping machines, Package Machinery 
Co 
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1 Introduction of the new 4-oz.-sized box of Premium 
Shred Coconut, featuring a special laminated alumi- 
num foil inner bag, marks the completion of the redesigning 
of the entir > Franklin Baker consumer line. An eye-catching 
knife blade <«lirected to a coconut cake on the front panel 
points up the advantages of this protective “Vita Pack.” 
Other packages are a 4-oz. can and 8-oz. cellophane bag. 
Design, Gordon Saulsbury, New York. Carton, U. S. Printing 
& Litograplh: Co., Cincinnati, Ohio, Inner foil bag, Riegel 
Paper Corp., New York. Cellophane bag, Milprint, Inc., 
Milwaukee. Can, American Can Co., New York. 


Kingan Packing Co.’s Easter ham wrapper featuring 

a wet-strength offset paper is said te be a new idea 
in ham wraps. The design, with illustrations of farm animals 
and birds, also is a departure from conventional ham wraps. 
The package won an award in the recent Offset-Lithographic 
Awards Competition. Wrap, Milprint, Inc., Milwaukee. 


The “when” and “how” of planting flower bulbs are 
conveniently available to the amateur gardener on 
these printed cellophane wrappers used by Springtime Bulb 
Farms. The wraps also carry a chart identifying the varieties 
of bulbs and showing graphically how deep to plant each 
kind. Wraps, Shellmar Products Corp., Mt. Vernon, Ohio. 


Arrco Playing Card Co.’s newest package is a combi- 

nation display and presentation box with re-use value 
as a canasta tray. Outer covering is of imitation alligator; 
interior metal trays are lacquer sprayed to give an enamel 
finish, Case, Farrington Mfg. Co., Boston, 


i) A miniature cabana forms the intriguing package for 
Harriet Hubbard Ayer’s Sun Tan Lotion. The boldly 
striped carton, revealing the bottle of lotion packaged with- 
in, is an eye catcher on the cosmetic counter. Carton, 
Rochester Folding Box Co., Rochester, N. Y. 


6 Gremlin peanut butter, product of Jones Foods, Inc., 
in new re-usable glass tumblers with applied color 
decorations featuring a cowboy and lariat design, are 
planned for juvenile appeal. Tambler, Owens-Illinois 
Glass Co., Toledo. Closure, White Cap Co., Chicago. Label, 
Fuller Label & Box Co., Pittsburgh. 








Shortages of critical metals abroad have resulted in 

the development of this ingenious paperboard con- 
tainer to hold motor oil. Excellent greaseproofness is said to 
be imparted to the container by coating the inside with 
Geon polyblend latex, a vinyl resin plasticized with Hycar 
nitrile rubber. Pour spout is closed by heat sealing and 
crimping a metal clip over the lip to insure leakproofness. 
Container, Tecalemit, S. A., Paris, France. Geon polyblend, 
B. F, Goodrich Chemical Co., Cleveland, Ohio. 


This book-style package for Teach-O-Filmstrips, prod- 

uct of Popular Science Publishing Co., performs the 
double duty of protecting six filmstrip canisters during 
shipment and providing a convenient method of storage for 
the user. Made of extra heavy paperboard, the box has a set- 
in shelf that holds the six cans securely. The package can 
stand on a shelf just like a book and contents are listed on 
the binding edge. Box, Dennison Mfg. Co., Framingham, 
Mass. Cover paper, Plastic Coating Corp., Holyoke, Mass. 


Two new ic items ted for Arthur Murray 

and his dancers—Cologne Deodorant and Magic Step 
Foot Loti are hand ly packaged in silk-screened bot- 
tles and red and white cartons that are equally appropriate 
for men and women. Cartons, F, N. Burt Co., Buffalo, N. Y. 
Bottles, W. Braun Co., Chicago. Silk screening, Modern 
Decorating Co., West New York, N. J. Closures, Victor In- 
dustries Corp., Brooklyn. Gold coating of closures, Albert 
E. Sierad Co., Inc., Mamaroneck, N. Y. 








1 The R. E. Rodda Co. has found an interesting solu- 

tion to the cellophane-shortage problem by replacing 
its former cellophane package for marshmallow peanuts 
with this log-cabin carton. The lid forming the roof folds 
flat. Carton, United Board & Carton Corp., Syracuse, N. Y. 


1] Saran film used as the package for individual coffee 

bags by John Sexton & Co. for its Sherman Blend 
Coffee are reported to be highly satisfactory. Bags are said 
to be protected by the toughness and gas impermeability of 
the film and the material retains freshness of the coffee. 
Saran film, The Dow Chemical Co., Midland, Mich. 





Whe the Busch Camera Corp. of 
Chicago, well known producer 
of professional-type press cameras, 
perfected plans to introduce _ its 
unique new Verascope f 40 stereo- 
scopic camera to the American mar- 
ket, company officials established a 
clear-cut policy governing the pack- 
aging of the instrument and its re- 
lated accessories. The fundamental 
requirements of this policy were that 
the packages must not only afford the 
type of protection required for fine 
photographic equipment, but must 
also reflect the advanced features 
and quality construction of the Vera- 
scope. Both goals have been ably met 
in the specially designed boxes, of 
which typical examples are illustrated 
herewith. 
Busch merchandising executives 
» point out that the use of tasteful mod- 
‘ern design and colors is somewhat 
‘ unusual in the camera field. In the 
past, the packaging of most cameras 
and other photographic equipment 
has lagged behind that used for other 


so Gah ie eaSPN I etl at 6 


Camovad yet 


types of merchandise; plain, black 
boxes, with little or no design relief, 
Thus it 
was felt that the Verascope camera, 
produced for Busch by the famed 
Jules Richard firm in Paris and 
backed by 50 years of actual stereo 
camera production, merited the most 
modern concepts of package design. 

The basic design treatment for the 
entire Verascope line of boxes was 
established by an Eastern organiza- 
tion recognized as one of the nation’s 
top authorities on packaging and 
merchandising. Salmon and gray, se- 
lected as the distinguishing colors for 
the complete group of boxes, are em- 


have too often been the rule. 


ployed in large, solid areas, relieved 
by black and reverse white lettering 
of the company name and printed in- 
formation identifying the type of 
equipment in each package—viewer, 
flashing unit, carrying 
The attractive color scheme 
and design, 


ever-ready 
case, etc. 
combined with a mini- 
mum of printed copy, give the boxes 
an uncluttered, clean-cut appearance 
which immediately sets them apart 
from the 
packages. 


usual run of camera 

Most of the boxes in this group are 
of set-up construction, although a few 
of the smaller packages, to be used 
for such items as adapter rings, filters 


"OPENED, packages show close attention paid to protective function of the Verascope boxes. Die-cut platforms and com- 
partments hold merchandise firmly in place. The package for the camera itself (right foreground) has special die-cut plat- 


‘form in lid to protect the twin lens assembly and provides three-dimensional display effect when camera is displayed. 
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and lens shades, are folding boxes. 
The box cover paper, printed letter- 
press in either two or three colors, is 
varnished for improved appearance 
and protection against soiling. Several 
of these boxes are fitted with die-cut 
platforms or separators to provide in- 
creased protection for the flashing 
units, the molded _ plastic 
viewer and other accessories. 

Packages to be introduced later for 
such related equipment as the home- 
mounting kit, auxiliary lenses, projec- 
tor, etc., will follow the same basic 
design and color treatment. 

Perhaps most interesting from the 
construction standpoint is the box 
used for the Verascope camera itself, 
which quietly mirrors the high quality 
of the instrument. This box utilizes 
the regular Verascope design and 
color treatment, but incorporates a 
hinged lid which gives it a “jewel 
case” appearance. The camera _nes- 
tles securely in a die-cut platform in 
the base of the package, while the 
lid also has a platform and slot which 
fit down over the front plate of the 
camera to prevent any possible shift- 
ing and to protect the 


stereo 


twin lens 
assembly. 

An unusual design feature of the 
lid is the incorporation of the words 
“Busch Verascope f 40” on its inner 
surface, so that this copy is viewed 
through the cut-out portion when the 
cover is opened back. Thus, even 
when the box is opened for dealer 
display, the camera is fully identified 
and its outstanding feature—the fact 
that selectively it can take either 
stereo or single 35 mm. photographs 
is immediately brought out by copy 
on the front panel of the base. On the 
end panels of this box appear half- 
tone reproductions of the camera, 
with brief copy identifying the cam- 
era and mentioning its dual-purpose 
feature. 

On some of the Verascope boxes, 
including that which houses the flash- 
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REQUIRES SOMETHING BEYOND THE TRADITIONAL TO REVEAL 


ADVANCED NEW FEATURES AND CONSTRUCTION 


SALMON AND GRAY color combination worked into modern design pro- 
vide distinctive quality appearance with plenty of display punch for co- 
ordinated group of packages for new Busch Verascope stereo camera and 


accessories. Four of the principal packages in Verascope line are illus- 


trated. These boxes, of set-up construction, are a far ery from the tradi- 


tional packages which have long been used for photographic equipment. 


ing unit, stylized line drawings in re- 
verse white show the type of equip- 
ment within the package. This detail, 
as well as the complete design ap- 
proach for the Verascope group, ties 
in closely with that followed on the 
standard line of Busch packages, 
which were redesigned recently and 
use a combination of light red and 
jet black (MopERN PACKAGING, Jan., 
1951, p. 94). 

Busch officials emphasize that co- 
ordinated dealer displays of the new 
packages, used in conjunction with 
related point-of-sale material, will be 
given strong play in merchandising 


the Verascope camera and accesso- 
ries. Thanks to its distinctive color 
combination, the Verascope line of 
packages has individual identity, but 
at the same time is immediately rec- 
ognized in its relationship to the com- 
pany’s standard line of equipment. 
The basic and gray color 
scheme is also carried through on let- 
terheads, promotional literature, in- 


salmon 


struction manuals, etc., for maximum 
promotional impact. 

Crevrts: Package design, Michael Saphier 
Associates, New York. Set-up and fold- 
ing boxes, Eagle Paper Box Mfg Co 
Chicago 
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TEAR-OFF TAB facilitates re- 


moval of the outer sealing ring. 
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EMBOSSING of disk gives posi- 


tive 


98 


> i i, \4 


identity at 


point of use. 


PRE-PERFORATED rubber stop- 


per enables insertion of tubing. 


Foolproof closure 


Wwe present emphasis placed on 
civilian defense and the greatly 
military needs of our 
forces, Baxter Laboratories, 
Inc., Morton Grove, Ill., has grown 
to become one of the world’s leading 


accelerated 
armed 


producers of solutions and accessories 
for parenteral therapy. 

A factor in this growth is Baxter’s 
development of a packaging method, 
called the “Travenol System,” which 
has simplified parenteral administra- 
tion and materially aided doctors and 
nurses the world over. 

A tamperproof and foolproof alum- 
inum closure is one of the key fea- 
tures of the Travenol method. A 48- 
mm., three-piece cap fits on the spe- 
cial solution container, which itself is 
the result of several years of re- 
search. In fact, the Travenol con- 
tainer now in use is the culmination 
of nine progressively improved de- 
signs. Now that the tamperproof clo- 
sure has been added, positive pro- 
tection is assured against inadvertent 
opening. 

The aluminum seal gives the solu- 
tion a permanent identification. The 
type of solution in the container is 
briefly identified by lettering em- 
bossed on the top of the metal clo- 
sure, insuring continued identifica- 
tion in case the label on the con- 
tainer is removed or defaced. 

Each closure has an outer alumi- 


num sealing ring which is easily re- 
moved by means of a tear-off tab. 
While this type of closure is not new, 
redesign has greatly strengthened the 
tear-off ring without impairing ease 
of opening. Under this lies an alumi- 
num disk protecting a gum-rubber 
disk and a rubber stopper; embossed 
lettering appears on the aluminum 
disk. The rubber stopper is perma- 
nently held by a rolled-on ring of 
aluminum which clinches the bottle 
lip and upper edge of the rubber. 

The rubber stopper used with the 
containers is said to be unique in the 
parenteral field. It is made of rubber 
specially compounded for this pur- 
pose and treated by special proce- 
dures to insure that solutions will be 
usable after long storage. Stoppers 
are also provided with a large hole 
for the insertion of administration sets 
and a smaller hole for a firmly held 
air tube—offering a stopper which 
causes no confusion in preparing for 
administration. 

Closures are leakproof, Each stop- 
per is forced into the container, tak- 
ing full advantage of top and side 
seals. The aluminum cap is rolled onto 
the container, making a positive seal 
for the stopper. 

The Travenol system has also pro- 
vided a unique service—elimination 
of the problem of disposing of used 
containers. They are replaced in the 


TYPICAL SELECTION of parenteral solutions as distributed by Baxter. 
Container itself resulted from years of experimentation and practice. 


thet wee 


vl dially 








Travenal 


trons we i 


lraven 


ae 





for parenterals 


NEW TYPE OF STERILE ALUMINUM CAP GIVES PROTECTION 


AND CONVENIENCE TO BAXTER’S INTRAVENOUS PACKAGING 


original carton and returned at the 
manufacturer's expense. Baxter in- 
cludes a_ return-addressed sealing 
tape in each case. 

Another “first” is claimed ,by Baxter 
with its “closed system” of blood col- 
lection and storage. With this proce- 
dure, blood may be drawn, stored 
under vacuum and administered, all 
with a minimum risk of contamination. 

Safety features of the Travenol 
container are incorporated in blood 
and plasma containers, plus an extra 
plastic flexible disk which pro- 
vides a sterile surface for the intro- 
duction of the collection set. 

A special aluminum seal keeps the 
lower rubber disk in place and pro- 
tects the stopper of the filled unit. 

Blood and plasma stoppers have 
the puncture position marked with 
an “X.” This thicker portion of the 
stopper reseals; thus vacuum is re- 
tained after the blood unit is filled. 

Baxter has also increased the effi- 
ciency of the stopper in the blood 
and plasma series of bottles by add- 
ing a special lubricant to the rubber. 
This makes the insertion of acces- 


sories easier and minimizes the dan- 
ger of breaking sets. 

The manufacturer's modern re 
search laboratories at Morton Grove, 
Ill., are equipped with the finest sci- 
entific instruments and apparatus 
available. Clinical research has car- 
ried the practical application into 
many American universities and hos- 
pitals, thus completing the proof of 
benefits and safety of the products. 

The pioneer Travenol System is 
now said to be the most widely used 
system of parenteral therapy and some 
of the first solutions manufactured by 
Baxter are still leaders in the field 
of parenteral therapy. Increasing 
demands for these products have of- 
fered a continual endorsement of the 
packaging method that keeps them 
sterile, pure, non-pyrogenic and vac- 
uum protected. 


Crepits: Tamperproof Stericap closure, 
Aluminum Seal Co., Inc., Richmond, 
Ind., subsidiary of Aluminum Co. of 
America. Rubber disks, B. F. Goodrich 
Co., Akron, Ohio. Rubber stoppers, U. S. 
Rubber Co., New York. Bottles, Owens- 
Illinois Glass Co., Toledo, Ohio. 


ACCESSORIES SETS are outstanding features of the Baxter system. 
These sets are available for all phases of Travenol parenteral program. 


PARENTERAL 


Travamin 5% Dextrose i 


PARENTERAL 


. 4 
Travamin 5* 


On 


PARENTERAL 
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VEIINI BYE 


CONTAINER IN USE. Travenol 
fittings supplied with each con- 
tainer have been found to give 
maximum convenience and ef- 
ficiency during administration. 


PHOTOS COURTESY ALUMINUM CO. OF AMERICA, 


'—_—- 
Bee 


SPECIAL CLOSURE used in Bax- 
ter’s “closed system” of blood 
collection and storage is broken 
away here to show the extra thin 
disk next to rubber which pro- 
vides a sterile surface for the 
introduction of collection set. 
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Finest Film 
for Laminations 





—hecause it assures 


a positive heat seal! 
—makes a stronger package! 


CKAGING soup mixes, dry pow- 
ders, hand lotion or granular 
products requiring hygroscopic, 
moistureproof, airtight protection? 
PLIOFILM gives you these practical 
laminating advantages: 
It’s thin, lightweight, laminates easily 
with foil, paper or other films. 
It affords a positive “‘welded’’ heat 
seal, making possible a moistureproof, 
gasproof package. Combined with foil 
or other film, it provides a package 


that is ideal for either vacuum or gas- 


flushed packages. 


It’s strong and rugged, highly resist- 
ant to tearing, splitting or flexing. 


In short, many of the same qualities 
that have made PLIoFILM a standout 
success in meat, cheese and produce 
packaging, make it ideal for lamina- 
tions, too. Write for complete infor- 
mation. Address: Goodyear, Pliofilm 
Dept., Akron 16, Ohio. 





Pliofilm, a rubber hydrochloride—T. M. The Goodyear Tire & Rubber Company, Akron, Ohio 
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3-way protection against air, moisture, liquids 
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TWO VIGNETTES serve 
for eight different fish 
fillets, but color coding 
of background color facil- 
itates identification of 
type. Cold-waxed carton 
is the no-glue, lock-tab 
type, which is automatically 
set up from the flat blank. 


STRONGER in every sense of the word is the 
new 4 Fishermen closed-carton package with 


highly 


protective overwrap featuring Anton 


Bruehl illustrations of cooked fish, stronger 
trade name and tighter seal. The previously 
used package was a tray with window overwrap. 


Seafood a la color 


FULHAM BROS. ADOPTS CARTON WITH COLORFUL YET FUNCTIONAL OVERWRAP 


FOR STRONGER APPEAL AND BETTER PROTECTION OF FROZEN FISH FILLETS 


ecently an eye-catching, point-of- 
Rie display with a whimsical, 
briny theme has appeared at frozen- 
food cabinets. Customers stop to ob- 
serve two highly attractive dummy 
packages of “4 Fishermen” brand 
frozen fish mounted on the card. The 
display announces two new package 
features: “Extra flavor protection with 
the new ‘taste-seal’ wrapper” and 
“Color coded for easy selection.” The 
packages themselves with their glossy 
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waxed-paper wrappers have a clean, 
fresh, tight-wrapped appearance and 
feature full-color reproduction of 
mouth-watering platters of prepared 
seafood. 

These packages are noteworthy in 
several respects. Design-wise, they 
are an excellent example of the current 
trend in the frozen-fish field away from 
window cartons to pictorial labels with 
ready-to-eat appeal. The carton used 
is unusual if not unique in this field, 


being a waxed-board, no-glue, tuck- 
flap construction, developed from the 
familiar lock-tab tray, which is auto- 
matically set up on patented equip- 
ment. 

Finally, the wrapper is no ordinary 
waxed paper, but a high-strength, 
32-lb. bleached kraft with a coating 
of special formulation for frozen foods 
(it is reputed to contain polyethy- 
lene) which is distinguished by bril- 
liant gloss, no rub-off, exceptionally 
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strong welded heat seal, very low wa- 
ter-vapor permeability and unusual 
flexibility, strength and stability at 
zero temperature. The coating is ap- 
plied 12 Ibs. to the ream and its hard 
finish provides an excellent base for 
the full-color rotogravure printing. 
The 4 Fishermen line is packed by 
Fulham Bros., Inc., Boston—one of the 
leaders in the new and booming de- 
velopment of the 1-lb. frozen-fish-fillet 
business. Included in the line are had 
dock, cod, ocean perch, flounder, 
sole, whiting, rosefish, ocean catfish 


L 


MELT 


—— 
— 


and scallops. 

Color coding, of course, is intended 
asa major convenience for the shop- 
per. The following all-over back- 
ground color identification is used: 

Flounder—orange 
Sole—blue 
Perch and rosefish—green 
Whiting—white 
Scallops—yellow 
Haddock—buff 

Cod and catfish—deep yellow. 

This color scheme helps consumers 
select their favorite seafood instantly 
without hunting through or re-arrang- 
ing other packages. Also, when dis- 
penne ig epee ela CARTONS ARE SEALED on machine formerly handling transparent 

Adoption po eet. package is the film; a longer heating plate gives more dwell on special waxed paper. 
result of extensive testing to evaluate 
the protective characteristics of vari- 
ous packaging materials as related i Liaise 
specifically to the handling of frozen COMPRESSION BELTS also were added to the overwrap machine to in- 
sntend. “The principal requirement, sure a firm seal on the ends of the packages while they are cooling. 
of course, is protection against ducte- Rigid construction at the corners of the new carton facilitates end seal. 
cation of the frozen fish fillets in low- 
temperature storage. 

The tests consisted of storing sam- 
ple packs of known gram weight for 
long-term storage at zero deg. F. and 
then checking the weights. The fol- 
lowing observations resulted: 

1. Based on appearance of the fish, 
a moisture loss of 2 to 3% was ap- 
parently the critical point above 
which frozen haddock, for example, 
desiccated to the extent that the prod- 
uct was unsalable. 

2. Overwrapped packages using 
various wraps and cartons showed ap- 
proximately 0.8 to 1.5% product 
weight loss at six months—ample mar- 
gin under the critical point. 

3. Taste tests on poached fish 
showed no off flavor and original tex- 
ture was preserved when adequately 
packaged and overwrapped. 

4. Based on weight loss and ap- 
pearance of the fish after six months 
at zero deg. F., there appeared to be 
no advantage, protection-wise, in us- 
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DISPLAY CARD with two dummy 
packages, explaining new taste- 
seal wrapper and the color cod- 
ing, has been effective at point 
of sale. Card is silk screened. 


ing both a transparent film inner liner 
and an overwrap. About the same 
protection was obtained with either 
the liner or overwrap alone. 

5. Staining was reduced when high 
gloss or laminated solid-bleached car- 
tons were used. 

To a large extent, Fulham Bros. 
was pioneering in its search for a bet- 
ter package for frozen fish fillets. The 
frozen-fillet business is still relatively 
new. The company’s desire to im- 
prove on its former package was based 
on the very sound premise that pack- 
aging leadership will play a big part 
in future growth of the business and 
in the company’s competitive standing. 

The carton itself was carefully se- 
lected. The simple one-piece style of 
the carton blank makes for low ini- 
tial and storage cost. It stores com- 
pletely flat—just one thickness of 
board—instead of being partially set 
up and then collapsed by the supplier 
before shipment. 

After being automatically set up, 
the cartons are paced via conveyor 
to the packers. The simplicity of pack- 
ing upright cartons requires fewer 
packers and the interlocking end con- 
struction resists any tendency to col- 
lapse and impede the efficiency of 
the packing operation. This is particu- 
larly important in assuring a tight end 
seal of the wrapper, which must be 
depended on to provide the necessary 
moistureproof barrier for frozen fillets. 

The carton coating is cold wax. This 
coating tends to prevent wicking on 
the edges as well as on the surfaces. 
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Since packed cartons sometimes have 
to be stacked for a short period prior 
to wrapping, they must not soak up 
moisture or they will become soggy 
and lose their strength. Packaging 
lines for fish fillets, of. course, are un- 
avoidably wet, and this makes it 
imperative that the cartons have ade- 
quate protective coating to 
moisture. 

Another advantage of the cold-wax 
coating is that it helps resist the 
tendency of fillets to stick to board 
surfaces when they are frozen. This 


resist 


problem has a bearing on consumer 
good will, since freezing of the fillet 
to the board makes it difficult for the 
housewife to remove the fillets and 
pieces of the carton may still adhere 
to the fillets when they are cooked 
and served. 

Fulham Bros.’ tests, conducted in 
conjunction with their supplier of 
wrapping material, revealed that fish 
fillets packaged in solid-bleached car- 
tons and using the special waxed 
overwrap showed a weight loss of 
only 1.1% after six months storage at 
zero deg. F. The wrapper was found 
to be a highly stable sheet; in low- 
temperature storage it shows almost 
no contraction or expansion. Thus it 
has good resistance against fracture. 

Fulham Bros.’ former package con- 
sisted of an open-top tray and a trans- 
parent film wrap. Protection was good, 
but the window feature showing raw 
fish was of little advantage in stimu- 
lating appetite appeal. According to 
the firm, they are saving approximately 
20% of their packaging costs by using 
the waxed-paper overwrap rather 
than transparent film. This saving takes 
into consideration the fact that a 
closed-in box, which is more expensive, 
is now being used. Furthermore, there 
is faster production available with the 
new wrap, since the wrapping ma- 
chine does not suffer as many stops 
and starts due to web breakage. 

The cost of the two slight changes 
in the wrapping machine to handle 
the new wrapper was small. Two belts 


were added to hold the wrap to- 


gether for the cooling process and a 
longer heating plate was attached. 
These changes were necessary be- 
cause the waxed-paper wrap requires 
a relatively long heating period and 
then the package must be held to- 
gether till the seal cools. 

Of prime importance, in view of 
the high-quality pictorial reproduction 
desired on the new package, was 
the excellent printing surface pro- 


vided by the coated paper wrapper. 

The wrappers are printed in six col- 
ors—four process colors for the illus- 
tration of fish ready for serving, and 
two line colors—one for background 
and for correct color on type. The 
added expense of the line colors was 
justified since process blue, for ex- 
ample, would not give enough con- 
trast for the brand name and other 
printed matter. 

On the perch package, the words 
“ocean perch” are prominently dis- 
played along with an enticing pic- 
ture of cooked fillets. The background 
color is a pastel green. The sole fillets, 
similarly pictured, are packed in a 
wrap that has a blue background. 

Two photographs—the work of the 
outstanding color photographer, Anton 
Bruehl—were used in producing the 
eight different fillet packages. This is 
economical, as well as technically (for 
merchandising purposes) correct. 
When cooked, sole fillets are similar 
in appearance to flounder fillets; cod, 
similar to haddock, etc. The scallops, 
naturally, required a separate photo 
graph. They are packed in a 12-oz. 
carton which is smaller in size than the 
fillet packages, thus providing an ad- 
ditional distinguishing feature. The 
fillets all take the same-sized wrapper 
and 1-lb. carton. 

The format is the same on all 
packages, so that the entire line has 
strong family identity. The brand 
name is featured on the front panel 
of each package along with the com- 
pany’s friendly trade symbol—cartoon- 
style heads of four happy-looking fish- 
ermen. Instructions for use appear on 
the back panel, along with several rec- 
ipes to encourage repeat purchases. 
Other products in the line are listed on 
a side panel. 

A very active part in the packaging 
program was taken by the Ingalls- 
Miniter Co., advertising agency for 
Fulham Bros. This included participa- 
tion in the testing of materials and 
coordinating the various elements in- 
volved in meeting over-all specifica- 
tions for protection, design, printing 
machinability, cost, consumer appeal 
and package promotion, 


Crepits: “Kliklok” carton and machine 
supplied by Container Corp. of America, 
Chicago, Ill. Carton-forming machine 
manufactured by Kliklok Corp., New 
York. “Tyton” wrapper, Marathon Corp., 
Menasha, Wis. Wrapping and heat-seal- 
ing machine, Package Machinery Co., 
Springfield, Mass. Display card, Buck 
Printing Co., Boston, Mass. 
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Best set-up boxes 


FIRST COMPETITION OF 


THE NATIONAL PAPER BOX MFRS. ASSN. 


DRAWS 1,100 ENTRIES; 68 AWARDS PRESENTED IN FOUR CLASSIFICATIONS 


uccess of the 1951 Set-Up Paper 

Box Competition—the first ever 
held held by the National Paper Box 
Mfrs. Assn.—points to the probability 
of its becoming an annual event. Ap- 
proximately 1,100 paper boxes manu- 
factured by members of the associa- 
tion were entered in the competition 
and exhibited at the 33rd annual con- 
vention of the association, held at 
Haddon Hall, Atlantic City, June 3 to 
6, where the winners were announced. 

Awards were made in four differ- 
ent classifications. Twenty-three indi- 
vidual groups were judged in one 
class, General Superiority According 
to End Use. The other three classifi- 
cations were Best Artistic Design, Su- 
periority of Construction and Best 
Display Box. The latter three cate- 
gories were judged on the basis of 
their qualifying titles, while the End- 
Use categories were judged on the 
functions of the set-up box as re- 
quired by the particular product— 
protection of the product, appropri- 
ateness of the package, brand identi- 
fication, convenience, economy and 
sales appeal. 

To qualify for entry in the 1951 
Competition, all boxes had to be (a) 
manufactured by a member of the 
association, (b) designed by the 
member submitting the entry, by the 
customer or by an outside agency, 
(c) produced for the first time since 
Jan. 1, 1946, and currently in use 
during 1950 and (d) manufactured 
in a production run against a custom- 
er’s order. 

A panel of nine judges presented 
21 first awards, 19 second awards 
and 28 honorable mentions. 


End-use superiority 

In the End-Use classification, 
Drugs and Chemicals section, first 
award went to Walter P. Miller Co., 
Inc., Philadelphia, for the box for 
Sharp & Dohme’s Lyovac Normal 
Human Plasma. Directions for admin- 
istering normal human blood plasma 
with accompanying photographs ap- 
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pear on the lid of this blue box. Beige 
labels on either side perform the 
double duty of identifying the con- 
tents and sealing the box. Second 
award went to United Paper Box Co., 
San Francisco, for The Denticator 
Co.’s tooth-brush and gum-massager 
box. The perforated neck of the box 
allows maximum display of products. 

Stecker Paper Box Co., Detroit, 
won first award in the Cosmetics 
group for a 16-compartment box for 
creams, lotions and powders made by 
Beauty Counselors. The box affords 
maximum shipping protection, yet its 
color scheme of pink and gold, inside 
and out, gives it feminine appeal. The 
F. N. Burt Co., Inc., Buffalo, won sec- 
ond award with Revlon Products 
Corp.’s Aquamarine powder box. 
Box color matches the product name 


and the pyroxylin-coated paper with 
white lettering gives a quality appear- 
ance. Honorable mention went to W. 
C. Ritchie & Co., Chicago, for Helena 
Rubenstein’s White Magnolia pow- 
der box. 

In the Personal Accessories group, 
Dennison Mfg. Co., Framingham, 
Mass., took first award with the A. T. 
Cross Pencil Co.’s Zip Key-Reel pack- 
age. This combination shipping and 
merchandising container has a 
hinged lid that protects the 24 small 
boxes from customer handling and af- 
ords easy identification of the item. 
F. N. Burt Co., Inc., won second 
award with the American Safety Ra- 
zor Co.’s Feather Weight Gem Razor 
box that combines maximum utility of 
space, immediate brand identification 
and product protection. Honorable 


EMOTIONAL BUYING is stimulated with this novel “Shower Gift Box” 
for the Ideal Baby Shoe Co. Box is white and contains two pairs of pale 
green baby shoes and sachet sock container, and a pair of white socks. 
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SPORTING GOODS 


in 18 classifications 


COSMETICS 


mentions were shared by Dennison 
Mfg. Co.’s Swank men’s jewelry boxes 
and Friend Box Co., Danvers, Mass., 
for the Slencil Co.’s box for displaying 
six automatic emblem pencils. 

First award in the Food section 
was won by The Flintkote Co., Los 
Angeles, with boxes for Anton pack- 
aged dried fruits, merchandised by 
Paramount Export Co. Constructed to 
appear like books, these boxes hold 
the weighty contents of the packaged 
fruit. Re-use value stems from the 
fact that the inner cellophane pack- 
age of fruits may be removed, leav- 
ing a perfect outside container. Paci- 
fic Paper Box Co., Los Angeles, took 
second award with the Pan Pack 
Foods Co.’s “Bar Quartet” box hold- 
ing four jars of cocktail items. Honor- 
able mention in the classification 
went to Molitor Box Co., Milwaukee, 
for Ed. Shuster & Co.’s, cheese box 
that carries a watercolor reproduc- 
tion of a Wisconsin farm scene. 

G. A. Bisler, Inc., Philadelphia, 
took first award in the {Confections 
category, with Stephen ,F. Whitman 
& Son’s box for Chocolate-Covered 
Fruits and Nuts. This patkage gives 


ba 


HARDWARE 


vom 
Saves TOUR VALUABLE 
SOURS THe-LinE OF YOUR CAenON 


OFFICE EQUIPMENT 


a warm impression with a colorful re 
production of the fruits and nuts from 
which the candy is made. The firm 
name is clearly marked on the box. 
Fleishhacker Paper Box Co., San 
Francisco, won second award with a 
re-use candy box designed by Jerry 
Meeks, San Francisco, for Blum’s. 
The watercolor reproduction of one 
of the most famous spots in San Fran- 
cisco, which comprises the cover, 
may be removed and framed. Three 
shared honorable mentions in this 
group: Kroeck Paper Box Co., Chi 
cago, for Peerless Maid hard candies 
manufactured by Peerless Confec- 
tions, Inc.; I. A. Deline Paper Boxes, 
Denver, for Baur Confectionery 
Co.’s_ foil-covered Mija Butter Al- 
mond Toffee and Frenchmint box; F. 
J. Schleicher Paper Box Co., St. 
Louis, Mo., for a heart-shaped box 
which is made for stock and is sold to 
many customers for year-around gift 
packaging. 

In the Hardware group, first 
award was won by Eagle Paper Box 
Mfg. Co., Inc., Chicago, for the Ekco 
Products Co.’s Flint Stainless Vana- 
dium Cutlery box. This box was 


HOSIERY 
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for general superiority according 


JEWELRY 


made for display and to hold addi 
tional cutlery in the back under the 
display card. The box is of green sim- 
ulated leather with a display panel 
of green simulated Second 
award went to Oscar Trilsch Co., 
Whitestone, N.Y., for Metrology’s 
pinking-shears box. Identification of 


suede. 


product by a pinking-shears mark di- 
viding white and blue fields on the lid 
provides a foil for the firm and prod- 
uct names. The Vincent Box Co., Inc., 
Wellesley, Mass., took honorable men- 
tion with the Lobl Mfg. Co.’s heating- 
pad box. 

In the Photographic Products 
group, W. C. Ritchie & Co., Chicago, 
won first award with its box for the B 
& H Movie Camera made by Bell & 
Howell. A color-film strip draws at- 
tention to the package and identifies 
the product. Use of a tripod screw 
makes possible setting the camera on 
the tray and displaying it. Second 
award went to Dennison Mfg. Co. for 
a unit of two book-shaped boxes—Tru- 
Vue’s Three Dimensional Library and 
Popular Science Publishing Co.'s 
Teach-O-Film strips. Eastman Kodak 
Co.’s Reflex II Camera box won an 


MISCELLANEOUS 
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RETAIL BOXES 


honorable mention for W. C. Ritchie 
& Co. 

Fair Martin Boxes, Inc., Concord, 
N.C., was given first award in the Ho- 
siery classification for a box manufac- 
tured for Nettie Rosenstein Stockings, 
Inc., featuring an original method of 
presenting color swatches of full-fash- 
ioned stockings to retail stores. In this 
compact box and elastic 
thread prevents color swatches from 
wrinkling in transit. Clerks may dem- 
onstrate stocking colors and sheerness 
without disturbing shelf stock. Black 
and yellow coloring of the box is 


tray, an 


novel. No second award was made in 
the Hosiery group, although honor- 
able mention went to Wayne Paper 
Box & Printing Corp., Fort Wayne, 
Ind., for the Wayne Knitting Mills’ 
Belle-Sharmeer stocking box. 

In the Footwear group, Frank C. 
Meyer Co., Inc., Brooklyn, won first 
award with a box for Palter De Liso 
Shoe Co. Design is the distinguishing 
of this shoe box, which is 
blue-green with rose lettering, con- 
sidered by the judges as “ideal for 
packing high-grade, delicate shoes.” 
Honorable mention was 


feature 


given the 
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Best construction 


STURDY BLACK CASE holds 
Eastman Kodak Co.’s high-qual- 
ity Royal Magazine camera. Firm 
name in red and camera name in 
yellow appear on the lid. The 
platform has red velveteen cover. 


Rock City Paper Box Co., Nashville, 
Tenn., for the Bootsters Mfg. Co.’s 
Roy Boot-sters for children, carrying a 
full-color design of Roy Rogers to 
stimulate juvenile appeal. 

In the Retail Boxes classification, 
first award went to Stecker Paper 
Box Co., Detroit, for boxes manufac- 
tured for the J. L. Hudson Co., De- 
troit. Color scheme for this family of 
retail boxes is maroon and _ pink 
stripes, with maroon lids. The millin- 
ery boxes have metal clasps and han- 
dles, while the gown box has a gros- 
grain ribbon to secure the lid. Second 
award in the Retail Boxes group was 
won by the Western Paper Box Co., 
Oakland, Calif., for a family of boxes 
made for Harry Coffee, an exclusive 
men’s shop. The boxes are maroon, 
pyroxylin coated, with a tweed-pat- 
terned lid. The Wayne Paper Box & 
Printing Corp. took an honorable men- 
tion with another family of white and 
gold retail boxes for J. L. Hudson Co., 
as did Pohlig Bros., Richmond, Va., 
for a bridal-accessories box for Miller 
& Rhoads. 

John Crompton-Adelphia Corp., 
Philadelphia, took first award in the 
Holiday Boxes group for the No 
Mend Hosiery Co.’s red _leather- 
printed re-use paper box with Christ- 
mas scene pasted on its padded and 
hinged lid. Both second award, for a 
Father's Day tie box, and honorable 
mention, for a Valentine Day tie box, 
went to L. Gordon & Son, Inc., Balti- 
more, Md. 
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First award in the Beverages sec- 
tion went to The Bradley & Gilbert 
Co., Louisville, Ky., for a sturdy gift 
package for Brown-Forman Distillers 
Corp.'s Old Forester. The box is 
cut out to show the bottle’s individu- 
alized label and a brown band across 
the white box lid bears the firm 
name. The Bradiey & Gilbert Co. also 
took an honorable mention for a cus- 
tomer-gift package made for C, T. 
Dearing Co. No second award was 
made in the Beverages group. 

The Congress Paper Box Co., Inc., 
Chicago, took first award for Sporting 
Goods with the Tack-L-Tyers box of 
fishing ‘lies. Color reproductions of 
the materials contained give the con- 
sumer knowledge of what he is buy- 
ing. Brand identity and simple ex- 
planation of contents on lid aids sales. 
Box is tan wood-grained paper, white 
printed on black. Second award was 
won by Grigsby Bros. Paper Box Mfrs., 
Portland, Ore., for a family of five 
boxes manufactured for Leopold Stev- 
ens Instruments, Inc. Artwork for these 
boxes, each of which bears a photo- 
graph of the product packaged, was 
done by Alport & Assn. There were 
no honorable mentions in_ this 
classification. 

For Toys and Games, first award 
went to the Cambridge Paper Box 
Co., Cambridge, Mass., for House of 
Campbell’s Toyville Garage. This box 
was developed and designed by the 
manufacturer in conjunction with 
persons familiar with child education. 
The hinged cover falls to form a 
drive-in for the five-compartment toy 
garage. Brick-printed paper, with 
green lid that depicts the garage 
doors, forms the color motif. Paragon 
Box Co., Atlanta, Ga., won honorable 
mention with the Roll ’n Rattle 
molded plastic toy blocks in a colorful 
wagon container manufactured for 
Greyshaw, Inc., that gives the buyer 
two toys in one. 

In the Jewelry class, Oscar Trilsch 
Co., Whitestone, N.Y., took first 
award with a family of hinged grey 
and white tweed-patterned boxes 
manufactured for Walter Lample. 
Silver initials on pale blue simulated 
suede bands identify the manufac- 
turer. Second award was given to the 
Fancy Box Division, The Mason Box 
Co., Attleboro Falls, Mass., for a 
metal-hinged paper box supplied to 
Philips Mfg. Co. This box has re-use 
value as a double picture frame, which 
is suggested by the picture of a young- 
ster placed inside the lid. Honorable 


mention went to Hampshire Paper 
Box Co., Inc., Florence, Mass., for 
Lunt Silversmiths’ acetate-window 
box for a sterling silver baby starter 
set. This economical white box with 
acetate insert in the lid provides full 
display of products. 

John Crompton-Adelphia Corp. 
won first award in the Office Equip- 
ment group with a carbon-paper box 
manufactured for Kee Lox Mfg. Co. 
This hinged box, in addition to being 
a carbon-paper container, is also a 
copy aligner, as is illustrated on the 
box cover. Second award also went 
to John Crompton-Adelphia Corp. for 
an automatic registering-charts box 
manufactured for Leeds & Northrup 
Co. The box is constructed so that 
one-third of the top folds back, allow- 
ing the user to remove charts singly or 
in quantity. No honorable mentions 
were awarded in the Office Equip- 
ment classification. 

The Mason Box Co., Attleboro 
Falls, Mass., won first award in the 
Mailing Boxes group with the South- 
wick swatch-cards mailing box made 
for Grieco Bros., Inc. The white box 
has wires at the sides to prevent the 
lid from being dislodged. The gray 
lid has firm name and location in 
white lettering at the return-address 
corner. Second award went to the 
Mason Box Co. for Sharp & Dohme’s 
box for a caligesic ointment set. Rose- 
colored mailing box with white let- 
tering and sketches identify the firm 
and give the consumer directions for 
use. The Bradley & Gilbert Co. re- 
ceived honorable mention for the T. J. 
Howe Optical Co.’s mailing box for 
spectacles. 

In the Textiles group, Old Colony 
Box Co., Inc., Radford, Va., won 
honorable mention for a pajama box 
made for Harwood Mfg. Corp. An 
acetate insert gives the consumer full 
view of the product without handling. 
Box is light blue and the lid is white 
with red lettering and stripes. The 
Manhattan Shirt Co.’s silk-pajama box 
won an honorable mention for Van 
Ness Bros., Inc., Paterson, N.]. 

In the Stationery, Tobacco and 
Soap fields, the judges made no first 
or second awards. However, honor- 
able mentions went to box manufac- 
turers in each of these groups. For 
Stationery, the winner was The Wil- 
liam Koehl Co., Cincinnati, Ohio, for 
the Gibson Art Co.’s box of 16 Rose- 
Scented Letter-ettes. Four full-color 
photographic reproductions on the lid 
are the same as the covers of the 
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groups of Letter-ettes within. The 
honorable mention in the Tobacco 
category went to The Bradley & Gil- 
bert Co. for Brown & Williamson To- 
bacco Corp.’s box packaging the Sir 
Walter Raleigh tobacco and pipe gift 
set. This box, constructed like a book, 
comes in a set of six different colors: 
tan, blue, red, green, beige and brown. 
Best in the Soap group was the Royce- 
more Choo Choo Soap box, made for 
Roycemore Toiletries, Inc., by The 
Congress Paper Box Co., Chicago. 
Identification of package with prod- 
uct is the principal feature of this 
box containing four cakes of castile 
soap in the form of trains for children. 
The paper is white printed with gray 
trains and with the firm name appear- 
ing in red. 

A family of four thermometer 
boxes made by the Newark Paper 
Box Co., Newark, N.J., for the Wes- 
ton Electrical Instruments Corp., Tag- 
Instruments Division, was 
given first award in the Miscellaneous 
grouping. Each box is designed to ac- 
commodate thermometers of four dif- 


liabue 


ferent lengths, with interchangeable 
inserts to hold either three or six 
thermometers. The black boxes have 
red lids with black printing and gray 
inner platforms. The second award 
went to Stecker Paper Box Co., De- 
troit, for two boxes produced for The 
Jam Handy Organization. The 
hinged-lid boxes are kits containing 
recordings and film strips designed to 
give training in salesmanship. Honor- 
able mention in the Miscellaneous 
group was won by the Maryland Pa- 
per Box Co., Baltimore, Md., for the 
Ox Fibre Brush Co.'s Champion 
brush and comb set for dogs. 


Superiority of construction 

First award in the Superiority of 
Construction category went to W. C. 
Ritchie & Co. for the Eastman Kodak 
Co.’s Royal Magazine Camera box. 
This sturdily constructed black case, 
designed to hold a high-quality cam- 
era, has a red velveteen display plat- 
form. The firm name in red and the 
camera name in bright yellow appear 
on the lid. 

Second award in this class went to 
the Friend Box Co. for a book-style 
display and carrying eyeglasses case 
for professional ophthalmic use, manu- 
factured for the Marine Optical Co. 
It has a green simulated leather cover 
with gold label and snap closure. 

Honorable mention for Superiority 
of Construction was given Walter P. 
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Miller Co., Inc,, Philadelphia, for a 
molding-powder color-sample display 
box used by the Hercules Powder 


Co. 


Best display boxes 

In the Best Display Box classifica- 
tion, first award was presented to the 
Friend Box Co. for the Ideal Baby 
Shoe Co.’s Shower Gift Box, a novel 
display designed to stimulate impulse 
buying. The box is white and con- 
tains pale green baby shoes and sa- 
chet sock container, and white socks. 

Second award went to the Cam- 
bridge Paper Box Co. for Gillette 
Safety Razor Co.'s Toilet-Case box 
packaging the No. 3 Gillette Aristo- 
crat razor set which, the judges felt, 
gives immediate and maximum im- 
pulse-buying appeal. 

The Dennison Mfg. Co. received 
honorable mention in the Best Dis- 
play Box group for W. A. Sheaffer 
Pen Co.’s pen and pencil set box. 


Best artistic design 

In the final classification, Best Ar- 
tistic Design, first award went to the 
Manufacturers Box Co., Bridgeport, 
Conn., for Wamsutta Mills’ Supercale 
box packaging sheets and_ pillow 
cases. The well-constructed gold box 
has an ivory-colored lid with alternat- 
ing lines of gold and gray lettering 
denoting the firm and product. A rec- 
tangular gold label identifies the firm 
on sight. 


Second award was won by the 
Western Paper Box Co. for E. & J. 
Gallo Winery’s Hostess Box of mina- 
ture bottles of wine. A wine bottle 
bearing the firm name and a wine 
glass are silhouetted on the red and 
white striped cover. 

Two honorable mentions 
made in the Best Artistic Design cate- 
gory. One went to the Fleischhacker 
Paper Box Co. for Blum’s candy box, 
designed by Jerry Meeks. The other 
was won by G. A. Bisler, Inc., for 
Gimbel Bros.’ 1-lb. box of Adrienne 


were 


candy. 


Judges 

The panel of judges for the 1951 
Set-Up Paper Box Competition con- 
sisted of William F. Daly, General 
Baking Co.; Robert Sidney Dickens, 
industrial designer; Gustav Jensen, 
industrial designer; Howard C. Min- 
nich, U. S. Printing & Lithograph Co.; 
Richard Morey, Acme Paper Box 
Co.; Milton Schuette, purchasing 
agent; Martin Ullman, industrial de- 
signer; John H. Paterson, formerly 
with F. N. Burt Co., Inc., and An- 
drew G. Burry, former president of 
Wayne Paper Box & Printing Corp. 

The Grand Award Winner, to be 
chosen by members of the National 
Paper Box Mfrs. Assn. present at the 
convention from the winners selected 
by the judges, will be identified 
in the next MopERN 
PACKAGING. 
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ALTERNATING lines of gold and gray lettering on ivory-colored lid de- 
note the firm and product—Wamsutta Supercale sheets and pillow cases. 
Rectangular gold label spotted on the cover identifies maker immediately. 
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A lithographed counter display card is part of Der- 
metics’ Summer promotion of Mist, Charm of the 
Redwoods, based on the slogan “Mist takes your 
breath away.” A complimentary purse-sized bottle 
given with each 2-o0z. bottle is held in an outer 
pocket on the carton. Display, United Lithographing 
Corp., New York. Carton, Pacific Carton Co., Seattle, 
Wash. Bottle, Northwestern Glass Co., Seattle. 


Muguet des Bois, a perennial Spring item 
in the Coty cosmetics line, is given 


sales impetus this season with a dual 


Fis ae ; i display—one a counter merchandiser and 


Y 
—s \" é m the other a companion three-dimensional 
mannequin that stands 44 in. high. Both 

displays are of paperboard, eight-color 

lithographed. Side cards are available 

with the mannequin display to form a 

complete unit. Display, Einson-Freeman 

Co., Inec., Long Island City, N.Y. 


Attention is drawn to this Anahist motion 
display by a young woman bobbing her 
head into a handkerchief. Illustration at 
the left shows back of display opened to 
disclose the simple animating mechanism, 
with spare battery taped in lower right 
corner. It is an ordinary flashlight bat- 
tery that ns up to 30 days in constant 
operation. This self-serve counter unit 
holds 30 assorted packages—bottles of 
15, 40 and 100 tablets and packaged 
atomizers—yet takes only 8 by 9 in. of 
counter space. Display, Einson-Freeman 
Co., Inec., Long Island City, N.Y. 
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Jacques Kreisler’s new line of “Your Signet” initialed watch bands 


are being iniroduced with this amusing, eyc-catching pair of little 
royal figures, complete in their regal regalia, The colorful, die- 
cut units are constructed to hold one each of the packaged watch 
bands. The king displays men’s bands promoted as “Fit for a King,” 
while the queen figure holds a woman’s watch band made “*To a Queen’s 
Taste.” Display, Consolidated Lithographing Corp., Brooklyn, N. Y. 


Park & Tilford Distillers Corp.'s striking floor mass-dis- 
play unit, with its pilferproof feature, makes effective use 
of floor space. Advertising messages appear on all sides 
of the 33-in.-high unit, which is made of corrugated and 
printed in red and black. Holes for a socket and wiring 
make electrical illumination of the upper half easily 
available. Price patch at the crown comes blank to enable 
dealers te write in local price. Display, Gibraltar Corru- 
gated Paper Co., Inc., North Bergen, N. J. 


A new special travel and vacation combination 
package by E. R. Squibb & Sons is displayed 
in this compact counter unit prominently show- 
ing the price of the deal—89 cents for the 
“1,600” Angle Toothbrush, dental cream and 
hinged polystyrene travel case. A similar 79-cent 
combination, in which a Synton brush is substituted 
for the “1,600” brush, is also offered. Display 
carton, E. J. Trum, Inc., Brooklyn, N. Y. Molded 
plastic case, Cowan-Boydon, Providence, R. I1., us- 
ing Bakelite and Dow polystyrene. 
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ORIGINAL AC trade- 
mark was no longer ade- 
quate when company be- 
gan to manufacture 
other products, which 
now number 20 lines of 
parts and units for more 
than 300 different auto- 
motive manufacturers. 





; Ov of the most precious assets of 
5 an established business is its trade- 
» mark. It is the symbol of everything 
that has built the firm’s reputation 
* for quality, service and integrity. 
' But it sometimes happens that a 
* business develops in directions un- 
‘dreamed of by its founders—and in 
‘such a manner that the original trade- 
‘mark is no longer adequate for sales 
_and advertising purposes. For ex- 
‘ample: 
' When AC Spark Plug was estab- 
‘lished in 1908 its sole product was 
“spark plugs. Forty years later AC was 
‘building 20 lines of parts and units 
for more than 300 automotive manu- 
facturers. Seven of these lines enjoyed 
a big replacement market through 
wholesalers and retailers. All seven 
replacement lines were advertised to 
the trade and three of them were 
nationally advertised to the public. 
One or more AC products could be 
found on 90% of the cars on the 
road. 

The original AC trademark, with 
its color scheme of orange and blue, 
was an adaptation of the initials of 
the company’s founder, Albert Cham- 
pion. It had a spark-plug illustration 
in the center of the AC, with rays 
running up through the letters from 
the plugs’ electrodes to signify radia- 
tion of electrical current. 


® General sales manager, AC Spark Plug Div., 
General Motors Corp. 
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SET UP, the new carton 
creates an effective shelf dis- 
play package. Original color 
scheme of orange and blue has 
been retained, but brighter 
and livelier shades are used. 


As each new product was added to 
the line, it was identified in ads, 
dealer displays and cartons by using 
the original AC trademark design 
without the spark-plug illustration— 
first with the radiation lines retained 
and later with them eliminated, with 
the name of the product lettered be- 
side or under the AC trademark. It 


DOUBLE BULL’S-EYE, the 
new trademark, meets every 
requirement. Diagonal lines 
compel readership in right 
direction. Infinite flexibility 
is possible by changing the 
position of the lower circle 
in relation to the upper one. 


C Sv 


was also given a separate color 
scheme, such as the yellow and black 
combination used for AC oil filters and 
the orange and black for AC fuel 
pumps, etc. 

In other words, each new AC 
product was tied rather loosely to the 
original AC trademark. But after our 
fuel pumps and oil filters had grown 
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THE TRADEMAKK 


AC SPARK PLUG DIVISION OF GM SHOWS HOW A TRADEMARK 


CAN BE MADE TO GROW ALONG WITH NEW LINES OF PRODUCTS. 


into big business in their own right, it 
was obvious that a stronger family re- 
semblance, in both advertising and 
packaging, would help one AC prod- 
uct to sell the others. 

Further study demonstrated the 
importance of (1) having a uniform 
AC trademark that would adapt it- 
self to any product, old or new, and 
dominate all ads, displays and pack- 
ages and (2) having a uniform color 
scheme for all products. 

From a sales and advertising stand- 
point, the reminder value of our pack- 
ages is extremely important to us. 
When you reflect that the gasoline 
stations, repair shops and retail auto- 
motive outlets in the United States 
total well over 300,000—and that the 
vast majority of them handle AC re- 
placement products—you can readily 
see why we place such emphasis on 
eye-catching family resemblance in 
our packages, dealer signs, counter 
and window displays, display racks 
and other units that the customer 
sees at the point of sale. They add up 
to a powerful advertising campaign. 

As previously stated, we wanted to 
tie all of our point-of-sale material to 
our advertising, with a uniform color 
scheme and with our trademark and 
product identification copy as the 
dominant feature everywhere. 

The color scheme was easy. We 
used brighter and livelier shades of 
our old, original and best-known col- 
ors, orange and blue. But the trade- 
mark presented difficulties. We had 
millions of advertising dollars and 43 
years of selling invested in the simple 
AC “bull’s-eye,” so we couldn’t just 
throw it away. Yet it wasn’t strong 
enough or flexible enough to serve 
our present purpose. 

Our problem was to link the single 
bull’s-eye to the name of an AC prod- 
uct so that the reader’s eye would 
absorb the entire design as a unit. 
We also wanted the design to be flex- 
ible enough to accommodate short or 
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long product names—and to be adapt- 
able to ads or packages of all shapes 
and sizes. Finally, the design had to 
be effective either in black and white 
or in color. 

That turned out to be a large or- 
der. But after several months of work 
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By J. C. Hines® 


by our advertising agency and our 
package designers, it was filled to our 
great satisfaction. 

The double bull’s-eye trademark il- 
lustrated in this article met every re- 
quirement. Note how the diagonal 
lines of light and shade compel the 
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EFFECTIVENESS of unbroken family resemblance of the new packages is 
indicated by these before-and-after illustrations of cartons for spark 
plugs and oil filters. Stronger tie-in of unified trademark treatment 
with advertising and retailer has stimulated the demand for AC products. 
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FLEXIBILITY of the new AC trademark design is illus- 
trated by these uses in promotional material: an auto- 
matic electric clock and, showing changed position of the 


bull’s-eye, an enameled sign for display 


eye to travel in the right direction; 
how the dark areas hold the atten- 
tion inside the design; how difficult it 
is to read one part of the design with- 
out reading the other. 

For ads or packages of different 
shapes, flexibility is 
changing the position of the lower 
circle of the double bull’s-eye in re- 
lation to the upper circle. Normally, 
a line drawn through the centers of 
both circles is at an angle of 45 deg. 
to the horizontal. But for printing on 
rectangles that are wider than they 
are high—or higher than wide—the 
angle through the centers of the cir- 
cles may vary from as little as 25 deg. 
to as much as 60 deg. 

All this has been reduced to a for- 
mula and an exact layout is furnished 
to the printer with each order. By 
this means, the same artwork may be 
used on different shaped ads or cartons. 

When all this was accomplished, 
our carton division went to work to 
develop our packaging program. Car- 
ton sizes were studied and where 
fractional differences in dimensions 
existed, a consolidation was made 
and sizes standardized, thus reducing 
the number of types we had to stock. 
There was a reduction of only 22% in 


achieved by 
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by AC dealers 


the number of spark-plug packages, 
although in another line 20 new car- 
tons replaced 81 formerly used. 

Since our prime objectives were 
improved appearance, better identifi- 
cation and complete family resem- 
decided to 
pasted labels as far as possible in fa- 
vor of all-over printed packages— 
even those made of corrugated board. 
The latter proved practical only after 
we put in a rigid control system to 
maintain the printing quality of cor- 
rugated stock. We also abandoned 
the tape-sealed packages and now 
use automatic sealing machines. The 
cartons are first printed on a printer- 
slotter and then die cut for greater 
accuracy. 

A printed AC color guide enables 
the supplier to match the standard 
colors, whatever stock they are 
printed on. 

For the first time since AC diversi- 
fied its replacement market, our lines 
are united to give our wholesalers 
and retailers the full benefit of AC 


blance, we eliminate 


advertising and reputation. 


Now when you see an AC adver- 
tisement in a national, farm or trade 
magazine, it bears a strong family re- 
semblance to the AC advertisement 
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you saw last week on another AC 
product and you will be reminded of 
it the next time you see an ad for 
any AC product. 

Now when you visit a garage or 
service station which handles one or 
more AC lines, you will see colorful 
signs and point-of-sale displays in the 
unmistakable AC 
dominated by the double bull’s-eye 


orange and blue, 


made familiar by the advertising. 
This unbroken family resemblance 
would have been impossible without 
our new packaging 
that, in turn, depended 
stronger, more flexible trademark. 
However, the effort and 
we spent were good investments. 


program—and 
upon a 


money 


Through greater efficiency, we are 
actually spending less money for bet- 
ter packaging and interest in AC has 
been stepped up tremendously in the 
trade. We are having to apportion 
shipments of several types of AC 
products. We are installing new ma- 
chinery to catch up with the demand. 
Reports from our regional managers 
and wholesalers indicate that the 
stronger tie-in between advertising 
and retailer has been an important 
factor in stimulating the demand for 
AC products. 
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F. N. Burt Company Inc. + Manufacturers of Small Set-up Boxes, Folding Cartons and Transparent 
Containers + 500-540 Seneca Street, Buffalo 4, New York + Offices in Principal Cities Or Write 
Direct + Canadian Division: Dominion Paper Box Co. Ltd., 469-483 King St. W., Toronto, Canada 
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Reducing CARTON COSTS 


2s. \ FOR MANY MANUFACTURERS 


if 


Palmer Carton Former in 
plant of James O. Welch 
Co., makers of popular 
candy bars. View shows 
blanks entering the ma- 
chine. 


: 
3 


A Palmer Carton Former cuts costs so drastically that it often pays for 
itself in a matter of months. That’s why so many cost-conscious manu- 
facturers are installing it. 

With this machine, you male your own cartons, as required, from 
inexpensive die-cut blanks. No need to carry a large stock of factory- 
processed cartons. You not only make a large and immediate saving 
on material costs, but also on labor which you may now be using to 
set up knock-down or folding cartons. 

Operating at speeds of up to 102 per minute, the Palmer forms and a 
glues the blanks, delivering the finished cartons in upright position, PALM ER | 
ready to receive the goods which will be packed in them. All the ——————— 
attendant has to do is to Keep the machine’s magazine supplied with 


blanks and occasionally check the adhesive reservoir. ie Ze, t Potion 
Cartons are uniformly neat, square-cornered and firmly glued — 

handsome in appearance as well as sturdy. 0 0 
Take the first step now toward new savings—write for literature on CART N F RMER 


the Palmer. 


Finished cartons leaving the machine 
and being conveyed to packing tables. 


PACKAGE MACHINERY COMPANY + CARTON DIVISION 
Springfield, Massachusetts 

NEW YORK CHICAGO BOSTON CLEVELAND = ATLANTA DALLAS 

DENVER LOSANGELES SAN FRANCISCO SEATTLE TORONTO MEXICO, D.F. 


PACKAGE MACHINERY COMPANY 
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Victory over bromine 


DEVELOPMENT 


CONTAINS THIS HIGHLY CORROSIVE ACID. 


7. important industrial chemical 
bromine has long been a real 
headache for packaging men. But 
with the development of a special 
Monel drum by the Westvaco Chemi- 
cal Division, Food Machinery & 
Chemical Corp., the handling, loading 
and shipping of bromine has been 
greatly simplified. This new container 
holds 225 Ibs. of bromine with a tare 
weight of only 45 Ibs. and features 
safe, easy handling and low cost. 

Bromine is a highly corrosive, fum- 
ing, dark red liquid with a sharp, ir- 
ritating odor. It can seriously injure 
anyone who comes in contact with 
the liquid or inhales the fumes. The 
liquid rapidly attacks the skin and 
other tissues to produce deep and 
penetrating ulcerations which heal 
very slowly. The vapor, even in com- 
paratively low concentrations, is 
highly irritating and painful to the 
eyes and the respiratory tract; pro- 
longed exposure may cause death. 

Bromine is seriously corrosive to al- 
most all materials of container con- 
struction. Because of its hazardous 
nature, bromine is classified as a dan- 
gerous commodity by the Interstate 
Commerce Commission and is regu- 
lated specifically by that agency as 
a corrosive liquid. 

Ever since the 1920s, when the 
demand for bromine reached commer- 
cial proportions, bromine producers 
have been faced with the problem 
of adequate bulk packaging. Dur- 


* Packaging Specinkict, Westvaco Chemical 
Division, F Machinery & Chemical Corp. 
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ing these years almost every material 
has been tried, but most of them 
have met with quick and complete 
failure. However, two containers— 
glass bottles and lead-lined steel drums 
—have been successfully used for many 
years, despite their shortcomings. 

Glass shows excellent corrosion-re- 
sistant properties but, in the case of 
glass bottles, a closure problem is en- 
countered. They require specially 
made, large, heavy lead caps with 
liners made from lead or (more re- 
cently) Teflon. The outer packaging 
for the bottles, because of the natural 
fragility of glass and the hazardous 
nature of bromine, consists of a heavy 
wooden box filled with an expensive 
absorbent and non-combustible pack- 
ing material. In most instances, bottles 
are unsatisfactory to ultimate users for 
the following reasons: (1) a large 
amount of individual bottle handling 
is required, (2) the package tare weight 
is excessive and (3) grave hazard exists 
in the event of breakage. 

Prior to the development of West- 
vaco’s Monel drum, the best large- 
sized container was a lead-lined steel 
drum. This, however, presents several 
disadvantages. Limited to 10-gal. ca- 
pacity by the Interstate Commerce 
Commission, it weighs about 140 Ibs. 
and carries only 225 lbs. of product, 
making it extremely cumbersome to 
handle. Each lead-lined drum costs 
in the vicinity of $120 and, since the 
drum is returnable, a sizable con- 
tainer deposit is required of the 
buyer. To many users another bad 


A. Southwick Jr. ° 


STORY BEHIND THE NEW MONEL DRUM THAT SUCCESSFULLY 


By Albert R. Jasuta® 


feature is lead contamination of bro- 
mine by the lead lining. 

Some years ago the Westvaco 
Chemical Division found complaints 
concerning the lead-lined steel drum 
of such consequence as to cause its 
elimination as a bromine package. 
Only the wooden-case unit of nine 
6%-lb. bottles was retained. 

Thus Westvaco was faced with a 
difficult problem: to find a container 
for bromine that would satisfy large- 
volume users and at the same time 
keep contamination of the product at 
a minimum. So, early in 1946, West- 
vaco initiated an intensive research 
program aimed toward finding the 
most suitable bromine container. The 
first phase of this program logically 
concerned itself with the evaluation 
and corrosion testing of possible ma- 
terials of construction.? 


Testing of materials 


The various materials subjected to 
corrosion tests were selected on prac- 
tical grounds of cost, availability and 
ease of fabrication. They were: carbon 
steel, lead, Teflon, Hastelloy A, Hastel- 
loy B, Hastelloy C, Monel, nickel, 
polyethylene, Dow Metal M and 
Haynes Stellite 19P. 

Corrosion tests of several different 
types were performed on sample 
strips of these materials (Fig. 2). In 
one test, strips were completely im- 
mersed in quiescent bromine at room 
temperature. In another, the same 


1 See Haines, G. S., Ind. Eng. Chem. 41, 2792, 
Dec., 1949. 
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1. MONEL 10-GAL. DRUM is made 
of 14-gauge metal in two shells joined 
at center by circumferential weld, 
eliminating welded chimes. Top and 
bottom foot-rings, which are made of 
steel, serve as rolling hoops for drum. 


conditions were kept, except that the 
sample bottles were rotated in order 
to simulate agitation which would oc- 
cur during normal drum handling. A 
third test had the sample strips par- 
tially immersed in quiescent bromine 
at room temperature to provide data 
on corrosion at the liquid-vapor in- 
terface, while a fourth maintained 
samples at elevated temperatures. 
Thus the tests were set up to approx- 
imate possible conditions of corrosion 
as would occur in actual service. 
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NOTE 


1. DRUM COMPLIES WITH ICC 
SPECIFICATION 5M. 


2. TESTS: HYDROSTATIC — 80 PSI. 
AIR PRESSURE — 15 PSI. 


Of all these materials, only three- 
Monel, nickel and Teflon—proved to 
be adequate and promising for the 
construction of bromine containers. 
Although Teflon was found to be 
completely resistant to bromine, it 
could only be considered for use as 
a closure gasket material because of 
its high cost and the difficulties in 
its fabrication. Monel and nickel were 
found to be resistant to dry bromine, 
but were attacked by wet bromine. 
Thus a new problem presented itself 


that of modifying the bromine to 
make it sufficiently dry for packaging 
in those alloys. This obstacle was 
subsequently removed with the de- 
velopment of a special drying process 
using 96% sulphuric acid as the dry- 
ing agent. 

Corrosion tests on nickel and Monel 
Westvaco enlisted 
the aid of two drum-manufacturing 


were continued. 


companies and sample drums of dif 
ferent design were then procured 
and put to test. 

A typical example of these test 
drums was one constructed of 12- 
gauge (0.109-in.) Monel which had 
a 10-gal. capacity. It was fabricated 
to conform as closely as possible to 
ICC Drum Specification 5A. The 
drum was loaded with 200 Ibs. of 
dry bromine and subjected to six 
months’ handling and storage tests. 
During this period the drum was 
placed out of doors and rolled about 
30 yds. every work day, simulating 
actual handling conditions. Samples 
of bromine were removed from the 
drum periodically and the corrosion 
rate was calculated from the nickel 
and copper content of the unfiltered 
bromine. These data (shown in Ta- 
ble I) indicated a decreasing corro- 


TABLE I—BROMINE CORROSION 
TEST—AGITATED IN MONEL 
CONTAINER 


Metal in 


° 


Corrosion, in./yr. 
Incre 
mental 


Cumu- 
lative 


Daysin bromine 
P.P.M 
l 0.8 0.0021 
3.8 0.00043 
7.0 0.00039 
8.1 0.00026 
10 0.00016 
12 0.000091 
12 0.000055 
14 0.000053 
23 0.000045 
31 0.000040 
182 0.000134 


drum 


0.002 
0.0004 
0.0004 
0.00009 
0.00006 
0.00003 
0.00000 
0.00004 
0.00004 
0.00003 


° Unfiltered. 

+ Including washings from drum walls 
sion rate which leveled off at a very 
satisfactory 0.00004 in. per year. 

After 182 days of testing, the drum 
was sectioned. A_ greenish yellow 
coating was found on the inside of 
the drum which was readily wiped 
or washed off. This coating—a mix- 
ture of copper and nickel bromides 

was removed from the drum walls 
and analyzed. Recalculation of the 
corrosion rate, taking these additional 
corrosion products into consideration, 
gave a figure of 0.00013 in. per 
year. Although this corrosion rate was 
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found to be three times that calcu 
lated from the impurities present in 
the bromine, it was. still definitely 
low enough. 

The interior of the sectioned test 
drum (shown in Fig. 3) had several 
rings of slight corrosion at the various 
gas-liquid interfaces which existed 
during the six-month test, but none 
of them was extensive nor was there 
any evidence of pitting or severe lo 


calized corrosion. 


Impact tests and approval 
sample Monel 
loaded with a non-hazardous liquid 
bromine in 


A second drum 
which approximated 
weight was subjected to three drop 
tests.2 The first drop was from 
a height of 4 ft. onto a concrete 
floor so that the drum struck diagon- 
ally on the head chime adjacent to 
one of the closures. The second drop 
was made from a height of 6 ft. with 
the drum so positioned that the im- 
pact would be on the bottom chime 
adjacent the longitudinal weld. Nei- 
ther of these drops produced more 
than a slight dent in the drum. The 
third drop was made from a height 
of 4 ft. onto an ordinary railroad rail 
so that the drum would strike the 
rail horizontally on its longitudinal 
seam. As expected, a deep dent re- 
sulted in the drum at the point of 
contact, but there was absolutely no 
evidence of leakage. 

During this test period, negotiations 
with regulatory bodies were being 
carried out. A report was submitted 
to the Manufacturing Chemists Assn.’s 
Metal Packages Committee, through 
the medium of the Bromine Container 
Subcommittee. Data were reviewed 
by members of the committee, ap- 
proved with pertinent 
then referred to the Bureau of Ex- 
plosives, which has an associate mem- 
bership on the MCA committee. The 
Bureau endorsed the committee’s rec- 
ommendations and submitted the 
matter to the Interstate Commerce 
Commission for necessary action. 

During July of 1948, the Interstate 
Commerce Commission amended its 
regulations (contained in Section 252 
of Freight Tariff No. 4) pertinent to 
the packaging and transportation of 
bromine. Authorization was granted 
to ship in an ICC-5K nickel drum 
and provision was made also for a 


suggestions, 


new drum specification, the ICC-5M 
Mone] drum. 
* Drop tests were made at Dow Chemical Co., 


Midland, Mich., through the courtesy of W. W 
Sunderland. 
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2. CORROSION SPECIMENS of various metals after 118 to 124 days’ 
exposure to bromine. Specimens marked 1 or 1A were exposed to dried bro- 
mine; 2 or 2A to water-saturated bromine; 3A to bromine with 10% added 
water. All of the specimens tested were attacked by wet bromine; dehy- 
dration of the bromine is essential to safe packaging of the product. 


The final phase in perfecting the 
new bromine container involved a re- 
finement of drum design and addi- 
tional field testing. More sample drums 
of both nickel and Monel construc- 
tions were procured. : 

A nickel drum construction was 
tested but, although it produced ra- 
ther good results in test shipments, 
was not adopted because it had a 
welded chime. A drum with seamless 
chime construction was preferred, to 
facilitate cleaning between trips and 
to minimize corrosion which would 
occur at the “crevice” of a welded 
chime. 

After thorough consultation with 
the engineering departments of both 
the drum manufacturer and West- 
vaco, the drum construction as shown 
in the photograph and drawing in 
Fig. 1 was adopted. Since nickel and 
Monel exhibited almost identical cor- 
rosion resistance, the latter was 
chosen as the material of construc- 
tion because of its slightly lower cost. 

The container is a 10-gal drum 
constructed of 14-gauge Monel metal. 
It is fabricated from two shells 
which are joined together by a cir- 
cumferential weld. This two-piece fa- 


brication, as previously pointed out, 
eliminates welded chimes. To pro- 
vide protection to the heads of the 
container, particularly the top head 
with its closures, the drum has been 
equipped with top and bottom foot 
rings which also serve as rolling hoops 
for the container. Foot-rings are of 12 
gauge galvanized mild steel, rather 
than Monel, to effect a cost savings 


3. SECTIONED DRUM of 12- 
gauge Monel after 182 days’ test 
of actual handling filled with bro- 
mine. Slight corrosion appeared 
on the surface of the drum 
only; metal was not penetrated. 
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and to provide extra strength. They 
are each welded to four lugs which 
in turn are welded to the body. A 
number of drain holes have been 
placed in both foot-rings to prevent 
any accumulation of water on the 
heads of the drum which might ac- 
celerate corrosion by the bromine. 
The Westvaco container has two 
openings, measuring 2 in. and % in. 


in diameter, both of which are in the 
head. Continuous-thread screw-plug 
closures are used, each gasketed with 
a Teflon gasket. The closure fittings 
are welded both on the inside and 
the outside of the drum body, as il- 
lustrated in the diagram in Fig. I. 
The type of welds used in the fit- 
tings as well as throughout the drum 


are extremely important. A poor weld 


(i.e., one that is porous or one that 
has incomplete penetration), is a pos- 
sible point of failure. Therefore, the 
greatest care has been taken in spe- 
cifying the type of weld, weld loca- 
tions, welding technique and the kind 
of welding rod used. 

For its initial venture in the com- 
mercial use of the container. West- 
vaco purchased approximately 160 
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Product quality 
considerations 


MONEL DRUM 


Negligible contamination 


TABLE II—COMPARISON OF QUALITIES OF PRACTICABLE BROMINE CONTAINERS 


LEAD-LINED DRUM 


Metallic-lead pick-up 


CASE OF GLASS BOTTLES 
Negligible contamination 





Safety 


Cost to user in 
handling and 
emptying time 


Safe and simple to empty and 
handle. Homogeneous wall 
permits reliable testing of con- 
tainer structure. 





No actual figures on these costs 
has saved them money because 





Container _tare 
wt. per cwt. of 
bromine carried 


Safe and simple to empty, but 
cumbersome to handle. Lead 
lining difficult to test for ade- 
quate coating thickness—a thin 
spot will be the weak and un- 


safe part of the container. 





When used in large volume, 
much individual handling of 
bottles required. Grave safety 


hazard in 
breakage. 


event of bottle 





are available. However, customers report that the Monel drum 
of its lighter tare weight and ease of emptying. 








Cleaning and 


maintenance 


Easily cleaned—seamless chime 
construction permits thorough 
job. Container very sturdy, 
with very little maintenance 
required. 





$26.66 





ee 


1,865 cu. in. 





Easily cleaned, but job cannot 
be thorough because of welded 
chime construction. Container 
sturdy, but uneven corrosion 
on lining presents maintenance 
difficulties. 


1,642 cu. in. 





109 Ibs. 


Box requires considerable 
maintenance. Bottles and pack- 
ing must be replaced in the 


event of breakage. 
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drums. These containers held up very 
well for a period of about five months’ 
service. It was then that the first 
instance of leakage 
drums; one developed a pinhole leak 
at the while the other devel- 
oped a small leak in the bottom head. 


occurred in two 
weld, 


Westvaco’s engineering and technical 
departments made a thorough study 
of these incidents and were able to 
trace the 
too much 


failures to the presence of 


moisture in the bromine 
container. 
Since the 


moisture is the only pitfall encoun 


presence of ‘too much 
tered in shipping bromine in the 
Monel drum, Westvaco has set up 
a series of safeguards to prevent any 
future cases of corrosion due to mois- 
ture pick-up. A maximum allowable 
moisture content for bromine shipped 
in Monel drums has been established. 
In addition to this, all bromine drums 
are subjected to a detailed inspec- 
tion system at the Westvaco plant. 

Each drum carries a label outlin- 
ing handling and emptying instruc- 
tions. A technical bulletin concern- 
ing the drum, its construction and 
handling, and a suggested method of 
drum unloading is recommended to 
each Westvaco customer. In brief, this 
educational program calls for the fol- 
lowing measures. 

1. Extreme care should be taken 
to keep all moisture and foreign ma- 
terial out of the drum at all times. 
The bromine user should not 

rinse out or otherwise 
after it has 


wash, clean 


the drum been 
emptied. 

3. Spillage of contents on the ex- 
of the container should be 
avoided. However, in the event of 
accidental spillage it should be wiped 
up immediately with cotton waste. 

4. When emptying the Monel bro- 
mine drum, a pressure system should 
not be used. A siphon system is rec- 
ommended as the safest method. 

An air-drying apparatus is rec- 
ommended as part of the unloading 
system and, as a further safeguard, 
the desiccant cartridge should be re- 
placed at frequent intervals as re- 
quired by local atmospheric condi- 


once 


terior 


tions. 

6. As soon as the drum has been 
emptied, it is to be tightly stoppered 
and returned promptly to Westvaco. 

A drawing giving details of the sug- 
gested drum-emptying system, (Fig. 
4) is included in the technical bulletin 
on the Monel bromine drum. 

The Westvaco Chemical Division 
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| TUBING 


-0” MIN 


SUGGESTED 
DRUM EMPTYING SYSTEM 


4. SUGGESTED METHOD of emptying bromine from the drums, as illus- 
trated by this drawing, is supplied to all customers served by Westvaco. 


has now had the new bromine drums 
in service for approximately one year. 
During this time the container has 
definitely shown itself to be the best 
yet developed for large commercial 
shipments of bromine. Table II gra- 
phically illustrates the superiority of 
the new Monel drum over the lead- 
lined drum and the case of glass bot- 
tles. This fact is further supported 
by the enthusiastic reception given 
Westvaco’s Monel bromine container 
by the bromine-consuming industry. 

One customer who formerly pur- 
chased bromine in bottles reports that 
the new drum has made it possible 
to decrease the labor staff in his bro- 
mine operation by 50% and shift this 
labor to other productive work. 


Acknowledgments 
The perfection of the Westvaco 
Monel bromine drum is a tribute to 


the research and engineering team- 
work of diverse groups in industry. 
Acknowledgments are made in par- 
ticular to the Bureau of Explosives 
and the Manufacturing Chemists’ 
Assn.’s_ Metal Packages Committee 
for assistance on regulatory measures 
and constructions; to the Pressed 
Steel Tank Co. and the Niles Steel 
Products Division of Republic Steel 
Corp., the two drum suppliers who 
cooperated in designing the drum and 
providing necessary test samples, and 
to the International Nickel Co., the 
metal supplier whose laboratories and 
technical staff provided much valu- 
able information concerning corrosion. 

The Westvaco Monel drum is be- 
lieved to be a major contribution to 
increased safety and lower cost in the 
packaging, handling and shipping of 
a very important and hazardous com- 
modity. 
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uestions 


hnswers 


This consultation service on packaging subjects is at your com- 
mand. Simply address your questions to Technical Editor, Modern 
Packaging, 575 Madison Ave., New York 22, N. Y. Your name or 
other identification will not appear with any published answer. 


Replacing paraffin wax with plastic 
QUESTION: We are manufacturers 
of waxed cartons which are automat- 
ically formed by gluing. After they 
are formed, they are submerged in a 
bath of molten wax. The wax con- 
tainers are then passed through a 
heated tunnel to remove the excess 
wax. We should like to replace the 
wax by some plastic coating which 
must be odorless and tasteless and 
resistant to a temperature of 100 deg. 
C. without becoming tacky. 


ANSWER: There is no plastic that 
can be used in the same manner as 
you are presently using paraffin wax. 
If you wish to apply a plastic coat- 
ing to your carton, it can be done by 
the use of many different plastic for- 
mulations in solvent solution or in a 
dispersed form such as an emulsion. 
However, such plastic solutions or 
dispersions will require different types 
of coating methods and will also need 
a drying tunnel to remove the volatile 
components. It should be possible to 
apply plastic formulation by means of 
spraying and such formulas could be 
worked out to meet the general re- 
quirements you have outlined. You 
might be able to use plastic additives 
in your present wax bath to improve 
the characteristics of the wax coating. 

Certain formulations 
have been developed that improve 
the toughness, gloss and flexibility of 
waxy coatings. However, such mix- 
tures could not meet your temperature 
requirements. Also, wax-resin mixtures 
may require considerable changes in 
your method of application. 


resin-wax 


Tight sealing of film envelopes 

QUESTION: We are packing a small, 
round and hard product in a small 
envelope which is made from heat 
sealing paper and films. This en- 
velope has flat seals on four sides, but 
we have had complaints of packages 
leaking after they have been shipped 
and handled, even though the pack- 
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ages appear strong and well made as 
they come from the machine. 


ANSWER: A free-flowing and hard 
product will exert considerable pres- 
sure upon flat seals as the package 
is compressed in rough handling or 
shipping. Seals of this type can be 
pr ied open by such an action, partic- 
ularly if the heat-sealing medium is 
a coating ona film or paper or a com- 
bination of such materials. If your ma- 
terials were plastic films or entirely a 
coated paper, the seals would not be 
peeled by the compression of the 
product, although it is possible that 
coated papers could be torn by such 
action. You could overcome your dif- 
ficulties by using a plastic film which 
would make a welded type of seal, 
since such films would be sufficiently 
strong so that they would not be 
pierced by the product and_ seals 
could not be pried open. You might 
also obtain some benefits by turning 
over the sealed portions and sealing 
them upon themselves, since this type 
of seal is liable to peel. 


Adhesion of labels to cellophane 
QUESTION: On one of our packages 
we use a printed paper cover over 
the closure of a cellophane bag. Oc- 
casionally we are troubled with this 
label coming off, which results in the 
bag being returned to us. The printed 
label is of regular label paper ad- 
hered by being crimped and heat- 
sealed to the cellophane. Could you 
suggest a way of improving adhesion 
of this paper to the bag top. 


ANSWER: A paper label can be se- 
curely attached to the top, or any 
portion of a coated cellophane bag if 
a special label paper is used. By 
your present method, you are de- 
pending entirely upon the crimping 
action and the adhesion of the cello- 
phane coating, and this can be vari- 
able depending upon the finish of the 
paper and, at best, cannot be consid- 
ered a durable method of attachment. 


There are on the market a variety of 
label papers of all types, the backs of 
which are coated with heat-sealable 
compositions which can be easily and 
strongly sealed to cellophane. It is 
suggested that you obtain samples of 
various types of such heat-sealing la- 
bel stock and try them on your bags 
and in your method of production. 
There is no question that the use of 
such a label stock will completely 
eliminate any troubles you may have. 


Gusseted bags that split 
QUESTION: One of our products is 
packed in a small paper bag with a 
pasted bottom and a small gusset on 
each side. From time to time, we no- 
ticed that some of these bags are 
split along the gussets after they have 
been filled and ready for shipment. 
The paper we are using is a highly 
finished stock, appears strong enough 
and is otherwise satisfactory for our 
purpose. 


ANSWER: A small gusseted bag of 
this type made from a highly finished 
paper can show the type of failure 
you have indicated as a result of sev- 
eral causes. It is suggested that you 
talk to your bag supplier to be sure 
that he is not applying excessive pres- 
sure in the bag-making machine at the 
point where the gussets are formed 
and flattened. The bag maker can re- 
duce this pressure somewhat or mod- 
ify the rolls or plates used in such a 
way that the paper strength is not re- 
duced at these points by excessive 
creasing. It is also possible that you 
have been storing these bags for con- 
siderable periods in your plant and 
they have dried out, which makes the 
paper brittle and more liable to failure 
where they have been creased. You 
should also consider the possibility 
that the bags might be slightly too 
small to be quickjy and easily slipped 
over the filling spouts, since this con 
dition can result in tearing or split- 
ting of the gussets. 
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Packaging leadership swiftly won 


Once in a long, long while, it happens. 
A packag 


of design, such quality of materials, 


appears with such dignity 


so efficient for its purpose, that it 
rapidly leaps to leadership. 
Such a package is the Kimble Opti- 





Customers like the clean-cut, quality look of Opticlear Vials. 


y 


MELE OPTICLEME VALS 


clear Vial. It is designed to be the 
most beautiful of vials. No clearer or 
more lustrous glass is used in any vial. 
The featherweight, translucent plastic 
stoppers make a tight seal with the 
Opticlear’s tooled neck. Contents re- 


main virtually moisture-free even after 
repeated opening and resealing. 

Give your precious products the ele- 
gance and protection of the packaging 
leader, the Kimble Opticlear Vial. 
Write for full details. 


KIMBLE GLASS eie001, onto 


Division of Owens-Illinois Glass Company 
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¢ \ Rowell Co. Inc. 
Manufacturers of Fine Paper Boxes 
BATAVIA, N.Y. 
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for 


CRISP 
at 
LOW COST 


and 


HIGH SPEED 





2 Pitted 





Candy 000" 


In creating the 4 ply Sugar Crisp package for the Post Cereals Division of General 
Foods, Battle Creek engineers faced the following problems: 
A. Broad national distribution called for heavy duty equipment to produce large 
volumes rapidly under 24 hours per day schedules. 
8. The product was highly susceptible to loss of flavor and crispness, and to injury 
in handling and shipping. A strong, weatherproof package was needed. 
¢€. The packaging must be consistantly efficient, must be fully automatic in operation, 
and fast, so that package cost will not be out of line with product cost. 
Using four standard Battle Creek Machines, connected by Battle Creek conveyors 
for fully automatic handling-——a packaging set-up was created that produces a 
highly protective 4 ply package. The Model 684 liner and bottom maker, a 
volumetric high speed filler, the Model 685 closure and top sealer plus two Model 
H wrapping machines creates a beautiful package at sustained high speeds and 
require a minimum of manpower and floor space, thus insuring an unusually low 
packaging cost. 
The outstanding success and cost savings due to the simultaneous handling of 
the double overwrap is possible only because of the very smooth ‘continuous 
flow” action, incorporated in all Battle Creek packaging machines. 


If your own packaging operations are now done on old style slow speed equip- 
ment, we invite your consultation with Battle Creek Engineers. 


BATTLE CREEK BREAD WRAPPING MACHINE COMPANY 
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The Model 684 creates and forms 
liner bag, sealing the bottom and 
side seam 


fod 


The Model 684 also forms the carton 
around liner bag delivering cartons 
to filler. (100 or more per minute) 


After filling, the Model 685 triple 


roll closes inner liner bog 


. . « and also tucks, glues and seals 
top flaps of carton. 


The Model H Overwraps foil (A) and 
printed glassine (B) simultaneously. 


. to create a fully protective, 
sgles promoting, “‘show case pack- 


cee 


BATTLE CREEK, MICHIGAN 
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iquipment and material: 


NEW AUTOMATIC PALLET LOADERS 


for handling pallets 36 in. wide have been announced by the 
Lamson Corp., Syracuse, N.Y. Previo isly 40 in. was the max- 
imum pallet width handled by the firm’s mechanical loading 
device. Those industries—for example, the bottling industry— 
whose products are best palletized on the narrower pallets can 


now have the time and labor-saving advantages of mechanized 
pallet loading. Cartons or cases are conveyed to the top of the 
loader, where electro-mechanical devices position them and 
push them onto pallets. The machine not only positions alter- 
nate containers for best pallet arrangement, but where more 
than a single container size is in production, the machine au- 
tomatically positions intermittent predetermined pallet lots 
so that each is stacked properly on its pallet. A magazine 
within the loader automatically supplies pallets as preceding 
loads are completed. Loaded pallets leave the machine by 
roller gravity conveyor. They are picked up by fork truck for 
transportation to storage or directly onto carriers. 


A RANGE OF BAG-CLOSING EQUIPMENT 


marketed under the trade name of Sac-Sealer is now being of- 
fered to users of multiwall bags by Medway Paper Sacks, Ltd., 
Larkfield, Kent, England. The company is manufacturing three 
different types of bag-closing 
sewing machines: a pillar type, a 
bogie type and a conveyor type. 
Each of the three types has two 
models, one of standard range 
with the sewing head driven at 
920 r.p.m. and the other with a 
high-speed range of 1,400 r.p.m. 
The pillar type, which is the basic 
component of all the machines, 
is comprised of an adjustable 
telescopic column surnnounted by 
a header bracket carrying the 
sewing head. This component 
can be installed to operate in 
conjunction with the customer's 
own conveyor. The bogie type is 
used mainly for small outputs 
where economy, simplicity and mobility are desired. Bogie- 
equipped machines are mounted on casters and can readily 
be moved to any location. The conveyor type, which is used 
in conjunction with the pillar component, has a slat-roller chain 
and is also mounted on casters for easy movability. There are 
three different sewing heads. One, with a foot-switch control, 


can be used for all types of bags. The second type has an 
automatic control actuated by the passage of the sack top 
through the sewing head and is for use with paper or paper- 
lined hessian sacks, although jute and cotton sacks can be used 
with a few minor adjustments in the sewing head. The third 
type is for crepe sealing tape. Illustrated is a close-up of the 
Sac-Sealer header bracket and sewing head equipped with 
automatic control gear. 


GREASEPROOFED, WATERPROOFED FIBRE DRUMS 


for shipping lubricating grease, semi-solid textile sizing and 
similar materials are being offered by the Virginia Barrel Co. 
Chester Pa. The drums get a protective interior coating of 
Geon polyvinyl chloride latex, a 

product of the B. F. Goodrich 

Chemical Co. An outside coating 

also may be used to provide abra- 

sion resistance, protection against 

water or moisture penetration 

and an_ attractive appearance, 

which, it is said, can easily be 

maintained by washing. In using 

the drums for shipping materials )™% 

such as ion-exchange resins, the & 

coating serves to protect the prod- 

uct from loss of moisture. When the drum is used for textile 
sizing, the sizing is poured into the container as a creamy 
liquid and chilled, causing the material to attain a_butter- 
like consistency. When the sizing is unloaded into proc- 
essing vats, the bottom of the drum is uncorked and_ the 
entire contents slide out as one lump. This is facilitated by the 
slick coated surface, which, it is reported, does not flake or 
chip. 


NEW HAND-OPERATED SELF-FEEDING MARKER 


features ease of use, visible ink 
supply and choice of points for 
making broad or fine lines. Known 
as “The Jet Handee Marker” and 
manufactured by The Jet Mfg 
Co., Inc., 288 Hyde Park Ave., 


os Boston 30, Mass., the device con- 


sists of a vial for ink supply, a 


ales 


control valve and a felt tip. Vials 

are replaceable in a choice of 

eight waterproof, permanent, in- 
stant-dry inks, according to the manufacturer, and tips, which 
mark on any surface, are interchangeable for making fine or 
bold letters. 


A NEW PLASTIC-FILM SLITTER AND REWINDER 


on which all adjustments for tension control can be made 
while the machine is in operation, handles acetate, polyethyl- 
ene and other films of thicknesses from 0.001 to 0.020 in. in 
widths as small as % in. Rewind mandrels are constructed of 
tubing for light weight. A new device permits control of core 
slippage while the machine is operating. Mandrels are locked 
axially to insure a smooth rewound edge. A single adjustable- 
while-running slip clutch compensates for speed change due to 
increase in diameter of rewound rolls. Slitting is accomplished 
by ordinary razor blades. Width capacities are 32, 42, 54, 62 
and 72 in. Maximum rewound diameter is 12 in. Core diameter 
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akes good merchandise 
sell better... Kodapak Sheet 


“Kodapok" is a trade-mark 
Tackle packaged in handy containers of tough, crystal-clear Kodapak 
Sheet wins cheers from anglers—and salespeople. Each item, safe in its 
own protecting case, sparkles with sales-appeal . . . stays fresh and 
bright—whether on counter or in tackle box. 
Due to essential government orders . . . together with critical shortages 
of basic materials, current supply of Kodapak Sheet is necessarily 
limited. In your planning please consult local representative or write 
Cellulose Products Division, Eastman Kodak Company, Rochester 4, N.Y. 
Sales offices in New York, Chicago, Dallas. Pacific Coast distributor: Wilson & Geo. Meyer & Co., San 
Francisco, Los Angeles, Portland, Seattle. Canadian distributor: Paper Sales Limited, Toronto, Montreal. 


Tackle: courtesy of Abercrombie & Fitch Co. 
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may range from 1 to 3 in. Minimum slit width is the standard 
% in., with narrower widths available on special order. Stand- 
ard equipment includes two blade holders and blades, drive 
clutch and V belts. Five models are available from the manu- 
facturer, John Dusenbery Co., Inc., 271 Grove Ave., Verona, 
N. J., with mill-roll widths of from 30 to 72 in. 


A NEW-TYPE VIBRATORY FEED MACHINE 


for weighing and filling of potato chips made by Geo. Driver 
& Sons, London, England, and exhibited at the recent British 
Second National Packaging Exhibition, features a “Fluidflow” 
vibratory spiral elevator which serves in drawing the ehips out 





Here's a way to achieve 


Appealing, Satisfying Results 


Have you heard of the prize-winning package design 
that fizzled out on store shelves because the carton didn’t 
hold together properly? That may happen to other good 
cartons too. It proves that carton construction is just as 
important as design. . .. There is a way to make sure your 
cartons retain their shape as well as their shelf appeal. 


PETERS WAY Proves Its Value 


When you use the Peters-style cartons with Peters 
Packaging Machinery, cause for concern over damaged or 
sloppy cartons is ended. Secure, interlocking design and if a ee wae I iw fal 
highly efficient forming, lining, folding and closing opera- into a uniform stream anc elevating them to the eight re- 
tions assure long life with good appearance. Peters quired by the weigher. This spiral elevator is said to be a very 
Machinery for specialized jobs in the bakery, food, meat satisfactory method of feeding weighers arranged singly or in 
and other industries is also available. . . . Investigate the . 


PETERS WAY with Peters Machinery now. 








pairs, but when groups of four, six or more weighers are ar- 
ranged to form a multiple packing unit they can be fed from a 
Peters Senior Automatic Folding and Closing Machine single overhead horizontal vibratory conveyor. Filling speed 
depends upon the speed of the conveyor feeding the chips. 
Adjusted to permit the weigher to work at 20 to 24 weighings 
per minute, very good accuracy of weighings will be achieved 
However, rates up to 40 per minute have been reported on a 
2-0z. chip weigher. The new vibratory feed consists of an oil- 
actuated ram which applies a thrust to the vibratory trough, 
against the contra-pressure of a resilient rubber or spring 
mounting. An intermittent pulse is imparted to the oil column 
in the pipes leading to the ram cylinder by a small oil pump 
driven by an electric motor. Movement is governed by the 
setting of a needle-type valve which allows oil to bleed at any 

Send a sample of your carton, and tell us your problem or | required rate. The company’s Canadian representative is Dela- 
requirements. Find out what the PETERS WAY can do for you— mere & Williams Co., Ltd., 18/32 Hook Ave., West Toronto, 

without cost or obligation. Ontario. 


tPA. __ ACARTON SEALING TAPE 
M A C H | N E ~ Y co e | that meets Government specification for V3 and W cartons has 


been made available nationally by Minnesota Mining & Mfg. 
4712 Ravenswood Avenue Chicago 40, Illinois | Co., 900 Fauquier St., St. Paul 6, Minn. The tape, “Scotch” 
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MOISTURE PROOF WRAPS 
WINDOW BOXES 

ANY OF THE LATEST 
MOST POPULAR TYPES 
OF PACKAGING 


AZOR BLADE 


i SLITTER and REWINDER 


Clean, accurate slitting . . . even, correct-tension 
rewinds ... speed that booms production, boosts 
profits .. . that’s the BECK RAZOR BLADE SLITTER 
AND REWINDER. It’s completely described in 
the new SLITTER Catalog that’s yours as soon as 
you ask. 


CHARLES BECK E CORPORATION 
406 N. 13th Street Philadelphia 8, Pa. 
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In all elements, ail climates, for all purposes 

. . FLEXKIN is the Moisture Vapor Barrier 
of highest rating for everything from aircraft 
engines to G. IL. rations. 
Get the benefit of our wide experience and 
specialized technical know-how* in laminating 
foils and films on scrim and paper. Consultations 
without obligation. 

FLEXKIN AL-59 


All applications including 
N-E-1B 


AN-C-67b & AN-E-1E 


JAN-P-131, Amend. 3 
Type [—Classes A & B 
AN-B-20 Type II 

Wright Field for Air Force Airplane Engine Envelopes 
FLEXKIN AL-611 
JAN-P-131, Amendment 3. Type I—Classes B & D 
FLEXKIN AL-29 
JAN-P-131, Amend All « 
Type I—Class B AN-C 
AN-B-20 Type II 
Wright Field for Air Force Airplane Engine Envelopes 
FLEXKIN AL-111 
JAN-P-181, Amendment 3 Type I—Class B AN-B-20 Type II 
applications under AN-C-67b 
FLEXKIN AL-211 
for Q.M. Food & Container Institute 5-in-1 Ration Pack 
Data on construction, put-up, physical characteristics, and 
uses obtainable upon application. 


ipplications including 
67b & AN-E-1B 


*Army-Navy “E” awarded for World War II service work 
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brand acetate fibre tape No. 711, is Government approved for 
specification No. JAN-P-127, Type 3 & 4, Grade B & C, for 
sealing V3 cartons, and also for specification No, ANT-12A-T2, 
GA&B for sealing W cartons. The transparent tape, 6 mils 
thick, is said to be resistant to water, shock and rough handling 
It is also claimed that the tape holds tight in all weather and 
that it has exceptional adhesion to paper. When used over 
labels, the tape is designed to surpass Government require- 
ments for keeping labels clear and readable in spite of scuffing 
and smudging. The tape is made in 4- to 6-in. widths on 72-yd 
rolls, with wider widths available on special order 


A BRITISH CARTONER AND BAG INSERTER 


is now available in the United States from the Automatic 
Weighing & Packing Machine Co., Caroline St., Birmingham 3, 
England. The machine is ideally suited, it is reported, for prod- 





ucts that use an inner liner bag such as dessert powders, milk 


powders and cake mixtures. It handles packages from 3 by 2% 


by 1% in. up to 4 by 6 by 3% in. The inner bag, which is fed 
| into the machine simultaneously with the outer carton, is filled 
| with the exact quantity of powders and the discharge is syn- 
| chronized with delivery of the formed and_bottom-sealed 


outer carton. The filled inner bag enters the carton where it is 
then folded, scored and end tucked. Speed of operation is re- 
ported at 70 cartons per minute. Two different carton sizes can 


| be handled at the same time at a speed of 30 to 35 per minute 
| each, according to the manufacturer. The machine is also sup- 
| plied with carton feed only where such products as peas, soap 
| flakes, etc., are fed directly into the carton 


A NEW LOW-COST HAND HEAT SEALER 


for thermosplastic films, known as the “Sealine” 50 hand sealer 
and offered by the Sealine Mfg. Corp., 170 N. Peoria St., Chi- 
cago 7, is said to be equally efficient for production use, for 
the small shop sealing film or bags, as well as for the house- 
wife for sealing foods for frozen- 
food storage. The 2'-in. diameter 
free-rolling heated wheel is said 
to be ideal for sealing odd- 
shaped objects as well as for 
end-sealing of bags. The unit 
makes use of a special fluid which 
is automatically fed to the heated 
wheel through a wick arrange- 
ment. A few drops are said to 
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be sufficient for hours of sealing. Temperature is 
idjustable from 200 to 450 deg. F. The heating element 
uses only 50 watts and operates on either AC or DC, Weight 
is less than 1 Ib. and a large grip makes it easy to handle. A 
safety rest keeps the roller off the table or bench when not in 


use. The sealer is priced at $18.75. 


many 


A NEW METHOD OF TAGGING 


that involves no metal wire, staple or clip—adaptable to fresh 
fruits and vegetables, but which undoubtedly will find appli- 
cation in other product fields—has been developed by the 
American Tag Co., 151 Cortlandt St., Belleville 9, N.J. Use of 
these Flex-On Mark- 
ers eliminates the 
possibility of con- 
tamination, rust and 
discoloring, the com- 
pany claims, and 
there are no sharp 
edges to damage the 
product There are 
two different meth- 
ods of applying the 
markers. The illus- 
tration of the bunch 
of celery shows the 
single-band method, where the band is flexed over the fingers 
and allowed to snap in place around the article. For the locking 
double band, as illustrated by the bunch of beets, flex the 
band around back of the article, holding tag in front; slip band 
over the tag, then release band. The band snaps in place in 
back of the tag, making a secure lock, then the tag is twisted 
into final position for display. The single-band application is 
suitable for large items such as broccoli, asparagus, pineapples, 
etc., and for holding the cellophane around an overwrapped 
tray. The double band is applicable to smaller products, such 
as carrots, beets, scallions and to closing cellophane bags. From 
the standpoint of retail display, these tags are said to have 
many practical advantages, including quick check of price of 
produce by the consumer. 


HIGH-SPEED, FULLY AUTOMATIC TAPING MACHINES 


suitable for application of paper, linen and cellulose self-adhesive 
tapes to a wide variety of packages are available to American 
packagers from the D. C. Engineering Co., Ltd., Sherbourne, 
Dorset, England. The company is offering four different taping 
machines marketed under 
the trade name of Autotaper 
and designated as Mark I, 
Mark II, Mark III and Mark 
IV. The Mark I machine 
illustrated is for use with 
tall cylindrical 
and has a speed of from 35 
to 60 packages per minute, 


containers 


depending on the size of the 
container. The Mark II is for 
use with tall rectangular or square packages and its speed varies 
from 30 to 35 packages per minute. For use with round shallow 
packages such as shoe-polish containers, the Mark III has a 
speed of from 25 to 40 packages per minute, depending upon 
container size. Irregular-shaped containers such as sardine cans 
are handled on the Mark IV at speeds of from 20 to 30 con- 
tainers per minute. 
The complete line of Autotaper machines available are small 
in size, easily transportable and are said to require little attention 
other than feeding and reloading the tape spool. The machines 
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from the first 
to the millionth- 


they’re perfectly protected 


by ACMEFLEX* 


proven superior materials 


for packaging 
dehydrated and 
frozen foods, 
liquids, drugs, 
chemicals, etc. 

















ACMEFLEX: 


ENGINEERED for AUTOMATIC PACKAGING 


ACMEFLEX properties: Hermetic heat sealing. Ex- 
tremely low moisture vapor transfer. Inexpensive. 
Printable. Inert, non-toxic. Protection against 

light, loss of flavor, contamination. Sterilizable 

after packaging. Odorless and tasteless. Veiy 


high ratio of seam and body strength to weight. 
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REO RASPBERRIES 


Top-Flight Frozen Food Packers 
Depend on Fine Color Printers 
Who use SGS-etched Cylinders! 


Millions of package wraps are used annually by the rapidly 
expanding frozen food processors. To faithfully reproduce 
their products in full color requires a high degree of techni- 
cal knowledge and skill. That explains why fine color printers 
of famous brand wraps like those pictured above have their 
gravure cylinders prepared by SGS. 


SGS Delivers in 3 Weeks! 


SGS is fast, quality service. Every size cylinder and every 
operation, including chrome plating, averages just 3 weeks to 
prepare and deliver. The reason: every operation in prepar- 
ing cylinders for use on any printable stock specified is done 
by SGS in its own plant. For details on rapid, complete, 
quality gravure cylinder service, write us TODAY! 


Licensed to use the Dultgen Process. 


(SGS are not printers and have no 
financial interest in any printing firm.) 


SOUTHERN GRAVURE SERVICE 


/ 


Complete Gravure Cylinder Service 
301 WEST MAIN STREET * LOUISVILLE 2, KY 


for BARRELS, 
BOXES, CARTONS, 
AND OTHER FORMS 
OF CASINGS... 


POLYFILM “PACK-A-LINER,” the improved 
polyethylene package liner, gives stronger, better 
protection because it’s ‘‘Shock-Cooled 

OUTSTANDING properties of moisture, chemical 
and grease resistance—exceptional tensile strength 


— non-toxic —odorless 
OUTSTANDING versatility in chemical, pharma- 


ceutical and other applications where a better 


package liner is required 
WRITE today for information on how POLYFILM 


“PACK-A-LINER” will serve you 

















EY 


3K Shock-Cooled’’ is an exclusive process of 
extruding film (patent applied for) devel- 
oped by Extruders, Inc., to protect package 
products more effectively 


€ XDULAONA ine. POLYFILM DIVISION 


8509 HIGUERA STREET Cutver cATyY CALIF 


WITH THIS EXTRA STURDY 
FOOT-POWER HEAT SEALER 


The only Heat Sealer with these features: 

(1) Floating Jaw. Upper jaw is floated on springs 
providing permanent perfect alignment. 
(2) Kick-Leg Foot Lever. Pressure at jaws is 10 

times that exerted by foot. 


The result of 20 years of heat-sealing experience, 
thousands are already in use all over the world. 


Automatic & Foot Sealers; Rotary Heat Sealers; 
Hand Sealing Irons; Bag Making Machines. 


HEAT SEAL-IT Machines 


DIV. OF GLOBE PRODUCTS — HEAT SEAL CORP 
3372 ROBERTSON BLVD.. LOS ANGELES 34. CALIFORNIA 


MODEL 12-F 


$7950 


LOS ANGELES 
PHILADELPHIA 
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Kquipment and materials 


are adjustable over a feed range which is determined by the 
initial container. Various widths and qualities of tape can be 
used by the addition of various interchangeable parts ob- 
tainable from the manufacturer. 


A NEW DISPENSING DEVICE 

designed for use with a polyethylene bottle is announced by 
the Plax Corp., P. O. Box 1019 Hartford 1, Conn. Said to pro- 
vide new and more convenient ways to use and handle pack- 
aged liquids, the dispensing unit 
draws off an exact amount of liquid 
from the main supply in the bottle 


Syst 
\ ¢ 


The dispenser makes the measured 
quantity available for direct appli- 
cation, for topical application with 
swab or pad, or for mixing with 
other ingredients. The unit operates 
with fingertip pressure of one hand 
on the walls of the plastic bottle. 
The unit is made of polyethylene 
and is called the “Plax Checkwell.” 
It consists of a reservoir joined to 
a length of tubing. Pressure on the 
bottle forces liquid up the tube and 
into the reservoir, which can be 
graduated if correct metering is 
desired. The manufacturer recommends the device for measur- 
ing precise amounts of medicines, drugs, soaps, toilet prepara- 
tions, food extracts, etc. The device can be designed as a nasal 
spray, as an eye cup or as a receptacle in which a hypodermic 
needle could be stored and kept immersed in a sterilizing 
solution. 


AN AUTOMATIC TAPE-PRINTER ATTACHMENT 


for use on any standard 3-in. automatic gummed-tape machine 
has been developed by American Tape Printer Co., 678 Ave 
of the Americas, New York 10, 

N.Y. The machine is said to be 

simple to operate and has inter- 

changeable cylinders permitting 

quick changes of copy. The de- 

vice is self-inking and prints 

tape as fast as the tape machine 

can be operated. A large print- 

ing cylinder permits more than 

12 in. of copy. Instant-drying 

ink is used with the unit. 


AN IMPROVED LOCKER WRAP FOR MEATS 


is being introduced by the Marathon Corp., Menasha, Wis. 
The new product is called “Tyton Tite” and is described as a 
wrap designed to provide extra protection and excellent strip- 
ping qualities when used in meat packaging for zero storage 
preservation. The wrap is a combination of two dense papers 


bonded with a special laminant and coated with “Tyton,” 


Marathon’s hard-surface and brilliant-gloss wax. The new wrap 
is said to offer double protection against dehydration—cause 
of freezer burn, loss of flavor and loss of appetizing appearance. 
It also resists the passage of oxygen, thereby retarding develop- 
ment of rancidity, according to the manufacturer, and neither 
the coating nor the laminant become brittle at zero tempera- 
ture. The wrap is said to be pliable so that it fits snugly around 
irregular cuts of meat, expelling excess air. The wrap is avail- 
able in tan or white. Rolls for use in locker plants are 750 ft. 
long and come in four widths 15, 18, 20 and 24 in. 
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High Speed 
Automatic 
Glue Sealing 
Machine. 


use AMSCO Pay 
PACKAGING EQUIPMENT seam 


Hi-Speed Rotary 
Heat Sealer 


No ball game or circus is complete 
without a bag of peanuts and the 
possibilities are they are Bazzini’s . . . 
one of America’s largest packagers of 
peanuts in the shell. Bags by the tens 
of thousands are sold every week and 
each is securely glue-sealed on an 
AMSCO High Speed Automatic Glue 
Sealing Machine. 


Little Giant 
Rotary Heat Sealer 


If your product is packaged in Cello- 
phane, Pliofilm, Polyethylene, Diafane, 
Maralux, Foil or Paper . . . you can do 
a better sealing job at lower cost with 
an AMSCO. If the material is heat 
sealable . . . if it can be glued... 
AMSCO can supply the machine to 
meet your requirements. 

AMSCO manufactures high speed 
automatic rotary bag sealing machines, 
conveyors, foot-operated bag sealing 
machines and hand sealers. 


Write Dept. M6 for complete information. 


sco 
PACKAGING MACHINERY, INC. 


31-31 48th Avenue « Long Island City 1, N. Y. 
Specialists In Diversified Packaging Equipment 
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for Packing Glass Containers 


speed, precise and economical. Containers are under 
complete control throughout the operation. Load form- 
ing is automatically regulated to assure a full pack for 
every case. Damage to containers or cases is eliminated. 


Standard-Knapp equipment is high 


Standard-Knapp Bottle Packers are more than equal to 
the challenge of higher production at lower costs. That 
is why they are the first choice with leading manufactur- 
ers and processors of food, beer, carbonated beverages, 
and chemicals. 


Only the best is 


OTHER EMBHART PRODUCTS INCLUOE: 


| | TUBES, sPEciaL suapes J 971M Sate —~ AUTOMATIC PRESSES 
+= PLAX corporation | 4 Sq THE V & 0 PRESS CO. ) HENRY & WRIGHT 
———~_ 0) Satsidany ot intact tty : Division of Emhart Mtg. Co. - 
~ _ HARTFORD 1, CONNECTICUT Se ey HUDSON, NEW YORK 
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/n the field 
of automatic 
packaging equipment 


. ait, SE wot CRE Fo wines | 
for Automatic labelin 

9 
glass and tin containers, it’s Standard-Knapp 
equipment for neat, clean and tight label appli- 
cation. In the food field, where high quality 


labeling is a must, Standard-Knapp Labelers 
are preferred. 


hor Glueing and Sealing 


for Packing Cartons 


Standard-Knapp equipment is preferred for its high 
speed, safe handling and adaptability to varying 
load patterns. Standard-Knapp Carton Packers are 
used by foremost manufacturers of soaps, chemicals, 
cigarettes, pharmaceuticals and cosmetics. 


shipping cases, 
Standard-Knapp machines have set the standard of perform- 
ance for years. If you have heard of gluers and sealers, you 
have heard of Standard-Knapp. 


STANDARD-KNAPP 


good enough fie hv 


FACT-PACKED CATALOGS 


Want to review Standard-Knapp 
evtomatic packaging machines 
in detail? Our catalogs will give 
you some eye-opening facts. 
Please write Dept. P, Standard- 
Knapp, Portland, Connecticut. 
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PORTLAND, CONNECTICUT 





Plants and people 


Impressive ceremonies before an assembly 
of some 200 academic and industrial 
scientists marked the recent opening of 
Du Pont’s new experimental station addi- 
tion—a “$30,000,000 investment in re- 
search as a way to economic progress.” 
Included on the program were Dr. James 
B. Conant, president of Harvard Uni- 
versity; Crawford H. Greenewalt, presi- 
dent of Du Pont; Dr. Elmer K. Bolton, 
director of the Du Pont chemical depart- 
ment, and Granville M. Read, head of 
the engineering department. A new color- 
motion picture, “A Story of Du Pont Re- 
search” was shown. A series of special 
exhibits demonstrated work done in the 
station’s various laboratories. The station 
now has about 800 technically trained 
research workers representing a wide 
range of sciences. The company in 1950 
spent $38,000,000, exclusive of construc- 
tion costs, to support its research activi- 
ties. It maintains 36 research laboratories 
at 26 locations. 


Robert L. Lee and O. D. Carlson have 
been elected to the two new vice presi- 
dencies in the film converting division of 


R. L. Lee 
(left) and 
O. D 
Carlson 


Shellmar Products Corp., Mt. Vernon, 
Ohio. Mr. Lee will continue in his present 
capacity as general sales manager of the 
Shellmar division, while Mr. Carlson will 
remain as general manager of that di- 
vision in the 11 Western states. 

Plans have been approved for an ex- 
pansion program for Shellmar involving 
an expenditure of about $3,000,000 for 
building and equipment. Two-thirds of 
the amount will go into expansion of the 
firm’s Mt. Vernon plant. Existing manu- 
facturing space will be increased 25%. Ex- 
panded and improved facilities for ink 
and adhesive manufacturing are planned. 
The program will provide capacity to 
process 30 to 35% additional material. 


Robert E. Young has been elected as a 
director of The Ohio Boxboard Co., 
Rittman, Ohio. James C. Morris has been 
named vice president of production. Mr. 
Young, who replaces his father, Don 
Young, on the board, has been with Qhio 
Boxboard for five years. Mr. Morris has 
been with the firm 14 years, during which 
time he has served as manager of re- 
search and development and as produc- 
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tion manager. Other directors and officers 
were re-elected. 


The American Machine & Foundry Co. 
announces the appointment of Rodney C. 
Gott as vice president 
of AMF. Mr. Gott, who 
was formerly assistant 
to the president, will 
supervise the activities 
of three of the firm’s 
major subsidiaries and 
direct the operations of 
the commercial research 

Mr. Gott and development de- 
partment. 

Also announced by AMF is the election 
of Arnold K. Brown as executive vice presi- 
dent and director. Maj. Gen. Russell L. 
Maxwell, USA (ret.), vice president in 
charge of personnel, has been elected to 
the company’s board of directors. 


Robert B. Donnelly has been named 
vice president in charge of sales and a 
board director of The Edwin J. Schoettle 
Co., manufacturers of folding and set-up, 
paper boxes and display containers, Phil- 
adelphia. Ralph T. Kent has been named 
sales manager and a director. 


Continental Can Co.’s Los Angeles sales 
offices have moved to new quarters at 
1120 Wilshire Blvd. The new space 
houses sales offices for the company’s 
metal can, fibre drum, paper container 
and Bond Crown & Cork division. 

H. M. Blinn has been appointed sales 
manager of the company’s Pacific Divi- 
sion. He will succeed Peter E. Fagan, 
who is now assistant to the vice president 
of the Pacific Division. 


Leo Geiser, who has been with Cham- 
pion Paper & Fibre Co., Hamilton, Ohio, 
for 29 years, has been appointed director 
of production and will supervise all pulp, 
paper, board and finishing operations in 
Champion mills at Hamilton and Canton, 
N. C., and Houston, Tex. 


Opening of the first unit of a new engi- 
neering and research center at Lancaster, 
Ohio, is announced by the Anchor Hock- 
ing Glass Corp. The unit houses the pack- 


age engineering and research division and 
is described as one of the most modern 
laboratories of its kind. Services of the di- 
vision include the development of new and 
improved closures, sealing machines, car- 
tons and other products; liner determina- 
tion, processing studies and development 
of methods for handling products to in- 
crease efficiency in customers’ plants. 


Edward R. Gay has been appointed execu- 
tive vice president of St. Regis Paper Co., 
New York. He formerly headed the kraft 
and multiwall-bag operations of the firm 
as well as manufacturing in the printing 
paper division. W. R. Adams, a vice presi- 
dent, was placed in charge of all pulp and 
paper manufacturing. 
T. H. Cosford, a di- 
rector in charge of Ca- 
nadian operations, was 
named a vice president. 
Others named were R. 
P. Bushman, vice presi- 
dent in charge of filling 
machines; J. B. Eakin, 
vice president in charge 
of purchasing; Albert 
Ernest, vice president in charge of 
Southern timberlands and _pulpwood; 
Willard Hahn, vice president in charge of 
multiwall-bag manufacturing; C. H. Hart- 
man, vice president in charge of multi- 
wall-bag development. Gurdon W. Wat- 
tles was named to the executive commit- 
tee to fill the vacancy created by the death 
of James H. Allen. Horace R. Lamb is 
general counsel and J. McHenry Jones 
has been named Southern counsel. H. F. 
Stevens was appointed assistant comptrol- 
ler. 


Mr. Gay 


Mac Sim Bar Paper Co., Otsego, Mich., 
has appointed C. M. Sisson as president 
and general manager. 


Ralph C. Persons, vice president and a 
director of Sun Chemical Corp., has been 
elected first vice president of the firm. 


John M. Olin, president of Olin Indus- 
tries, Inc., has been elected chairman of 
the board for Ecusta Paper Corp. The 
latter is a subsidiary of Olin Industries. 
Ecusta also announced the election of the 


First unit of Anchor Hocking Glass Corp.’s new engineering and research center. 
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Fans breeze through the shipping department 
in this H & D corrugated shipping box 


Time spent packing goods for safe shipment often is a sizeable business expense— 
and with highly seasonal products, packing time can be an actual production bottleneck. 
The makers of Atlas-Aire fans solved their rush-season packing problem with this 
H & D corrugated box. Built-up pads replace the time-wasting packings formerly 
used, and protect the fans so well that damage claims now are negligible. 

The Package Laboratory is ready to help with your packing problem, whether 
you're anxious to reduce packing time, or to cut costs . . . improve display . . . 
or provide better protection. For booklet, ‘Package Engineering,” write 
Hinde & Dauch, 5106 Decatur St., Sandusky, Ohio. - 


FACTORIES IN: Baltimore * Buffalo * Chicago * Cleveland 
Detroit + Gloucester, N. J. * Hoboken, N. J. * Kansas City, Kan, 
Lenoir, N. C. * Richmond, Va. * Sandusky, Ohio 

St. Louis * Watertown, Mass. Offices in principal cities, 
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following officers: John W. Hanes, presi- 
dent; Thomas M. Word, vice president; 
N. H. Collisson, vice president; Philip C. 
Brownell, vice president and secretary; 
R. G. Deyton, treasurer, and Lee M. 
Bauer, assistant secretary. The executive 
committee is composed of John M. Olin, 
John W. Hanes, Spencer T. Olin and 
E. W. Taft. Ecusta’s new cellophane- 
manufacturing plant is scheduled to start 
production in September. 


C. H. Black, president of American Can 
Co. since 1949, has been elected chair- 


Ca. 
Black 
(left) and 
W.C. 
Stolk 


man of the board of 
directors. W. C. Stolk, 
executive vice president, 
is the new president 
S. D. Arms, general 
manager of manutac- 
ture, has been elected 
vice president in charge 
of the firm’s Atlantic di- 
vision. Mr. Black suc- 
ceeds D. W. Figgis, who retires as chair- 


S. D. Arms 


man of the board, but will continue in 


an advisory capacity and as a director 


Triangle Package Machinery Co., mak- 
ers of machinery for the dry packaging 
field, Chicago, announce the merger, by 
purchase of capital stock, of Bagby & Co. 
The Bagby company will be operated as 
a wholly owned division of Triangle. The 
merged firm has been manufacturing 
quality filling machines for the dairy and 
baking industry for more than 20 years. 


The Sagimco Engineering Corp., 34 
Ave. des Champs Elysees, Paris, France, 
has been licensed as sales associate of 


the Topflight Tape Co., York, Pa. 


Roy A. Hunt, president of Aluminum Co. 
of America since 1928, has been named 
chairman of the firm’s executive commit- 
tee. I. W. Wilson, formerly senior vice 
president, becomes president. Arthur W. 
Davis continues as chairman of the 
board. Leon E. Hickman has been elected 
vice president and senior counsel. 

A new aluminum smelting plant, cap- 
able of supplying 170,000,000 Ibs. of 
aluminum annually, will be built by 
Aluminum Co. of America at Wenatchee, 
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Who: Howthorn-Mellody 


HAWTHORN-MELLODY FARMS DAIRY, 
one of Chicago’s big suppliers of dairy prod- 
ucts, is an extensive user of Cities Service 
Dairy Wax. Writes Hawthorn-Mellody... 
“Your wax consistently conforms to our 
every specification ... gives top-notch per- 
formance on our Pure-Pak machines ...com- 
pletely satisfied.” 

From on-schedule deliveries at the plant, 
through packaging operations, and right on 
to the consumers, Cities Service wax is giving 
an exceptional account of itself. Such de- 
pendable performance helps to guard care- 
fully built reputations for Hawthorn-Mellody 
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and all the other operators, large and small, 
who have turned to Cities Service for wax. 

If you would like to see samples of this 
high-quality wax and obtain technical infor- 
mation, simply write or call Cities SERVICE 
O1L Company, Room 1565, Sixty Wall Tower, 
New York City 5. 


CITIES 


SERVICE 


PRODUCTS 





QUALITY PETROLEUM 


THE CONSUMER 
THE PRINTER + THE CANISTER MAKER + THE RETAILER 
THE FINISHER + THE FROZEN FOOD PACKER 


They all cheer that perfect paper coating... 


PUROXCOTE 


FROST SHEDDING 
GLOSSY + ABRASION-RESISTANT 
Pyroxcote is the perfect 
paper coating for frozen food canister 
labels (and for most other labels too). 
If you make labels, you can apply 
Pyroxcote or your finisher can. Let us 
send you without obligation, our list 
of label manufacturers 
g and finishers who oper- 
ate with Pyroxcote. 


*T. M. Reg. U. S. Pat. Off. 


PYROXYLIN PRODUCTS, INC. 


| CHICAGO 32 
PAOLIL PENNA WICHITA, KANSAS 
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Wash. Construction will begin at once 
ind it is hoped that the first production 
will be forthcoming within 15 months. 


The Dobeckmun Co., Cleveland, Ohio 
announces the re-election of all present 


directors and officers and the election as 


m.-2. 
Prindle 
(left) and 
=. 2 
Whitley 


directors of Karl E. Prindle and Ennis P. 
Whitley. Mr. Prindle is vice president in 
charge of product development and Mr 
Whitely is vice president of distribution 


| Ben Dreyfuss has rejoined Einson-Free- 


man Co., Inc., lithographers, Long Island 
} £ 


City, N. Y., as sales representative. 
The Hinde & Dauch Paper Co., San- 
dusky, Ohio, announces that Sidney Froh- 
man, president, 


the board. Charles E. Frohman, a director 


was elected chairman of 


| since 1939 and vice president since 1941, 


was named _ president 
These 


were the only ones made 


major changes 
at the company’s recent 
annual meeting. 


The Mehl Mfg. Co. an- 
nounces removal of its 
Chicago offices from 30 
W. Washington Blvd. to 
30 N. La Salle St. The 
Mehl Co. is a division of Sydney-Thomas 
Corp., 2057 Reading Rd., Cincinnati. 
Facilities of the new Chicago office have 
been expanded for better service to the 


C. E. Frohman 


greater Chicago and northwest territory. 
Mehl is a converter of plastics, cellophane, 
foil and other flexible materials, offering 
a complete service for Government and 
civilian packaging. Recently the company 
acquired a second plant operation in 
Cincinnati and two in Kentucky. 


United Board & Carton Corp., Syracuse, 
N. Y., announces that Edwin W. Kaler, 
vice president, and Alver E. Peterson, 
secretary-treasurer, have been named to 
the company’s board of directors. 

Carl E. Paine, Warren J. Gottemeyer 
and Wesley E. Marden have been added 


| to the company’s sales staff. 


| Construction is getting under way for 
| American Cyanamid Co.'s new building 
| in the Los Angeles central manufacturing 
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Dressed with an Empress 
closure and a smart label com- 
bination. stock bottle A-7179 is a 
sales winner. 


=U! P with 


Give your product a helping hand 
at the point of sale by styling your 
package to attract customer at- 
tention. You can do it, and still 
keep within commercial limits on 
container costs. 


Duraglas boitles are 


JUNE 1951 


Owens-Illinois has more than 
1400 different sizes and styles of 
stock-mold Duraglas bottles from 
which to choose. And you'd never 
guess they’re stock items once we 
add a smart closure in the right 


ho mark-up 


color and set them off with eye- 


stopping labels. 

No matter what the market con- 
ditions may be, it doesn’t pay to 
let your package get out of the 
habit of selling. 


protectors of quality 


OWENS-ILLINOIS GLASS COMPANY © TOLEDO 1, OHIO © BRANCHES IN PRINCIPAL CITIES 





Greaseproof Bogs 
Jan-B-121 
Method 1 





GREASEPROOF BAGS . . . Approved 
Military JAN-B-121 specifications 
(Grade A—Grade C). Uniform 
tight seal construction — 
heat-sealing—durable 


Polyethylene bags 
Method 1A 


IF 
YOUR 


PACKAGING Le | 
REQUIRES 
BAGS, PLAN ON 


L —| 


POLYETHYLENE and POLYETHY- 
LENE COATED BAGS—JAN- 
P-117 METHOD 1A... The 
versatile plastic film with 
unlimited uses—for 
military and civil- 
ian packaging 
strong—dur- 
able. 


For that problem —=military or civilian— 
MEHL BAGS supply the solution! Made 
from polyethylene plastic . . . aluminum 
foil . . . cellophane and various paper, 
alone and in combination, they provide 
perfect protective qualities: 


© WATERPROOF © GREASEPROOF © MOISTUREPROOF 


Write, wire or phone us concerning your 
protective package problem! 


MEHL MFG. CO. 


A Division of Sydney-Thomas Corp. 
Phone CHerry 6430 
2059 Reading Road Cincinnati 2, Ohio 


New York Office 
Room 6800 Empire State Building 
WISCONSIN 7-4830 


Chicago Office 
30 N. LaSalle 
ANDOVER 3-2561 


Paper Foil Bags 
Jan-P-117 
Method 1A 





PAPER- FOIL BAG 
Another military package 
to meet JAN-P-117 

all types—grades and 
classes. Non-blocking 


easy to handle Cellophane Bags 


CELLOPHANE BAGS Flat or 
square type construction 
printed or plain—heat sealed 
for a wide variety of civilian 
items—also military 
requirements. 
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district. The new building will enable 
consolidation of Cyanamid’s present Los 
Angeles and Azusa facilities. Plans also 
have been made for a new 60,000 sq. ft. 
building to house the company’s opera- 


tions in Boston 


At its annual organization meeting, Forbes 
Lithograph Co., Boston, Mass, announced 
the election of the following officers and 
directors: Arthur R. Hitchings, former 


A. R. 
Hitchings 
(left) and 

be 

Osborn 


president, elected chairman of the board, 
treasurer and chief executive officer; John 
B. Osborn, former executive vice presi- 
dent, elected president, continuing in the 
office of general sales manager; Everett 
F. Bowden re-elected secretary and as- 
sistant treasurer; William H. Dawe elected 
vice president. Other vice presidents and 


directors were continued in office. 


Eugene F. Bertrand, sales manager to the 
Drug and Chemical Industries Divisions 
of Owens-Illinois Glass Co., has taken leave 
from the company to serve as assistant ad- 
ministrator of the Defense Production Ad- 
ministration. He has the 
assignment of — estab- 
lishing and coordinating 
the activities of Re- 
gional Defense Mobili- 
zation Committees. 


The Potdevin Machine 
Co. has started con- | 


struction of a new one- 
Mr. Bertrand . zi 
story modern brick in- 


dustrial building at Teterboro, N. J. The 


new building will house the Potdevin | 


plant No. 1, where a wide variety of 
paper bag and printing machinery will 
be constructed; the plant No. 2 coating 


machine division and also the company’s 
export division. Occupancy is expected | 


about Sept. 15, 1951. 

Joseph §S. Hawkins, formerly sales 
manager of the coating, labeling and 
latex cementing division of the Potdevin 
Machine Co., has been appointed gen- 
eral manager of those departments. 


Samuel Kipnis, president of National Con- 
tainer Corp., New York, announces the 
following promotions: Jerome L. Kipnis, 
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Cappers 


w model RU200 
the fastest screw-capping 
machine on the market— 


Speeds from 
60 to 300 per min. 


@ FLEXIBLE @ FAST 
@ FULLY AUTOMATIC 


write for Illustrated, detailed literature 


RESINA AUTOMATIC MACHINERY CO., inc. 


BROOKLYN 31, N. Y. 








Go a step further in functional containers. Do 
more than protect products from factory to 
home. Protect them in the home. Add— 


SEAL-SPOUTS* 


right in your production line. Packages with a 
closed SEAL-SPOUT are a protection against 
moisture and infestation—a vital factor with 
food products. 


*Seal Spouts are metal pouring spouts attachable to any type package 


AND PACKAGES 


WITH SEAL-SPOUTS ARE — 
© EASY TO OPEN 


EASY TO POUR 


© EASY TO STORE 


Why make users tear open box tops, cut 
with a knife or store messy looking 
packages? USE SEAL-SPOUTS. 


Your Inquiry Is invited 


*T.M. Reg. U.S. Pat. Off. 


) SEAL-SPOUT. CORPORATION 


363 Jelliff Ave, Newark 8, N. J 
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formerly vice president and assistant to 


| the president, has been elected executive 
| vice president; Lionel M. Goldberg, for- 
| merly vice president and comptroller, 
| was appointed assistant to the president; 


Joseph W. Quarte, vice president, was 
named general sales manager; Samuel D. 
Bass was named comptroller; Daniel 
Brochin, continuing as assistant secretary, 
becomes assistant comptroller. William 
T. Webster, vice president and general 
manager, of National Container’s Jackson- 
ville, Fla., mill, is now a director. 

A new corrugated paper box factory 
for National Container Corp. is planned 
for Milwaukee, Wis., and should be com- 
pleted by the end of 1951. 

National Container Corp. also an- 
nounces the receipt of a $25,000,000 Cer- 
tificate of Necessity for the construction 
of a kraft pulp, board and paper mill in 
Valdosta, Ga. The mill will have a 500- 
ton daily rated capacity. 


The H. P. Smith Paper Co., Chicago, an- 

nounces the appointment of George H. 

Sullivan as Eastern sales manager. The 

company is establishing its Eastern sales 
office in Baldwinsville, 
N. Y. Mr. Sullivan was 
formerly with St. Regis 
Sales Corp. 


Minnesota Mining & 
Mfg. Co. has announced 
details of a $6,500,000 
plant expansion pro- 
gram. Most of the proj- 


Mr. Sullivan A ates aiek 


ects, in 


eight states, are already under way. Work 


on the others will be started soon. R. P. 
Carlton, president, said the firm is ex- 
panding facilities at Atlanta, Ga.; Bristol, 
Pa.; Buffalo, N. Y.; Cleveland, Ohio; 
Lemont, Ill; Wayne, Mich.; Boston, 
Mass., and Hastings, Hutchinson and St. 
Paul, Minn. The projects are the latest 
step in a long-range building program. 
The company spent $47,000,000 for ex- 
pansion purposes in the five-year period 


ending in 1950. 


F. H. Ludington, Jr., has been named 
assistant vice president of the Chase 
Bag Co. He will be in New York, where 
he will assist C. S. Sheldon, vice president 
and treasurer in charge of manufacturing, 


| production and engineering. 


Dr. Charles Allen Thomas, one of the 
nation’s leading atomic scientists, has 
been elected president of Monsanto 
Chemical Co. He replaces William M. 
Rand, who retires under the company 
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Quality Custom Printers 
for the packaging trade 


"ai . 6 . Rotogravure 
single and multi-color 
printing on flat sheet and 
tubular polyethelene and 
vinyl films. 
Any widths handled up to 56 
Samples ond p s on request 


SHAWRAY PRINTING CORP. MONTGOMERYVILLE, PENNSYLVANIA 


Sales Office: [202 Broadway, New York City 











.. fom biankots —_ 


to auto parts gees because its expertly 
engineered t0 your specific trea and 
merchandising requirements. 


NATIONAL METAL EDGE BOX CO. 


334 NORTH 12TH STREET + PHILADELPHIA 7, PA. 
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FREE FLOWING 
souDs 


PUNSILELAP 


Here's How Transwrap 
Helps You Beat Your 


Packaging Problems Today! 


if 


For everyday civilian sales — 
for government 
contract packaging — 


et: a Bae & ow ye EG. 
.@ a! 
| 


Transwrap’s fully automatic, high-speed 
packaging of your product is the answer 
to your 3 big critical shortages . . . 


MANPOWER _Transwraps are FULLY auto- 


matic. One unit exceeds the output of 15 to 18 | 


hand workers; and 2 operators can handle 10 
Transwraps. This means you can increase your 


TIME One Transwrap can automatically 
form, fill, seal and deliver 216,000 packages 


high-speed, dependabi.ity is why mo:e Trans- 
wraps were used in WW2 govt packaging— 
and are again, in today’s emergency. 


MATERIAL Save on both bag and product 
wastage. Transwraps use economical roll mate- 


rials; eliminate wasteful puckering, distortion | 
| Aluminum Foils, Inc., announces that its 


| new modern aluminum foil plant is now 
| operating in Jackson, Tenn. W. S. Ham- 


and gumming of bags; insure extra-fine preci- 
sion measuring; minimize expensive breakage 
of fragile products. 


Need help? Transwrap's engineer- 


ing staff will be glad to assist you 





in yzing your p 
quirements . . 


. de<i 





costs. 


Remember, too—Transwraps actually gives you a BETTER package . . 


. make specific 
gned to im- 
prove your production—at lower 


re- All this adds up to CUTTING DOWN YOUR 
PACKAGING COSTS! Tremendous savings on labor 
—and stretching out critical manpower! Elimi- 
nate high cost ef ready-made bags! Reduce 
material wastage—and breakage! Cut mainte- 


nance costs! PLUS complete assurance of avoiding | 


costly contract overtime penalties! 


. Smarter- 


looking, faster-selling. A package that SEALS IN the fresh flavor and quality of your 
product—and SEALS OUT damaging air, vapors and moisture. You can't afford 
NOT to investigate Transwraps for your packaging economy. Do it today—now! 


TRANSPARENT-WRAP 


MACHINE CORP. 


Hasbrouck Heights, New Jersey 


ovine <atemetend galeggiam | 


TRANSPARENT-WRAP MACHINE CORP. 
142 Rt. 17, Hasbrouck Heights, N. J. 
(C) Please send your free 8-page brochure 


() Have one of your sales engineers contact | 
me—rush! 


C) Furnish delivery and installation data, with | 
terms 


Nome ... ns . e r . | 
Company . - Si ek pen me 
Address .. | 


= State . 
Ge I i I 
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pension plan. Mr. Rand continues on 


Monsanto’s board. 


John Kettlewell has joined Milprint, Inc., 
as special assistant to Bert Hefter, general 
sales manager. Mr. Kettlewell was formerly 
director of the Council 
the Na- 

Confectioner’s 
He will be at 
Milprint’s head office in 
Milwaukee 

Two Milprint execu- 


on Candy of 
tional 
Assn. 


< 
= 
> 


tives will serve on Dept 
of Commerce 
Roy E. 
vice president of Mil- 


commit- 


tees: Hanson. 


Mr. Ketilewell 
print and director of sales, will serve on 
the Flexible Plastic Container Industry 
Advisory Committee. Paul Hultkrans, Mil- 


| print vice president in charge of research 
| and product development, will become a 


‘ é coooa | 
production per man-hour as much as 90 times! | member of the Aluminum Foil Packaging 


Convertors Industry Advisory Committee. 
Milprint was recently awarded three 


. "> | certificates of award and two honorable 
in an around-the-clock, 24-hr performance! This | 


mentions in the first annual Offset-Litho- 


| graphic Awards Competition and Exhibi- 


tion sponsored by 


National 


the Lithographers 


Assn., Inc., New York. The 


| awards were won in these classes: wrap- 


and outserts, box 


wrappers and calendars. 


pers, cartons, inserts 


} nett is president of Aluminum Foils and 
| has represented the Swiss company in 


America over the past several decades 
Elmer W. Lonsdale, who has been as- 
sociated with the aluminum industry for 


| over 25 years, heads the sales depart- 


ment. Except for certain key technicians, 
it is announced, American personnel will 


| be used throughout the operation. The 


general office and sales headquarters are 


at 155 E. 44th St., New York. 


William S. Richardson, president of B. F. 
Goodrich Chemical Co. of Cleveland 
has been elected a_ vice president of 
The B. F. Goodrich Co. Mr 
will continue as president of the chemical 
company, a division of The B. F. Good- 
rich Co. 


Richardson 


The F. B. Redington Co., Chicago, mak- 
ers of packaging machinery, have opened 
a New York sales office at 342 Madison 
Ave., New York. Hamilton Allport, Jr., 
is in charge. 


Frank Potter, formerly in charge of New 
York sales of the Westfield River Paper 
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“HALLEY” 
SINGLE & MULTICOLOR 


The model illustrated has 
a printing width of 30” 
and the cylinder circum- 
ferences vary from 26” 
to 40". Press is supplied 
for one to six colors. Note 
provision for fusing by 
heat and water cooled 
rollers after each print- 
ing unit. Complete print- 
ing unit slides out for 
easy changing of cyl- 
inders, ink and other 
parts. Shortens make- 
ready time. Printing pres- 
sure controlled by air. 
Other models in 18°’ and 
24" printing widths. 


ROTOGRAVURE PRESSES 


a / i 
sl As 


a 


Write for complete information today 


EASTERN SALES & SERVICE 
MARAC MACHINERY CORPORATION 
1819 Broadway 8 


New York 23, N. Y. 


MID-WESTERN SALES & SERVICE 
TYPE & PRESS OF ILLINOIS INC. 
3312 No. Ravenswood Ave., Chicago 13, Ill. 











For the Finest 


— Come to the “Shepherd”... 


y 


CLAREMONT WASTE MFG. CO. 


World's Largest Manufacturer of Flock 
CLAREMONT, NEW HAMPSHIRE 











SULLIVAN 


AUTOMATIC BAG SEALING 
AND LABELING MACHINE 


For Sealing and Labeling 
in a Single 
Automatic Operation 


SEALS and LABELS PLIOFILM, 
POLYETHYLENE, CELLOPHANE 


SULLIVAN 


HEAT SEALING EQUIPMENT CO. 
1224-28 N. FRONT STREET, PHILA. PA. 
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UPRE 


Se) 


...for LIFE of 


CONTAINER and PRODUCT 


“They're Both Good Madam... but 
this one’s easier to Open and Close” 


Upressit Caps add to product sales because they're 
easy on... easy off! 


Upressit is the easiest cap to use... snaps off and 
on with mere finger pressure. Reliably protects 
products ... keeps them fresh .. . prevents leakage 
and spoilage for the life of the container. 


The Upressit way is the efficient and reliable 
way to seal products, whether packed in glass or 
metal. The seal is air-tight and liquid-tight . . . re- 
seals perfectly. A visible tamper-proof over-seal 
assures that contents of the container are intact. 

Upressit caps range in size from 26mm. (3” 
nozzle) to 107 mm. (4" nozzle) ... may be spe- 
cially lithographed with user’s brand mark or 
trade name. 

Applied by fully automatic or semi-automatic 
machines or by hand tool. 


Send for free booklet fully illustrated in color. 


.U PRESSIT | 
PRODUCTS CORPORATION 
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Co., Ine., and 


its subsidiary, the Glassine 
Paper Co., has been appointed assistant 
o the president 


e in Russell, Mass. Richard L. Shannon, 


His headquarters will 


ormerly with Crown Zellerbach, takes 
ver Mr. Potter's former position 


Col. Evan E. Kimble, pioneer glass manu- 
facturer and founder of Kimble Glass, 
has received the Award for Outstanding 
Service given by the 
Scientific Apparatus 
Makers Assn. The award 
was presented at a spe- 
ial banquet at White 
Sulphur Springs, W. 
Va., during the associa- 
tion’s recent meeting, by 
H. B. Richmond, chair- 
man of the board of 
Radio Corp. 
pres dent of 


Col. Kimble 


General 
SAMA. Col. 


from his Florida home 


ind past 
<imble, 83, flew 
o White Sulphur Springs to accept the 
ward, the third given by the association 
1 its 33-year history. 


Ir. R. H. Boundy, manager of the plas- 
tics division of The Dow Chemical Co., 
has announced the appointment of A. T. 
Look as coordinator of raw materials and 


| plastics production. Mr. Look, former 
| head of the extrusion molding section, is 
| succeeded by Grant W. Cheney. 


William T. May, Jr., has been elected vice 


| president of Robert Gair Co., Inc., in 


charge of container op- 
erations. Mr. May joined 
the Gair Co. in 1921. 


D. H. Keck, Midwest- 

ern district representa- 

tive for Kimberly-Clark 

Corp., has joined the 

staff of the Office of 

Price Stabilization as 

Mr, May section head of ground- 

wood and book paper. During Mr. Keck’s 

temporary absence from his Chicago 

headquarters, G. L. DuBois will act as 

Midwestern representative and will also 
continue as Southern representative. 


Paul Baxter, International Printing Ink 
divisional vice president, has announced 
two new appointments of IPI branch 
managers on the Pacific Coast. Gordon 
Smith, formerly Seattle branch manager, 
becomes manager at San Francisco and 
is succeeded in Seattle by Walter Prall. 
Fred M. Gillies, executive vice president, 
was elected to the board of directors of 
Acme Steel Co. Works manager William 
C. Fork was elected vice president. Other 
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VENESTA LIMITED 


VINTRY HOUSE, QUEEN STREET PLACE, LONDON, ENGLAND “Se 
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The Upressit way is the efficient and reliable Co 
way to seal products, whether packed in glass or stalR of the 
metal. The seal is air-tight and liquid-tight . . . re- Mr. M Price Stabil 
seals perfectly. A visible tamper-proof over-seal ee section head u ysvuna+ 
assures that contents of the container are intact. | wood and book paper. During Mr. Keck’s 


Upressit Caps add to product sales because they're 
easy on... easy off! 

Upressit is the easiest cap to use .. . snaps off and 
on with mere finger pressure. Reliably protects 
products ... keeps them fresh .. . prevents leakage 
and spoilage for the life of the container. 
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Send for free booklet fully illustrated in color. two new appointments of IPI branch 
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“WOLVERINE HYDRO-PRINTER™ 


(automatic hydraulic aniline printing press) 


widths from 
31° to 122 
two to twelve 


colors 


Three-color, 31” wide “Wolverine Hydro-Printer,” 
complete with unwind, back feed coller, cooling 
rolls, and jack-shaft driven rewind unit. 


Prints on — 
foil + film + board - paper ° plastic > cellophane 


rhe outstanding printing results, simplified operation, match 
less versatility and rigid, compact construction of the “Wolver- 
ine Hycro-Printer” are creating new standards for evaluating 
presses and their performance within the packaging industry. 


It's quiet and vibrationless in operation, running with amazing 
smoothness, even at extremely high speeds. What's more, it’s 
so designed that absolute color register is maintained while the 
unit is running. 


e@ hydraulic, instant on and off impression control 
e@ free wheeling, constant rotating ink rollers 

@ instantaneous running register control 

@ one single impression drive gear (no backlash) 

e rigid, solid and compact 5-inch frame construction 
@ single push-button for complete control 


If profits are your motive, you definitely need to know more 
about the high-speed, quality printing the “Wolverine Hydro 
Printer” will produce. Illustrated, detailed literature is available. 


| “Wotverine Cus Surerer” — the most accurate and highest speed sheeter 


| on the market. Ask about it. 


L a 


PAPER GONVERTING MACHINERY CORPORATION 


19210 Stansbury Street, Detroit 35, Michigan 


Plants 
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directors were re-elected at the com 


pany’s recent annual meeting 


W. Scott Hassler has 
resigned from the Curt- 
iss Candy Co. as di- 
rector of packaging and 
assistant director ot 

7 pure hasing, after 21 
i vears of service. He 
7. & has formed a new com- 
pany known as W. 
Scott Hassler  Associ- 
Ill., offering a package 


Mr. Hassler 


ates, Glenview 


lesign ind engineering service. 


The Standard Cap & Seal Corp. has ar- 
ranged with The Mutual Life Insurance 
Co. of New York for a $500,000 loan, 
for additional manufacturing facilities 


ind to add to working capital 


The Floyd A. Holes Co., Bedford, Ohio, 
has ac juired a plant located at Madison, 
Ohio, adding 45,000 sq. ft 
facilities. The firm will transfer bag and 
envelope fabricating to the new plant 
along with production of Hi-Binder #50, 
Grade C, Type I. 


to present 


Harry V. Knowles has joined the New 
York Division of Lassiter Corp., designers 
and manufacturers of food and _ textile 
pac kaging Mr. Knowles had been with 


Shellmar Products Corp 


William Wellings, Jr., has been placed 
in charge of paper procurement for Arkell 
& Smiths. He will have offices at 500 
Fifth Ave., New York 


David R. Arnold has been appointed to 
the newly created position of director 
of management planning for The Gardner 
Board & Carton Co., Middletown, Ohio. 

Also announced by the Gardner com- 
pany is the appointment of Edward 
Farreliy Smith, II, as carton salesman 
and John F. Hagar to the sales manage- 
ment staff, 


Charles E. Whitten, president of Gair 
Co. Canada Limited, Toronto, died re- 
cently. He had been an executive of the 
Canadian company since its inception. 


C. E. Nelson, president of Mac Sim Bar 
Paper Co., division of United Biscuit Co. 
of America, died recently. 


Walter L. Clark, Jr., general manager of 
Bond Crown & Cork Co., a subsidiary of 
Continental Can Co., died recently as a 
result of an automobile accident. 
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DILTS DESIGNS FOR PRODUCTION PROFITS 


eA board laminator specially engineered to 
customer requirements for high quality board 
laminating. 

Operating at 300 f.p.m., this laminator takes a 
roll of board, slits the web in half and laminates 





the two halves together, producing two half-width 
rolls of laminated board from each single full width 
roll of stock. 

This specially engineered laminator stands as a 
typical example of Dilts ingenuity when it comes 
to developing special converting machines for 
special converting needs. 

Outline your particular laminating or other con- 
verting problems when writing. 


DILTS MACHINE WORKS 
FULTON, NEW YORK 


SHARTLE BROTHERS MACHINE CO., Middletown, Ohio 
Divisions of THE BLACK-CLAWSON COMPANY, Hamilton, Ohio 
Western Sales Office: Mayer Building, Portland, Oregon 
Southern Sales Office: 937 Coventry Rd., Decatur, Ga. 
Associate: THE ALEXANDER FLECK LIMITED, Ottawa, Canada 
Subsidiary: B-C INTERNATIONAL, LTD., Greener House 
66/68 Haymarket, London S. W. 1, England 


‘\CHOOSE MOLDED PAPER 
CONTAINERS BY KEIDING 


BAG PRODUCTS 


FOR STRENGTH, SAFETY 
AND LOWER COST 


LIGHTER WEIGHT 
IN PACKAGING 


Send Today for 
Bulletin 
No. 6-29 


ANDERSON BROS. 
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Easy to Use..Low in Cost | 


Designed to handle bagged products | 
with a minimum of effort at a max- 
imum speed. Simple adjustments for 
height . . . tilting forward or back- 
ward enables operator to set machine 
at’easiest position. Stainless steel 
trough with capacity of 200 bags. 
Adjustable to bag sizes. Blower 

keeps bag clean and free from foreign 
matter. 


Write for 
samples and 
suggestions on 
improving your 
packaging with 
MOLDED PAPER 
CONTAINERS 
by KEIDING. 


MFG. CO., ROCKFORD, ILLINOIS 


© @ 
y , 2 3048 N. 34th St 


Economical substitute for metal, glass, 
fibre, plastic, cardboard containers, boxes, 


tu e 

“Double-Utility” shipping and sales pack- 
ages for soaps, abrasives, small parts, 
and other products. 

Available in wide variety of shapes, 
sizes, or custom designed to your needs, 
Standard color, white — other colors 
available. 





PAPER PRODUCTS 
COMPANY 


Milwaukee 10. Wisconsir 

















YOUR PACKAGING PROBLEMS 
ALSO REQUIRE A UNIQUE APPROACH 


Our engineers consider your needs . . . formulate the best 
methods of accomplishing them...and if possible, 
combine standard packaging, filling, and sealing equip- 
ment to do the job economically and efficiently. Whether 
your product is liquid, powder, solid, or multiple items, 
the Bartelt Machine can be adapted to your needs if 
you can use a pouch style, heat sealed package. The 
Bartelt Machine can (1) Make the bag from a roll of 
paper, film, or foil. (2) Fill the bag by count, by volume, 
by auger, or by special feeder. (3) Finish up to 36,000 
packages per eight hour shift. Bartelt Machines are 
engineered and built to last. Send us your packaging 
problems today for complete analysis. 


Machine illus- 
trated is pack- 


aging 4 ounces 
om ny a foil bag. 
= 
J 


a 








Automatic Packager g 





SOLUTIONS - EMULSIONS 
HOT MELTS for 


* COATINGS 
* LAMINANTS 
* SATURANTS eg 








Are you making or working to develop 
military specification packaging materials 
requiring the following properties? 


GREASEPROOF........... 
ee 
WATERPROOF............ 
WATER VAPOR RESISTANT 
CHEMICAL RESISTANT. ... 


Tell us what equipment you have and we 
will be pleased to make recommendations. 
Many resins are available only on D.O.’s. 
However, we also invite your inquiries 
regarding civilian requirements. 


AMERICAN RESINOUS 


Zs CHEMICALS CORPORATION 


> 


RESIN EMULSIONS, SOLUTIONS AND HOT MELTS FOR ADHE- 





SIVE BASES, BINDERS, COATINGS, SIZES AND SATURANTS 
GENERAL OFFICES: 103 FOSTER STREET, PEABODY, MASSACHUSETTS 


BARTELT ENGINEERING CO., ROCKFORD, ILL. 
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HELPFUL ‘FREE LITERATURE 
SUPPLIES + SERVICE - 


EQUIPMENT 


a ré After 


decorating, 
Sun Tube Corp. (6-917) 


CORRUGATED ne one! | ony 


Ni Ee Be 
lustrating various Evenflo pre- 
cision rolls for 

Fill out and mail this card now 


VODERN PACK XE 


1 am interested in the following items: 


6-900 6-901 6902 6-903 6904 6-905 6-906 
6911 6-912 6913 «6914 «GIS 6-916 6-917 
6-922 6-923 6-924 6-925 6-926 6927 6-928 
6-933 6935 6-936 6-937 6-938 6-939 


if yow do net now subscribe te MODERN PACKAGING, 
fe receive the mext 12 lesves ($5 everywhere), fist check 


(Net Velld After September 15, 1951) 








HWELPPULLPREE LITERAD ERS 


EQUIPMENT : SUPPLIES . SERVICE 





MATERIALS FOR JAN PACKAGING. 
Price lists on various coating materials, 
dip waxes, bags, barrier materials, pres- 
agents, etc. 


(6-837) 


sure-sensitive 
feed in JAN, MEL.” 
E. W. Twitchell, Inc. 


WRAPPING MACHINE. The specifica- 

ti floor plan, and advantages of the 

SP eS elie tas sen 

in a issued by Package 

Machinery Co. (6-938) 

PORTABLE SCALE. Bulletin on plat- 
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AT THE MOMENT 


when your product \'™ 


naw 


reaches the consumer - 


e The contents of your bottle or package are the 
result of long experience and a major investment in time, 
research, labor and equipment. You know they're good! 


Yet your customer—the ultimate consumer—<can se¢ 
few, if any, of the qualities offered. His or her 
appraisal is based primarily on your firm's reputation 
and your product's external appearance—its label, 
package or shipping case. How do they look? What have 
you done to safeguard their appearance? A messy 
label, a faulty carton or a broken shipping case can give 


the wrong impression—even prevent a repeat sale. 


Good label design, good packaging and shipping 
materials, and good adhesives help to safeguard your 
total investment. The least costly are the adhesives 

so low in cost, yet so important in their service, that 
you can’t possibly afford any but the best. Don’t be 
penny-wise on this score. 


For each particular application in your operation, there 
is one particular adhesives formula that will serve 

you best. That is the belief on which Arabol operates. 
With 65 years of pioneering experience, 

more than 10,000 adhesives formulas have been 
leveloped in our five laboratories. 


We invite the opportunity to submit samples for 

you to test in your own plant—under your particular 
working conditions—for your specific requirements. 
That is the one kind of testing that assures you 

of satisfactory results. 


Your inquiry to Dept. 39 will bring a prompt response. 


tHe ARABOL manuracturine co. 
Executive Offices: 110 Eost 42nd St., New York 17, N.Y. 


CHICAGO + LOS ANGELES - 
SAN FRANCISCO ATLANTA 
PHILADELPHIA 


BOSTON $t tours 
PORTLAND. ORF 
* LONDON, ENGLAND 


Adhesives ?. RRABOL / 


65 YEARS OF PIONEERING 


¢ 
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HAYSSEN-WRAPPED 
NEATNESS wrapping 
Hayssen Automatic Wrapping Machines produce 
neat packages, with wrapping that fits like 
a glove. Printed designs are registered, 
and uniformity in appearance maintained. 
One machine wraps a variety of package sizes, 
is easily adjusted, and keeps the unit-cost 
of wrapping at a low level. Get complete, 


descriptive literature;—write or phone. 


HAYSSEN MFG. COMPANY + SHEBOYGAN, WIS. 


GLECTRIC EYE WRAPPING MACHINES 





MU S5ED 


ASK FOR NAME OF 
REPRESENTATIVE 
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For your information 


The National Food Industry Council was 
established at a recent meeting in Wash- 
ington for the purpose of assisting the food 
and grocery industry as a whole in mak- 
ing its maximum contribution to Govern- 
ment in this period of emergency. The 
following national trade organizations are 
represented in the Council: Grocery 
Mfrs. of America, Inc.; National American 
Wholesale Grocers Assn.; National Assn. 
of Food Chains; National Assn. of Retail 
Grocers; National Retailer-Owned Gro- 
cers, Inc.; National Voluntary Groups In- 
stitute; Super Market Institute; United 
States Wholesale Grocers Assn. Officers 
elected are Paul S. Willis, Grocery Mfrs. 
of America, Inc., chairman; M. L. Toulme, 
National-American Wholesale Grocers 
Assn., vice president; John A. Logan, Na- 
tional Assn. of Food Chains, secretary- 
treasurer. ; 


The initial meeting of the National Ad- 
visory Council of the Society of Indus- 
trial Packaging & Materials Handling 
Engineers took place recently in Chicago. 
Membership of the Council consists of the 
presidents of the 12 local chapters of 
S.1.P.M.H.E. 

Purpose of the council is to review, at 
the annual meetings, national and local 
policies, plans and activities. Chairman 
E. B. Candell of the General Electric Co. 
presided at the meeting. 

A. M. Lownsbury, president of the 
North Eastern Ohio chapter of the So- 


ciety, has been appointed general chair- 
man of the Sixth Annual Industrial 
Packaging & Materials Handling Show, 
scheduled for Oct. 1-4, Public Auditorium, 
Cleveland. Paul Meelfeld of the Hinde & 
Dauch Paper Co. and Wynn L. Utley of 
Towmotor Corp. have been named as vice 
chairmen of the Packaging Division and 
the Materials Handling Division, respect- 
ively. 


The effect of the defense mobilization 
program upon the lithographic industry 
will be the dominant theme of the 46th 
annual convention of the Lithographers 
National Assn., to be held June 26-29, 
Spring Lake, N. J. Cyrus S$. Ching, direc- 
tor of the Federal Mediation & Concilia- 
tion Service, will address one of the ses- 
sions. A feature of the convention will be 
a display of all the winners of LNA’s Ist 
Annual Lithographic Awards Competition. 


Visitors at the Packaging Exposition cast 
over 5,000 votes in Riegel Paper Corp.’s 
amateur art show, which contained an ex- 
hibit of 100 paintings. First award went to 
Clarence F. Prince of Package Machinery 
Co. Joseph Rodowicz of National Folding 
Box Co. won second award. 


Ninety-nine new and revised American 
Standards are listed for the first time in 
the latest edition of the Price List of 
American Standards, recently published 
by the American Standards Assn. This 26- 


page listing may be obtained from the 
association, 70 E. 45th St., New York 17, 
without charge. A complete set of all 
American Standards is priced at $280, 
while a complete set of all American 
Safety Standards is offered at $40 


Ben Nash, fellow and 
past president of the 
Industrial Designers In- 
stitute, has been 
awarded the Medal For 
Achievement by the IDI 
National Board for his 
“courage and _pioneer- 
Mr. Nash ing for educational work 
and personal achieve- 
ment, all in the field of industrial design.” 
The medal is presented from time to time 
for extraordinary achievement in the 
profession 


A. E. Stevenson, technical assistant to the 
general manager, Research Dept., Conti- 
nental Can Co., Inc., has been awarded 
the Nicholas Appert Award for 1951. This 
award, made each year by the Institute of 
Food Technologists, will be presented to 
Mr. Stevenson at the Institute’s 11th an- 
nual meeting to be held in New York, June 
17-21. Mr. Stevenson is one of the leading 
specialists in the field of food-canning 
technology and an outstanding authority 
on the chemical relationship of foods to 
metal surfaces. As a member of a technical 
advisory group to the War Production 


National Packaging Exposition 20th Anniversary Dinner 


Representatives of the eight charter exhibitors who have participated in every show from the beginning were guests of Clapp & Poliak, 
managers of the A.M.A. National Packaging Exposition, at a 20th anniversary dinner in the Ambassador Hotel, Atlantic City, during 
the recent 1951 show. Also present were representatives of the American Management Assn., sponsor of the show. Shown clockwise, 
starting at the lower right, are Saul Poliak, Clapp & Poliak; R. M. MacDonald, DuPont; Glenn Stewart, Kalamazoo Vegetable Parch- 
ment Co.; M. P. Junkin and Charles Paist, both of National Metal Edge Box Co.; James O. Rice, A-M.A.; Lloyd Stouffer, Mopern 
Packacinc; Lawrence A. Appley, A.M.A.; B. C. Robbins, DuPont; P. O. Vogt, A.M.A. and General Electric; Coleman Lee Finkel, 
A.M.A.; Alan S. Cole, Mopern Packacinc; Kenneth E. Knowles, Clapp & Poliak; William H. Kushnick and Kenneth B. Ehlers, both of 
A.M.A.; C. E. Schaeffer, Stokes & Smith; T. L. Clapp, Clapp & Poliak; M. Gaukerud and L. T. McCurdy, both of Container Corp. of 
America; Flloyd L. Triggs, Riegel Paper Corp.; Charles A. Breskin, Mopern Packacrnc; Oliver F. Benz, formerly of DuPont and now 
a packaging consultant; Alvin E, Dodd, retired president of A.M.A. Package Machinery Co., also a pioneer, was not represented. 
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If you come to Faclina... 


and travel tested containers 


that make set-up boxes KS and folding cartons. SS 


Y es, every type of paperboard packaging including convolute canisters 


and, of course, 


Hlants located th coughoul the Fouth 


Executive Offices: LYNCHBURG, VA. e Sales Offices: CHARLOTTE, N. C. 





Let Us Solve 











YOUR ANSWERS TO THE PROBLEMS 


OF 


MILITARY PACKAGING 
POLYETHYLENE or BARRIER MATERIALS 


Bags Tubes Pouches Sheets 
(plain or printed) 


We welcome your inquiries for packages to meet moisture-vapor- 
proof, greaseproof and waterproof requirements of MIL-JAN-AN 
specifications. These packages can be made in any size, shape or 
length, and from 114” to 54” wide. 


Samples and Prices Available upon Inquiry 


FLEXIBLE PACKAGE CO. 


2636 S. Shields Ave. Chicago 16, Illinois 
Dept. MPM-2 








RAYBESTOS 


eliminated errors... 
cut costs... 


increased 
packaging flow... 


by marking its own boxes and labels 


You can do the same. Like Raybestos, you'll find that installing 
a Markem Box Marker in your plant is a highly profitable move. 
Like Raybestos, you'll eliminate errors that go with inserting pre- 
marked panels in packages, sticking on labels, or hand stamping. 
Like Raybestos, you'll cut costs of printing and heavy inventory of 
pre-printed stocks. Like Raybestos, you'll speed packaging opera- 
tions by being able to mark the exact number of units you need, 
when and as you need them. 


The Markem Box Marker can do all this for you, too. Readily 
adaptable to marking different size boxes (and labels as well), it’s 
also designed to permit swift, easy changes of type. Find out more 
about this dependable machine. Write us today, enclosing typical 
samples of what you are marking, and we'll rush all the facts to you. 


Keene 25, 
New Hampshire 





hor your 


information 


Board during World War II, he contrib 
uted greatly to the cause of tin conserva- 
tion. Mr. Stevenson is chairman of the 
Can Mfrs. Institute’s Research Committee, 
a director of the Associates, Food and Con- 
tainer Institute and a member of the Com- 
mittee on Packing, Packaging and 
Preservation of the National Research 
Council Advisory Board, Quartermaster 
Research & Development. 


Theodore J. Gross of Union Bag & Paper 
Co. has been elected chairman of the 
Citrus Container Institute. Philip F. Hol- 
ton of Inland Container Corp., was re- 
elected vice chairman 
and John J. Brossard, 
formerly vice president 
of Container Corp of 
America, was re-elected 
secretary and managing 
director of the Institute. 
In cooperation with the 
Florida Citrus Experi- 
mental Station of the 
University of Florida 
and the Institute of Paper Chemistry, the 
Citrus Container Institute has developed 
a corrugated box for shipping fresh citrus 


Mr. Gross 


fruit. Test shipments made during the 
past two years indicate that this new 
corrugated box gives excellent results in 


| the shipment and preservation of fresh 
citrus fruit. 


| Einson-Freeman Co., Inc., has just pub- 
| lished a timely booklet titled “Ideas and 


Production Skill . . . Available for War 


| Work,” showing what the company made 
| during World War II and describing its 
| enlarged lithographic, advertising display 


facilities. Each product sheet in the bro- 
chure is perforated for easy detachment 
and reference use. Copies of the booklet 
may be had on request to the company, 





What's doing 

June 9-15—National Assn. of Retail 
Grocers, convention and interna- 
tional food exposition, Chicago. 

June 17-20—Institute of Food 
Technologists, convention and 
exhibit, Hotel New Yorker, New 
York. 

June 18-22—American Society for 
Testing Materials, annual meet- 
ing, Atlantic City, N. J. 

July 31-Aug. 2—Nat’l Assn, of Va- 
riety Stores, annual meeting, 
William Penn, Pittsburgh, Pa. 
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The label is a most important part of your selling package. 
And when your label is an H-A “glass on glass” production, 


eee you have a beautiful and permanent message 


For on glistening crystal bottles or on dignified opal jars your brand name 
and your design become an integral part of the package 


Available in colors that compliment your product, 
they become part of the decoration of the container 
and provide a label that can never come off 
—it’s fired in the glass 


cs 
JAN. HAZEL-ATLAS GLASS COMPANY, WHEELING, WEST. VIRGINIA 














Don 
=\ 


Get “STUCK” With A 
Poor Product! 


CORN BELT 


ADHESIVES 
ARE 














We specialize in 
ALL industrial glues: 
Phenolic Resins 
Urea-Formalidehyde Resins 
Liquid and Dry Caseins 
Resin-Latex Combinations 
Polyvinyl-Acetate Emulsions 
Hot Melts and Thermoplastic 
Pick-Up Gums 
Dextrine, Starch, and Tapioca 
Adhesives 
Flexible Animal Gives 


ENGINEERED 


Now you can buy the PERFECT 
glue engineered to meet your 
specific needs! 


Our experienced Chemical En- 
gineers study your operations and 
analyze your requirements. Then 
they prescribe the EXACT adhesive 
to do the job, and test it on your 
equipment and materials. 


Corn Belt’s “Engineered Adhesives” 
save thousands of dollars for hun- 
dreds of satisfied customers. May we 
prove that this extra service means 

















extra profits for YOU? 
Write today for free booklet. 


CORN BELT ADHESIVES 
COUNCIL BLUFFS, IOWA 








HEADQUARTERS FOR MOLDED BOXES 


Over 100 styles 
to choose from 


Birthday Cake metal hinged, 
pearlized, candles shipped 
separately 


No. 425 — 7%4"x1'"x1", 
unhinged, clear cover, 
opaque base 


16/78 Chest—5ig"x34"x 
1” with or without plastic 
sliding tray 


Little boxes, big boxes. Transparent 
boxes, opaque boxes. Hinged boxes, 
unhinged boxes. Plain boxes, com- 
partment boxes . . . just as long as 
they're molded of plastic, and you 
need a thousand or more, we'll fill 
your needs. 


No Mold Cost to Pay. Our affiliation 
with 20 leading molders puts us in a 
position to deliver the boxes you 
want at prices you'll like. 


Write for Illustrated Catalog Sheets. 
Given a brief idea of what you want 
to package and quantity desired, 
we can send you photographs of 
appropriate boxes from our stock 
molds. Write today. 


IRA HARMON CO. 


41 East 42nd Street, New York 17, N. Y. 





R.B. 2%” diam., all trans 
parent; also clear cover, 
opaque base 


No, J.B unhinged, clear 
cover, opaque base 


No. 105 4”°x144"x1\%", 
clear cover, opaque base 


No. 718 
hinged 





kor your 
information 


Starr & Borden Aves., Long Island City, 
N.Y, 


The Fifth National Plastics Exposition, 
sponsored by The Society of the Plastics 
Industry, Inc., will be held March 11-14, 
1952, in Philadelphia, at Convention Hall, 
according to P. Harry Grunnagle, chair- 
man of the SPI Exposition Committee. 
Members of the committee, in addition to 
Mr. Grunnagle, include Henry E. Griffith, 
Plax Corp.; J. F. Nicholl, Chicopee Mfg. 
Corp.; S. J. Helsper, Mack Molding Co.; 
Fred S. Strauss, Harte & Co., Inc.; M. 
Colburn Bailey, Koppers Co., Inc.; Dennis 
C. Guthrie, Tennessee Eastman Corp.; 
Russ Matthews, Bakelite Co.; Herbert S. 
Spencer, Durez Plastics & Chemicals, Inc.; 
Alan T. Wolcott, General Electric Co.; 
Corliss Cummins, The Dow Chemical Co.; 
Jack Gillespie, Watson-Stillman Co.; J. R. 
Turnbull, Monsanto Chemical Co.; Wil- 
liam T. Cruse, The Society of the Plastics 
Industry; M. A. Brown, Libbey-Owens- 
Ford Glass Co., and Ralph Teetsel, E. I. 
du Pont de Nemours & Co., Inc. 


“Future Packaging” was the subject of the 
Fashion Group’s May luncheon, under the 
direction of the cosmetic section. Speak- 
ers were James R. Turnbull, general man- 
ager of Div., 
Chemical Co., and Edgar Kaufmann, Jr., 
research assistant and consultant on in- 
York Museum of 


sales, Plastics Monsanto 


dustrial design, New 
Modern Art. 


“Sources of Information in the American 
Graphic Arts,” by George J. Mills of the 
Carnegie Institute of Technology (Carne- 
gie Press, Pittsburgh; $2), presents a 
comprehensive bibliography bringing use- 
ful sources of information to the crafts- 
man, teacher, librarian and consumer in 
the field of graphic arts. The book serves 
as a guide to the changes which have 
taken place in graphic arts since 1945. 
The bibliography section covers books, 
periodicals and directories. 





1952 SHOW PLANS 


In a surprise move the American 
Management Assn. has announced 
that the National Packaging Expo- 
sition will return next year to At- 
lantic City April 1-4. At the same 
time, arrangements have been con- 
cluded for a 1953 show in Chicago 
and thereafter it is expected that 
the Exposition will alternate be- 


tween Chicago and the East. 
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over 400,000 
printed bags per day! 


e Flat and Square (Gusset) Paper Bags 
e Single or Double Wall (Duplex) Bags 


. available in tube lengths rang- 
ing from 4” to 30%” and width sizes 
from 2” to 19%” 





Endprinter available. Universal drive 
instead of chains ensures perfect 
register. 








WRITE FOR 15 REASONS WHY YOU 


SHOULD OWN A MATADOR 
H. H. HEINRICH 200 VARICK STREET, NEW YORK 14 
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“RED” ; 
; 007. 


There is no better 
closure method than 
gummed tape. There 
is no better gummed 


tape than REDCORE. 


EXACT 


end-tow 


“Are there costly “leaks”™ 


im your weighing 


operation? 


The fact that your present scales are 
simply accurate is not enough today. Ask 
yourself these questions (1) do they fit 
your operation (2) are they geared to 
other production line equipment as to 
speed of operation and adaptability (3) 
do they require more labor to use than 
they should (4) do you have weighing 
duplication. Searching appraisal of these 
questions can stop costly leaks for you ... 
especially in volume small packaging of 
consumer products. EXACT WEIGHT 
Seales, strictly for industrial use, stop 
these costly leaks because they are de- 
signed and built for individual packaging 
operations as to speed of operation, pro- 
duction line layout involved and capacity 
to save time, money, product, and man- 
power, the latter so vital today. Write for 
complete details to fit your particular 


needs and business. 


WEIGHT SCALES 


OE CMI O#e 


lg THE EXACT WEIGHT SCALE COMPANY 
PAPER COMPANY 914 W. Fifth Ave., Columbus 12, Ohio 


MILWAUKEE 3, WIS. 2920 Bloor St., West, Toronto 18, Canada 


JUNE 1951 
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solves the most complex 
packaging problems 


No more hand wrapping . . . whether the 
product be as hard as a bearing . . . as 
sticky as tape ... or as soft as a doughnut, 
it’s all the same to Wrap-King—the multi- 
form wrapping machine can do it at a 
tremendous saving of time, money and 
material. 

Write for further information and 
you'll see how Wrap-King can solve your 
packaging problem. 





WRAP-KING CORPORATION 


Sole Agent — Sales & Engineering 


961 UNION STREET, WEST SPRINGFIELD, MASS. 


9» 


“Where can I purchase a....? 


“We need a tube which will 


WRAPPING MACHINE SERVICE AND TOOL CO. 


Manufactured by 
70 FRONT STREET, WEST SPRINGFIELD, MASS. 


“...and how can we make it stick?’ 


“What will keep my product moist when..... ?” 


“Our problem is to reduce caking of 


Each month, the Readers’ Service Department of 
MODERN PACKAGING answers scores of questions 
for our readers. Questions range from simple re- 
quests for information. about the manufacture of a 
can, machine or box to requests which demand de- 
tailed, technical answers. 


With their extensive files, reference library and 
wide knowledge of packaging materials, machinery 
and procedures, the members of the Readers’ Service 
Department can usually supply the information you 
request. In addition, the technical and editorial staffs 


of MODERN PACKAGING are at their disposal for 
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“Who can redesign my package?” 


attending to questions which are particular ‘'sticklers."’ 


If you have any questions, feel free to forward 
There is no charge or obligation for this 
service. Address—Readers’ Service Department, 
MODERN PACKAGING. A complete reply to your 
inquiry will be forthcoming. 


MODERN PACKAGING 
——— 44 Breskin Publication ———— 


New York 22, N. Y. 


them. 


575 Madison Avenue 


MODERN PACKAGING 








‘lurning pages 


...tell a continued story 
... pull a big audience 





For an 
Enchanted Iniiag 


discover 





U.S. Patent 1948 


Piispon-Preeman Co. 


Mentally-mobile I Athogra phers 
Starr & Borden Aves., Long Island City, N. Y. 
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Ideas don’t care where they come from! 
...A machinist in Los Angeles brought us 
this idea for the Turning Book display. 
Aside from the small motor mechanism, 
there is no metal in the construction. . . all 
board, very economical to produce—far 
lower in cost than any similar animated 
display, and can be produced in quantity 


to fit your display budget. 


The advantages are obvious... four 
displays instead of one, four opportunities 
to get your message to the viewer. 

It’s an animated display . . . the turning 
pages catch the attention of the passerby, 
and hold the interest of the observer 
through the whole series of messages. The 
consumption of current is negligible. 

It operates continuously without 
attention, day and night if desired. It 
can be used to document and demonstrate 
product advantages, reinforce the efforts 
of salespeople, identify merchandise on 
display, and divert the attention of floor 
traffic to your merchandise. 


This mobile book is one of the best 
buys in display today ... It has been used 
successfully by Crosley. Schenley reports 
terrific dealer interest and acceptance... 
We'll be glad to show you this display, 
and other animated displays which do 
more work, multiply the advertiser’s 
return from the display dollar! 








Washington review 


Packagers can expect new regulations of 
steel, aluminum and copper to be im- 
posed under the forthcoming Con- 
trolled Materials Plan. NPA can’t turn 
to 100% control now and_ probably 
hopes it won't have to. For the time be 
ing the plan will be limited to defense 
production and to a few special pro- 
grams for production of defense-support 
ing items. Because CMP is thus left open 
at one end, some complications can be 
expected until the defense-supporting 
items are defined. 

Those producers immediately affected 
by CMP should not expect CMP to op- 
erate with any precision until after Sep- 
tember, or later. There is certain to be a 
drag caused by the time required for 
processing papers and the initial confu- 
sion of getting the program under way. 

CMP is thought to be necessary now 
because the total weight of defense pro- 
duction—given at from 15 to 20% of 
U. S. industrial capacity—is much bigger 
than the figures indicate. This is owing 
to the fact that the above estimates do 
not take 
into account. CMP is also desirable now 


defense-supporting activities 


because if war should come, the plan 
would be needed at once. It is better to 
have the breaking-in period take place 
in advance if we are to be on the safe 
side. 

NPA’s objectives have been briefly 
cited as (1) keeping the military program 
on schedule; (2) expanding the defense- 
supporting industrial program; (3) ex- 
panding basic production facilities; (4) 
providing for equitable civilian distribu- 
tion of materials left over from essential 
needs. A fifth purpose might be given as 
that of keeping small firms from getting 
lost in the shift. 


DO-97 is out 


DO-97 ratings can no longer be used to 
obtain packaging materials and contain- 
ers, paperboard and paperboard prod- 
ucts. DO-97, 
needed operating and maintenance sup 
plies, threatened to pile up ,orders for 


designed to provide for 


scarce materials and_ interfere with 


rather than expedite defense production 


IAC for packaging machinery 
Appointment by NPA of an Industry Ad 
visory Committee for the packaging ma- 
chinery industry was announced at a re 
cent meeting of the Packaging Machin 
ery Institute. James A. Lawson, chief 
special industries machinery section, ma 
chinery division of NPA, issued the 
announcement. 
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Members of the committee are: Boyd 
H. Redner, Battle 
Creek Bread Wrapping Machine Co.; 
L. F. Blackwell, vice 
matic Scale Corp., Ltd.; $. C 
president, Comas Machine Co.; 
A. Mohlman, chairman of the board 
Package Machinery Co.; Edwin H. 
Schmitz, general sales manager, Stand- 
ard-Knapp; G. Radcliffe Stevens, presi 
dent, Elgin Mfg. Co.; W. B. Bronander, 
Jr., vice president, Scandia Mfg. Co 
George W. von Hofe, president, New 
Jersey Machine Corp.; Charles L. Barr, 
executive vice president, F. B. Reding- 
ton Co.; Howard R. Stewart, Economic 
Machinery Co., and Morehead Patter- 
son, chairman of the board, American 
Machine & Foundry Co. 

The War Mobilization Committee of 
the Institute—consisting of Mr. Mohl- 
man, Mr. von Hofe and Mr. Bronander 


general manager, 
president, Pneu- 
Markley 


( ,eorge 


has been working with Washington 
authorities for some time. Compilation of 
material requirements of 18 basic mate- 
rials for the packaging machinery industry 
has been made by the Institute and sub- 


mitted to NPA, 


Packaging machinery 

NPA has advised makers of packaging 
machinery to convert, so far as possible, 
to making machine tools. Officials be- 
lieve that despite the tightening of pack- 
aging supplies, the need for machine 
tools is greater. 

The alert packager will thus make cer- 
tain that his maintenance program is ade- 
quate and that a supply of critical re- 
placement parts has been procured to 
make sure that present packaging equip- 
ment will be kept running during the 


months ahead. 


Polyethylene allocation 

Civilian packagers using polyethylene for 
non-essential purposes can expect little 
relief from the much-heralded current ex- 
pansion of resin-production facilities 
That is the clear meaning of NPA’s ac- 
tion last month in placing the resin under 
allocation effective June 1. Under Sched- 
ule 5 of Order M-45, processors of poly- 
ethylene must certify end use and a 
strict system of end-use priorities is set 
up which could take well over half of all 
foreseeable material 


Paper for printing 

Representatives of the commercial print- 
ing and lithography industry report that 
required stocks of paper are being ob- 
tained. Although delays have been ex- 


perienced, the situation is thought to be 
The NPA industry advisory 


advised 


improving. 
committee has unanimously 
NPA against any inventory limitation as 
a control measure. 

NPA is said to be considering alloca- 
tions on pulp stocks to assure more 
equitable distribution among paper mills 

\ proposed plate conservation order 
probably in effect by the time this is 
read—has been designed to bring out for 
use large supplies of old plate stocks by 
putting restrictions on the gauge of sheet 


zinc. 


Tin-can quotas 

Tin users can now make automatic ad 
justments in their base period quotas on 
only one basis—that is, if their packings 
of a particular product were below “cus- 
tomary volume” for the period. Provision 
for this adjustment is covered in Direc- 
tive I to Order M-25 


Glass containers 

The establishment by NPA of simplified 
designs for 42 basic glass containers sets 
the stage for future steps to conserve 
glass, should such steps become neces- 
sary. In the event of an emergency, the 
packaging of specified products in the 
simplified glass containers could become 
mandatory. 

Earlier this year, manufacturers of 
glass containers were limited under pro- 
visions of Order M-51 to existing de- 
signs. Schedule I to this order establishes 
21 simplified designs for foods, seven for 
malt beverages, six for wine bottles, four 
for distilled spirits and four for drug and 
chemical products. Drawings of and 
specifications for the simplified designs 
are included in Schedule I 


Closures 

The many questions stirred up regarding 
NPA Order M-26 limiting the permitted 
inventory of packaging closures has 
brought forth an amendment to clarify 
matters. In figuring inventory, a packer 
must include all closures in his possession 
or held for his account. Closures, after 
they are put on containers, are not con 
sidered to be in inventory. The “75-day 
supply” term used in the order means the 
quantity of packaging closures that th: 
packer schedules for use during a period 
of 75 consecutive calendar days. The 
limitation applies item for item. Thus, 
you can maintain a 75-day supply of 
each size and type of packing closure 
you use. Special provisions of the order 
cover permitted inventories of aluminum 
and tinplate packaging closures. 
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PROMPT DELIVERY 


a. m. steigerwald CO. 


ALL TYPES — ALL KINDS 
Gummed or Ungummed 
Flat or Gloss Inks 
Die cut or Square cut 

Embossed Foil Seals 


Daesiqners and Producers 


of Tine Labels 


DIE CUT 
a. m. steigerwald co. 


910 W. Van Buren St. CHICAGO PH: TAylor 9-5400 
HEAT SEAL 


Distributors 
MEMPHIS 
Edward Magnus 
Third & Monroe Sts. 
. Mdse. Mart 
ad we * 


LOUISVILLE 
Practical Products 
416 W. Jefferson St. 


MINNEAPOLIS 
La Barthe Company 
3329 Dupont Ave. So. 


OAKLAND 
Jean S. Ponten Co. 
600 Sixteenth St. 


ST. Louis 
Marvin Yotes Co. 
Arcade Bidg. 


BROWN 
PACKETS 


bring your costs into 
line for miniature 
packaging 


Serving as 50 year old packet- 
ing specialists to food, drug, 
cosmetic, soap, and sanitary 
chemical leaders such as: 
Nestle’s, General Foods, Bor- 
den’s—United Drug Company, 
Tussy, Sutton—Wrisley, Cuticura, 
Colgate-Palmolive-Peet and 
American Chemical Paint. 


ROTOGRAVURE 
CYLINDERS 


for all 


e Expertly 
rinted 


purposes 





e Uniform ope" 
ends cate 

e True minia- 
tures of your 
full size 





quality engraving 


packages 
° Economical to 
buy and to fill 


Get 


all color proofing 
three 
Brown Bag Heat Sealed Pack- 


ets Carry Every One of These 
Qualities 








dependable deliveries 








Cylinders, Inc. offers complete service in the prep- 
aration of rotogravure cylinders of all lengths and 


diameters . . . for every purpose. 


Packet Quotation 
ATENY 


BAG FILLING MACHINE CO., Inc. 


Fitchburg, Massachusetts 
Manufacturers of Open End En- 


CYLINDERS, INc 





Grenloch New Jersey 


Blackwood 8-0343 
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velopes, Packets and Packaging 
Machinery 

REP. Burnard C. York Packaging 
Machinery, 5807 West North 
Avenue, Chicago 39, Illinois 


Send for complete descriptive 
literature on Brown Bag Packet 
Filling Machinery. 


WEST COAST REPS., Peter D. Bowley G Assoc., 210 Mississippi St., 


San Francisco, Calif. 
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satisfied 
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try tL 








) 1.7, 2 and 2.5 GAUGE 
calendered VINYL FILMS | 


in both non=toxie and 
general purpose formulations 


| 
| , 
Sh Hee REET ce rghel 
ROSS & ROBERTS, Inc. 


Stratford, Conn. 





West Haven, Conn. 


ROSS & ROBERTS SALES CO., INC. 


Seles and Technical Field Representatives 
350 Fifth Avenue, New York 1 * BRyant 9-7961 








b *Trede Mark aie. 





ST 


166 


Developed and perfected by ‘‘Oliver.’’ This 
advance in packaging is used in 
hundreds of plants to beautify packages, 


simplify labeling, and cut costs! 


ROLL-TYPE HEAT-SEAL LABELS 


“Oliver” Labels are known for thei 
beauty. Our artists will design a label 
or family of labels, to meet your special 
needs and give your products added sales 
appeal. The diecut labels are printed in 
out large 
“Oliver 
printing surtace reverse side has a 
special thermoplastic coating. Each roll 
contains 5.000 labels —easy to handle, 
and low in cost! 


modern printing plant 
label stock has a lustrous, clear 


2. IMPRINTED WITH TITLE, PRICE, ETC. 


The Label Imprinter is attached to the 

FAB Labeler. If desired, we'll design your 
label for the automatic imprinting of 
title, quantity, price, code, ingredients 
or other essential information, as you 
use them The imprint items (rubber 
logotypes furnished by Oliver) can be 
changed in a few seconds. Each imprint 
registers in the blank space automatic 
ally. This system saves you time and 
money. Label waste is practically elim 
inated. And label inventory costs are 
reduced to a minimum, 


3. AUTOMATIC ROLL-TYPE LABELER 


The Labeler is synchronized with the 
wrapping operation. The roll of labels 
is quickly mounted on the reel, and each 
label is cut from the roll just before 
it is heat-sealed to the wrapper. The 
label can be accurately registered on the 
package. The sturdy Labeler is built of 
precision machined parts to give years 
of. trouble-free service 


@ While the “Oliver” Labeling System is a feature of 
“Oliver” Wrapping Machines, the Labeler 
(with or without Imprinter) is a complete unit 
and can be attached to most makes of 


automatic wrapping machines. Write for details! 


OLIVER MACHINERY COMPANY 


GRAND RAPIDS 2, MICHIGAN, U.S.A. 
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SALES OFFICES: NEW YORK 
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and what to do 


Limited supplies of important 
elements have created color problems in 
translucent and opaque Polystyrenes for man- 
ufacturers and molders alike. 

Certain pigments have made possible Poly- 
styrenes with colors that have excellent sta- 
bility to heat and light. These pigments pro- 
duce a wide range of colors in the red-to- 
yellow spectrum, as well as some greens and 
even a few blues. Now, by government or- 
ders, supplies of these pigments are limited, 
except for the most vital defense uses. 

There is a further problem, other pigments 
used as opacifiers in all translucent and opa- 
que Polystyrenes except black, are in exceed- 
ingly short supply. 


an 
KOPPERS 
WwW 


Through customer cooperation and by in- 
ventory management of raw material sup- 
plies, we have been able to produce Koppers 
Polystyrene without changes in color formu- 
lations. It is possible that in time we will be 
required to develop new formulations, using 
replacement colorants, for some colors. 

When you use these new color formulations 
consider the application carefully in terms of 
necessary heat and light stability. For your 
protection, when replacement color formu- 
lations become necessary, recommendations 
concerning their use will be supplied. 

As always, Koppers will work closely with 
customers to help them obtain best results. 
Before planning production, check with us. 


Koppers Polystyrene has made Many Products Better and Many Better Products Possible. 


KOPPERS COMPANY, INC., Chemical Division, PITTSBURGH 19, PA. 


BOSTON 


PHI? ADELPHIA 


CHICAGO 


DETROIT + LOS ANGELES 
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U.S. patents digest 


Edited by H. A. Levey 


This digest includes each month the more important patents of interest to those who 

are concerned with packaging materials. Copies of patents are available from the 

U. S. Patent Office, Washington, at 25 cents each in currency, money order or certi- 
fied check; postage stamps are not accepted. 


Collapsible Carton, R. A. Samsing, Dor- 
chester, Mass. U. S. 2,545,589, March 
20. A collapsible carton comprising a 
one-piece blank cut, scored and folded 
to provide a tray having an upstanding 
partition with inverted channel-shaped 
slide telescoped over partition. 


Hinged-Lid Automatic Box, S. Bergstein 
(to R. M. Bergstein and F. D. Bergstein). 
U. S. 2,545,802, March 20. A knock- 
down, one-piece box having a bottom por- 
tion with front, bottom, back and end 
walls, front, back and end walls con- 
nected by bellows folding-corner webs. 


Partitioned Carton. R. M. Bergstein, 
Wyoming, Ohio. U. S. 2,545,803, March 
20. A partitioned carton comprising a 
boxboard blank adapted to be tubed and 
having a plurality of body walls in arti- 
culation and a glue flap at one end, end- 
closure elements articulated to at least 
one of said body walls. 


Container Spinning Machine, J. R. Baum- 
gartner and J. G. Bell (to Morris Paper 
Mills, Chicago, Ill.). U. S, 2,545,912, 
March 20. In a device for forming rolled 
edges on containers, a spinner head, a 
motor for rotating said spinner head, a 
vertical pivotal arm for rotatably holding 
spinner head and supporting said motor, 
a rotary bed having a plurality of sta- 
tions for mounting said containers. 


Method and Apparatus for Making Lined 
Containers, D. Schmidt (to The Dobeck- 
mun Co., Cleveland, Ohio). U.S. 
2,546,137, March 20. Method of lining a 
container comprising the steps of insert- 
ing a lining tube of flexible sheet mate- 
rial in open end of a tubular receptacle. 


Bag Filling and Weighing Machine, F. F. 
Lindstaedt, San Anselmo, Calif., and 
C. R. Fischer, Corte Madera, Calif. 
U. S. 2,546,193, March 27. In a bag- 
filling machine, a hopper having a de- 
poms chute and means for moving a 
ag having a projecting flap with respect 
to the chute to cause flap to catch be- 
hind bottom of chute for opening bag. 


Lipstick Container, C. W. Mellette (to 
Chase Brass & Copper Co., Inc., Water- 
bury, Conn.). U. S. 2,546,195, March 
27. An a lipstick holder com- 
prising a y member having a dis- 
charge aperture at one end; a carrier- 
cup mounted in said body member, 
carrier cup and body member being con- 
structed and arranged to permit longitudi- 
nal movement only of carrier cup in body 
member to and from discharge aperture. 


Bottle-Capping Machine, W. E. Zimmer- 
man (to Standard Cap & Seal Corp., Chi- 
cago, Ill.). U. S. 2,546,205, March 27. 
The combination with a_bottle-sealing 
machine, of a supporting frame, a pair 
of vertical posts, one of posts for sup- 
porting a disk-cap applying mechanism 
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and another for supporting a hood-cap 


sealing mechanism. 


Capsule-Filling Machine with Vertically 
Reciprocable V-Shaped Sweep, R. M. 
Fritts, Kansas City, Mo. U. S. 2,546,300, 
March 27. A capsule-filling machine com- 
prising a pair of relatively superimposed 
plates mounted for rotation on a vertica 
axis; a number of capsule-receiving per- 
forations formed in the uppermost plate; 
an elongated stem mounted for free, verti- 
cal reciprocation on its longitudinal axis. 


Syruping Machine and Method for Syrup- 
ing Filled Containers, G. L. Ardron, 
M. L. Dodge and C. J. Chebuhar (to 
Continental Can Co., Inc., New York, 
N. Y.). U. S. 2,546,418, March 27. A 
machine with a continuously rotatable 
turret having a plurality of equidistantly 
spaced, vertically reciprocable container 
supporting pads thereon, a vacuum duct, 
a reservoir tank rotatable with and about 
the axis of turret and having filler units 
disposed one over each pad. 


Can-Handling Machine, P. H. Hamilton, 
Columbus, Ind. U. S. 2,546,501, March 
27. A turntable adapted to support a ket- 
tle to be filled with cans, means for sup- 
porting turntable for rotation about a 
vertical axis and for vertical movement 
with power-actuated means for rotating 
the turntable and for controlling its ele- 
vation. 


Bottle Cap, H. H. Schweizer, Fort Col- 
lins, Colo. U. S. 2,546,566, March 27. 
A molded bottle cap of frangible but 
slightly resilient plastic material compris- 
ing a flat disk top adapted to extend 
across the opening in a bottle neck. 


Shipping Device with Article-Supporting 
Means, J. G. Dunneback (to J. & L. Steel 
Barrel Co., Pittsburgh, Pa.). U. S. 
2,546,921, March 27. A shipping device 
comprising a container having generally 
parallel annular internal corrugations, an 
article-supporting base adapted to be 
disposed between corrugations and means 
for fastening an article to base. 


Shipping Container with Article-Support- 
ing Base, J. G. Dunneback, (to J. & L. 
Steel Barrel Co., Pittsburgh, Pa.). U. S. 
2,546,923, March 27. A shipping con- 
tainer comprising a container body, heads 
closing ical at opposite ends and article- 
supporting base, a seating device on the 
inner wall of the body intermediate the 
heads serving as a seat for the base, an- 
choring rods secured to inner wall of body 
and intersecting plane of base. 


Carton-Taping Machine with Steam 
Moistener for the Tape, A. F. Shields 
(to S & S Corrugated Paper Machinery 
Co., Inc., Brooklyn, N. Y.). U. S. 2,546,- 
873, March 27. In a taping machine for 
applying tape to the seam of a folded 
box blank, a tape supply carrying tape 


with an adhesive composition adapted to 
become adherent on the application of 
moisture thereto, means for feeding tape 
from said tape supply and applying same 
to box blank, means for cutting tape after 
desired length has been fed, and means 
for moistening said tape. 


Thermoplastic Bag Construction, G. T 
Schjeldahl and D. D. Wendt (to Bemis 
Bro. Bag Co., Minneapolis, Minn.). _ U. S. 
2,547,097, April 3. In a bag formed from 
flexible thermoplastic sheeting capable of 
being sealed under the application of 
heat and pressure, a plurality of endless 
bands formed from non-thermoplastic 
material and extending around outer sur- 
face of said bag transversely thereof. 


Container, J. H. Herrick, Wellesley, 
Mass., and J. P. Pancoast, Glen Rock, 
N. J. U. S. 2,547,005, April 3. A box 
blank capable of being erected into a 
box-like container of the type having side 
walls and inwardly folding ends, blank 
consisting of a piece of composite sheet 
material including a smooth outer layer 
and a corrugated paper inner layer ad- 
hesively attached to the inner face of the 
outer layer and co-extensive with the ma- 
jor portion thereof. 


Cut-off Device for Tubing, A. E. Cher- 
nack (to Wiremold Co., Hartford, Conn.) 
U. S. 2,547,375, April 3. In a cut-off de- 
vice for continuous tube-forming ma- 
chines, dual cutting means comprising a 
reciprocating cutter making a longitudi- 
nal cut and a rotary cutter making a 
peripheral cut intersecting said longitudi- 
nal cut and means for cutting tubing into 
uniform lengths. 


Separate and Individual Pressure Ad- 
hesive Pieces with Means of Application 
and Attachment of Same. F. H. Penney, 
West Newton, Pa. An adhesive tab com- 
prising a material engaging member, a 
coating of pressure-sensitive adhesive 
upon one side of said member, a pair of 
covers detachably mounted upon one side 
of said member and an integrally formed 
handle portion for each cover. 


Tape Dispenser, O. P. Erhardt (to Derby 
Sealers, Inc., Derby, Conn.). U. §S 
2,547,569, April 3. A Scotch-tape dis- 
penser comprising a container of two 
nesting sections each having a flange, 
means connecting sections for relative ro- 
tating movements with the flange of one 
part lying within the flange of the other, 
supporting means with the container for 
rotatably holding a roll of tape. 


Folding Carton, R. C. Ellsworth (to The 
Ohio Boxboard Co., Rittman, Ohio). 
U. S. 2,547,628, April 3. A folding carton 
having a bottom member, side-wall mem- 
bers and end-wall members extending up- 
wardly from the sides and ends of bottom 
member, flaps extending from lateral 
edges of said end-wall members and ly- 
ing along side-wall members adjacent 
their ends. 


Knock-Down Fruit Box, J. Spanjer, 
Ephrata, Wash. U. S. 2,547,672, April 
3. A collapsible case comprising a Rest 
rectangular end member, an angle iron 
arranged contiguous to and parallel with 
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RECTANGULAR BUTTER DISH: 
Crystal clear — it shows off your prod- 
uct advantageously and stacks and 
packs so easily. 


COTTAGE CHEESE DISH: Attractive 
and so convenient. Its tight fitting 
cover prevents spilling. Automatic or 
hand operated capping equipment is 
available from molder. 
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The Dow Chemical Company 
Plastics Division, Dept. PL. 144 
Midland, Michigan 


Please send me detailed information about 
rigid containers made of Styron. 

Name__ 

oo ——— 

Company_ 

Street 

City State 

Products to be packaged 


as 
From your plant, to Mrs. Home- 
maker’s refrigerator—your dairy 
product is traveling strictly de luxe! 
And believe us when we say it’s a 
fast trip, because there’s so little 
stop-over time at the retailers. 
Housewives just naturally “snap 
up” your product because it looks 
so appealing and stands out over 
conventionally packaged products 
at the point of sale. You can be 
sure your product will arrive in 
good shape when it travels in 
beautiful and protective rigid con- 
tainers made of styron (Dow 
polystyrene)—AND will sell faster 
when customers recognize the bonus 
value of RE-USE. 


In gem-like transparent or opaque 
colors, these light-weight, attractive 
boxes can be manufactured by 
qualified molders to meet your 
specific requirements. Or, you can 
select a suitable container from a 
wide range of low-cost standard 
sizes and shapes. Contact Dow 
today if you have a_ plastics 
packaging problem. Let us put you 
in touch with qualified molders 
who can meet your specific packag- 
ing needs. 
Plastics Division—Dept. PL. 144 


THE DOW CHEMICAL COMPANY 
MIDLAND, MICHIGAN 


New York « Boston © Philadelphia « Washington 
Atlanta « Cleveland « Detroit « Chicago « St. Louis 
Houston « San Francisco « Los Angeles « Seattle 
Dow Chemical of Canada, Limited, Toronto, Canada 














Inexpensive Se 


MINIATURE 
ROTOGRAVURE 
PRINTING PRESS 


- «+ 10” web width 

(also 15” and 20” web widths) 
. . . Use it in tandem 
with your bag making 
or packaging machines 
... Or use it to preprint 
your packaging webs. 


This is KiLp’s Two Color Miniature 
Rotogravure Press. It consists of two 
Single Color Units, mounted one 
above the other. Includes dryers and 
unwind and rewind mechanisms. 
This is our latest design Two Color 
model that sells for only $2933.00 
complete (less motors). Write for 
literature and prices. 


Floorspace needed . . 6%, x 4, 


that's all. 


. just 


FRANCIS C. KILB CO. 


Manufacturers of Miniature Rotogravure and Aniline Multi Color 
Web Presses 


140 E. Second St. 


Garden City 7-7191 


Mineola, L. I., N. Y. 








ARMY *** NAVY x**x AIR CORPS 
PACKAGING 


to 


MILITARY 


SPECIFICATIONS 


Bags, Pouches, Blankets That Are Waterproof, Grease- 


proof, Moisture-vaporproof. 


Write or phone for samples, 


prices and information 


L-2 Case Liners. 


Approved converters of specification 
materials. Benefit from our World 
Wor I! and Post War Experience. 


JAN-P-117 AN-B-20 
JAN-P-131 MIL-E-6060 
JAN-P-125 MIL-E-6056 





A 


y 


Agents wanted for several territories. Write for details. 


UNITED MINERAL & CHEMICAL CORP. 


22 Hudson Street 
Packaging Division 


New York 13, New York 
BEekman 3-8870 


| nati, Ohio. U. 
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each edge of end member and secured to 
the latter, a second rectangular end mem 
ber arranged in spaced parallel relation 
with respect to first end member 


Tellfors 
( 106 »k 
April 3 


Ticket Pasting Machine, H. G 
to Clybourne Machine Corp., 
County, Ill U. S. 2,547,508, 

In a pasting machine a frame, a sucker 
head movably su yported thereby, a ticket 
support aoe on frame, a_ backing 
element mounted on frame in spaced re- 
lationship to ticket support and means 
for moving said head on its advance 
stroke to said backing element and fot 
moving said head on its return stroke t 
said ticket support, same being equipped 
with a vacuum line. 


Box a. _W. F. Barry, Los An- 
geles, Calif. U.S. 2,547,849, April 3. A 
container ne oy a bottom wall, side 
walls folded upwardly from bottom wall, 
side wall being cut away along abutting 
edges to provide openings at the corners 
of container and having inner side panels 
formed integral with and folded inwardly 
and downwardly in spaced relation to 
said side walls. 


Closure for Paper Containers, D. Kirk 
(to The Quaker Oats Co., Chicago, IIL). 
U. S. 2,547,871, April 3. A container hav- 
ing an outer wall with a dispensing open- 
ing located adjacent a boundary of the 
wall, a closure for the opening having a 
depressed, cup-shaped portion insertible 
in opening and having a beaded margin 
of greater diameter than diameter of 
opening. 


Mechanism for Box-Forming 
A. Zinn, Jr., Chicago, Ill. 

2,547,899, April 3. In a forming 
al Mh a table having a well with a 
fixed bottom, a mandrel, means for re- 
ciprocating the mandrel into and out of 
the well, means for feeding a blank to a 
point above the well and below the raised 
mandrel whereby downward movement 
of the mandrel forces the blank into the 
well, the mandrel holding a portion of the 
blank against the well bottom. 


Pressure 
Ter a. 
_s 


Container, E. R. Ste phan (to Duosing 
Box Co., Milwaukee, Wis.). U.S. 2,548,- 

130, April 10. In a container having side 
and end walls, each end wall having a 
pair of downwardly diverging upper edge 
slots, complementary cover _ sections 
hinged to side walls and having longitudi- 


| nal edges foldable over the container. 


Apparatus for Filling Bags, H. V. Kind- 
seth (to Bemis Bro. Bag Co., Minne- 
apolis, Minn.). U. S. 2,548,222, April 
10. In an apparatus for filling relatively 
large flexible-walled bags, conveying 
means for advancing bags along a pre- 


| determined path, a plurality of bag-fill- 
| ing hoppers _—— apart lengthwise of 


said travel path. 


Means and Method for Securing the Ef- 


| fects of End Dipping in Gastight Flex- 


ible-Wall Packages, S. Bergstein, Cincin- 
S. 2,548,251, April 10. A 
process of treating closed cartons having 
end-closure flaps and body walls sur- 
rounded by a gastight sleeve which com- 
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avromaric. £202 CAPPER 
& SEMI-AUTOMATIC 
Whe z : [B THRIFT — Economy-wise production 


EARNS # 1TS WAY 


men choose Elgin Machines for their 
lower initial cost, minimum maintenance 
and operating expense. 


eeeeeveeveeeeeeeeeeeeeeeeeee 


VERSATILITY — Widely utilized 
by large and small plants because of 
their quick, simple changeover to ac- 
commodate all sizes of containers and 
caps. 


DEPENDABILITY —Long years of 
trouble-free, continuous production dis- 
tinguish the Elgin equipment now serv- 
ing leading packers in the food, paint, 
cosmetic, oil and various other industries. 


ePeeeoeeseeeeeeeeeeeneeeeeeeeeeée 
Write Today for New Folder 


illustrating Elgin Equipment 
Address Dept. MB 











GLUE MASTER 


Round Can-tainer Labeler 
The Latest Development in Labeling 
rhe only method of labeling FEATURING... Size and style 
between the hand application -RC 12” and 18”. 
and the completely automatic Capacity —134" to 8” in 
diameter ; 1” to18” in length. 
THREE TIMES THE Size of Label — Half, three- 
PRODUCTION WITH quarter or all around 
GLUEMASTER Speed — variable speed, up i t 
: to 30 per min ag 
GLUEMASTER {furnished in two Positive Registration. , C id A S p r C 
models . Hand 
Feed Automatic MANUFACTURING COMPANY 


Feed ‘ . GREENWICH, CONNECTICUT 


Makers of bene Face haye »and Sts ilays 


pence 1926 


Masters of Unusual Creations 
, in Unusual Materials 


KENNETH J. MOORE & CO. 


1778 West Estes Avenue Chicago 26, Ill. 











JUNE 1951 





ee 


Send. for your copy today! 


The Thilco Government Specifica- 
tions File wos prepared specifi- 
cally as a service to packaging 
men interested in product protec- 
tion with functional paper prod- 
ucts. Our supply of these guides 
is limited, so to assure yourself of 
receiving a copy, write us prompt- 
ly on your company letterhead— 
There is no obligation, of course. 


DETROIT © MINNEAPOLIS 


Then this THILCO 


PACKAGING GUIDE 
will be of special 
interest to you! 


The Thilco Government Specifications 
File compiled by our laboratory 
technicians and engineers provides a 
concise, simplified guide to all 
government specifications covering paper 
and paper products. Here for the first 
time is a manual of government 
packaging regulations arranged in an 
understandable manner and cross 
indexed for ready reference. It includes 
papers of every type and not just those 
which we manufacture. 


¥ 


# 
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prises associating a non-solid thermoplas- 
tic sealing substance with an end of said 
carton so as to cover said end and mold- 
ing said sealing substance about said end 
and contiguous end portions of the body 
wall. 


Bag Packer, H. L. Stocker, Claremont 
Calif. U. S. 2,548,075, April 10. A bag 
packer adapted to be driven by a motor 
means, which’ includes a hopper adapted 
to receive a finely divided material, a 
pivoted beam adapted to receive a bag 
at one end thereof, a conduit attached to 
said beam for movement therewith and 
mounted to extend into said bag. 


Apparatus for Forming Paper Strips into 
Continuous Label-Forming Bands _ for 
Yarns and the Like. S. E. Tribbey (to 
Caron Spinning Co., Rochelle, — Ill 
U. S. 2,548,451, April 10. The combina- 
tion in a band forming machine, of a 
rotary spindle, a mandrel carried by 
spindle and rotatable therewith, mandrel 
having a peripheral opening communi- 
cating with a vacuum pump by way of 
a passageway through said spindle, pres- 
sure roller and mandrel operating con- 
jointly to grip a strip of paper 


Automatic Weighing Machine, A. H. 
Gregory (to Standard Oil Development 
Co., a corporation of Delaware). U. $ 
2,548,473, April 10. In combination with 
supply means for filling a container in- 
es a control valve in such supply 
means and a means to operate said valve, 
apparatus for selectively weighing mate- 
rial filled into container comprising a 
scale platform mounted in a_ weighing 
machine for vertical reciprocal movement 
therein. 


Pressure-Sensitive Adhesive Tape, W. 
Kellgren (to Minnesota Mining & Mtg 
Co., St. Paul, Minn.). U. S. 2,548,980, 
April 17. A  pressure-sensitive adhesive 
tape wound upon itself in roll form and 
comprising a flexible unified fibrous sheet 
backing having a tacky water-insoluble 
pressure-sensitive rubbery-base adhesive 
coating firmly united to one side of the 
backing and a thin flexible non-tacky al- 
cohol-insoluble non-thermoplastic — resin 
back-sizing coating firmly united to other 
side of backing 


Packing Machine, T. M. Pomeroy, Jr., 
and J. R. Graves (to The American Sugar 
Refining Co., New York, N. Y.). U.S 
2,549,004, April 17. A machine for pack- 
ing articles into bags, which comprises 
means for holding a bag in upright posi- 
tion with its mouth open, a movable floor 
above the bag mouth, a reciprocating 
plunger for advancing articles succes- 
sively along the floor to positions above 
the bag mouth. 


Liquid-Tight Carton and Method, F. D. 
Bergstein, Cincinnati, Ohio. U.S. 
2,549,048, April 17. A carton having a 
wall, a perforation through said wall, an 
imperforate flap overlying and covering 
said perforation, and an interior casting 
of sealing substance of predetermined 
amount and substantial thickness cover- 
ing wall interiorly and that portion of 


MODERN PACKAGING 





with this new heavy-duty, high-speed 
ROTARY LETTERPRESS 


Champlain’s new high-speed, heavy-duty 
Rotary Letterpress permits wash-up, plate 
changes, and set-up for the next run with- 
out press down time. 
Individual color units, mounted on 
roller casters, are easily extracted from 
normal printing position to a traveling 3 
auxiliary bed permitting wash-up, plate |? 
changes, etc. while other units are running. 
Press sizes 26”, 31”, and 36”. Designed with 
minimum/maximum printing range to | 
meet Customer's specifications. Equipment,” 
CHAMPLAIN COMPANY INC j is available with from one to seven color units. Both =| 
’ ° a engraving and impression cylinders can be removed for 
88 LLEWELLYN AVENUE, BLOOMFIELD, N.J. =| = size change without disturbing press frames or inking / 
CHICAGO OFFICE: 7 W. MADISON ST., CHICAGO 2, ILL. = / 
» 


Champlain manufactures a complete line of roto- 
gravure, aniline, rotary letterpress and allied 
equipment for packaging and specialty printing. 





mechanism. Write for complete information. 


r-——— PACKOMATIC UNSCRAMBLES REGULAR 


PACKAGING MACHINERY ee 


Fastr... Easien 
Save time... money... labor... with PACKO- 


MATIC’S wide variety of modern packaging 
equipment. or 


' 
CASE SEALERS ‘ 
«» 


nie — STRAIGHTLINE 
CASE IMPRINTERS 


CARTON SEALERS U N SC RAM B LE é pkuundenen 


VOLUMETRIC FILLERS 
@ Cartons or cases of bottles. jars. or cans dumped on table 
are instantly unscrambled and regimented into a single file to 
CARTON MAKING MACHINES keep a continuous flow of units on your production line. 
Reduces labor costs . . . minimizes breakage . . . saves floor 
space ... and meets all sanitary specifications as operator does 
PAPER CAN TUBE CUTTERS, GLUERS, not handle mouths of units. 


S NKERS, C ERS AND SET-U 
a eee | LIBERAL TRADE-IN ON OLD STYLE UNITS 


Just look at these allowances on old model Unscram- 

: blers. What a golden opportunity to purchase a new 

W rite for complete information, today. Unscrambler which handies such containers as flask 
i . bottles, etc., umpossible with old type units 

No obligation to purchase. All 5’ old style Straightline U blers $125.00 


e 

* 

& 

os 

@ Net WEIGHT SCALES 
a 

@ DATING (CODING) DEVICEs 
& 





All 6° Cyclone Belt Straightline U bi $175.00 





All 6’ Rex Belt Straightline U bi $250.00 


Old Unscramblers must be shipped to our factory, trans- 


portation charges prepaid, within 30 days after delivery 
ACKOMATIC ae 
S eeemennentedl ree 


ACHINE RY OL ISLAND EQUIPMENT CORP. 27-01 Bridge Plaza N. 
PACKAGING M PRGUSON CO. JOLIET fy; Long Island City 1, N. Y. Dept. MP6 
JL. F 











Please send full details on the Styl-O-Matic Unscrambling ! 
Tables, and complete information on your Trade-In Offer. I 
Chicago * New York * Boston * Baltimore * Cleveland NAME__ | 


Denver * New Orleans * San Francisco * Los Angeles « Seattle ADDRESS____ 


Portland * Tampa crry_ al 
=———_ eee ees ee eee 
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Sw aot & 


Spiral Wound PAPER TUBES and CONTAINERS 


DIAMOND TUBES and Containers—the 
efficient and economical answer to so many 
production problems. 


DIAMOND TUBES have the PRECISION 
to satisfy most exacting requirements; PLUS 
the experience and capacity to interpret your 
needs speedily and in quantity. 


DIAMOND TUBES now serve the Electrical, 
Radio, Toy, Cosmetic, Medical fields and 
many, many others. It’s entirely possible that 
a use can be discovered in your product. 
DIAMOND TUBES can cut costs and time. 
Our Engineering Staff is always pleased with 
a new problem. Why not allow us to make 
a suggestion for your business? 


DIAMOND STRAW & MACHINE CO. 


32-36 West 18th Street 


New York 11, N. Y. 


DISTINCTIVE s ECONOMICAL 
PACKAGING DESIGNED & MANUFACTURED BY 


BROOKS é€ PORTER. 
DAGGETT « RAMSDELL 


We would like to meet you and 

your packaging problems. We 

know we can help. Just phone 
Algonquin 5-4848 


BROOKS & PORTER INC. + 304 HUDSON ST.+ NEW YORK 
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| Co., St. Paul, Minn.). U. 


TRS patents 


dl igesl 


flap uncovered by perforation so when 
flap is raised, casting outlined by peri- 
phery of perforation will break away 
from remainder of casting and form a 
plug in adhesive union with flap. 


Protective Package for Pills, Tablets 
and the Like, A. M. Donofrio (to McKay- 
Davis Chemical Corp., Toledo, Ohio 
U. S. 2,549,069, April 17. A protective 
package for pills, tablets and the like 
comprising two sheets of heat-sealable 
material having laterally offset, reticulated 
embossing throughout their areas, sheets 
being sealed together in spaced, defined, 
longitudinal and transverse intersecting 
zones. 


Device for Sealing Packages with Ad- 
hesive Tape, H. A. Simpson and S. F 
Mackelduff (to The Lake Laboratories 
Co., Philadelphia, Pa.). U. S. 2,549,136, 
April 17. In a sealing device, a stationary 
base adapted for attachment to a perman- 
ent support, a relatively short spindle 
fixed to base and extending upwardly 
therefrom and jar means on table yield- 
able within predetermined ranges for de- 
tachably holding stationary containers to 
be sealed with tape from tape roll 


Coated Wrapping Tissue and Process of 
Making Same, A. D. McLaren (to E. I 
du Pont de Nemours & Co., Inc., Wil- 
mington, Del.). U. S. 2,549,220, April 
17. In a process for producing moisture- 
sroof wrapping tissue having a base of 
fydrophilic. hydroxylated organic poly- 
mer, the steps comprising applying to a 
smooth, dense, non-fibrous base sheet of 
hydroxylated organic polymer a solution 
of a compound of the Werner type in 
which a trivalent nuclear atom of a metal 
of group consisting of chromium, man- 
ganese, iron, cobalt and nickel is co- 
ordinated with a carboxylic acid group 
from the class consisting of saturated 
aliphatic carboxylic acid groups. 


Wire Packaging Apparatus, C. E. Mc- 
Kinsey (to General Electric Co., a cor- 
poration of New York ). U.S. 2,549,322, 
April 17. Apparatus for automatically 
loading endwise into cartridges wires hav- 
ing a weighted end, comprising a tray 
inclined at a small angle for receiving 
the wires and means for vibrating the 
tray to cause the wires to travel there- 
along toward the lowermost end thereof. 


Knock-Down Shipping Container, T. 
Munroe (to Moraine Box Co., Dayton, 
Ohio). U. S. 2,549,509, April 17. In a 
knock-down box comprising detachably 
connected walls each formed by a single 
panel, metal plates mounted on certain 
of said wall panels and having lugs pro 
jecting at right angles therefrom and 
grooves formed in edges of cooperating 
panels to receive projecting lugs. 


| Opening Means for Regular Cartons, R. 


M. Dunning (to Waldorf Paper Products 
S. 2,549,582, 
April 17. An opening means for a carton 
having side wall connected in tubular 
relation and a top closure comprising a 
series of laminations, opening means in 
cluding a triangular tab forming part of 
closure. 
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@ Moisture-Proof 
e Water-Proof e Grease-Proof 
BAGS & ROLLS 
To Meet AN-JAN-MIL Specifications 


@ Vapor-Proof 


We sell a complete line of cloth backed, paper 
backed and foil backed barrier materials to 
meet requirements of Army, Navy and Air 
Force packaging; also, gummed and pressure 
sensitive tapes, packing list envelopes and 
protectors. 


Write, phone or wire your orders 


CHARLES E. KING 
& Co. 


970 W. Chicago Ave., Chicago 22, Illinois 
Tel. HAymarket 1-0165 


UNIT 
SERVICE PACKETS 
ARE SO HANDY! 


Ideal Sales Builders 
for Powdered Products 


Their popularity keeps growing... 
because Unit Service Packets are the 
perfect package for any granular or 
powdered product that can be used 
in individual services. They insure 





| 
| 


cleanliness, measured portions and | 
simplified dispensing...at a tiny cost | 


» per unit. 


By formulating aniline printing inks with Mantrose Quality 
shellac you can obtain the following characteristics 


Improves the retention of pigment by 
film, foil and paper. 


Increases scuff and scratch resistance, 


Adds a pleasing soft lustre to printed 


areas. 


Insures uniform appearance of large 


flat areas. 


Provides a hard, non-tacky, non-smear# 


ing surface when dry. 


+65 refined extra white bleached shellac, 
For clear or transparent inks. Contains n@ 


wax. 


Bone dry bleached white shellac. 
For best printing of heavy, even, opaque 


solids. 


Mantrose maintains a complete laboratory to develop a shellac 
that meets your requirements. 


Senp For Samp.es. A sample of the above 
grades will be sent upon inquiry on your 


business letterhead. 


Send now for samples and details | 


e The MANTROSE CORPORATION 
, Fully Sealed, Shaker and Sifter Models 


Importers * Bleachers * Manufacturers 
136-146 Forty-first Street 
Brooklyn 32, N. Y. 


UNITY cachet” OMPANY 


88 GERRISH AVE, yar CHELSEA, MASSACHUSETTS 
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MANPOWER SHORTAGE AGAIN SPOTLIGHTS 
NEED FOR LABOR SAVING MACHINES 


LESS HELP; LESS COST 
FEATURES LABELRITE* 
ADVANTAGES 


If we've really come “‘full-circle” to 
the point where help scarcity is 
going to hamper production, an 
important factor is going to be con- 
version of hand labor jobs to auto- 
matics or manually operated auto- 
matics, so that some employees can 
be drawn upon for productive effort 
in other departments. 

This is especially applicable to jobs 
like labeling, where, in many in- 
stances, machinery does not do the 
complete job, and girls are required 
to “finish”. Labelrites which require 
only ONE operator will again be in 
great demand. For on Labelrites, 
only one girl is needed. She feeds 
containers or products to the ma- 
chine, and the Labelrite, because of 
its design, makes it unnecessary to 
employ a number of girls to “repo- 
sition” labels to correct register, or 
to wipe off excess glue, which beads 
out from under labels in machines 
not engineered to deliver ultra-thin 
films of adhesive. 


VACUUM PICK-UP stops 
misplacing of labels - - - - - 
In employing a vacuum pick-up 
method of handling labels from the 
hopper, and straight-line, continuous 
delivery of the label to the product, 
precision labeling is attained auto- 
matically, by the New Jersey 


Labelrite. : 


MICRO-GLUE ADJUSTMENT 
prevents excess glue seepage. 

The Labelrite operates on the prin- 
- of applying the thinnest pos- 
sible film of adhesive, so that no 
glue can “bead out” from under the 


Irregular and standard shapes of labels are 
regularly handled on Labelrites. 


labels when they are applied. Thus 
this machine saves the need of a re- 
positioner and extra bottle or 
container “wipers”. 

The two or more girls used in many 
plants to do these jobs, are thus 
available for productive work 
elsewhere. 


UNSKILLED HELP 

does an excellent job. 

Since operators of the Labelrite do 
not have to be skilled, it is easy to 
attain production capacity, in rela- 
tion to the ease with which the 
product can be handled. In most 
jobs, girls feed the Labelrite with 
one hand, and remove the labeled 
product with the other. 


NEW JERSEY MACHINE 
Corporation 


) WILLO 


re 


W AVE 


ae (@):10).4 4) a 
ind Seryice Branches at 

n Street 
ew T 


6th St 


wer 


V 


The famous Pony Labelrite, with its easily 
adjustable bottle support, needs only “petty 
cash” change parts. 


For complete details, write 
for descriptive catalog. 


*Reg. U.S. Pat. Off. 
510 


Manufacturers of fully 
automatic and manually 
operated labeling ma- 
chines utilizing glue or 
thermoplastic adhesives. 
Also code numbering 
and carton opening 


units. 
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Large selection of designs in a variety 
of colors and sizes. 


in a diversity of colors, styles and 
sizes including standard 33, 38, 


43, 45, 48, 51, 53, 58, 63, 70, 
83 and 100 MM. 


Mack experience in 

designing sales-com- 

pelling, deluxe 

packaging is avail- } ; 
able without ob- ~~ 

leukiée. Pail y By arrangement with Switzer Brothers, Inc. 
ovr pockaging Y 

experts for 


complete pee fe “a A really NEW idea to 


make your package stand out 





ss a ~4S Bes Ye . Write for color samples and source 
fe HE ee ce ee of supply for DAY-GLO Flocked paper. 


Please direct all inquiries concerning 
— supplies all 3 DAY-GLO FLOCK to 


quickly, economically! 


Just call or write for fast, capable assistance on stand- 
ard closures or exclusive custom designed closures 
and packaging specialties. All standard sizes are 
available in phenolics, ureas, styrene or polyethlylene. 


Samples and prices on standard stock items will be AY OH WOO GS: 
supplied promptly on re- 


quest — estimates on spe- 
cialties will be forwarded 
upon receipt of your draw- 
ings or blueprints. Please "9 FOC. 
address inquiries to 


Mack Molding Co., Inc. MOLDED ) 
Main Street, Wayne, N. J. EX GCELLENCE PIONEER PRODUC E RS OF : 


* * * THREE FULLY-EQUIPPED PLANTS TO SERVE YOU ++*+++e SURFACE-COATING FLOCKS K | 


WAYNE, NEW JERSEY - ARLINGTON, VERMONT + WATERLOO, P.O.. CAN. 110 Moshassuck St. Pawtucket R. I. 
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Shanks fer a fine reception 
AT THE NATIONAL PACKAGING EXPOSITION 


Our Exhibit marked the first time a Canadian 
firm ever participated at the Exposition. We enjoyed 
every minute of it — we enjoyed meeting all of you. 


“We'll be seeing you in.’52.” 


DOMINION FOILS 49% (CANADA) LIMITED 


1403 PEEL STREET MONTREAL, QUE., CANADA 











Oe ha ahs Se 


Mr Executive <li rower 


WHICH IS YOUR ts 
PACKAGING We have every facility to do 4 .. SPACE? 
PROBLEM eee your packaging more effi- ee 


ciently, including distribution 


direct to your customers. 


val EQUIPMENT? ;. 
ae " 


y cOMPLETE & 
in, PLANT? 


Psd... 
SWANS, 
ex 


WRITE FOR INFORMATION 


STEVENS-WILEY mec. co., inc. 


1605 W. GLENWOOD AVE. . PHILA. 32, PENNA. 
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STOKESWRAP 
UP TO 8 OZ. CAPACITY 


Just imagine being able to fill any size package up to 8 
ounces .. . at a speed of 3000 per hour with one operator! 
Yes . . . it can be done on the improved Model BS STOKES- 
WRAP. Using printed or unprinted cellophane, pliofilm, 
pouch paper or other heat sealing films, special equipment 
can be supplied to gas the product with carbon dioxide 
when desired. The machine automatically forms the package, 
fills and heat seals at the one operation up to 3000 or 
more per hour, depending upon the size of the package. 
Either auger or centrifugal feed may be used — wire, phone 
or write for full particulars. 





A PARTIAL LIST OF USERS OF STOKESWRAP MACHINES FOR 
SILEX COFFEE 


Ben Hur Products Inc. Hill Bros-Stephens Inc. 
Cain’s Coffee Company King Coffee Co. 

Closset Devers la. Tourraine Coffee Co. 
Colonial Coffee Co. Jos. Martinson Co. 
Continental Coffee Co. Old Dutch Mills 

Duncan Coffee Co. Paramount Coffee Co. 
Edmands Coffee Co. Stewarts Inc. 


General Foods— Maxwell House Ph. Wechsler & Co. 
Division J. H. Wilkins Co. 


=—.. STOKE(fAYMITH © 


AUTOMATIC PACKAGING MACHINE PACKAGING MACHINERY PAPER BOX MACHINERY 


Subsidiary of Food Machinery and Chemical Corporation 
Exclasive West Coost Distributor: MM Frankford, Philadelphia 24, U. S. A. 
Anderson-Barngrover Division of FMC 


San Jose 5, California 
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Pabst Blue Ribbon in Packaging’s Hall of Fame 


(This article continued from page 87 
made to cut expenses drastically and 
adjust to a smaller volume in order to 
ride out the depression. 

Signs of impending repeal of Pro 
hibition were multiplying by 1932 
and Pabst was not caught napping. 
By arranging for the termination of 
leases on the excess plant capacity 
and beginning to acquire new stor 
age tanks, kegs and other equipment, 
Pabst got its physical properties ready 
to re-enter brewing as soon as re 
strictions were lifted. Due to this ad- 
vance preparation, the legalization of 
beer on April 7, 1933, found the 
Pabst organization better prepared to 
meet the challenge than many of its 
former competitors. 

A basic factor in obtaining new 
working capital in anticipation of re- 
peal was Pabst’s 1932 merger with 
the aggressive Premier Malt Products 
Co. of Decatur, Ill., which had built 
up a successful business in malt syrup 
(the basis of billions of gallons of Pro- 
hibition-time “home brew”) and had 
an excellent sales organization, along 


LATEST DISPENSER is a strik- 
ing floor bin of papier mache 
and paperboard construction, 
simulating a huge Blue Ribbon 
bottle. With the proven effec- 
tiveness of jumble displays, it 
helps catch the impulse 
of the less-than-case quantities. 


sales 
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of able 
headed by Harris Perlstein, an engi- 


with a group executives 
neer and inventor, who became presi- 
dent of the newly formed Premier- 
Pabst Corp. (changed in 1938 to Pabst 
Brewing Co.), 

Pabst’s leadership in championing 
reflected top-level 
convictions that it must be backed by 


packaged _ beer 
vigorous promotion while new post 
Repeal drinking habits were being 
This policy was clearly 
stated in 1936 by Mr. Perlstein, who 


by then had become Pabst’s chief ex 


formed. 


ecutive, as follows: 
“In 1933 the future 


course of the beer business could be 


probable 


envisioned in either of two ways: (1) 
to look back at the business as it had 
existed prior to Prohibition and anti- 
cipate a renewal of many of the old 
situations, or (2) to assume that the 
general changes that had affected all 
consumer merchandise in the period 
between 1919 and 1933 would have 
their effect upon beer as well. Prior 
to Prohibition draft beer was by all 
odds the principal factor. However, 
the American public had indicated its 
preference for packages in practically 
all lines. The old cracker barrel was 
no more. To the management of Pabst 
this meant that a similar change was 
indicated in the marketing of beer. 
They felt that draft would de 
crease in importance compared to 
packages.” 

In 1933, when brewing operations 
were resumed, production of Pabst 
beer totaled 700,000 barrels. This 
figure mounted to 1,000,000 barrels 
in 1934, 1,500,000 in 1936, 2.000.000 
in 1942 and well over 3,000,000 in 
1946, when Pabst led the industry. 
Production and distribution facilities 
were augmented with the establish- 
ment of a second plant at Peoria, Hl., 
in 1934 and acquisition of the Hoff- 
man Beverage Co, at Newark, N.J., 
in 1945, which gave Pabst an Eastern 
plant and a well-established line of 
soft-drink beverages. 


Introduction of the can 


One of the most significant post 
Repeal developments in the brewing 
industry, in which Pabst played a 
leading role, was the introduction of 
beer in cans, which took place in 
1935. Due to its small shipping weight, 
efficient use of space and elimination 
of the cost of returning empty con- 


tainers, the can went far toward re- 
moving the disadvantages encount 
ered by the shipping brewers in com- 
petition with local producers. Devel- 
opment of the proper type of can, 
first brought out by the American 
Can Co., involved a new type of con 
struction, particularly for the sid 
seam, and a special tempered tinplate 
for the can ends, to withstand the 
high pressure of pasteurization. This 
was the first can made to hold heavy 
internal pressures 

Pabst was familiar with the prob- 
lem of placing beer in metal contain- 
ers. As early as 1910 the company 
had conducted experimental 
work on steel kegs, but at that time 
there appeared to be no acceptable 
way to guard the beer against con- 


some 


tact with the metal. A glass or porce- 
lain lining could be inserted, but this 
rendered the keg heavy, fragile and 
expensive. 

Following Repeal, the Pabst  re- 
search laboratory at Milwaukee insti 
gated an exhaustive study of satisfac- 
tory linings for metal kegs which 
would eliminate any chance of off 
taste in the beer. Finally the labora- 
tory came up with a heat-polymer 
ized, synthetic-resin lining which ac 
complished the desired result. This 
Pabst knowledge of linings, applied 
in collaboration with the can com- 
pany, is credited with playing an im- 
portant part in the company’s adop 
tion of the tin can as a consumer beer 
package. 

Before launching its new “Tapa- 
can” on a national scale, Pabst intro 
duced the new package locally in 
Milwaukee and Peoria in the summer 
of 1935. Meanwhile, the necessary 
materials, including the special can 
being distributed to 
dealers and stock-piled at the plants. 
In the fall of the year, encouraged by 
these initial marketing tests, Pabst 
swung its promotion firmly behind the 
new package. 

It was inevitable that introduction 
of the can would create considerable 


openers, were 


stir among bottle manufacturers and 
other brewers. Mr. Perlstein took the 
view that the can was an adjunct to, 
and not a replacement for, the bottle 
and tried to assure the exponents of 
glass that the main influence of the 
can would be to direct the attention 
of the public increasingly to pack- 
aged beer, thereby enlarging the 
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If vou have a container 


—we have a ‘ap to fit it 


You can improve the appearance of your package 
with Armstrong’s Artmold® Plastic Caps. They are 
available in standard sizes ranging from 8mm to 
100mm. These caps meet requirements of all G.C. 
M.I. standard finishes for bottles, vials, and jars. 
They are chip and crack resistant. Their luster is 
both brilliant and durable. They come in a wide 
range of sparkling colors. 


For samples and prices, contact your Armstrong 
representative or write to Armstrong Cork 
Company, Glass and Closure Division, 
5906 Prince Street, Lancaster, Pennsylvania. 
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USE LIQUID GLUE? 


Here’s an easy way 


— mnt 


The VISCO-MAT system 
converts dry adhesive into 
ready-to-use liquid 

- to give you 6 savings! 


ALL your operator does is put dry adhesive into the hopper 
and set the control dial in the base for the right viscosity. 
The VISCO-MAT automatically measures and mixes the 
water needed to produce this desired viscosity. 


This NEW method of glue preparation SAVES—money, 
you’re not paying for the water in the glue—Labor in 
mixing and handling—freight on tap water—waste of im- 
properly mixed batches—time, there’s no waiting—space, 
bags take less storage room than drums. The overall savings 
may reduce your adhesive costs as much as 60%. 

The VISCO-MAT system of automatic preparation and 
continuous viscosity control has proven its ability to cut 
adhesive costs in the food . .. chemical... paper... 
and boxboard container industries. Write for details. 


TRIANGLE 


PACKAGE ey. co. 


6627 West Diversey Avenue 
Chicago 35, Illinois 


Sales Offices: 

New York, 

Los Angeles, Boston, 
Jacksonville, Dallas, 
Portland, Denver 
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UE 
CYLINDERS 


A Complete Service 
All Under One Roof and 
One Management Responsibility 


Cylinder Machining 

Copper Depositing and Polishing 
Photography and Art Work 
Cylinder Engraving 

Hard Chromium Plating 


CHAMBERS-STORCK COMPANY, INC. 


751 North Main Street 
Norwich, Conn. 











re You Packaging for 
he ARMED FORCES? 


Pack in Bradley Transpar- 


ent Plastic Containers— 
Ideal for small and extra 
parts, surgical and medical 


supplies, food, etc. 


Bradley containers are 
made of Polystyrene— 
to meet government 
requirements—dust-proof, snug-fitting covers, trans- 
parent, large assortment of stock sizes on hand or 
special designs made to your specifications—protect 
your products completely. 


sing vs of 


Today odv! les upon 


Write ‘ds—SOMP 


our nee’ 
request! 


BRADLEY INDUSTRIES 


1654 N. Damen Avenue 
Chicago 47, Illinois 
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“PROFIT SEALERS” 


FOR “Aug HEAT 
SEALING MATERIAL 


@ Polyethylene, Pliofilm, Vinyl and other 
special films involve special problems and 
require special equipment WI HAV} 
SUCH EQUIPMEN 


Please specify materials to be sealed 


The New and Improved 
“STOR-PAK"’ 


with Adjustable 
Thermostat 


$6.95 


Teflon covered, $1.00 additional. If to be 
Polyethylene, Pliofiln " lar 
so state and we will furnish proper 

temperature range iron 


simila 


“CLAMCO” 


for sealing 
ready-made 
bags 


$7.95 


Equipped with thermostat control—can be 
regulated for sealing such films as Cello- 
phane, Pliofilm and Polyethylene. Sealing 
surtace of jaws 6” x 2”, covered with Teflon 
to prevent sticking 


=e “PRE-PAK-AID"’ 
With Formica 

topped Port- 

able work; 

table 


$32.95 


For sealing on a production basis. Sealing 
plate mounted flush. Ideal for sealing nesting 
trays, B.F.D. and other packages. End seal 
adapter for straight sided cartons and trays 
Adjustable thermostat Available without 
table top for installing in your own table 
reflon covered, $3.00 additional 


““CRIMPMASTER” (bench type) 


with 


r > FOOT 
* CONTROL 


For extensive oper 
ations. Sealing jaws 
% x % x 8%” 

Will form positive 
air-tight seal on all 
types of heat-sealing 

cellophane. Other models for sealing other 
types of film. Available also with longer 
jaws up to 24 inches. Write for details 


ALL PRICES F. O. B. CLEVELAND 
ALL MODELS FOR 115 VOLTS A.C. 


CLEVELAND LATHE 
& MACHINE COMPANY 


799 Broadway 
New York 3, N. Y. 


679 Broadway 
Cleveland 15, Ohio 
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market for both types of containers. 

From a purely functional stand 
point, it was recognized that the can 
had certain basic advantages over the 
bottle. But it was more costly and 
lacked elements ot appearance and 
tradition—points strongly stressed by 
hotels, restaurants and taverns. 

The glass makers answered the 
challenge of the can with the 
“stubbv” and “steinie” bottles, which 
were easier to ship, handle and store 
than the conventional type. New 
glass containers were produced in 
quart and two-quart sizes, as well as 
in the established 12-0z. style, and 
backed by extensive promotion. 

When the situation had simmered 
down, it was evident that the beer 
can was here to stay, though its de- 
gree of acceptance varied in differ- 
ent markets. New York, for example, 
accepted the can enthusiastically for 
home use, while in Milwaukee (using 
little “shipped in” beer), the can by 
1937 had captured less than 10% of 
the market. 

Author Cochran commented: “Con- 
sumers might argue in regard to the 
relative merits of bottles and cans as 
containers for beer—but they bought 
more packaged beer! New business 
opportunities were shaping for the 
bottle makers even while they wor- 
ried about the can.” 


Current promotion 

In recent vears Pabst has contin 
ued to set the pace among the major 
brewers in advertising and promotion. 
In 1950, for example, the company 
is reported to have spent more than 
$5,000,000 for this purpose—much of 
it in point-of-sale and other display 
materials. 

The company has emerged as one 
of the nation’s largest users of radio 
and television, sponsoring such well- 
known programs as the “Life of Riley” 
(on both radio and TV) and the 
Wednesday night “Blue Ribbon” box- 
ing bouts from New York, Chicago, 
Detroit and other cities. A number of 
these bouts have been in the cham- 
pionship category. Pabst’s use of na- 
tional radio dates back as far as the 
early *30s, when Ben Bernie, “the 
Old Maestro,” helped to make Pabst 
and Blue Ribbo& household words, 
along with his “yowsah, yowseh.” 

The company is also an extensive 
user of outdoor advertising and runs 
a heavy schedule of full-color pages in 
several leading mass-circulation mag- 
azines. A current advertising theme 


indivisualized 
labeling 


For all seasons through- 
out the packaging year. 
Call CAMEO todcy for 
labeling that is both in- 


formative and distinctive. 


Labels 
and Seals 


multi-color 
printed 
embossed 
gold & silver foil 
gummed 
heot séal 


pressure sensitive 


Distinctive 
Tags 


DIE AND LABEL COMPANY 
designers ond craftsmen 
156 WEST 14th STREET 
NEW YORK 11. N. Y. 











Carr 


—and scores 
ishable items! 


perature 
Don’t confuse 


sealability. 


See What They’re Packing in 


HOWARD-SEAL 


with any other film. Howard- 
Seal is controlled as to uni- 
formity of thickness, size, and 


Sold by leading INFORMATION AND LOW PRICES 
paper distributors 


HOWARD PLASTICS 


Dept. D6, Council Bluffs, lowa, or Kansas City, 8, Missouri 
In CANADA: Transparent Paper Prod., 5565 Cote St. Paul Rd., Montreal Que. 


Controlled Polyethylene 


PLASTIC BAGS 
ots 


of other per- 





Just think what it could do 
for YOUR product! 

@ Moisture-Proof 

@ Fracture-Proof 

@ Unaffected by tem- 


changes 


Howard-Seal 
“Fresh Carrots packaged in 


HOWARD-SEAL Plastic Bag’’ 





WRITE FOR FULL 




















Ask for Catalog 
No. 48 or Bulletin 
No. 481 and 482. 





Controlled 
PACKAGE FILL MILLIGRAMS 


GRAMS OUNCES 


With this Model A PAK KING filler 
you meter the above volumes accurately 
and at high speed. Spices, coffees, teas, 
grated cheese, cocoas, drugs, powders, 
insecticides and chemicals. In semi or 
full automatic dust free designs up to 
120 per minute or more. Loose, settling 
or ram pressure fill. Tandem fillers for 
high speed or extra settling features as 


required for powdered sugar cartons. 


WEIGH RIGHT AUTOMATIC SC COMPANY 


JOLIET - ILLINOIS + U 
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being pounded home in all media re- 
| volves around the phrase, “Finest 
been served-anywhere!” Also, — the 
question-and-answer, “What'll you 
have?—Pabst Blue Ribbon” is being 
prominently featured in both radio 
and printed advertising. 

Pabst was among the first to adopt 
carry-home cartons for canned and 
bottled beer and is constantly bring 
ing out new and improved types of 
fering greater convenience. Some of 
these containers have been specially 
designed for holiday sale, with appro- 
priate yuletide decorative scheme 
The company continues very active 
in the use of point-of-sale materials, 
including everything from special 
sales racks and displays to molded 
plastic signs plugging the Blue Rib- 
bon emblem. 

It was only about a year ago that 
Pabst brought out a completely new 
design for cans and bottle labels giv- 
ing increased emphasis to the blue 
ribbon, which formerly had occupied 
a relatively inconspicuous part of the 
label. The new symbol, which lends 
itself ideally to display, is being given 
heavy play in all current advertising 





and promotion. 

A problem peculiar to the brewer 
with nation-wide sales is that in order 
to meet the different legal require- 
ments of the 48 states, as well as to 

satisfy customer preferences in differ- 

| ent markets, Pabst must produce its 
beer and ale in more than 200 differ- 
ent packages. These variations are 
necessitated by label requirements, 
crown requirements, alcoholic-content 
limitations, bottle sizes and styles and 
varying cartons and packs. Of the more 
than 200 types of packages that are 
part of the Pabst production program, 
about 35 are produced on an average 
day. 

But wherever and however they 
appear, the Pabst Blue Ribbon name 
and emblem continue to mean what 
they have meant for 52 years—a qual- 
ity brew, protected by quality pack- 
aging that has made possible its lead- 
ing place in national distribution. 


Crepits ( principal current suppliers): 
Cans, American Can Co., New York, and 
Cans, Inc., Chicago. Bottles, Owens- 
Illinois Glass Co., Toledo. Body labels, 
U. S. Printing & Lithograph Co., Cin- 
cinnati, and Gugler Lithographing Co., 
Milwaukee. Neck labels, Milprint, Inc., 
Milwaukee. Carry-home cartons, Morris 
Paper Co., Milwaukee. Cases, Container 
Corp. of America, Chicago, and Inland 
| Container Corp., Indianapolis. 
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Swift's Adhesives @ 
help you.... | 


CRACKERS 


and your wife, too! | wm cueese 

















She may not know it, but when your wife does 
her shopping, almost every item she buys is 
packaged with a different adhesive. 

Many are probably Swift's Adhesives. Among 
the hundreds made by Swift are special ones for tt ---------7 
packagers, canners and bottlers. Our years of Swift & Company 

‘ : ; Adhesive Products Department 

experience, our wide range of raw materials can Chicago 9, Illinois 


help you find the adhesives that fit your require- Please send your 100 Ib. introductory trial 

shipment of 
DC Swift’s #1262 
Two of Swift's many special adhesives L} Swift's Textite 
for packaging operations. These will be tested for use in our oper- 


£1262— Liquid adhesive for top and bottom sues. Wet saderemad, if not fully satio- 
factory, they may be returned for credit 


ments... and lower your operating cost. 


At the quantity price 


warp type adhesive that is clean machining. Name Title. 


Textite—For quality setup box work. In con- Firm Name 
venient cake form—it is a non-warp type, light Addres 


colored for finest work. Economical because of 


| 
| 
| 
| 
| 
| 
| 
I 
| 
sealing and titewrap work. A fast-setting, non- at your expense. 
| 
| 
| 
| 
l 
I 


its better coverage resulting in lower final cost. his r exp July 31, 195) MI 
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:*****WRAP-ADE'S GONE MILITARY !----- 


aan MODEL B-12 
THERMAL IMPULSE 
TYPE SEALER 


SEALING MILITARY-TYPE PACKAGES 


EFFECTS A The Wrap-Ade Model B-12 is simple in 
operation and requires no sensitive, difficult- 
POSITIVE to-adjust thermostat controls. There is only 


one dial which sets the machine for any 
LIQUID-TIGHT SEAL gauge material. 


ON VINYLS, When set up over a conveyor system, this 
machine gives sealing speeds on polyethylene 
POLYETHYLENE, bags which have heretofore been impossible 
with a single operator. 
SARAN, ETC. Other Machines Available 
for all Packaging Materials. 
Write today for full information on this and other 
WRAP-ADE Packaging Machinery. 


MACHINE CO., INC. 
83 VALLEY STREET, BELLEVILLE 9, NEW JERSEY 
PHONE—BELLEVILLE 2-6150-1 
COSOOOOOOOOOOHOOOOOSOOOOSOOOOOOOOOSOOOOOOOOOSOOOOOEEEE 





POLYETHYLENE FILM 
FOR DEFENSE PACKAGING 


Is used extensively for defense packaging by 
the Air Force, Signal Corps, Navy and Army Ord- 
nance and the Army Quartermaster. 


TUBULAR FILM 
TUBULAR GUSSETTED 
FLAT FILM 
SLIT FILM 

e CLEAR AND COLORS 


ALL AVAILABLE FOR FAST SHIPMENT ON DEFENSE ORDERS 


Try the new DURETHENE “‘SNAP- 
IT SHUT” bag closure and the 
larger size barrel and carton 
liner closure. Write for samples. 


DURETHENE? =e atom 
Cetpeoration. ‘ise Pos omc 


POLYETHYLENE AND VINYL PLASTIC FILM IN SHEET OR TUBULAR 
FORM FOR THE PACKAGING, LINER AND NEEDLE INDUSTRIES. 











Materials handling 


The latest thinking in materials- 
handling equipment and techniques 
was reflected at the National Materials 
Handling Conference and the National 
Materials Handling Exposition, staged 
at the International Amphitheatre, 
Chicago, on April 30-May 4. The ex 
position, which included displays by 
approximately 250 manufacturers, CoV 
ering some eight acres of space, was 

sponsored by the Material Handling 

Institute. The conference program 
| comprising discussions by more than 
60 experts, was arranged by the Ameri 
can Material Handling Society. Man- 
agement of the exposition was by 
Clapp & Poliak, Inc. 

The conference program, the most 
extensive ever undertaken in this field 
included much information of interest 
to package producers and _ users 
Among the topics of prime interest 
were packaged-goods warehousing 
and assorting, hard-goods assorting 
and warehousing and bulk handling 
and storage methods for foods, liquids 
and solids, as well as coordinated 
handling through the production 
cycles, plant warehousing and ship 
ping, and cold storage and_ locket 
plant problems. There were three ses- 
sions on unit loading and packaging 
methods, covering operations with 
pallets and skids, without pallets, and 
detailing latest techniques in this field 

Other sessions of the conference 
program were devoted to a discussion 
of fundamentals, methods of making 
a materials-handling survey, the re 
lationship of handling to other depart 
ments, costs analysis and methods of 
presenting a materials-handling pro 
gram to top management. A session 
devoted to receiving and shipping 
methods brought out what materials 
handling engineers can do to reduce 
damage, speed handling and reduce 
shipping costs when shipping via rail 
roads, truck lines, airlines and steam 





} ships. 

Among the newest handling aids 
| shown were forkless pallets which are 
| lifted by means of hooks on industrial 
| trucks, “side-loader” fork trucks which 

save space by operating efficiently in 
| aisles only 6 ft. wide and a wrist-action 
paper-roll clamp for industrial trucks, 
designed to simplify mechanical han- 
| dling of bulky, awkward paper rolls. 
The forkless pallets, only 1 in. thick, 
| consist of a single layer of boards 
inserted into a pair of punched metal 
| “wings,” having an eye in which the 
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et the facts on Military Packagin 
EYNOLDS ALUMINUM 


8-page booklet illustrating uses 
of plain aluminum foil for parts 
packaging, with samples. 
REYNOLDS 
ACETATE-BONDED 


ALUMINUM 








4-page folder, with sample, 
on many packaging applica- 
tions of Reynolds Acetate- 
bonded Aluminum. 


16-page illustrated book 
on seven barrier materials 
and their application, with 
full-page samples. 


These booklets cover three important classifica- 
tions of Military Packaging. They are backed by 


technical experience acquired not only through 
World Wars I and II, but also through the sen- 
sational rise of Reynolds Aluminum Foil in 
civilian applications. Development of basic ma- 
terials is only one phase of Reynolds pioneering. 
Lamination and production skills, design and 
printing, equipment innovations and adaptations 


of new processes to standard high-speed pack- 
aging machines...all these are part of Reynolds 
packaging service. 


EB .-» 
a 


> a > 
F2A. 
a p= ree 


Reynolds Wrap is now 
“all out" for defense 
+--Return Flight Guaranteed! 


=? 


MAIL THE COUPON for any or all of the book- 
lets shown. For data on other materials, or for 
technical aid in developing new materials and 
packages, contact the neorest Reynolds Sales 
Office. (Offices in principal cities; consult your 
classified telephone directory.) Or write to 
Reynolds Metals Company, Packaging Market 
Sales, 2500 South 3rd St., Louisville 1, Ky. 
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AR-61, AR-63. For Bags, Interior 
Packaging. Foil on kraft material, 


RM-101. For Method II Packag- 
ing. Triple lamination of foil, 


Greaseproof, waterproof and mois- 
ture-vapor proof. Meets specifica- 
tions set forth under JAN-B-121 
and JAN-P-117. 


cloth and heat-sealing plasti¢ 
sheet. Meets specifications for 
the carton-barrier-carton type of 
application enclosing a desiccant. 


A-90. For Accessory Packaging. 
Flexible foil-on-kraft with water- 
proof laminant and clear Vinyl 
Heat Seal Coating. Extremely low 
MTV for many quartermaster pack- 
aging applications. 


Aluminum Foil for Grade A 
Wrap. Meets specifications under 
JAN-B-148; has many applications 
as a greaseproof intimate wrap 
in place of Grade A greaseproof 
barrier material under JAN-B-12!. 


REYNOLDS METALS COMPANY, 
2500 South 3rd Street, Louisville 1, Ky. 
Please send me without cost or obligation the booklets | have checked: 


Reynolds Barrier Material [_] Reynolds Acetate-Bonded Aluminum [_] 
Reynolds Plain Aluminum Foil [] 


Name. 




















unbeatable * 
delivery 


MODEL PO-2 


Latest Development 4 
in Heat Seal Bag Making 


@ Makes wrinkle-free seals in o 
wide range of thicknesses @ Han- 
dies sheeting or tubing @ Produc- 
tion rates based on film gauge, not 
bag size @ Exceptionally fast pro- 
duction @ Adaptable to pliofilm 


Kite Bas 


MACHINE CORP. “3° 
304 East 22nd Street 
New York 10, N. Y. 





hook of the industrial truck is inserted. 
With these pallets, according to the 
manufacturer, a space saving of 5 in. 
per pallet is obtained, making it pos- 
sible to add 15 in. of vertical space 
for merchandise by tiering three high. 


Welch awards 
This year’s annual Charles $. Welch 
Memorial Award for outstanding pack- 





age and design in the cosmetic field 
was shared by two companies: Tussy 
Cosmetiques, for its Midnight lipstick- 


perfume combination package, and 
Gourielli, Inc., for its “Hidden Treas 
ure” combination box of bath powder 
and bath oil. 

The Tussy package was designed by 
Gloria Van Fleet, the company’s pack- 
aging director. This is the first time 
since the Welch award was started in 
1945 that it has been given to a pack- 
age in the $1 or under class. 

The Gourielli box, designed by Eric 
de Kolb, art director for the firm, has 
a concealed drawer containing a min- 
iature cocktail-shaker bottle of Five 
O'Clock Bath Oil. 

The awards were presented during 
the recent annual convention of the 
Toilet Goods Assn., Inc. 


Schaefer 


GLUERS and 


APPLY GLUE TO LABELS 


FOR 


BOXES - BOTTLES - CANS 


PARCEL POST PACKAGES 


SAVE 35% LABOR. Speedy machine-gluing in 
stead of slow brush-doubing. Round, square and 
die-cut labels glued. No adjustment except for 
glue coating. Idea! for short runs and produc 
tron 

NEAT RESULTS. Printing stays clean. No glue 
coze at edges of labels. No lumps, blisters or 


wrinkles. Eosy to operate 


SCHAEFER ' 
7” LABELER . 3 if 
Disassembled for Cleaning j 


PRACTICAL CONSTRUCTION. Bionze tank and 

bearings. Calibrated dial glue control. Hand 

& motor driven. Use vegetable or resin glue 
, 16”, 22”, 28”, 34”, 42” wide 


FREE TRIAL 


MACHINE £0. 


| 55 RPT ae 
BRIDGEPORT, CT. 
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TUBULAR 


package to attract with this automatic wrapper 
— CUTS COSTS— WRAPS WITH AMAZING HIGH SPEED! 


OBLONG 


IRREGULAR 


BEVELED 








No matter what the product — how solid or fragile 
— how irregular its shape... it becomes a 
package of eye-appealing beauty when “float” 
wrapped on the Campbell Wrapper, This 

~ continuous feed machine delivers without 
breakage up to 160 single or multiple packaged 
units per minute, dependent on product. Using wrap 
materials of all types, it completely heat or glue 
seals — with crimp or crimp folded ends, Labor 
saving — only one operator and packer are required 
in most cases. Ideal for most products — perfect 
for prepackaged foods and meats. Write tor 

fully illustrated brochure, 
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SIDES 





PACKAGING “KNOW-HOW” 
FOR EVERY PURPOSE 


Whether your packaging needs 
are for civilian goods or highly 
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specialized Army, Navy, 
and Air Force require- 
ments, GILBERT 
PLASTICS has the facil- 
ities, skill, and experi- 





\e 





ence necessary from the plan- 
ning and designing stage . . . 
tooling . . . manufacturing . . - 
assembling . . . to the finished 


product. 


May we have your require- 


ments and specifications 
prompt quotation. 


for 








GILBERT PLASTICS, 


1415 Chestnut Ave., 
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INC. 
ae 


ANILOX 
PRESSES 
2, 3, 4 COLOR 


1.C. Corp. ae 
INWWEN IN a PNOSS SRT TV oe 
MINEOLA, N. Y. « Garden City 7-7560 

COMPLETE FACILITIES FOR SPECIAL DEVELOPMENT WORK 














HILKER RADIANT-SEAL_ 
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polyethylene.bag machine 
* e Output—2,000 bags per hour 
e Makes bags up to 14” width, 27” length 
e Simple, rugged, easy to operate 
e Quick changeover—in less than 10 minutes 
¢ No slip sheets, barriers, or lubricants 


ys ” Y-H- V static eliminator 


= 


- HILKER Propucts CORPORATION «682 sixth Avenue, New York 10, N. Y. 
Manufacturers of Bag Machines and Static Eliminators 


























FILLMASTER VIBRATORY FILLER 
~ AUTOMATIC 


for dry and 
semi-dry 
products 


STUYVESANT ENGINEERING COMPANY 


107 STUYVESANT AVENUE LYNDHURST, NEW JERSEY 





Geographic 


This article continued from page 77 
though the roasts are still consider 
ably different, the darker ones being 
preferred in the East and lighter ones 
in the West. 

Cosmetic firms will tell you that 
there are marked differences in de 
sign preferences throughout _ the 
country—the West liking more bril 
liant colors and slightly more dra 
matic treatment than the East, the 
South liking florals that match floral 
scenes of the products. Cosmetic 
houses with national distribution, 
however, do not attempt to design 
packages to capture a particular geo 
graphic area, but have found it more 
economical to design their products 
and packages to hit a middle ground 
so that the same packages will have 
sufficient appeal to be sold in all 
areas. This does not mean, however, 
that some items do not sell better in 
certain areas than others, but it does 
indicate that the question is product 
preference, not type of package. 

Another geographical variation 
that perhaps needs more study is the 
type of display material used in dif- 
ferent parts of the country. A leading 
drug firm claims it has noticed a 
marked preference for larger types 
of counter and window units in the 
smaller cities and rural areas, par 
ticularly throughout the South and 
Southwest. The guess is that in these 
areas, there is more counter and win- 
dow space available than in the 
smaller crowded Eastern stores where 
real estate and rentals are higher. 
Display material for seasonal prod- 
ucts must also be planned with an 
eye to geography. Displays for cold 
preparations, for example, showing 
blustery winter scenes are no good 
for the South or California. 

Every packer, of course, can tell 
how geography affects the sales of 
his product by looking at shipment 
sheets to wholesalers and chain-store 
warehouses. What he cannot tell by 
such records is what part the pack 
age played in establishing those rec 
ords—a package that lost sales in some 
areas because it did not give proper 
protection to product due to climatic 
conditions, because dealers didn’t like 
to handle the package or for some 
obscure peculiarity of consumer buy- 
ing habits. For these reasons, no 
packager can afford to ignore a study 
of geographic considerations in pack 
aging. 
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IS YOUR 
PRODUCT 


AGE 
: "Flying Blind” 
An orchid corsage is the crowning tribute to a beautiful g 

lady. Therefore, why not fashion a ‘‘corsage"’ of Koroseal 
baby pants as a tribute to new arrivals, reasoned a smart 
manufacturer. For him we created a sparkling clear acetate 
lid on a set-up cardboard base, with all the smartness of 
a florist’s presentation piece. Made entirely in our plant 
on automatic machinery, top and base fit closely, have 
strong and smooth corners. Because we make most styles 
of containers and combinations, we give your packaging 
problem a more dramatic, sales-producing solution. Call 
one of our representatives or write for free consultation 
service. 


Divas Packace (ompany | Give it 
occ, 2 Visibility 











P re TDEV ? Ni in Modern 
PAPER BAG MACHINES LUSTEROID 


No need to hide your product in order to protect it. 





Mideetarerere 


Lusteroid vials and tubes provide the ideal package for 





many products today because these distinctive plastic 


Model 3A-4 roll- containers display as well as protect through their crystal- 


cut machine pro- 

ducing complete 

3-color printed 
satchel-bottom sacks in one op- 
eration. 


clear walls that are strong, tough, unbreakable. 


You'll like the economies made possible through Luster- 


Machines for mak- oid’s light weight, printability and low original cost. 
ing unprinted 

satchel - bottom . . 

bags or printed Why not write for samples of these colorful containers 
bags when equip ees 

ped with a POTDEVIN multi-color aniline now? They come in standard diameters from !4” to 1! 
press. " = 
Can be equipped with patented doubie and lengths up to 6”. Cork, slip-on and screw-cap closures. 
differential compensator and electric eye 

for converting pre-printed paper. Quick 


changeover for wide range of sizes for Find out today how you can s-t-r-e-t-c-h 
making single or multi-wall poultry, char- 


coal, potato and flour sacks as well as Fe : . 
chopping bes. your packaging dollar with Lusteroid. 


Consult our ~~ on any problem. No 
obligation. Literature on request: 


POTDEVIN MACHINE Co. 


1244 38th Street, Brooklyn 18, N.Y. 


Desicraers and manufacturers since 1893 of equipment 


for bag Making, Printing, Coating, Gluingand Labeling Lusteroid Container Company, Inc. 
10 West Parker Avenue, Maplewood, New Jersey 
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cCARTOH 6 @ 
comax TUCKER } 


FAST! 
EFFICIENT! 
VERSATILE! 
SAVES MONEY! 


The Neomax Carton Tucker can put your 
cartoning on a profitable basis. It reduces 
costly handling to a minimum. With it, one 
operator can end tuck and close as miany 
cartons as three formerly did. 


Suitable for anything that’s packaged in tuck 

end cartons. Production: 25-35 cartons per 

minute. Fast changeovers. Compact. Port- 

able. Low cost. 

designed and built 
by ENGINEERING DIV., 


Get details today. Write. quanth, teen G0. 


William BeSanford, Inc. 


601 W. 26th ST., NEW YORK 1, N.Y 


z 


Look at these 
aniline-printed 
egg cartons. 


See their clean, 
sharp, crisp printing. 





they were printed 
from MOSSTYPES® 


...the pre-madeready, 
precision-molded rubber printing plates. 


All three cartons printed by ROBERT GAIR COMPANY, INC., New York, N. Y. 


WORLD'S BEST SOURCE for 


RUBBER PLATES JVW£O) 
and DESIGN ROLLERS CQWRPORAYT 


From ART te PLATES... 33 FLATBUSH AVE., Brooklyn 17, W. Y. 
a complete production service for converters everywhere 


10N @ 
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Poultry packaging 


Central pre-packaging of fresh, cut 
up chickens for retail sale has been 
developed and is now being used by 
a number of large packers, including 


| Swift & Co., Armour & Co. and Sher 


man White & Co. The method, based 


| on the Cryovac process, utilizes Cry 


O-Rap film. Shipped in shaved ice 
from the processing center, this pack- 


| age is said to give longer shelf lif 


and insure freshness, flavor and accu- 


| rate packaged weight at point of sale. 


Advantages of the method to retail 
ers, according to reports from field 
operations, are: 

1. No weight shrinkage. 

2. Improved appearance, _height- 
ened eye appeal and product visibility. 

3. Retention of freshness, flavor and 
quality. 

4. Cuts retailer handling costs by 
eliminating the disjointing and re- 
packaging operations in the store. 

5. Permits retailer to buy by clas 


sifications, as birds are grown and 


| packaged uniformly. 


6. Permits one-price, even-weight 


selling, since variations in weight are 


insignificant. 

7. Is proving to be a faster-moving 
item than frozen, cut-up fryers when 
sold as self-service items. 

8. Storage life is four to seven days 
under good refrigeration. 

9. Provides retailer with good sales 
appeal to the housewife: no fuss, or 
bother, no defrosting—chicken is ready 
for frying pan. 

First phase of the central pre-pack- 
aging operation is the cleaning, dress- 
ing, cutting up and packaging of the 
fryers according to weight in sanitary 
waxed paperboard trays. Filled trays 
are placed in the moistureproof Cry- 


| O-Rap plastic bags, from which the 
| air is exhausted. Bags are then vacuum 


sealed. Filled bags are instantaneously 


| immersed in hot water, which shrinks 


the bag tightly around the tray, giving 


| a smooth wrap with high product visi- 
bility. The completed packages are 
| packed in shaved ice for delivery to 

' | retailers. 


Packers report they are producing 


| as high as 20,000 fryers per day per 
| plant. Central pre-packaging is re- 


ported to be in operation in at least 
nine locations in the U. S. and packers 
indicate a large increase in production 
as use by retailers spreads. 


Crepir: Cryovac process, Dewey & Almy 
Chemical Co., Cambridge, Mass. 
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With D.O.’s bringing about re-organizations 
everywhere, there is probably a better market 
for your used equipment at the present mo- 
ment than at any time during the past two 
years. 

Check the inexpensive rates on “classified” 
on page 194 of this issue. It will pay you to 
convert your used equipment into cash now. 
Write... 


Classified Advertising Department 


MODERN PACKAGING 


575 Madison Avenue New York 22, N.Y. 





PERFECT SEALS ON ALL 
HEAT SEALABLE FILMS 


and barrier materials without foil content 


T 
Wertrod 
¢ 


exact uniformity 
tear resistant 
Seals by the patented electronic Thermal Impulse 
Method. For polyethylene, saran, pliofilm, poly- 
vinyl alcohol, acetates, non-metallic barrier mate- 
rials, etc., up to .006”. 
Seals cool under pressure. Simple two-dial control. 
Easy to use. No warm-up needed. Seals gusseted 
bags, through packaged powders and liquids. 
9” and 14” models. Extremely low priced. 
Send today for bulletin and details 





—Wertrod Corp 


17 Williams Avenue 





Brooklyn 7, N. Y. 








Moisture-Free Packaging With 


Pest Ccire 


PROTECTION FROM RUST, 
CORROSION, MOLD 
DURING SHIPMENT, STORAGE 


12 oz., 1% Ib.. and 71% Ib. bags for im- 
2 2 g 


mediate shipment in air tight drums. 
Surplus Material 
Price: 6¢ per pound 


Write or phone for details and delivery 


CONSOLIDATED 
DISTRIBUTORS, INC. 


New York 13, N. Y. 


Phone: BEekman 3-8874 


22 Hudson Street 
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NEW AND REBUILT 
PRINTING MACHINERY 


For thoroughly dependable printing 
equipment. . . new or rebuilt... 
it will pay you to place your 
problems in the hands of a dependable 
quality-minded source. 

Our warranty has always been, 
and will continue to be, founded on 


our customer’s complete satisfaction. 





TYPE & PRESS of ILLINOIS, Inc. 


Precision Rebuilding to Factory Standards 
3312 North Ravenswood Avenue 
Chicago 13, Illinois 














: 
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CLASSIFIED ADVERTISEMENTS 


Modern Packaging reserves the right to accept, reject or censor classified copy. 
EMPLOYMENT + BUSINESS OPPORTUNITIES * EQUIPMENT (used or resale only) 





MACHINERY FOR SALE 


Pee ersten sped Standard Knapp 

nit, car- 

&” wide x 5%" high, maxi- 

x %e” x 8%"; 2-Ceco Adjustable 

Carten Gluer Sealers Model A3901-12; 8-Pneu- 

type Tea Bag Machines; 1- 

i. Pony M, ML, MX 

La ard pp adjustable type D 

Wraparound Labeler; Burt AU ae Wrap- 

around, World improved, Model CH & Model S 

Spet La PS17, MPUS Fe eh 

Soppeaes Stokes & Smith S-S G-1 Powder Filler. 

Only a partial list. Send us your inquiries. Con- 

solidated Products Co. Inc., 16-20 Park Row, 
New York 7, N. Y., Phone: BArclay 7-0600. 


FOR SALE: 
Cl Seal, 





FOR SALE: One Model S Automatic Labeling 
Machine, equipped with photo electric cell. Can 
be adjusted for various sizes or lengths. First 
class condition. May be thoroughly inspected. 
Made by Package Machinery Company. Reply 
Box 194, Modern Packaging. 


FOR SALE: R.C.A. Electronic Metal Detector. 
Brand new except used for try out. Reason 
for selling—discontinued line. Reply Box 187, 
Modern Packaging. 


FOR SALE: Slightly used 7 ft. hexagonal drum 
tester in good condition. Conforms to TAPPI 
T through central axle. 

tes and cast iron coni- 
cal impact hazard. Includes 1 hp. 3 phase gear 
motor, chain drive, counter and Cegge guard. 
Ready for 
information, write: Pillsbury Mills. go — rn 
Dev. Dept., 208 Third Avenue S. E., Minnea- 
polis 14, Minnesota. 








ripen IMMEDIATE oo AT GREAT 
Ay iehtli 
160/min. Vacuum Filler. Re: 

Auto. Cappers. New Way 

Labeler. Pony ML and x” Eabeleites. 
Stokes & Smith Gl and G2 Auger Pow- 
der Fillers. Amsco and Doughboy #46 Bag 
Sealers. Triangle Model SHA Auto. Net 
Weigher and Carton Sealer. Triangle 
Flec-Tri-Pak G2C, A6CA Fillers. Filler 
1, 2, 4 and 8 Head S.S. Fillers. Knapp 
429 and Cece Carton Closers. Pneumatic 
Seale Auto Tite-Wrappers. Redington and 
R.A ag Automatic Cartoning Units. 





laysse: 3-7, Package CA2 and DF, 
Seam Auto. Cellophane Wrappers. This 
Is Only a Partial List. Tell Us Your 
Requirements. 
UNION STANDARD EQUIPMENT 
COMPANY 

318-322 Lafayette Street, New York 12, 
N. Y. 











FOR SALE: SIMPLEX BAG MAKING MA- 
CHINE—Model 1. Perfect mechanical condition. 
Fully equipped. Has electric eye. Present 
forming plate 3” wide. Makes flat or gusset, 
ttom fold over, single or duplex ba, 

diate delivery. Priced for quick sale. L. 
HAYWARD & COMPANY, 519 S. Front St., 
New Orleans, La. 


tails, Addoses Box #188, 


NEW—NEVER UNCRATED: 
Wrapping Machine Company's 
Automatic Production Line 
Consisting Of: Carton Bottom Sealer Liner 
Closure & Top Sealer + Three Volumetric - 
2 Stage Fillers - Conveyors + Top Roll Closure 
& Carton Top Sealer 

What It Does: Automatically forms, lines, and 
fills cartons and seals top. Handles any free 
flowing, dry material such as pie mix, rice, etc. 
Reply Box 184, Modern Packaging. 


Battle Creek 
Completely 


FOR SALE: 
Bag Mach 


1-7-24 Simplex Automatic Barrier 
e 110 Volt AC. 1—Model 8 Simplex 
Barrier Bag Machine 220 Volt AC. 
iate delivery. information on request. 
Box 193, Modern Packaging. 


ae Waldron type 


nk Embossing m 
All machines 30 


Reply Box 191, Modern 


FOR SALE: ROTOGRAVURE PRESS. 3 color 9” 


Can be seen in operation. Reason- 
Reply Box 198, Modern Packaging. 


HELP WANTED 





Excellent opportunity for thoroughly ex- 
ne 


essential. Send complete resvu 
to Box No. 183, Modern Packa 











CHEMIST OR CHEM 
1 inating firm entering plastisol and org 
film casting business, needs chemist or che 
engineer who has had experience with adhesives 
and plastics to take full charge of the labora- 
pany is located close to large 
» and presently employs about 
When applying, give explicit details asx 
age, previous experience, education and 
salary expected. Apply Box 189, Modern Pack- 
aging. 


DESIG vag WANTED: Free lance label and 
in New York City who can 
contact direct for out-of-town 
verter and la manufacturer. Must be 
oughly familiar with letterpress, offset, Analine 
reproduction. Box 190, Modern Pitkaging. 


POWERFUL selling organization, contacting f 
and other industries and with resident 
in . m other 


ble with large Midwest Bag 
ian and Military ‘ac 
Need men for New 
and Southern States. Write 
Modern Packaging. 


DESIG serait cecegpesc Growing jewelry box 

fancy k r ac rr im New York 
City wants ore i and then 
plan production for a smart line of hand 
wrapped packages. Starting salary——8$5,000.00 
plus p t percentage. Re es held in strictest 
co ». Box #195, Me rn Packaging. 


CELLOPHANE 
orders for cellophane bags in ndard 
% Ib., 1 Ib. and 2 Ib. sizes. mpt delivery. 
Most other sizes made to order. Dept. MP, 
Santaclara Corporation, P.O. Box 6681, Dallas 
19, Texas. 


BAGS—Representatives to 
1 


BALTIMORE 
leading producers of military spe 
ble packaging materials and transparent films 
seeking exclus direct sales agent. Interesting 
avd al commission and selling arrange- 
ment ered. Box 197, Modern Packaging. 


AREA OPEN—One of country’s 
ication flexi- 


CENTRALLY loc 

Industrial Adhes 

Age 25 to 40. 

al »oroblems. », marrie single, 
ap expected. 

-nd small photograph of e 

men know about this ad. Box 199, 

Packaging. 


Modern 


SITUATIONS WANTED 


“pat ataige gee ENGINEER WITH SHOP 
M. 
Design, Dev 
Packaging, 
Designs 
t er Desires to 
ae or ¢ et with ng Mach. manu- 
facturer who has established sa force. Will 
relocate. Box 192, Modern Packaging. 


MISCELLANEOUS 


WANTED: 1-Model A and 1-Medel B Trans-wrap 
Machines; 1-5 & 5S -1 Powder Filler; Ceeo 
A2901-12 Sealer; Jones Cartoner to handle 4 x 
4 x 10. Box 173, Modern Packaging. 


WANTED: Plastic scrap and rejects in any form. 
Cellulose Butyrate, Polystyrene. inyl 
We pay top prices for clear, 
nted serap in any quantity. Bex 

ackaging. 


PAPER WANTED: We are in the market for any 

types of paper: Printing, Wrapping, 

f ob Lets, Misprints, Fire-W ater- 

Damaged, Obsolete, ete., Steel 

Strapping, Shipping Supplies, and Seals. G. B. 

GOLDMAN PAPER COMPANY, 316 N. 3rd 

: elphia 6, Penna. LOmbard 
3-6714. 


CELLOPHANE and acetate available—send us 
your requirements. R. Busse, Charles F. Hubbs 
& Co., 389 Lafayette St., N.Y. 3. 


G I ASSINE LAMINATED HEAT SEAL 
M et apage i. le p4xil x Bi. 
i a at $3.90 M. 
Puchkoff « ne 220 Tompkins 
Avenue, Brooklyn 16, "ew York. 





Up to 60 words.............$7.50 
Up to 60 words (boxed)... .. .$15.00 





All classified advertisements payable in advance of publication 


Up to 120 words . 


Up to 120 words (boxed). . . .$30.00 


For further information address Classified Advertising department, Modern Packaging, 575 Madison Ave., N. Y. 22, N. Y. 


Up to 180 words. $22.50 


Up to 180 words (boxed)... . .$45.00 
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FOR BETTER PACKAGING! 


PARTITIONS 


THAT PROTECT AND 
SAFEGUARD YOUR PRODUCTS 
. 


IMMEDIATE ATTENTION 
Given to Requests for Estimates 
Prompt Deliveries : s Reasonable Prices 
Guaranteed | { ‘al ] Assured 
WRITE, PHONE, WIRE for QUOTATIONS on YOUR REQUIREMENTS 


19-21 HEYWARD STREET 
BROOKLYN 11, N. Y. 
Telephone: TRiangle 5-4033 

















Approved 

ARMY, NAVY and AIR FORCE 
PRESERVATION AND 
PACKAGING MATERIALS 


. many in Stock for 





Immediate Delivery .. . | 


Let us be your expert on government packaging 
requirements. Call on us to help you figure your 
bid and to supply you with the right material at 


the right time to package your government orders. | 
We have specialized in packaging materials for | 
more than 15 years. During the last war, our com- | 
plete facilities were devoted to supplying industrial | 
and government packaging materials to armed 


service specifications. 


Write for our index and price specification sheets | 
on Packaging Materials and our use chart on Pre- | 


servative Materials. 

On March 7, 1951, Specification MIL-P-3420, 
“Packaging Materials, Volatile Corrosion Inhibitor 
Treated” was issued by the Military Authorities. 
Write for details. 


YOUR ASSURANCE OF QUALITY 


PACKAGING DIVISION 


E. W. Twitchell Incorporated 
2837 N. Third St., Phila. 33, Pa. 
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— ONE RELIABLE SOURCE 
FOR ALL CYLINDER REQUIREMENTS 


When you need cylinders -- plate, rotogravure, 

rubber covered or plain steel — Pamarco engineering 
and production experience in ali phases of printing and 
packaging systems can g highest possib! 
performance, long service and lower costs. The next time 
you need cylinders, call Pamarco — you'll like the way 
your order is handled! 





NO-FLEX 
GUARANTEED 
CYLINDERS 


_ for beer 
ANILINE: 


Unconditionally 
Guaranteed for Severe Service 


New No-fiex cylinders can’t flex or whip — 
assure perfect impressions on every run. 
Exclusive Pamarco tube construction re- 
duces weight — has proven stronger than 
solid steel by actual tests. All cylinders 
round finished to exact specifications and 
ully inspected before shipment. For faster 
service, lower costs and better printing, 
call Pamarco. 


Pamerco supplies accurate core or base 
cylinders especially designed for use in 
rotogravure process reproduction work. All 
Pamerco Rotogravure Cylinders provide 
long service in continuous production and 
can be engineered to special needs. 


ROTOGRAVURE 
CYLINDERS 


“eevee eevee 


Pamarco cores for rubber covered rollers 
have a reputation for quality based on fine 
performance in countless applications in a 
diversified list of industries. Whatever your 
operation — count on Pamarco dependabil- 
ity, increased efficiency 


RUBBER 
COVERED 
ROLLERS 


Pamarco plain steel rolls for every pu’ 

are precision ground and finished to closest 
tolerances, as specified. Any size or shape 
can be produced quickly to meet your in- 
Stallation schedule. Send blueprints for 
prompt estimates without obligation. 


CALL NOW FOR FAST, COMPETENT SERVICE! 


PAMARGO nies 


PAPER MACHINERY & RESEARCH © INC 


14 OAK STREET . ROSELLE NEW JERSEY 


ANILINE PRINTING PRESSES 
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Andrews, P. L., a. 

Arabol Mfg. Co., The 
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Hayssen Mfg. Company 
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Stokes & Smith Co. 

Stuyvesant Engineering Company 

Sullivan Heat Sealing Equipment 
Co. 

Swift & Company 

Sylvania Div., American Viscose 
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Thilmany Paper Co. 

Transparent-Wrap Machine Corp. 
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Triangle Package Machinery Co. 

Tri-State Plastic Molding Co., Inc. 

Tupper C o</?— 

Twiteheli, BE. W., Ime. ......... 

Type & Press of Illinois, Inc. . . 

Union Carbide & Carbon Corp., 
Bakelite Company 

Union Paste Co., The 

United Board & Carton Corp. 

United Mineral & Chemical Corp. 

U. S. Automatic Box Machinery 
Co., Ine. 

U. S, Printing & Lithograph Co., 
The : 

Unit-Packet Company 

Upressit Products Corporation . . 

Vanant Products 

Venesta Limited 

Vertrod Corp. 

Vichek Tool Company, The 
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WITH 


VLCHEK 
Mastic Boxes 


Home Utility Packages Oe ° Consider the higher Volume Sale that 
your product will command when 
it is merchandised in an eye-appealing, 
useful, Vichek plastic package. 


Beautiful, crystal-clear, durable, Vichek 
plastic containers are available 

in standard sizes with many compart- 
ment arrangements. They can also be 
designed and made special to 

meet your exact product requirements. 


For a package that will win preferential 
dealer display space, attract and 
influence greater volume sales, 
investigate Vichek plastic merchandisers 
—they're economical in any quantity. 
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get at the heart 


MONSANTO 


CHEMICALS ~ PLASTICS 


Heart-shaped locket 

in a heart-shaped package 
of Vuepak fabricated by 
J. E. Sales Corporation for 
Bonnie, both New York. 


of impulse sales 


Package your popular line too . . . in Vuepak 


A tug at her heart ... a spark of emotion ... and the result: 
an impulse purchase. 


Whatever you sell, wherever you sell it... 

the chances are that you can move it up to six times faster 
if “she” can see it ...in Wuepak, Monsanto’s rigid, 
transparent acetate packaging material. 


More popular priced merchandise than ever before is 
moving off counters in boxes fabricated of Vuepak. 

This heart-shaped package, for instance, is an outstanding 
example of an inexpensive package— produced by drawing a 
shape heretofore possible only by hand fabrication. 

Result: lower packaging costs— more impulse sales. 


And ... packaging in Vuepak costs less than you might think. 
If you have a popular line of merchandise .. . or luxury 
products... you’ll want to investigate the moderate-cost 
Vuepak story today. Your box supplier can show you 

how to use Vuepak profitably ... or: write to Monsanto 


for full information. The coupon is for your convenience. 
Vuepak : Reg. U.S. Pat. Off 


Vuepak tells it, sells it fast 


.. at a price you can afford for packaging 


MONSANTO CHEMICAL COMPANY, Plastics Division, 
Rm. 4103, Springfield 2, Mass. 


Please send me more information on Monsanto Plastics for packaging. 


Name & Title 





Company 





Address 





City, Zone, State 
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... Protected and Sold 
by Marathon’s Pictorial Design 
Frozen Fish Packages 


Here’s the packaging combination that lets 
you turn your net-fresh catch into quick profits 
whenever the market is best! The'just caught’’ 
flavor and freshness of frozen fish and shrimp 
are protected for months by Marathon’s snow- 
white, sturdy paperboard cartons. Specially 
designed for seafoods, these pre-glued, quick 
set-up cartons step up packaging line efficien- 
cy... offer seafoods the same high quality 
protection that Marathon’s famous frozen food 
packaging offers fruits and vegetables. 

And...Marathon’s sparkling-color TYTON” 
Overwraps give seafoods new appetite appeal 
Self-selling pictorial reproductions—executed 
and roto-printed by Marathon—attract shop- 
pers, identify product and brand at a glance, 
and win impulse purchases. 


MARATHON Wh 


Protective Packaging 
FOR AMERICA’S FINEST FOODS 


For information and samples ask your Marathon salesman 
or write Marathon Corporation, Menasha, Wisconsin 


onan 
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rolling up meat sales 
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Modern pre-packaging of meats boosts profits. Product quality 
life increased, loss throu; 

efficiently employed. And 
iffords 


is protected, store 
reduced, labor more customers 


like the convenience that pre-packaging 


Perhaps your product, too, can take on new sales appeal through 
modern visual merchandising. Put a Shellmar Packaging 
Counselor to work for you. He can place a gold mine of ideas at your 

. how to get the most out of your present package during the 


disposal 
how to improve your package for future sales 


emergency period . 


Whether you are packaging rolled roasts for civilians or roller 
bearings for the military—you'll find your Shellmar 
Packaging Counselor a good man to knou 

MILITARY PACKAGING—-During World War II, Shellmar was the 
leading producer of war packaging material. Once again 

a complete line of materials meeting Army and Navy 


specifica ions is available for pri rity orders. 
¥ ¥, gS Sa t 4 aa] ci r 


Shellmar Products Corporation, Mt. Vernon, Ohio y a’ 


Plants: Mt. Vernon and Zanesville, Ohio ® South Gate, Calif. 
Mexico City © Medellin, Colombia ® Sao Paulo, Brazil 





“Successful Package Creations” 





The Hallmark of Successful Package Creations 


